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PROTECTING  THE  PUBLIC  INTEREST  IN  EVERY  NEIGHBORHOOD 


The  way  Eugene  Moran  edits  the  Zone  Sections  of  the  Daily  News 
IS  unique  in  metropolitan  newspapering. 

He  has  a  select  staff  of  seasoned  reporters.  He  isn't  running  a 
training  school  for  beginners. 

His  writers  and  editors  are  geared  to  the  Daily  News  spirit  of 
independent  and  fearless  reporting,  and  the  will  to  investigate  everything. 

He  has  veteran  photographers  who  cover  the  routine  and  uncover 
the  unusual. 

Moran’s  drive  comes  from  years  of  experience  on  the  beat  and  on 
the  desk. 

The  products  of  these  ingredients  are  lively,  alert,  crusading  Zone 
Sections  that  meet  the  needs  of  neighborhoods  with  all  the  vigor  and 
impact  of  one  of  America's  great  newspapers. 

CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR..  PUBLISHER 
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WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 

MANUFACTURERS  OF  PRESSES,  COLOR  UNITS.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURY 


THE  WASHINGTON  STAR 


one  of  the  Nation’s  ranking  newspapers, 
is  pleased  to  associate  itself  with  four 
other  leading  metropolitan  newspapers  in 

MILLION  MARKET  NEWSPAPERS,  INC. 


—an  improved 
service  to 

National  Advertisers 
and 

Advertising  Agencies 


In  response  to  the  demands  of  national 
advertisers  and  their  agencies  for  broader 
service,  more  pertinent  marketing  informa¬ 
tion  and  more  definitive  research,  The 
Washington  Star,  with  four  other  distin¬ 
guished  newspapers,  has  organized  Million 
Market  Newspapers,  Inc.,  a  new  concept 
in  national  newspaper  representation.  The 
other  newspapers  are  The  Boston  Globe, 
The  Milwaukee  Journal,  The  Philadelphia 
Bulletin  and  The  St.  Louis  Post-Dispatch. 

Until  now,  these  newspapers  have  either 
had  their  own  representative  organizations 


or  have  used  outstanding  independent 
newspaper  representatives.  Both  have 
worked  effectively  for  advertiser  and  news¬ 
paper  alike. 

As  of  January  1,  1960,  the  combined 
resources  of  these  newspapers  in  Million 
Market  Newspapers,  Inc.,  will  provide  the 
most  comprehensive  marketing  informa¬ 
tion,  finer  research,  and  better  service  for 
the  national  advertisers  and  their  agencies. 

The  Washington  Star  and  Million  Mar¬ 
ket  Newspapers,  Inc.,  look  forward  to 
serving  the  needs  of  America’s  Advertisers. 


THE  WASHINGTON  STAR  Washington,  d.  c. 

OFFICES  OF  MILLION  MARKET  NEWSPAPERS,  INC.: 

New  York:  529  Fifth  Avenue  •  Chicago:  333  N.  Michigan  Boulevard  •  Detroit  •  Los  Angeles  •  San  Francisco 
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EDITOR  &  PUBLISHER  CALENDAR 


Testing 


Testing! 


for  new  products  — 

for  new  services  — 

for  keyed  coupon  pulling  power  — 


JANUARY 

10- 12— NorHiaastern  Classified  Advertising  Managers  Association.  Boston, 

1 1- 22— American  Press  Institute,  Circulation  Managers  seminar,  New  Yort 
14-15— Allied  Daily  Newspapers  of  Washington.  Seattle. 

14-16— Arizona  Newspapers  Association,  Ramada  Inn,  Phoenix 

14- 16 — Wyoming  Press  Association,  Casper. 

17-19 — Great  Lakes  Newspaper  Mechanical  Conference,  Milwaukee  WIs, 

17— 20 — Newspaper  Advertising  Executives  Association,  Edgewater  Beack 
Hotel.  Chicago. 

18 —  National  Association  of  Real  Estate  Editors,  Conrad  Hilton  Hotd, 
Chicago. 

19 —  New  England  Dally  Newspaper  Association,  Sheraton-Plaza,  Boston. 

19-21 — New  England  Association  of  Circulation  Managers,  Kenmore,  Boston. 

21- 23— North  Carolina  Press  Institute,  Chapel  Hill. 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel  Albuquerque. 

23 -  Northern  California  Classified  Advertising  Managers  Association, 
DeAnza  Hotel,  San  Jose. 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Caprock 
Hotel,  Lubbock,  Texas. 

24- 27— Southern  Classified  Advertising  Managers,  White  Plaza  Hotel, 

Corpus  Christ!,  Texas.  J 

27— Association  of  National  Advertisers,  Advertising  Research  Workshop,  ■ 
Hotel  Sheraton  East,  New  York.  I 

29-30 — Newspaper  Purchasing  Executive  Conference.  Netherland  Hiltoa  I 
Cincinnati.  Ohio.  1 

29- 30— Michigan  Press  Association,  Kellogg  Center,  East  Lansing,  Mich.  I 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hoboken.  T 

31- Feb.  2 — New  York  State  Society  of  Newspaper  Editors,  Hotel  Syracuse,  0 

Syracuse,  N.  Y.  ■ 

31-Feb.  2— Texas  Daily  Newspaper  Association,  Angelina  Hotel.  Lufkin. 

FEBRUARY 

4— Callfornia-Nevada  Associated  Press,  Statler  Hilton,  Los  Angeles. 

4-6 — Ohio  Newspaper  Association.  Deshler  Hilton  Hotel,  Columbus.  Ohia  ■; 

4- 7 — California  Newspaper  Publishers  Association,  Statler.  Los  Angelee  / 

5 —  Advertising  Federation  of  America,  Statler-Hilton  Hotel,  Washington. 
5— Newspaper  Comics  Council,  Park  Lane,  New  York. 

8-19— American  Press  Institute,  Advertising  Executives  seminar  (newspapers, 
under  75,000). 

12-  Connecticut  Editorial  Association,  Statler,  Hartford,  Conn.  ? 

15- 17 — New  York  State  Publishers  Association,  Buffalo.  ■. 

18- 20 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel.  1 

Harrisburg,  Pa.  i 

19- 20— South  Carolina  Press  Association.  Hotel  Columbia.  Columbia.  j 

19-20 — Oregon  Press  Conference,  Eugene.  -J 

19-21— Colorado  Press  Association,  Brown  Palace,  Denver.  i 

19-2 1— College  Editors'  Conference,  Overseas  Press  Club,  New  York  City.  Q 
19-21 — Mississippi  Valley  Classified  Advertising  Managers  Association,  I 

Hotel  LaSalle,  Chicago,  III.  » 

21-23— Inland  Daily  Press  Association,  Diamond  Jubilee  meeting,  Drake 
Hotel,  Chicago.  1 

27-29 — Northwest  Mechanical  Conference,  Hotel  Leamington,  Minn.  ' 

27-29 — Midwest  Newspaper  Advertising  Executives  Association,  Little' 
Rock,  Ark. 


Here  is  a  half-billion  market  in  a  compact 
county. 

Here  is  a  newspaper  that  covers  that  mar¬ 
ket  better  than  9  out  of  10. 

Here  is  an  active  population  that  comes 
from  every  state  in  the  union. 


Cost?  ROP  daily  -  39c  per  agate  line 
ROP  Sun.  -  40c  per  agate  line 
or  daily  and  Sunday  combination  same 
ad  within  7  days  -  71c  per  agate  line. 


S'!.  ]^rtershur0  SIttnca 

FLORIDA  S  BEST  NEWSPAPER 


Writ*-wire-phon«  or  boftor  stiH 
vieit  us  for  dotailod  morkot  data. 


MARCH 

6- 8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Marion,, 

Little  Rock,  Ark. 

7- 18 — American  Press  Institute  seminar  for  managing  editors  and  news, 

editors,  Columbia  University,  New  York. 

10-12— Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel,  Baton 
Rouge,  La. 

14-15 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House,  Boston. 

17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Stratford 
Hotel,  Philadelphia,  Pa. 

21-26— Short  course,  crime  reporting.  Northwestern  University,  Evanston,  III. 
21-April  I — American  Press  Institute  seminar  for  city  editors.  Columbia 
University,  New  York. 

24-26 — International  Press  Institute  assembly,  Tokyo. 

24-26— Kansas  Press  Association,  Hotel  Jayhawk,  Topeka. 

28-30 — Science  Writers  Institute,  University  of  North  Carolina.  Chapel  Hill, 
3 1 -April  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nittany 
Lion  Inn,  University  Park,  Pa. 
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A^o.  Ill  in  a  series  of  friendly  talks... 


1960 

“THE  BIG  YEAR  OF  MOTION  PICTURES” 

Here  are  a  few  of  the  big  pictures  for  1960 
that  will  be  shown  in  theatres: 


Allied  Artists: 

STREETS  OF  MONTMARTRE 
Lana  Turner 
Louis  Jourdan 

PAY  OR  DIE 

Ernest  Borgnine 
Zorha  Lambert 

Buena  Vista-Walt  Disney: 

KIDNAPPED 

James  MacArthur,  Peter  Finch 

POLLYANNA 

Jane  Wyman,  Richard  Egan, 

Karl  Malden,  Nancy  Olson, 
Donald  Crisp,  Adolphe  Menjou, 
Kevin  Corcoran,  Hayley  Mills 

Columbia: 

WHO  WAS  THAT  LADY? 

Tony  Curtis,  Dean  Martin, 

Janet  Leigh 

SUDDENLY,  LAST  SUMMER 
Elizabeth  Taylor,  Montgomery 
Clift,  Katharine  Hepburn 

Metro-Goldwyn-Mayer: 

BEN-HUR 

Charlton  Heston,  Jack  Hawkins, 
Haya  Harareet,  Stephen  Boyd 

NEVER  SO  FEW 

Frank  Sinatra,  Gina  Lollobrigida 

Paramount: 

THE  RAT  RACE 

Tony  Curtis,  Debbie  Reynolds, 
Jack  Oakie 

ONE-EYED  JACKS 

Marlon  Brando,  Karl  Malden, 
Katy  Jurado 


r 


20th  Century-Fox: 

CAN-CAN 

Frank  Sinatra,  Shirley  MacLaine, 
Maurice  Chevalier,  Louis  Jourdan 

THE  STORY  OF  RUTH 

Elana  Eden,  Stuart  Whitman, 
Viveca  Lindfors,  Ziva  Rodann 

United  Artists: 

ON  THE  BEACH 

Gregory  Peck,  Ava  Gardner, 

Fred  Astaire,  Anthony  Perkins 

SOLOMON  AND  SHEBA 

Yul  Brynner,  Gina  Lollobrigida, 
George  Sanders,  Marisa  Pavan 

•  •  If 

Universal-International: 

SPARTACUS 

Kirk  Douglas,  Laurence  Olivier, 
Jean  Simmons,  Charles  Laughton, 
Peter  Ustinov,  Tony  Curtis 

OPERATION  PETTICOAT 
Cary  Grant,  Tony  Curtis, 

Joan  O’Brien,  Dina  Merrill, 

Gene  Evans,  Arthur  O’Connell 

Warner  Bros.:  - 

THE  MIRACLE 

Carroll  Baker,  Roger  Moore, 
Walter  Slezak,  Vittorio  Gassman 

CASH  McCALL 

James  Gamer,  Natalie  Wood, 
Nina  Foch,  Dean  Jagger 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.Y. 


SET  MORE  OUT  OF  LIFE. ..60  OUTTO  A  MOVIE 

editor  ft  PUBLISHER  for  January  9,  I9«0 


SAN  PEDRO 


NORTH  HOUYWOOO 


ARCADIA  BALDWIN  PARK 


OCEAN  PARK 


SAN  GABRia 


TEMHECITY 


El  MONTE 


MONTEREY  PARK 


LOS  ANGELES 


/  COMPLETE  YOUR  COVERAGE 

IRANCE 

/  WITH  THE  COPLEY  LOS  ANGELES 


WESTCHEST« 

HAWTHORNE 


MANHAHAN  BEACH 
HERMOSA  BEACH 


NEWSPAPER  GROUP; 
8  DAILIES  AND  15  WEEKLIES... 
ALL  FOR  $1.38  A  LINE 


PAIOC  VaiDES 


Only  the  Copley  Newspaper  Group  can  give  you  complete 
coverage  of  these  important  segments  of  the  sprawling 
Greater  Los  Angeles  market. 


ALHAMBRA  POST-ADVOCATE 
El  Monte  Post-Advocate 
Alhambra  Post-Advocate  Shopper 

BURBANK  DAILY  REVIEW 

Burbank  Review  Shopping  News 

CULVER  CITY  STAR-NEWS 
&  VENICE  EVENING  VANGUARD 

Culver-Palms  Advertiser 
Mar  Vista  Advertiser 
Venice  Advertiser 
Baldwin  Hills  Advertiser 

GLENDALE  NEWS-PRESS 

Glendale  News-Press  Shopper 

INGLEWOOD  DAILY  NEWS  • 

Hawthorne  Citizen 
Lennox  Citizen 
Westchester  Citizen 

MONROVIA  DAILY  NEWS-POST 
Monrovia-Duarte  News  Advertiser 
SOUTH  BAY  DAILY  BREEZE 
(Redondo  Beach.  Hermosa  Beach, 
Manhattan  Beach) 

South  Bay  Breeze  Advertiser 
South  Bay  Breeze  Peninsula  Advertiser 

SAN  PEDRO  NEWS-PILOT 

San  Pedro  News-Pilot  Advertiser 


One  order  —  at  one  discounted  rate  —  buys  the  entire  Copley 
Los  Angeles  Group:  8  dailies  and  their  15  supplementary 
weeklies,  with  a  total  circulation  of  444,823.* 


These  “hometown”  newspapers  reach  Los  Angeles  families 
where  they  live,  read,  react,  and  buy.  And  the  complete 
Copley  Los  Angeles  Group  is  yours  with  one  order,  one  bill¬ 
ing,  one  rate:  $1.38  a  line.  You  save  31%  as  compared  with 
total  individual  rates,  and  you  get  saturation  coverage  of  31 
key  communities.  Strong  merchandising  support,  too! 


For  the  details  of  this  group  buy,  ask  any  office  of  the 
WEST-HOLLIDAY  CO.,  INC. 


*  Circulation  total  includes  106,722  ABC  Daily  Paid:  balance 
Guaranteed  Controlled  Circulation. 


•  Included  in  the  Group  Buy,  but  not  mem¬ 
bers  of  the  Copley  organization 


THE  GREATER  LOS  ANGELES  GROUP 
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The  Measure 
of  a  Market: 


The  Syracuse  Newspapers'  ■  .'f  ' 
^^^^^Circulation  Delivers  the  Total  "  ;  v 

Metropolitan  Statistical  Area  and  the 
15  Counties  Which  Comprise  the  Syracuse  Market 


Check  whatever  market  data  source  you  prefer— the  total  Syracuse  Market  is  loaded 
with  buying  power. 

And  when  you  think  of  the  Syracuse  Market  .  ,  .  THINK  OF  ALL  OF  IT!  Fifteen 
counties— one-third  the  total  area  of  New  York  State.  There's  only  one  effective 
way  to  sell  ALL  of  the  Syracuse  Market:  The  Syracuse  Newspapers.  They  deliver 
100%  of  Syracuse  and  Onondaga  County;  up  to  90%  coverage  of  the  newly 
established  three-county  Syracuse  Metropolitan  Areat .  .  .  PLUS  ...  up  to 
76%  in  the  12-surrounding  counties  which  comprise  the  TOTAL 
SYRACUSE  MARKET. 

No  other  combination  of  media  delivers  comparable  coverage 


FULL  COLOR  AVAILABLE  —  DAILY  AND  SUNDAY 


SROS  Conjumer 
Market  Data 


T  Onondaga,  Oswego,  and  Madison  Counties 
U.  S.  DEPT.  BUDGET  STANDARD  DEFINITION 


Represented  Nationally  by 

MOLONEY,  REGAN  &  SCHMITT 


the  SYRACU 


NEWSPAPERS 


HEmiD  JOURHiL  S  HERAlD  AMtRICAK  \ 

Evening  Sunday 

CIRCULATION:  Combined  Daily  229,181  Sunday  Herald-American  202,737 
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Sunday  Post-Standard  103,496 


editorial 


Censorship  by  Taxation 

Vs  predicted  by  the  Advertising  Federation  of  America  (EXcP,  Dec. 
19,  page  68)  the  Internal  Revenue  Service  has  adopted  a  rule 
making  expenditures  for  lobbying,  political  campaigns  and  other 
“propaganda”  advertising  non-deductible  as  business  expenses  for  in¬ 
come  tax  purposes.  This  has  been  done  arbitrarily  by  IRS  witliout 
waiting  lor  the  recpiests  of  Congressional  hearings  on  the  subject  or 
the  fate  of  several  bills  jiending  iM-fore  Congress. 

In  our  opinion  this  ruling  is  un-.\merican  if  not  unconstitutional. 
Because  of  our  severe  income  tax  laws  it  gives  the  government  the 
power  to  censor  political  views  by  taxation.  Only  the  wealthy  will 
be  able  to  express  views  on  )>entiing  legislation  through  mass  mcxlia 
even  if  the  projjosed  statute  means  financial  disaster  to  them. 

'File  free  press  guarantee  of  the  Bill  of  Rights  was  designed  to 
give  everyone  ec^nal  opportunity  to  write  as  they  pleased  and  to 
use  a  printing  press  to  disseminate  those  opinions  altout  pnblic  af¬ 
fairs,  legislation,  etc.  The  guarantee  no  longer  is  operative  if  the 
government  can  rule  that  the  ex|)ressic)n  of  certain  opinions  is  taxable 
and  the  utterance  of  others  is  non-taxable.  Once  the  precedent  is 
established  there  will  Ite  nothing  to  prevent  an  extension  of  the 
riding  to  enlarge  the  “taxable  opinions” — those  opinions  about 
public  affairs,  governmental  procedure  and  legislation  which  may 
not  be  uttered  without  penalty  of  taxation  by  the  government. 

What  Is  ^Tmpact”? 

T^r.  Fr.nfsi  l)it;HTi;R’s  Inslilule  lor  .Motivational  Research  has  com- 
pletecl  a  study  which  provides  further  proof  that  ads  in  print 
media  are  considercxl  by  the  public  to  be  more  credible  and  be¬ 
lievable  than  television  commercials.  .So  many  studies  have  brought 
forth  these  results  there  can  be  no  doubt  thev  must  be  true. 

But  the  Institute  takers  a  few  liberties  with  the  facts,  it  seems  to  us. 
The  Dichfer  organi/ation  says;  “Fhe  test  revealed  a  higher  in¬ 
tensity  of  credibility  for  ]>rint  ads  than  for  TV  commercials,  despite 
the  far  greater  impact  of  the  latter.  Cionsumers  interviewed  tended 
to  give  print  ads  a  higher  prestige  rating  than  TV  commercials.” 

If  the  public  dcK'sn’t  believe  TV  commercials,  if  they  have  a  low 
“prestige  rating,”  how  can  they  have  a  “far  greater  impact?”  Impact 
gcK's  hand-in-hand  with  believability. 

A  lot  of  j>eople,  including  advertising  men  and  some  of  Dr. 
Dichter’s  blurb  writers,  still  hold  to  the  cliche  about  television’s  ad¬ 
vertising  impact  on  the  public.  1  he  surveys  are  beginning  to  show 
it  isn’t  so.  .U  least,  the  jjidilic  dcKsn’t  seem  to  believe  it  is  so. 

Freedom  of  Info  Bill 

Ckn.vior  Thomas  C.  Hennings,  Jr.,  chairman  of  the  Senate  Con- 
^  stitutional  Rights  Subcommittee,  has  announced  that  he  will 
intrcxluce  a  freedom  of  information  bill  at  the  next  Congress  which 
has  Iteen  approved  by  a  majority  of  the  committee.  The  Itill  is  a 
revised  version  of  one  previously  introduced  and  is  designed  to 
clarify  the  scope  of  authority  of  federal  agencies  to  withhold  informa¬ 
tion  under  the  .Vdministrative  Piocedure  .Act  of  191(). 

It  is  Senator  Hennings’  hope,  and  also  ours,  to  increase  the  dis¬ 
semination  of  news  from  government  by  removing  ambiguities  in  the 
“housekeeping  statute”  which  have  been  misused  by  officials  to  con¬ 
ceal  rather  than  divulge  information. 

I  he  Senator  believes  chances  of  enactment  in  the  coming  session 
have  “materially  increased.”  He  has  Ijeen  a  tireless  and  dedicated 
worker  in  this  area  and  deserves  the  support  of  everyone  who  believes 
the  public  is  entitled  to  know  what  its  government  is  doing. 
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ff'ha  van  unilerxtand  his  errors? 
thou  me  from  secret  faults. — Hsalm  \IXm 
12.  1 
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(14RT<M)N  IDE.\  OF  THE  WEEK 


PEACE,  IT'S  WONDERFUL! 
Yardley,  Baltimore  Sun 


. . . 


Patrick  Blank  slipped  at  the  grave¬ 
side  and  broke  his  leg.  The  accident  cast 
a  gloom  over  the  whole  proceedings.  — 
Wildwood-hy-the-Sea  (N.  J.)  Cape  Mny 
County  XoH's. 

• 

Lettuce  won’t  turn  brown  if  you  put 
your  head  in  a  plastic  bag  before  placing 
it  in  the  refrigerator.  —  Wildwood-hy- 
the-Sea  (N.  J.)  Lender. 

• 

Two  girls  who  have  been  friends  for 
many  years  and  do  many  things  together 
had  babies  the  same  day.  —  St.  Paul 
(Minn.)  Pioneer  Press. 

• 

Trained  parakeets  are  able  to  talk  at 
a  rate  as  high  as  500  words  a  minute  and 
can  also  be  jjoems.  —  Wnukeynn  (Ill.) 
Neu's-Sun. 

• 

Happy,  happy  Christmas,  that  can  win  ^ 
us  back  to  the  delusions  of  our  childless 
days.  —  Buffalo  (N.  Y.)  Courier-Ex¬ 
press. 
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‘EX(:iTIN<;  SERIES’ 

I  read  your  exciting  series  on  downtown 
revitalization  programs  .  .  .  and  how  news¬ 
papers  are  LEADINti  the  fight  for  the 
retaking  of  the  city. 

Solution  of  the  tlowntown  problem  is 
vital  to  everyone  .  .  . 

When  I  want  FULL  value  for  my  money, 
when  I  want  to  feel  gorgeous  at  a  party, 
when  1  am  buying  more  than  what  I  see 
in  the  reflection  of  my  mirror — I  shop  in 
the  city.  W'hy'? 

1  was  a  child  who  window-shopped 
hungrily  on  Fifth  Avenue.  I  was  an  ex¬ 
plorer  who  desrended  into  the  twilight 
caves  of  old  14th  -Street. 

The  -solution  to  the  downtown  problem 
lies  within  this  image. 

Mrs.  H.  Sparbkr 

Morristown.  N.  J. 

»  #  « 

AINTI-SECRECY  K\W 

From  the  complaints  I’ve  been  reading 
in  E&P  alxmt  government  .secrecy,  I  sup¬ 
pose  we  newsmen  in  California  must  con¬ 
sider  ourselves  fortunate  indeed. 

Under  the  Brown  Act  all  meetings  are 
public  whether  they  be  meetings  of  city 
councils,  city  commissions  or  schocd 
boards.  .Any  action  taken  must  be  in  public 
ses.sion.  The  only  exception  to  this  rule 
is  discu.ssion  of  personnel  policies  in  which 
case  “executive  sessions”  are  closed  to  the 
press  and  public.  I  suppose  some  secret 
business  could  take  place  at  such  sessions, 
but  action  woidd  have  to  still  be  in  public. 
Even  “pre-council”  or  “study  sessions” 
must  l)e  o|)en  to  the  public  and  press. 

In  addition  to  this— and  al.so  under  the 
Brown  .Act — newspapers  must  be  notified 
in  writing  of  all  governmental  meetings  at 
least  24  hours  prior  to  any  meeting  if  the 
newspapers  rerpiest  this  by  letter. 

Things  weren’t  that  good  in  a  New  Jer¬ 
sey  city  where  the  writer  worked  liefore 


coming  to  California.  City  Council  could 
and  did  go  into  a  “recess” — closed  to  the 
press  and  public,  of  course — whenever  it 
faced  a  knotty  problem. 

It  would  be  wise  for  newsmen  through¬ 
out  the  nation  who  have  secrecy  problems 
to  write  to  Attorney  (ieneral  Stanley  Mosk 
in  Sacramento  for  copies  of  the  Brown 
Act.  If  the  Brown  .Act  should  meet  their 
needs,  they  should  strongly  advocate  that 
the  legislature  in  their  states  adopt  similar 
legislation. 

Stanley  Slome 

Editor. 

Pico  Rivera  ((]!alif.)  News 

*  *  * 

WHAT  EDITORS  USE 

1  am  a  publicity  man — although  I  like 
to  think  of  myself  as  a  public  information 
specialist.  But  1  was  a  newspaper  man  for 
a  long  time  and  feel  that  a  publicity  man 
is  at  his  l>est  when  he  is  acting  as  a  news¬ 
paperman  to  help  an  editor  obtain  mate¬ 
rial  that  will  interest  the  pa|)er’s  readers 
— and  sell  papers. 

In  over  20  years  of  sending  out  releases, 
I  have  found  that  when  I  have  news¬ 
worthy  material  it  gets  printed  somehow — 
and  when  I  haven’t,  it  doesn’t.  I  still  get 
a  kick  when  I  receive  clippings  of  my 
material  printed  by  an  editor  I  personally 
don’t  know — yet  I  managetl  to  make  con¬ 
tact  with  him  liecause  my  stuff  was  some¬ 
thing  he  felt  his  readers  should  have. 

A.  E.  Kessler 

New  York.  N.  Y. 

*  *  * 

ALERTED  TO  DUTY 

It  is  the  daily  duty  of  every  newspaper¬ 
man  worthy  of  his  hire  in  this  service  of 
freedom  to  speak  up  for  his  right  to  gather 
the  news  and  disseminate  it. 

I  .salute  Editor  &  Publisher  for  keeping 
us  newspapermen  alert  to  our  duty. 

Nat  Marks 

Santa  Maria  (Calif.)  Times 
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Two  basic  facts  to  help 

you  plan  more  effective  advertising 

in  the  nation’s  No.  1  market 

•  In  1959,  for  the  41st  consecutive  year,  The  New  York  Times 
led  all  New  York  newspapers  in  advertising. 

And  with  a  total  of  some  60,000,000  lines.  The  Times 
published  more  advertising  than  ever  before  carried  by 
any  New  York  newspaper. 

•  With  circulation  at  a  record  of  700,000  daily,  1,340,000- 
Sunday,  The  New  York  Times  has  gained  new  readers  at  a 
greater  rate  and  volume  than  any  other  New  York 
newspaper— more  than  100,000  gain  (both  weekdays  and 
Sundays)  in  five  years. 


®l)e  Sinter 

"All  the  News  That's  Fit  to  Print" 

First  among  all  New  York  newspapers  in  total,  general,  department  store, 
automotive,  financial  and  classified  advertising 


Every  Saturday  Since  1 884 


Editor  &  Publisher 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


13  Papers  Activate  Office 
To  Sell  ROP  Color  Linage 


Harold  Jaeger  Engaged  to  Push 
Idea  of  a  National  Medium 


An  organization  ^reared  to 
develop  Newspaper  ROP  Color 
fdvertismii  will  set  up  shop 
close  to  Madison  Avenue  in  the 
jear  future. 

Thirteen  newspapers,  as  the 
Crigrinal  sponsors,  are  activat¬ 
or  Newspaper  Color  Advertis- 
ijr,  Inc.  as  a  cooperative 
venture  which,  if  successful  in 
Its  approach  to  national  adver¬ 
tisers,  will  promote  color  linaffe 
for  all  dailies  equipped  to  print 
it. 

A  group  of  newspaper  repre- 
ntatives  actually  brought 
CA  into  the  picture  last  June 
(E&P,  June  6)  as  the  motivat- 
fng  force,  but  now  the  organi- 
fation  is  strongly  under  the 
Ving  of  participating  newspa- 
f*-rs  which  will  finance  the  op- 


■111 


•ration. 


Sweelerman  Is  (Jiairman 


Daniel  Ridder,  co-publisher 
of  the  Long  Beach  (Calif.)  In¬ 
dependent  &  Press-Telegram. 

J.  L.  Ferguson,  president  of 
Sawyer-Ferguson-Walker  Co., 
newspaper  representatives. 


Non-Prolil  ( '.uoperative 


The  first  group  of  participat¬ 
ing  newspapers  in  the  non-profit 
organization — each  pays  a  per¬ 
centage  of  its  national  ROP 
color  revenue — includes  the  Bos¬ 
ton  Herald-Traveler,  Columbus 
(Ohio)  Dispatch,  Long  Becu;h 
Independent  &  Press-Telegram, 
.Miami  (Fla.)  Sews,  Newark 
(N.J.)  News,  Omaha  World- 
Herald,  Pasadena  (Calif.)  In¬ 
dependent-Star  News,  St.  Paul 
(Minn.)  Dispatch  &  Pioneer 
Press,  San  Francisco  Chronicle, 


San  Jose  (Calif.)  Mercury  & 
Sews,  Seattle  Times,  Tacoma 
(Wash.)  News  Tribune  and 
Washington  Post. 

Several  other  newspapers  are 
considering  active  participation 
in  the  cooperative  sales  effort, 
Mr.  Ferguson  said. 

It  is  not  intended,  he  added, 
that  participants  have  anything 
in  common  other  than  that  they 
can  print  ROP  color  for  adver¬ 
tisers.  All  but  one  of  the  origi¬ 
nal  sponsors  can  handle  full 
color;  the  exception  takes  spot 
color. 


New  Plant 


Having  just  experienced  the 
changeover  to  a  new  multi-mil¬ 
lion  dollar  plant,  Mr.  Akerson 
of  Boston  said  a  conservative 
t'stimate  would  be  that  the  news¬ 
papers  now  offering  color  avail¬ 
abilities  have  invested  “hun¬ 
dreds  of  millions  of  dollars”  in 


The  election  of  Harold  H. 
Jaeger,  who  is  well  known  in  the 
advertising  community,  as  pres¬ 
ident  and  general  manager  of 
NCA  was  announced  this  week 
•fter  a  special  meeting  of  the 
•ooperative  group. 

John  W.  Sweeterman,  vice- 
fresident  and  general  manager 
ff  the  Washington  (D.C.)  Post, 
elected  chairman  of  the 
t>oard. 

Other  principals  are: 

J.  Rufus  Doig,  president  of 
O'.Mara  &  Ormsbee,  newspaper 
■epresentative  firm,  vicepresi- 
'ent. 

George  E.  Akerson,  advertis- 
ng  director  of  the  Boston 
Mass.)  Herald  Traveler,  vice¬ 
resident. 

Peter  Benziger,  president  of 
idder-Johns,  Inc.,  newspaper 
presentatives,  secretary  and 
treasurer. 

Other  directors  are: 

Charles  Thieriot,  publisher  of 
^e  San  Francisco  (Calif.) 
fhronicle. 

Harry  Cahill,  general  man¬ 
ager  of  the  Seattle  (Wash.) 
[Timeg. 

Walter  Christenson,  presi- 
P^nt  of  the  Omaha  (Nebr.) 
pT  orld-Herald. 


Million  Market  Group 
Busy  Signing  Orders 


Million  Market  Newspapers 
was  launched  this  week  on  such 
a  wave  of  orders  that  William 
B.  Carr,  president,  and  F. 
Bourne  Ruthrauff,  vicepresident, 
were  splashing  optimism  all  over 
the  place. 

“In  two  days,  mostly  on  the 
second,  we  took  in  at  least  24 
orders  for  MM  newspapers,” 
Mr.  Carr  exulted.  “There  were 
a  dozen  times  when  we  were 
able  to  get  all  five  newspapers 
on  lists  when  originally  only 
two  or  three  had  been  consid¬ 
ered.  The  first  order  for  all  five 
papers  came  in  on  that  second 
day,  too. 


Confident  of  Surretui 


“This  venture  is  going  to  be 
a  big  success,  w’e  are  now  con¬ 
fident.” 

Mr.  Carr  said  he  hopes  at 
least  two  more  newspapers  will 
be  added  to  the  group.  There  are 
some  17  markets  with  a  million 
population  or  over.  Mr.  Carr 
would  also  like  to  see  similar 


C  jQ' 


groups  formed  to  make  it  easier 
for  advertisers  to  buy  newspa¬ 
per  space. 

“There  is  no  question  in  my 
mind  that  group  selling  is  the 
best  answer  to  the  new  market 
concept  of  buying  advertising 
and  it  also  is  the  best  possible 
answer  to  spot  selling  by  maga¬ 
zines,”  he  said. 

MMN  opened  its  new  opera¬ 
tion  at  529  Fifth  Ave.,  New 
York,  and  in  Detroit,  Chicago, 
Los  Angeles  and  San  Francisco 
on  Jan.  4. 

First  orders  came,  Mr.  Carr 
said,  without  benefit  of  a  pro¬ 
motion  “line”  or  any  specific 
new  research  on  the  five  markets 
covered  by  the  charter  newspa¬ 
pers  in  the  group.  The  sales 
staff,  he  noted,  was  only  partly 
recruited,  and  as  yet  not  in¬ 
doctrinated  on  the  policies  of 
the  dailies  involved  —  the  Bos¬ 
ton  Globe,  Philadelphia  Bulletin, 
Milwaukee  Journal,  St.  Louis 
Post-Dispatch,  Washington  Star. 

(Continued  on  page  65) 
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John  H.  Swaetarman,  Ufl,  chair¬ 
man  of  tha  board,  and  Harold  H. 
Jaagar,  pratidanf-9anaral  manaqar, 
of  Nawspapar  Color  Advarfitinq, 
Inc. 


new  plant  and  equipment  in  re¬ 
cent  years  to  make  this  possible. 

ROP  color,  in  the  view  of 
those  forming  NCA,  now  makes 
newspapers  a  national  medium 
for  advertisers. 


Full  (iolor  in  449  Markets 


Mr.  Sweeterman  said:  “Full 
color  is  available  in  449  news¬ 
paper  markets  in  the  U.S.  Uni¬ 
form  quality  reproduction  is  an 
actuality.  To  date  newspapers 
have  sold  color  individually. 
The  new  cooperative  effort  will 
help  to  re-establish  newspapers 
as  the  principal  and  basic  na¬ 
tional  advertising  medium,  with 
its  traditionally  high  reader- 
ship  and  sales  results.” 

In  the  wide  range  of  NCA’s 
program,  Mr.  Jaeger  said  he  ex¬ 
pects  to  promote  research  in  the 
field  of  color  and  assist  adver¬ 
tisers  and  their  agencies  on 
technical  and  production  mat¬ 
ters  as  well  as  marketing  data 
and  package  concepts. 

Mr.  Jaeger  comes  to  the  new 
task  after  having  won  the  con¬ 
fidence  of  major  advertisers, 
such  as  U.S.  Steel,  in  his  cre¬ 
ative  ideas  for  reaching  the 
consumer.  His  most  recent 
achievement  was  the  program  to 
educate  consumers  to  buy  prod¬ 
ucts  in  cans. 


Agency  Background 


Mr.  Jaeger,  who  founded  the 
Food  Service  Institute,  Inc.,  a 
marketing  organization,  has 
agency  background  to  consider¬ 
able  depth  lx)th  as  copywriter 
and  market  strategist.  He  was 
associated  with  J.  Walter 
Thompson,  Benton  &  Bowles, 
Compton  and  Geyer,  handling 
numerous  programs  that  in¬ 
volved  use  of  newspapers. 

In  the  food  field,  especially, 
he  observed,  newspaper  color  is 
a  tremendous  factor  that  can 
stand  extensive  promotion  with 
advertisers. 
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FCC  Grills  Adman 
On  Program  Control 


that  suits  it  best.  Heavy  drama  t  A  TP*  9 

might  not  sell  breakfast  cereals,  1  lIHCS 

he  said. 

$785  Million  in  '59  77.608.917 

nifnSrTn  Tiie^Fccf ^ops  Linage 


Mr.  Allport  said  the  advertisers’ 
By  Pat  Munroe  investment  in  television  time 

and  talent  on  network  shows 
Washington  ment  on  charges  made  to  the  only  was  estimated  at  $783  mil- 
The  advertising  industry’s  Commission  “by  resiwnsible  lion  for  1959. 


principal  spokesman  was  sub-  people  that  the  desire  of  the  ad-  “At  present,”  he  said,  “all  of  ' Vi"™  "more”  th'  ^ 
jected  to  a  grilling  at  a  Federal  vertiser  to  reach  the  greatest  the  revenue  supporting  tele- 

Communications  Commission  possible  market  has  resulted  in  vision  broadcasting  comes  from  Cflo  d  1  th  t 

hearing  this  week  on  reasons  the  urogram  being  directed  to  advertisers.  This  revenue  can-  ..  pace  on  e  ^op 

why  advertisers  feel  they  must  the  lowest  common  denominator  not,  we  lielieve,  be  raised  from  '  iino^cta  o. 

“control”  the  content  of  radio  -has  led  to  programs  of  may-  any  other  source.  M 

and  TV  programs.  hem,  murder  and  what  have  “In  i-etum  for  their  invest-  ’  •  -a  coo  r 


!•  L  ncAivt  Liic:  ail  %  Cl  Aiocri  o  «  ..  a* 

vestment  in  television  time 

,d  talent  on  network  shows  ^^alif.)  T,n, 

ily  was  estimated  at  $783  mil-  Imafi^  h  ad 

•n  for  1959. 

“At  present,”  he  said,  “all  of  I'"®®  advert  is, n 


why  advertisers  feel  they  must  the  lowest  common  denominator  *^ot,  we  l>elieve,  be  raised  from 

“control”  the  content  of  radio  — has  led  to  programs  of  may-  any  other  source, 

and  TV  programs.  hem,  murder  and  what  have  “In  I'etum  for  their  invest- 

Having  set  the  stage  for  in-  you.”  ment,  advertisers  must  be  rea- 

quiries  along  that  line  by  assert-  Allport  responded:  sonably  certain  of  a  commen- 

ing  it  was  in  the  public’s  inter-  “I  don’t  really  understand  surate  value.  Deny  the  adver- 

est  financially  for  the  advertiser  the  contention  .  .  .  that  commer-  I'ser  this,  and  he  will,  of  neces- 

to  be  an  active  participant  in  cial  sponsorship  is  necessarily  invest  his  funds  in  other 

programming,  Peter  W.  Allport  the  thing  that,  if  TV  is  mediocre,  channels  of  communication.” 
of  the  Association  of  National  that  induces  this  mediocrity  • 

Advertisers,  Inc.  was  quizzed  ...  I  don’t  think  it  is  mediocre.” 

sharply  by  Ashbrook  P.  Bryant,  Mr.  Cross  took  .\NA  to  task  OOOIIC  HcB^ds 


ures  this  week  went  to  the  Mia* 
(Fla.)  Herald  with  60,300,0# 


Allport  responded:  sonably  certain  of  a  commen- 

“I  don’t  really  understand  surate  value.  Deny  the  adver- 


ment,  advertisers  must  be  rea- 

sonably  certain  of  a  common-  The  A  cw  Forfc  Tjmc.s' w, 

surate  value.  Deny  the  adver-  with  60,056,995  lines  ovi 

tiser  this,  and  he  will,  of  neces-  ®  total  of  50,655,463  lines. 


sharply  by  Ashbrook  P.  Bryant,  Mr.  Cross  took  .\NA  to  task  OOOIIC  XlCB^CiS 
chief  counsel  for  the  FCC  study  because  a  member  firm  spon- 

into  programming  and  adver-  sored  rigged  quiz  shows  and  \S7r»wlrI 

tising.  Mr.  Allport  said  “we  all  feel”  ^  tV  Onil 

Mr.  Bryant  noted  that  the  this  was  “an  error.” 

Board  of  Directors  of  ANA  Commissioner  Frederick  P.  Tulsa,  Okla. 

favors  the  practice  and  asked:  Foi-d  asked  about  charges  that  Byron  V.  Boone,  publisher  of 


ill  of  neces-  total  of  50,655,463  lines, 

tids  in  other  Next  came  the  Chicago  Tiik 
mication.”  56,237,322  and  tli 

Milwaukee  Journal  with  55,571, 
346.  In  1958  the  Chicago  Triii 
1  ,  une  ran  50,080,535  lines  and  th 

US  Milwaukee  Journal  50,974, 3J 

.  _  lines.  The  Kansas  City  (Mo. 

Id  Star  reported  its  1959  linage 

49,606,039  for  morning-evenin 
Tulsa,  Okla.  Sunday. 

publisher  of  Other  dailies  reporting  wen 
',  has  been  Cleveland  Plain  Dealer,  47 


“You  would  not  expect,  would  “the  principle  of  advertising  on  Tulsa  World,  has  been  Cleveland  Plain  Dealer,  4 

you,  to  have  the  same  right  with  radio  and  TV  is  irritation”  so  elect^  president  of  the  World  396,462  (43,928,270  in  1958). 
regaixl  to  the  stories,  articles  many  people  “would  remember.”  Publishing  Co.,  and  Sid  Steen  Washington  Post,  44,481,! 


that  appear  in  say,  the  Saturday 
Evening  Post?” 

Allport  responde<l: 


Allport  replied: 

“I  don’t  think  veiy  many  ad- 


Publishing  Co.,  and  Sid  Steen 
has  been  named  executive  editor. 
The  changes  followed  the  re- 


vertisers  would  subscrilie  to  it  tirement  of  N.  G.  Henthome,  (41,798,927). 


Washington  Post,  44,481,1) 
(38,757,290). 

Washington  Star,  44,208,2 


T  don’t  think  you  can  make  a  (that  this  is  an  effective  type  of  editor,  after  a  47-year  career 


comparison  between  magazine  advertising). 

and  TV.  They  are  very,  very 

diffei-ent.”  I'""*!  J'ulg 


New  Orleans  Times-Picaiiu* 
43,542,219  (41,191,750). 

Cincinnati  Enquirer,  42,261 


Ne<’e»»<arv  To  Be  Idenlifitnl 


of  the  medium  (TV)  is  deter-  ed: 

mined  in  a  large  measure  and  in  “The  advertiser  is  frequently 
some  cases  more  than  others  by  a  pretty  good  judge  of  what  the 
his  (the  sponsor’s)  ability  to  be  public  wants  and  will  accept 
identified  with  the  program.  .  . .”  and  certainly  what  he  wants  his 
Bryant  next  asked:  name  attached  to.  .  .  .” 

“Isn’t  that  becoming  progres-  Mr.  Allport  insisted  further: 
sively  less  true  ?  Didn’t  you  .start  “In  the  production  (of  a  news 
out  with  a  half-hour  single  spon-  program)  no  advertiser  would 


vertising).”  43,542,219  (41,191,750). 

Mrs.  Maud  Lorton  Myers  con-  U-  •  /•  • 

(7ood  Judge  <»f  Public  Vi  ani  tinues  as  chairman  of  the  board. 

,  Other  changes  include  transfer  (39,316,398). 

Mr  Allport  also  was  asked  pj^jj  Dessauer,  Oklahoma  City  The  final  measurement  figu 
out  charges  that  ad^^rtlsers  ^„^^,p,,„aent,  to  Tulsa  as  an  be  slightly  different  fr 

ensor  piogiams  and  lespond-  writer.  Ibe  preliminary  ones  because 


about  charges  that  advertisers 


“The  value  (to  advertisers)  “censor”  programs  and  respond-  ...  .  ,  ’ 

Jo  '  editonal  writer. 


.'.mu  j  •  c  *1  An  attorney,  Mr.  Boone  sei-ved  some  cases  the  linage  from  su 

The  ad\ertiser  is  fiequently  counsel  for  the  World  for  plements  for  December  was  n? 
a  pretty  good  judge  of  what  the  ^jded. 

•+'  Vi"*  secep  named  executive  vicepresident  Total  linage  reported  by  t 

and  certainly  what  he  wants  his  1955  publisher  last  March.  AVu-  York  Times  reprcsen 
name  attach^  to.  .  .  .  ^  Gainesville,  Mo.,  more  than  $90,000,000  invt 

f  J^oone  has  lived  in  Tulsa  by  advertisers.  The  dollar  v 

In  the  production  (of  a  ae\\s  g-  ume  in  the  Chicago  Tribune  e 

program)  no  advertiser  would  ...  _  _ . _ .  .  *71  nnn  non 


piog.-am,  no  auveriiser  wouui  managing  editor  needed  $71,000,000. 

sored  program  and  then  you  want  to  participate  and  dictate  .  ‘  •  •  j  ^  ^  7 

went  to  alternate  sponsorship  to  a  news  reporter  what  should  “  • 


and  have  gone  to  one  hour  with  be  put  over  the  air.” 


four  to  six  sponsors  and  in  some  Commissioner  Robert  R.  Bart-  ^v*‘v“viiie  nas  i^ii  m  me  lljumeil 

as  many  as  12?”  ley  inquired  about  what  he  de-  P^st  two  years  He  will  continue  ■»  p.  p  , 

Allport:  “I  wouldn’t  have  the  scribed  as  an  “ultimatum”  from  as  a  director  of  the  company  and  Ut'l  riciure  CxU 
figures  to  say  yes  or  no  as  to  the  advertisers  to  the  TV-radio  chairman  of  the  Tul^sa  Air-  Edward  T.  Majeski,  has  Ik 
whether  or  not  this  is  becoming  industry  to  quit  for  other  media  P®*^  Authority  and  the  Will  appointed  picture  news  editor 
progressively  less  true.  I  do  feel  unless  they  could  control  pro-  Rogers  Memorial  Comrnission.  United  Press  International, 
that  for  many  advertisers  there  grams.  He  asked:  employed  by  the  announced  by  Frank  T 

is  a  necessity  almost  to  have  “You  think  enough  of  them  as  a  bookk^per  in  maine,  vicepresident  and  gene 

their  names  identified  with  the  would  be  doing  that  (switching)  coming  here  from  Ironton,  Ohio,  newspictures  manager, 
program.  U.  S.  Steel  Hour,  Arm-  to  destroy  the  industry?”  •  Mr.  Majeski’s  new  duties  wi 

strong  Circle  Theater,  Du  Pont  Allport  responded:  Bliniliam  to  UPI  include  advance  planning  al 

Show — there  are  many  of  that  “I  doubt  if  it  would  destroy  overseeing  photo  coverage  « 

nature.”  the  industry  but  I  do  think  it  Washington  major  news  events  under  ti 

Mr.  Allport  also  insisted  that  would  lose  some  very,  very  fine  David  B.  Burnham,  formerly  general  direction  of  the  ei 
advertisers  even  on  multiple-  programs  from  the  air  and  I  with  Pat  Munroe  in  the  Wash-  ecutive  picture  editor.  Hard 
sponsor  shows  feel  the  need  to  think  it  would  certainly  not  ington  Bureau  of  Editor  &  Pub-  Blumenfeld.  He  serv-ed  UP 
“control”  a  program  and  or  make  the  industry’s  job  any  lisher,  has  joined  the  House  staff  Newspictures,  and  its  predece 
otherwise  “would  not  be  in  a  easier.”  of  United  Press  International,  sor.  Acme  Newspictures,  as 

position  to  use  TV.”  Prime  interest  of  the  adver-  He  is  being  succeeded  by  War-  Telephoto  editor  for  12  yeai 

Commissioner  John  S.  Cross  tiser,  said  Mr.  Allport,  is  to  ren  Zimmermann,  of  Philadel-  prior  to  his  appointment  as  Ne 
asked  for  Mr.  Allport  to  com-  sponsor  the  type  of  program  phia.  York  bureau  manager  in  1957. 

10  EDITORScPUBLISHER  for  January  9,  19( 


staff  in  1937  as  a  sports  writer. 

Mr  Henthome  has  l^n  ill  the  Majeski  Nailietl 
past  two  years.  He  will  continue  |t|V«  ^  , 

as  a  director  of  the  company  and  Ux  1  Picture  Ltl 


strong  Circle  Theater,  Du  Pont 
Show — there  are  many  of  that 
nature.” 


He  was  first  employed  ^  by  the  announced  by  Frank  T 

World  as  a  bookkeeper  in  1913,  maine,  vicepresident  and  gene 
coming  here  from  Ironton,  Ohio,  newspictures  manager. 

•  Mr.  Majeski’s  new  duties  wi 

Burnham  to  UPI  include  advance  planning  a. 

overseeing  photo  coverage  * 
Washington  major  news  events  under  tl 
David  B.  Burnham,  formerly  general  direction  of  the  e: 


Attorney  General  Places 
Burden  on  Station  Owners 


Would  Hold  Them  Accountable 
But  Not  Under  ‘Death  Sentence’ 


Washington 

Attorney  General  William  P. 
Rogers,  reporting  to  President 
Eisenhower  this  week  on  “De¬ 
ceptive  Practices  in  Broadcast¬ 
ing  Media,”  advocated  strongly 
that  individual  licensees  of  sta¬ 
tions  he  held  accountable  for 
abuse  of  their  privileges. 

Most  of  Mr.  Rogers’  report 
dealt  with  the  manner  in  which 
he  l)elieves  the  Federal  Com¬ 
munications  Commission  has 
adequate  power  to  enforce  regu¬ 
lations  in  the  public  interest.  He 
conceded,  however,  that  existing 
law  gave  the  FCC  only  one 
sanction  to  impose  upon  a  broad¬ 
caster  who  does  not  operate  in 
the  public  interest.  That  is  to 
put  him  off  the  air  permanently. 

More  I>enienl  Sanction 

This  socalled  “death  sentence” 
is  extremely  drastic,  in  the  At¬ 
torney  General’s  view,  and  Con¬ 
gress  might  consider  giving  the 
FCC  authority  to  impose  milder 
lienalties,  such  as  suspension  or 
conditional  renewal  of  licenses. 

Mr.  Rogers  said  he  believed 
the  FCC  could  get  at  the  net¬ 
works  as  well  through  their 
ownership  of  stations. 

Giving  considerable  emphasis 
to  the  individual  licensee’s  re¬ 


sponsibility,  Mr.  Rogers  ob- 
ser\’ed  that  it  is  “significant” 
that  the  organization  of  the 
broadcasting  business  is  such 
that  the  station  licensee  was  not, 
as  a  practical  matter,  in  a  posi¬ 
tion  to  control  or  even  to  know 
about  the  rigging  of  quiz  shows. 

He  said  the  affiliated  stations 
of  the  networks  have  now  been 
put  on  notice  that  the  fact  that 
they  broadcast  a  network  pro¬ 
gram  is  not  by  itself  a  guarantee 
that  that  portion  of  their  opera¬ 
tions  is  in  the  public  interest. 

No  Vewted  Interc»>t 

While  there  is  a  principle  of 
private  ownership  of  broadcast 
stations  under  government  li¬ 
cense,  the  Attorney  General 
said,  the  licensee  does  not  have 
a  vested  interest. 

“Obviously,”  he  pointed  out, 
“the  station  owners  must  secure 
advertising  sponsors  if  they  are 
to  operate  successfully.  How¬ 
ever,  they  have  been  given  con¬ 
trol  over  a  valuable  asset  which 
by  its  nature  cannot  be  made 
available  to  all  who  want  it.  In 
return  for  this  privilege,  the 
law  makes  it  their  primary  duty 
to  operate  in  the  public  inter¬ 
est.” 

Mr.  Rogers  then  enumerated 


the  action  which  the  FCC  could 
take  “to  minimize  deceptive  pro¬ 
gramming  and  advertising  prac¬ 
tices,”  as  follows; 

1.  Require  broadcast  licensees 
to  take  appropriate  measures 
(more  fully  described  in  the  re¬ 
port)  so  that  contests  which 
they  broadcast  as  honest  tests 
of  skill  or  knowledge  are  pro¬ 
duced  under  circumstances 
which  provide  reasonable  guar¬ 
antees  that  a  program  is  what 
it  purports  to  be. 

2.  Require  broadcast  licensees 
to  take  steps  to  prevent  the 
broadcasting  of  matter  in  return 
for  payments  or  promises  of 
money  or  other  valuable  con¬ 
sideration  to  employes  of  the 
licensees  without  an  appropriate 
sponsorship  annoimcement  and 
provide  that  information  be  sub¬ 
mitted  to  the  FCC  at  regular 
interv'als  as  to  the  steps  each 
licensee  has  taken  to  effectuate 
this  requirement. 

Financial  Reports 

3.  Require  the  filing  i>eriod- 
ically  with  the  FCC  by  broad¬ 
casting  licensees,  and  those  of 
their  employes  who  determine 
the  content  of  any  broadcast 
program,  of  reports  of  financial 
interests  owned  by  them  in  any 
business  enterprise,  and  of  the 
returns  received  by  them  from 
such  enterprise,  if  any  of  the 
licensees’  programs  (apart  from 
those  accompanied  by  an  appro¬ 
priate  announcement  of  com¬ 


mercial  sponsorship)  is  intended 
to  enhance  or  has  been  used  to 
enhance,  the  sale  of  any  product 
of  the  enterprise.  This  practice 
would  be  consistent  with  fi¬ 
nancial  reporting  requirements 
imposed  in  the  public  interest 
by  such  statutes  as  the  Securi¬ 
ties  and  Exchange  Acts,  the 
recent  Labor- Management  Re¬ 
porting  and  Disclosure  Act  of 
1959  and  the  Defense  Production 
Act. 

4.  Adopt  a  program  of  more 
intensive  scrutiny  of  broadcast 
licensees’  practices  before  license 
renewals  are  granted.  Such 
scrutiny  should  include  a  com¬ 
parison  of  the  licensees’  per¬ 
formances  with  the  promises  as 
to  programming  which  they 
made  at  the  time  their  licenses 
were  granted  or  last  renewed, 
and  also  regular  spot  checks  in 
depth  each  year  (just  as  the 
Internal  Revenue  Service  spot 
checks  individual  tax  returns) 
of  the  renewal  applications  of  a 
number  of  licensees  or  of  the 
licensees  in  a  particular  com¬ 
munity. 

About  one-third  of  the  500 
operating  TV  stations  and  about 
30%  of  the  3,500  radio  stations 
have  some  degree  of  newspaper 
interest  in  their  ownership,  ac¬ 
cording  to  a  compilation  made 
a  few  years  ago. 

Ad  Injunctions 

To  give  the  Federal  Trade 
Commission  greater  power  to 
stop  false,  misleading  and  de¬ 
ceptive  advertising  the  Attorney 
General  proposed  that  it  be 
clothed  with  authority  to  seek 
court  injunctions  against  the 
broadcaster  as  well  as  the  ad¬ 
vertiser.  At  present  the  objec¬ 
tionable  advertising  may  con- 
(Continued  on  jHige  66) 


DU  HTER  PILOT  TEST  REVEALS: 


Print  Ads  More  Credible  to  Consumer  than  TV 


Sixty-five  percent  of  150  con¬ 
sumers  inten’iewed  by  the  In- 
-stitute  for  Motivational  Re¬ 
search  said  they  felt  advertis¬ 
ing  generally  was  false.  When 
asked  for  their  reactions  to  10 
specific  ads  selected  at  random, 
however,  98%  found  at  least  one 
out  of  the  10  ads  honest  and 
believable. 

Conducted  against  a  back¬ 
ground  of  rigged  quiz  shows, 
questionable  TV  ratings,  sus¬ 
pect  TV  commercials,  and  pay¬ 
ola,  Dr.  Ernest  Dichter’s  Insti¬ 
tute’s  pilot  test  revealed  a 
higher  intensity  of  credibility 
for  print  ads  than  for  TV  com¬ 
mercials,  “despite  the  far  great¬ 
er  impact  of  the  latter.”  Con¬ 
sumers  interviewed  tende<l  to 
give  print  ads  a  higher  prestige 
rating  than  TV  commercials. 

editor  ac  PUBLISHER 


According  to  the  Institute,  in¬ 
terested  members  of  the  adver¬ 
tising  industry  may  request  the 
full  analysis  of  the  findings  by 
writing  to  the  Institute  at 
Croton-on-Hudson,  N.  Y. 

4  Significant  Criteria 

The  test,  employing  depth  in- 
ten’iews  and  projective  ques¬ 
tionnaires,  indicates  four  signifi¬ 
cant  criteria  which  form  the 
basis  of  the  consumer’s  will¬ 
ingness  to  believe  advertising 
claims: 

Experience  with  the  product. 
Among  those  w'ho  recalled  and 
believed  the  advertising  claims 
for  a  product,  87%  were  users 
of  that  product  and  only  13% 
were  non-users.  However,  among 
those  who  recalled  but  did  not 
believe  the  advertising  claims, 

for  January  9,  1960 


the  division  was  about  half  and 
half  between  users  and  non¬ 
users.  In  other  words,  experi¬ 
ence  with  the  product  increases 
adv'ertising  believability  and 
may  stimulate  serious  product 
consideration,  although  it  would 
be  dangerous  to  conclude  that 
believability  itself  causes  prod¬ 
uct  purchase. 

Word-of-mouth  climate.  Re¬ 
spondents  tended  to  accept  as 
true  the  advertising  claims  for 
a  product  their  friends  or  rela¬ 
tives  praised. 

Matching  advertising  .symbols 
to  product  expectations.  The  test 
indicated  that,  where  advertis¬ 
ing  claims  coincide  with  con¬ 
sumer  expectations  for  the  prod¬ 
uct  and  brand,  credibility  in¬ 
creases.  Thus,  an  ad  for  a  high- 
priced  car  shown  in  an  elegant 


.setting  is  believable,  while  an  ad 
featuring  a  low-priced  car  in  the 
same  setting  lacks  credibility. 

Product  performance.  Adver¬ 
tising  triggers  consumer  mem- 
oiy  of  experience  with  the  prod¬ 
uct — direct  or  indirect.  If  the 
product  fails  to  live  up  to  its 
advertising  claims,  subsequent 
advertising  is  unbelievable.  This 
obvious  and  simple  point  even¬ 
tually  dooms  the  inferior  prod¬ 
uct  as  well  as  the  believability 
of  its  advertising  claims. 

The  Institute’s  Believability 
Test  is  being  administered  on  a 
continuing  basis  to  analyze  print 
and  TV  advertising  for  clients 
interested  in  specific  consumer 
reactions  to  existing  ads  and  to 
those  planning  future  advertis¬ 
ing  campaigns. 
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FIRST  WOMAN  WINNER 


Ernie  Pyle  Awards 
To  Powers,  Taylor 


For  the  first  time,  a  woman 
is  a  winner  of  the  Scripps-How- 
ard  Ernie  Pyle  Memorial  Award. 

She  is  Mrs.  Dorothy  Rochon 
Powers,  feature  writer  and  col¬ 
umnist  on  the  Spokane  (Wash.) 
Spokesman-Review. 

The  other  1959  winner  is 
Henry  N.  Taylor,  correspondent 
for  the  Scripps-Howard  News¬ 
paper  Alliance,  Washingfton. 

Each  will  receive  $1,000  cash 
and  a  bronze  plaque  for  writing 
and  reporting  “most  nearly  ex¬ 
emplifying  the  style  and  crafts¬ 
manship”  of  the  renowmed  war 
reporter  and  columnist. 

The  trustees  of  the  Scripps- 
Howard  Ernie  Pyle  Memorial 
Fund  also  announced  a  grant 
of  $2,500  to  the  Inter-American 
Press  Association  for  an  ex¬ 
change  scholarship. 

The  judges  said  Mrs.  Powers 
“has  the  heart,  the  soul  and  the 
insight  of  a  woman  Ernie  Pyle. 
Her  reporting  and  writing  have 
had  a  tremendous  impact  on  her 
community.” 

Of  Mr.  Taylor,  they  said:  “He 
combines  good,  solid  reporting 
with  good,  easy-to-read  writing 
devoid  of  frills.  This  is  remi¬ 
niscent  of  Ernie  Pyde’s  top- 
notch  copy.  On  any  front,  from 
home  to  Rome,  Taylor  makes 
the  reader  feel  right  there  with 
him.” 

Mrs.  Powers,  38,  was  grad¬ 
uated  from  Montana  State  Uni¬ 
versity,  edited  a  weekly,  the 
Maryville  (Tenn.)  Enterprise, 
and  was  state  editor  of  the 
Clarksville  (Tenn.)  Leaf-Chron¬ 
icle.  (E&P,  Nov.  22,  1958). 

.4]tiO  a  Columnist 

She  has  covered  virtually 
every  beat  on  the  Spokesman- 
Review,  from  courts  to  stock- 
yards,  and  writes  a  column, 
“Our  Town,”  in  addition  to  gen¬ 
eral  assignments  and  features. 

Mr.  Taylor,  31,  is  a  graduate 
of  the  University  of  Virginia, 
served  as  a  U.  S.  Navy  intelli¬ 
gence  officer  from  1951  to  1954, 
and  while  stationed  in  London 
was  a  contributor  to  the  London 
Observer. 

He  became  a  reporter  on  the 
Cincinnati  Post,  a  Scripps-How¬ 
ard  paper,  in  1954  and  in  1956 
won  the  American  Political 
Science  Association’s  award  for 
coverage  of  state  and  local  poli¬ 
tics. 

For  the  past  three  years  he 
has  been  a  member  of  Scripps- 
Howard’s  Washington  and  in¬ 


Henry  N.  Taylor 


Yerxa  Taking 
Cornish  Post 

Fendall  Yerxa  is  returning  t 
the  New  York  Herald  Trihwh 
as  vicepresident  and  managinj 
editor.  He  was  city  editor  then 
before  going  to  the  Wilmingtoi, 
Del.  newspapers  in  May,  1951 
as  executive  editor. 

His  appointment  to  sutee« 
George  A.  Cornish,  who  has  w- 
signed,  was  announced  Jan.  7  by 
Robert  M.  White  II,  preside# 
and  editor  of  the  Herald  Tn 
bune.  Before  leaving  the  Hth 
aid  Tribune  as  executive  editor 
Mr.  Cornish  will  go  to  Europi 
to  report  on  the  newspa[)ert 
overseas  interests. 

Mr.  Cornish,  a  native  of  .41*. 
hama,  joined  the  Herald  Try 
bune  as  a  copy  reader  in  19a 
He  employed  Mr.  Yerxa  as  a  n- 
jiorter  in  1946.  fl 


Dorothy  R.  Powers 

ternational  staff.  He  accom¬ 
panied  Khrushchev  on  his  re¬ 
cent  U.  S.  tour,  and  his  recent 
foreign  assignments  have  in- 
cludeid  Cuba,  the  Middle  East, 
the  USSR,  Europe  and  the  Far 
East. 

His  father  is  Henry  J.  Tay¬ 
lor,  former  radio  commentator 
and  Scripps-Howard  war  cor¬ 
respondent,  who  now  is  U.  S. 
Ambassador  to  Switzerland. 

Judges  for  this  year’s  Ernie 
Pyle  Memorial  Award  were  Ed¬ 
ward  J.  Meeman,  editor  of  the 
Memphis  Press-Scimitar;  Loye 
W.  Miller,  editor  of  the  Knox¬ 
ville  News-Sentinel;  and  E.  M. 
Pooley,  editor  of  El  Paso  Her¬ 
ald-Post. 


Dudley  Nichols  Dies 

Hollywood,  Calif. 

Dudley  Nichols,  64,  who  came 
to  Hollywood  in  1929  after  a 
distingyuished  career  as  a  re¬ 
porter  on  the  New  York  World, 
died  Jan.  4  after  a  long  illness. 
He  was  one  of  the  outstanding 
screen  writers. 

• 

Minimum  Raised 

Shesoygan,  Wis. 

The  Press  and  the  Guild  have 
agreed  to  increasing  minimums 
$1.50  to  $3  on  a  wage-reopen¬ 
ing  clause  in  its  contract  last 
Feb.  1.  Minimums  for  reporters 
and  advertising  salesmen  rise 
to  $116.50  a  week. 


Murder  Trial  Hadley  Leaves 
Has  Quiet  Start  Ad  Bureau 


Los  An(»:les 
The  potentially  sensational 
Finch  murder  trial  opened  here 
this  week  with  almost  a  com¬ 
plete  lack  of  sensation. 

The  lack  of  sensation  in  the 
first  days  is  apt  to  continue  for 
a  week  or  more  in  the  opinion  of 
Howard  Hertel,  who  has  teamed 
with  Henry  Sutherland  in  cover¬ 
ing  score  of  criminal  trials  for 
the  Examiner  in  the  past  10 


“Everything  that’s  come  out 
of  the  trial  so  far,  and  every¬ 
thing  we’re  going  to  hear  for  a 
couple  of  weeks  is  old  stuff,” 
Mr.  Hertel  explained.  “I  don't 
think  things  will  liven  up  until 
the  two  defendants  get  on  the 
witness  stand.” 

Predictions  were  that  the  trial 
will  last  about  six  weeks. 

The  defendants.  Dr.  R.  Ber¬ 
nard  Finch,  and  his  former 
receptionist,  Carole  Tregoff 
Pappa,  are  accused  of  planning 
and  executing  the  murder  of 
Dr.  Finch’s  wife. 

The  press  section  in  the  court¬ 
room  was  only  half-filled  during 
the  opening  days  of  the  trial. 

Judicial  Restrictions 

Judge  Evans  said  he  planned 
to  enforce  strict  judicial  de¬ 
corum.  Photographers  are  per¬ 
mitted  to  shoot  pictures  in  the 
court  room  only  during  recess 
and  radio  and  television  sound 
equipment  is  not  permitted  in 
the  court. 


The  “resignation”  of  Dr 
Howard  D.  Hadley  as  researd 
vicepresident  of  the  Bureau  of 
Advertising,  ANPA,  was  an¬ 
nounced  Jan.  7  by  Charles  Lip* 
comb  Jr.,  president. 

Dr.  Hadley,  formerly  an  ad¬ 
vertising  agency  research  di¬ 
rector,  joined  the  Bureau  in 
May,  1958.  He  said  he  might 
have  a  statement  later.  Mr 
Lipscomb  said  a  new  researd 
vicepresident  would  be  engaged 
for  the  Bureau. 

• 

Smucker  Retires 

CHU'AGC 

Otto  M.  Smucker  has  retired 
after  51  years  as  a  newspaper¬ 
man,  having  covered  Chicago’s 
financial  “beat”  since  1912,  wher 
he  was  named  financial  editor  of 
the  old  Chicago  Examiner. 

Mr.  Smucker  headed  the  Chi¬ 
cago  Sun  and  later  the  Chicagt 
Sun-Times  financial  news  de 
partment,  dating  back  to  1941 
He  requested  to  be  relieved  of 
managerial  duties  in  1955  but 
continued  as  a  financial  writer 
for  the  Sun-Times. 

• 

New  Rep  Nametl 

The  New  London  (Conn.) 
Day  has  appointed  Johnson. 
Kent,  Gavin  &  Sinding,  Inc.  ai 
its  national  advertising  repre¬ 
sentatives.  The  Day  had  bee* 
represented  since  1921  by  Gil¬ 
man,  Nicoll  &  Ruthman,  which 
ceased  business  Dec.  31,  many 
of  the  papers  on  its  list  going 
to  \Vard-(3riffith  Co. 
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50  Tabloids  Give  Lie  to  Their  Critics 


l)\IIV  H  NKUS  5. 


$1  BILLION  COST 
OF  STOL  PACT 

HoPri(eRMSetit-hstHo}ii 


The  Big  Picture  still  charecterixes 
the  front  pa9e  of  the  New  York 
News. 


Most  Tirades  Against  This  Part 
Of  Press  Based  on  Past  History 

By  Victor  J.  Danilov 

Dirrs-tor  uf  Umvrreily  Relation!*,  Universily  of  (Colorado 


The  metropolitan  tabloid — 
periodic  target  of  reformers,  in¬ 
tellectuals,  and  others — appears 
to  be  in  for  another  round  of 
broadsides. 

The  most  recent  attack  on  the 
big-city  tabloid  is  contained  in 
an  article  by  Otto  Friedrich  in 
the  autumn  issue  of  the  Ameri¬ 
can  Scholar.  Bearing  the  title 
“A  Vivacious  Blonde  Was  Fatal¬ 
ly  Shot  Today,"  the  article  as¬ 
sails  the  so-called  emphasis  on 
“sensationalism”  and  “exaggera¬ 
tion.” 


interpretive  pieces,  the  mush- 
I'ooming  campaigns  for  civic  im¬ 
provement  and  political  clean 
up,  and  the  eye-opening  verbal 
and  pictorial  coverage  of  spot 
news? 

Perhaps,  the  metropolitan  tab¬ 
loid  still  leaves  something  to  be 
desired,  but  let’s  not  forget  the 
shot  in  the  arm  it  grave  the  news- 
I>aper  business  and  the  Ameri¬ 
can  public  by: 

— Simulating  an  appetite  for 
news. 

—Providing  news  in  a  con- 


60  An  Ihkmt  Hm  k  Hm 

m  Both  Sides  Praise 
Nixon  in  Settling 
^  the  Steel  Strike 


DM  a  MnA  kttmOmklM 

Headlines,  pictures  and  a  quick 
took  at  the  news  often  feature  the 
front  page  of  the  Washington 
(D.C.)  News. 


.  Daily  Rccbtd''  ?  ‘  , 

_  5top  Grading  Lamb 


Editorial  page  in  the  Boston  Daily 
Record  is  typographically  quiet. 


Serious  side  of  life  from  the  busi¬ 
ness  beat  gets  the  full  text  treat¬ 
ment  in  the  Chicago  Sun-Times. 

editor  8c  publisher 


There  is  nothing  in  the  article 
that  has  not  been  said  before, 
although  the  examples  are  more 
I’ecent  and  the  charges  slightly 
more  intemperate  than  usual. 

Sex  and  Crime 

Statements  such  as  “sex,  as 
is  well  known,  combines  with 
crime  to  provide  the  tabloids 
with  their  huge  circulations”  and 
“the  art  of  exagrgerating  with¬ 
out  actually  lying  ...  is  so 
common  in  tabloid  newspapers 
that  it  may  be  termed  tabloid 
prose”  can  be  found  in  nearly 
every  tirade  since  the  metro¬ 
politan  tabloid  made  its  appear¬ 
ance  following  World  War  I. 

The  metropolitan  tabloid  may 
have  been  conceived  in  sin,  so  to 
speak,  bxit  its  passage  from 
childhood  to  adolescence  to 
adulthood  has  not  been  without 
notable  contributions  to  the 
newspaper  world. 

In  discussing  the  evils  of 
tabloid  journalism,  I  think  we 
sometimes  tend  to  disregard  the 
settings  in  which  it  operates 
and  to  overlook  its  total  impact. 

The  charges  are  frequently 
made  that  the  average  American 
tabloid  plays  up  sex  and  crime; 
plays  down  really  important 
news,  and  entertains  more  than 
it  informs.  I  personally  doubt 
if  the  present-day  tabloid  is  any 
more  guilty  of  toese  sins  than 
the  average  standard-sized  me¬ 
tropolitan  newspaper. 

How  many  of  today’s  tabloids 
are  going  overboard  in  this  re¬ 
spect?  Sure,  the  typical  tabloid 
is  still  using  pictures  of  pretty 
girls,  relating  an  occasional  sor¬ 
did  tale,  and  giving  a  twist  to 
the  routine  story.  But  what 
about  the  increasing  number  of 
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venient  size. 

— Popularizing  the  use  of 
photographs. 

— Presenting  news  in  a  con¬ 
cise  and  interesting  way. 

— Providing  an  inexpensive 
advertising  medium. 

— Setting  the  pace  for  typo¬ 
graphical  improvements. 

Today,  there  are  approxi¬ 
mately  50  daily  tabloid  news¬ 
papers  of  general  circulation  in 
the  United  States.  Of  this  total, 
about  40  are  located  in  small  or 
medium  sized  communities  and 
differ  from  their  standard-sized 
counterparts  only  in  format.  The 
periodic  charges  against  tab¬ 
loids  ordinarily  do  not  refer  to 
such  papers  as  the  Rawlins 
(Wyo.)  Times  or  the  York 
(Pa.)  Gazette  and  Daily. 

There  are  10  tabloid  dailies 
published  in  seven  metropolitan 
areas.  Altogether  they  have  a 
daily  circulation  of  4,963,521  and 
a  Sunday  circulation  of  5,928,- 
969.  The  papers  and  their  daily 
circulations,  as  of  Septonber, 


1959,  follow: 

Boston  American  176,513 

Boston  Record  373,012 

Chicago  Sun-Times  546,862 

Denver  Rocky  Mt.  News  165,787 
Port  Worth  Press  54,479 

New  York  Mirror  847,979 

New  York  News  2,026,850 
New  York  Post  328,402 

Philadelphiia  News  236,674 

Washington  News  174,434 


Of  the  10,  five  are  morning 
papers  and  five  are  evening  edi¬ 
tions.  Three  of  the  tabloids  are 
Hearst  papers  (the  two  Boston 
tabloids  and  the  New  York 
Mirror) ,  and  three  are  pub¬ 
lished  by  Scripps-Howard  (Den¬ 
ver,  Fort  Worth,  and  Washing¬ 
ton).  The  remaining  four  are 


owned  by  non  related  publishing 
enterprises. 

To  this  list  might  be  added 
the  Lonq  Island  (N.  Y.)  News- 
day,  edited  and  published  by 
Miss  Alicia  Patterson,  daughter 
of  the  co-founder  of  the  New 
York  News.  It  is  an  evening 
suburban  tabloid  having  a  daily 
circulation  close  to  300,000. 

All  the  metropolitan  tabloids 
are  different — in  one  respect  or 
another.  They  differ  on  such 
basic  considerations  as  local  con¬ 
ditions,  editorial  oolicies,  and/or 
news  judgment.  However,  they 
are  somewhat  similar  in  format, 
their  terse  news  style,  their 
emphasis  on  pictures,  and  other 
characteristics  which  separate 
tabloids  from  their  big  brothers. 

Better  Coverage 

One  thing  is  apparent  in 
glancing  through  today’s  typical 
metropolitan  tabloid:  it’s  a  far 
cry  from  the  stereotype  that 
flourished  in  the  1920’s.  The  tab¬ 
loid  newspaper  has  come  a  long 
way,  as  the  following  comments 
testify: 

Richard  W.  Clarke,  executive 
editor  of  the  New  York  News: 

“If  we  eliminate  from  con¬ 
sideration  the  enormously  im¬ 
proved  appearance  of  metropoli¬ 
tan  tabloids  since  the  1920’s,  I 
should  say  the  chief  change  is 
their  much  better  all-around 
coverage  of  the  news.  In  the 
early  days  of  this  newspaper, 
we  gave  top  play  to  storiee  of 
local  interest  and  subordinated 
national  and  international  news. 
That  is  no  longer  the  case.  The 
News  now  tries  to  give  well 
balanced  presentation  of  na¬ 
tional  and  international  affairs. 

{Continued  on  page  64) 
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THE  CUMULATIVE  AUDIENCE 


As  was  shown  in  Part  I  last  week,  “Cumulative”  in  which  to  accumulate  additional  to  see  that  at  the  end  of  6  dayi 
reference  to  audience  data  is  employed  intensively  in  the  •■ea^lers  or  viewers,  and  there-  this  coverage  had  increased  u 

fore  can  expand  its  audience  to  55' t  on  a  “cumulative”  basis! 


promotion  of  radio  and  television  and  the  term  has  wide 
acceptance  in  the  advertising  and  agency  businesses. 

The  major  magazines  also  sell  with  the  “Cumulative 
Audience”  concept.  Figure  3  is  reproduced  from  a  highly 
regarded  magazine  promotion  and  is  based  on  the  as¬ 
sumption  that  a  magazine  with  about  5  million  circula¬ 
tion  “reaches”  38  million  people  with  two  issues,  60 
million  with  six  issues,  and  73  million  people  with 
thirteen  issues. 


ten  times  its  basic  size. 

Figure  4  (on  opposite  page) 


By  the  end  of  30  days,  this  r^ 
search  shows,  this  newspaper, 


is  reprinted  frcm  the  Sindlinger  which  reaches  less  than  on* 
Cumulative  Audience  Study.  The  ouartfi’  of  the  adults  on  thi 


single  newspaper  whose  data  average  day,  had 
are  presented  here,  was  the  more  than  <5%. 
smallest  of  the  three,  having  ^.t  is  an  odd  coini 
less  than  23%  coverage  on  the  while  the  magazine 
average  day.  Is  it  not  startling  newspaper  stud 


“reached* 


Although  newspapers  and 
magazines  are  both  “Print,”  and 
have  many  qualities  in  common, 
magazines  double,  triple,  quad¬ 
ruple  and  extend  their  ABC  fig¬ 
ures  up  to  a  dozen  times  by  the 
use  of  “Cumulative  Audience” 
figures,  which  are  based  on  in¬ 
dividuals  instead  of  on  house¬ 
holds. 

Great  quantities  of  “Reader- 
ship”  data  are  available  on  mag¬ 
azines  as  well  as  on  newspapers, 
but  magazines  themselves  never 
promote  these  figures.  Only 
new'spapers  have  allowed,  and 
sometimes  even  encouraged,  the 
application  of  “Readership”  per¬ 
centages  to  circulation.  This  has 
meant,  in  most  cases,  discard¬ 
ing  70%  of  the  circulation  for 
which  readers  have  paid  hard 
cash. 


CUMULATIVE  AUDIENCES  OF 


(From  One  to  Thirteen  Average  Issues) 


Audience  reached  by 


coverage  of 
U.  S.  popuiotion 


l  pwurd  Projeelioti!. 


The  net  of  all  this  is  that  the  '■ 

air  media  and  magazines  pro-  < 

ject  upward  from  their  basic 
data,  while  newspaper  audience 
figures  are  often  stated  as  a 

fraction  of  ABC  Net  Paid  Cir-  non.  of  .h,,,...  ,„u.s 

culation. 

The  fact  is,  that  newspaper  ToioI;  Aiip.opi.i.  ur..t.dstai.. 

audiences  also  accumulate.  In  _  *" 

order  to  acquire  information  on 
the  subject,  Sindlinger  &  Com¬ 
pany  made  a  12-month  study 

two  years  ago  in  an  important  iai.ge  coverage.  This  is  the  in- 


three  newspaper  city.  This  study  herent  advantage  of  low  cover- 


shows  that  newspaper  audiences 
accumulate  in  the  same  way 
that  radio,  television  and  maga- 


age  media  over  their  larger  com¬ 
petitors  when  the  cumulative 


Mauro  Is  Chairman 
Of  Research  Group 


John  B.  Mauro  of  the  Bran- 


It  is  an  odd  coincidence  that 
while  the  magazine  .study  ani 
the  newspaper  study  shown  ii 
Figures  3  and  4  were  done  by 
different  organizations,  by  dif¬ 
ferent  methods  and  in  two  v:ist- 
ly  different  areas  (one  was  na¬ 
tional  and  the  other  was  only 
for  a  single  city),  that  the  pe^ 
eentage  results  are  quite  simi 
lar.  In  Figure  3,  Life’s  single 
issue  is  stated  to  cover  22.1  <7« 
of  U.  S.  adult  population.  In 
Figure  4,  the  newspaper  in  one 
issue  is  stated  to  reach  22.7% 
of  the  ABC  City  adult  popula 
tion.  These  two  publications  “ac 
cumulate”  in  their  respective 
areas  at  almost  the  same  rate. 
Starting  with  a  slight  edge  for 
the  newspaper,  the  “accumula 
tion”  progresses  at  about  the 
same  rate,  and  at  the  end  of  six 
days  they  are  within  a  few  per 
eentage  points  of  each  other. 

We  doubt  that  this  has  any 
important  meaning,  hut  it  does 
indicate  that  the  concept  of  (he 
“Cumulative  Audience”  certain¬ 
ly  does  not  exclude  newspapers, 
should  anyone  wish  to  make 
this  use  of  it. 

The  “Cumulative  Audience”  is 
an  important  concept  and  will 
doubtless  be  a  part  of  advertis¬ 
ing  research  for  many  years  to 
come,  but  it  can  be  helpful  only 
when  used  with  comprehension. 

Media  Miwst  be  compared  w’ith 
each  other.  Every  advertiser, 
large  and  small,  must  decide 
which  medium  or  media  he  will 
use.  Inter-media  decisions  must, 
in  the  final  analysis,  involve  im 
portant  amounts  of  judgment, 
but  these  judgments  can  be 


zine  audiences  accumulate,  and  dium  with  80%  coverage  to  start  ,„an  of  the  Research  Commit-  ""  compeung  meui. 

to  a  remarkable  extent.  with  cannot  possibly  increase  its  tee  of  the  American  Associa-  understood  and  con 

And,  as  would  be  expected,  audience  by  more  than  25%  tion  of  Newspaper  Representa-  correct  perspwtive. 

iwspapers  with  small  coverage  which  would  give  it  100%  cov-  tives.  means  feel  that  the 

cnmiilal-f*  nnd  TT, erac^e.  A  medium  with  onlv  10%,  .  Audit  Bureau  of  Circulations  ii 


audience  concept  is  used.  A  me-  ham  Company  is  the  new  chair- 


on  each  of  the  competing  media 


newspapers  with  small  coverage  which  would  give  it  100%  cov- 
accumulate  audiences  much  erage.  A  medium  with  only  10% 


auuitriic^d  III  U  C  II  ^  VTxuai  iw  /v  XJ  *  «  *  f  4-4^  /I  - -  - 

faster  than  newspapera  with  coverage  has  90%  of  the  area  in  ,  °  measure  that  counts, 

LaN\rcnC6  R06hsi6r  was  an-  KhE  wa  Hra  Kaliava  fViat  all  morliA 


(PART  II  of  a  Uvo-part  analysis  of  some  research 
data  in  the  media  field,.  This  material  which  is  aimed  at 
keeping  the  record  straight  o^i  Netvspapers  has  been 
prepared  exclusively  for  E&P  by  Latvrence  Roehsler, 
New  York  World-Telegram  &  Sun,  and  the  Research 
Committee  of  the  American  Association  of  Newspaper 
Representatives.  This  is  a  continuing  series.) 


Lawrence  Koehsier  was  an-  hut  we  do  believe  that  all  media 
nounced  this  week  by  Herbert  analysts  have  a  common  obliga 


Meeker,  AANR  president.  Mr.  jjon  to  all  advertisers  to  present 


Roehsler,  who  recently  joined  their  data  with  the  minimum 
the  research  staff  of  the  New  emphasis  on  promotion  and  a 


ft 


York  World-Telegram  &  Sun,  maximum  emphasis  on  inform- 

continues  as  research  advisor  m« 

to  AANR.  *  *  * 

Otherwise  the  committee  mem-  Next  week;  The  Radio  Adver- 


bership  is  unchanged. 


tising  Bureau. 
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CUMULATIVE  AUDIENCE 


Period 


New  Audience  During  Period 
Number  % 


CuRiulative  Audience 
Number  % 


1st 

Day 

217, 900 

2nd 

fl 

117,000 

3rd 

fl 

88, 200 

4th 

If 

45, 100 

5th 

n 

42, 200 

6  th 

II 

16, 300 

7th 

n 

(No  Sunday  Issue)  . 

22.7 

12.2 

9.2 

4.7 
4.4 

1.7 


217.900 

334. 900 
423, 100 
468, 200 
510,400 
526, 700 


22.7 
34.9 

44. 1 

48.8 

53.2 

54.9 


211,000 
60,400 
44,  100 
23,000 
19,200 


22.0 
6.3 
4.6 
2.  4 
2.0 


737,700 
798, 100 

842. 200 

865.200 
884,400 


76.9 

83.2 
87.8 

90.2 

92.2 
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‘Golden  Dozen’  Say  There’s  Gold  in  ’60 


“There’s  gold  in  1960  —  a  real 
bonanza”  is,  in  brief,  what  Edi¬ 
tor  &  Pubusher’s  “Golden 
Dozen”  advertising  agency  lead¬ 
ers  say  about  the  new  year. 

Asked  to  look  ahead,  the  12 
chosen  as  representatives  of  the 
field  in  1959,  declare  they  saw: 

•  An  all  time  high  for  adver¬ 
tising. 

•  Newspapers  benefiting  in¬ 
creasingly  from  the  expansion, 
because  they  “operate  close  to 
the  point  of  sale.” 

•  Greater  fiexibility  of  all  ad¬ 
vertising  media  in  response  to 
magazine  circulation  segmenta¬ 
tion,  noted  as  a  “threat  to  news¬ 
papers’  traditional  supremacy  in 
local  markets”.  One  agency 
president  looks  for  a  possible 
new  development  in  newspaper 
advertising  to  meet  this  situa¬ 
tion. 

•  More  color  than  ever  in 
newspapers  and  magazines  with 
TV  at  long  last  finally  reaching 
the  mass  market,  at  least  with¬ 
in  the  next  decade. 

•  More  attention  than  ever 
paid  to  copy  creation  and  pro¬ 
duction  of  commercials,  because 
of  advertising  competition. 

•  Positive  action  toward  vol¬ 
untary  adoption  of  “stricter  dis¬ 
ciplines  on  ethical  standards  and 
increased  government  interest  in 
the  kind  of  advertising  that  ap¬ 
pears  in  all  media.”  The  hope  is 
expressed  that  government  cen¬ 
sorship  can  be  avoided. 

In  order  of  appearances  in 
these  pages  during  1959,  the 
agency  presidents  in  the  Golden 
Dozen  were: 

John  C.  Dowd,  of  Cohen, 
Dowd  &  Ayleshire,  Inc.,  who 
was  resisting  merger  when  in¬ 
terviewed  but  merged; 

Bryan  Houston,  whose  com¬ 
pany  name  disappeared  in 
Fletcher,  Richards,  Calkins  & 
Holden,  another  consolidation; 

William  Bernbach,  of  Doyle 
Dane  Bernbach; 

WiNTHROP  Hoyt,  of  Charles 
W.  Hoyt  Co.; 

David  Benton  Williams,  of 
Erwin-Wasey,  Ruthrauff  & 
Ryan; 

Warner  S.  Shelly,  of  N.  W. 
Ayer  &  Son; 

Barton  A.  Cummings,  of 
Compton  Advertising,  Inc.; 

James  H.  Lavenson,  of  Lav- 
enson  Bureau  of  Advertising, 
Philadelphia : 

Walter  Guild,  of  Guild,  Bas- 
com  &  Bonfigli,  San  Francisco; 

WiLUAM  T.  Okie,  of  J.  M. 
Mathes,  Inc.; 

William  E.  Steers,  of  Doher¬ 
ty,  Cliff  Old,  Steers  &  Shenfield; 

Milton  Goodman,  of  Law¬ 
rence  C.  Gumbinner  Advertising 
Agency. 


Some  See  Threat  to  Papers’ 


what  we  as  an  agency  shall  cob-  | 
centrate  on  again  in  1960.” 


Supremacy  As  Local  Medium 


WINTHROP  HOYT 


„  ^  ,  He  said  he  could  not  help  hot 

Mr.  Dowd  and  Mr.  Goodman  about  a  20%  net  gam  m  the  be  optimistic  regarding  1960  in 
declined  to  prognosticate.  Here’s  billings  of  current  clients  as  the  success  achieved  )» 


what  the  others  said: 


oiuings  oi  cuiTCnt  ciienis  as  vjew  of  the  success  achieved  b* 
^heduled  for  1960.  I  would  be  bis  agency  in  1959,  its  50th  yen 


BRYAN  HOUSTON 


hard  pressed  to  come  up  with  business.  He  estimated  bill. 


“In  order  to  evaluate  any- 


anything  but  the  feeling  that 
1960  will  be  a  tough  competitive 


one’s  predictions  for  the  imme-  the  biggest  dollar  vol 


ing  this  year  would  reach  $11^. 
500,000  as  compared  with  $10,. 
400,000  in  ’59.  A  dozen  new  m- 


diate  future  it  is  necessary  to  year  that  good  agencies  counts  were  added  last  yeti, 


know  what  has  happened  to  the 


predicter  in  the  immediate  past. 
Before  I  start  predicting,  there¬ 
fore,  let  me  admit  that  every- 


WILLIAM  BERNBACH 


with  billings  totalling 

$2,000,000. 


fore,  let  me  admit  that  eve^-  “\\^at  will  advertising  look  Ma^jazines 

thing  that  has  happened  to  this  like  m  1960?  It  will  look  like  .  . 

agency  in  the  last  quarter  of  whatever  we  in  the  business  UlVPrt  All  r  1111U8 
1959  has  been  good.  make  it.  Comics  and  the  Sunday  magB 

“Two  clients.  National  Dis-  “We  can’t  speak  for  others,  zine  were  the  only  areas  of  ad- 
tillers  and  J.  P.  Stevens  &  Co.  but  certainly  all  the  advertising  vertising  where  losses  wen 
Inc.,  both  multiple-agency  users,  created  by  DDB  will  strive  to  be  shown  by  the  Atlanta,  (Ga) 
took  a  careful  look  at  the  ere-  imaginative,  original  and  sound.  Journal  and  Constitution  ii 
ative  results  of  our  mergers  and  “We  believe  that  such  adver-  1959,  a  report  from  managB 
assigned  to  this  agency  impor-  tising  is  the  greatest  single  con-  ment  to  employees  observed  tU 


tant  additional  business.  Three  tribution  that  an  agency  can  week. 


ment  to  employees  observed  thii| 


clients,  Folger’s,  Heublein,  and  make  to  its  clients.  The  great  ‘‘The  trend  away  from  cob- 
Simplicity  Patterns,  have  en-  ud  of  1959  (indeed  the  great  ad  ics,”  the  report  noted,  “is  i 
tru.sted  us  with  the  intricate  and  of  yesterday)  is  the  poor  ad  of  continuing,  nationwide  one  ami 
exciting  job  of  helping  them  today.  national  business  in  the  Magi- 

launch  new  ventures.  Flach  three,  “That  most  important  of  all  zine  has  suffered  from  the  di- 
by  the  way,  enjoyed  the  big-  advertising  incredients — impact  version  of  appropriations  whid 
gest  years  of  their  history  in  — is  not  improved  by  time.  The  have  gone  into  the  various  ib 
1959.  message  may  remain  the  same,  gional  or  zoned  editions  whick 

“Eastern  Airlines  is  meeting  but  it  must  be  carried  to  con-  many  national  publications  an 
aggressively  the  advent  of  the  sumers  in  beautiful  new  vehicles  now  offering.” 

jet  age  in  travel.  U.  S.  Rubber  or  it  will  never  reach  him.  - 

took  a  long  look  at  the  com-  ‘‘The  best  marketing  plan,  the  DAVID  BENTON  WILLIAMS 
petitive  situation  and  expects  to  best  merchandising  plan  is  a 

follow  up  their  tremendous  sue-  dead  thing  until  some  gxeat  ere-  “Our  business  has  increasd 
cess  in  1959  with  a  still  more  ative  Idea  breathes  life  into  it.  20%  nationally  and  our  worid- 
aggressive  1960.  “The  client  lives  with  his  wide  business  continues  to  gt 

“Newsweek  Magazine  led  its  problems  every  single  day.  He  up.  It  ought  to  be  a  good  yen 

field  in  1959,  carrying  more  ad  knows  his  business  far  better  for  advertising  in  1960.  It  wili 

pages  than  any  other  magazine  than  we  do.  We  live  with  our  be  a  tough  one  in  one  respect: 

in  the  newsweekly  field.  They  business,  the  business  of  adver-  we  must  police  all  advertisiaj 

look  forward  to  the  best  year  tising,  every  day  and  we  should  more  strictly  than  ever  befon. 

in  1960  in  a  most  competitive  know  our  business  better  than  I  believe  it  will  be  a  good  ye« 

field.  Litton  Industries,  covering  he  does  and  our  business  is  the  for  print  media,  since  adver 
many  facets  of  electronics,  is  job  of  knowing  what  provokes  tisers  are  beginning  to  realin 

going  ahead  at  a  tremendous  and  persuades  people.  that  TV  is  not  the  answer  ti 

rate.  “This  is  the  product  that  he  every  problem.” 

“In  the  face  of  all  this,  plus  is  buying  from  us  and  this  is  wAPvwn  a  chtti  i  v 


DAVID  BENTON  WILLIAMS 


“Our  business  has  increa 


WARNER  S.  SHELLY 


economy,  barring  prolonged  = 
mW  f  I  strikes,  is  on  the  increase,  ani . 

i^UtlOOK  1  hl*OU^h  OV  I  have  every  conviction  that  swi,  ‘ 

^  vertising  will  go  along  with  tte  j 

Growth  of  the  American  economy  during  the  next  10  years  will  economy.  Each  particular 
equal  that  of  the  past  25,  according  to  “The  Decade  of  Incentive”,  has  its  o^  particular 

a  study  issued  by  McCann-Erickson,  Inc.  spwific  situations  and 

It  shows  total  output  of  goods  and  services  crossing  that  $500  ht^ttly  believe  that  as 
billion  mark  in  1960  and  going  beyond  $700  billion  in  the  decade:  ^  j 

worker  output  showing  40%  increase;  family  incomes  rising  from  P^ee  with  it. 

an  average  of  $7,500  a  year  to  $9,500;  double  the  level  of  discre-  BARTON  A.  CUMMINGS  ■  cor 
tionary  income;  “seed”  money  climbing  from  $9  billion  to  $14  bil-  n 

lion  annually;  spending  for  durables  may  exceed  $70  billion;  popu-  “It  is  already  evident  thsf^  . 


BARTON  A.  CUMMINGS 


“It  is  already  evident  th 


lation  up  to  217  million;  disposable  personal  income  growing  from  I960  will  be  a  record-breakei|[ 

*104  _  _  *4rk/\  l-ili; _ _ 1  _ _ J!  OnfimiciYi  la  of  on  oll.fimtt 


$134  billions  to  $490  billions;  and  personal  consumption  expend!-  Optimism  is  at  an  all-time  hij^j 
tures  up  to  $465  billions  from  $113  billions.  Individual  incomes  and  si^ndi^-  ^ 

“American  business”,  the  report  concludes  “can  look  forward  to  are  at  record  levels.  With 
the  largest  markets  and  the  fastest  rate  of  growth  it  has  ever  lived  accelerated  g^rowth  of  our  poi^  J  _ 
through.”  (Continued  on  page  57)  - 


(Continued  on  page  57) 
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T\  Probes  Show  Need 
For  Political  Action 


By  Philip  N.  Schuyler 

With  ffovernment  taking:  such 
an  increasing:  interest  in  adver¬ 
tising,  advertising  men  should 
take  a  much  greater  interest  in 
govemnunt,  in  the  opinion  of 
Charles  R.  Hook  Jr.,  recently 
elected  president  of  Kudner 
Agency,  Inc. 

Mr.  Hook  backs  his  opinion 
with  an  unusual  experience  for 
an  agency  president.  He  served 
in  President  Eisenhower’s  sub¬ 
cabinet  as  its  youngest  member 
at  38,  resigning  his  post  as 
Deputy  Postmaster  General  to 
become  executive  vicepresident 
of  Kudner  in  195o. 

“The  recent  TV  investigations 
point  up  something  I  have  no¬ 
ticed  since  entering  the  agency 
field,”  he  said  this  week,  “And 
that’s  the  tendency  on  the  part 
of  agency  people  to  think  in  as 
confused  and  cluttered  a  way 
about  Washington  as  Washing¬ 
ton  usually  thinks  about  adver¬ 
tising. 

“Yet  government  and  our 
agency  business  hav’e  one  very 
important  common  denominator 
—people.  Most  of  them  are  hard¬ 
working,  intelligent,  people  ear¬ 
nestly  tr>’ing  to  do  the  right 
job  for  the  g:reatest  good.  The 
more  agency  people  know  about 
how  government  works,  the  bet¬ 
ter  they  are  at  representing 
their  clients.  In  today’s  economy 
—  the  alert  and  responsible 
agency  must  not  only  have  a 
clear  understanding  of  manage¬ 
ment  and  the  management  view¬ 
point  but  of  the  viewpoint  of 
those  other  two  sides  of  the  eco¬ 
nomic  triangle — labor  and  gov¬ 
ernment.” 

Recommends  Action 

To  this  end  Mr.  Hook  recom¬ 
mended  that  agency  people  take 
a  much  more  active  interest  in 
politics — on  all  levels — from  the 
community  up.  “Agency  man¬ 
agement  takes  as  keen  an  inter¬ 
est  in  the  national  political 
scenes  as  in  the  doings  of  the 
market  place,”  Mr.  Hook  said. 

“Business  in  general  has  long 
been  too  backward  in  partici¬ 
pating  in  politics.  The  inclina- 
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tion  is  to  leave  this  important 
phase  of  activity  to  a  few  pro¬ 
fessionals  and  then  sit  back  and 
gripe  about  what  the  adminis¬ 
tration  or  the  Congress  is  or  is 
not  doing. 

“All  of  us  in  advertising 
should  constantly  keep  our  Con¬ 
gressmen  informed  about  the 
problems  of  our  business — par¬ 
ticularly  when  their  lack  of 
knowledge  of  these  problems  can 
lead  to  such  threats  as  punitive 
taxes  on  advertising.  All  of  us 
should  make  a  vigorous  effort 
to  get  Madison  Avenue  closer 
to  Pennsylvania  Avenue.  After 
all,  we’re  all  working  the  same 
field — to  influence  public  opinion 
for  the  common  good.” 

Kudner  ‘In  Orbit’ 

As  to  the  1960  advertising 
picture  Kudner’s  new  president 
said  “the  prerequisite  of  that  of¬ 
fice  do  not  include  a  crystal 
ball.” 

“But  it  does  look,”  he  .said, 
“unless  the  steel  strike  proves 
to  be  damaging,  that  1960  will 
top  1959.  As  far  as  Kudner  is 
concerned  our  old  clients  have 
increased  appropriations  16% 
overall  for  the  first  quarter  of 
fiscal  1960  as  against  the  same 
period  last  year,  and  if  new  cli¬ 
ents  are  considered,  fiscal  1960 
looks  40%  better  than  fiscal 
1959.” 

As  typified  by  the  miniature 
rocket  distributed  with  the 
across  the  board  Christmas 
bonus,  Kudner  is  definitelv  in 
orbit.  With  the  recent  additions 
f'f  Renault  &  Svlvania  Electric 
Products  Inc.,  (Division  of  Gen¬ 
eral  Telephone  &  Electronics) 
Kudner’s  fiscal  1960  billings  are 
running  over  $25,000,000,  Mr. 
Hook  said. 

Mr.  Hook  added  that  the 
agency  has  its  sights  set  on  “a 
healthy  growth”  from  current 
billing  levels. 

“An  agency  should  be  large 
enough  to  provide  the  broad 
range  of  services  demanded  by 
today’s  large  volume  adver¬ 
tiser,”  he  continued,  “but  mere 
size  in  itself  is  not  necessarily 
important  if.  in  attaining  it, 
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there  is  any  sacrifice  of  high 
creative  standards.” 

Asked  to  define  his  opinion  of 
the  kind  of  agency  Kudner  is 
and  plans  to  be,  Mr.  Hook  said: 
“Briefly  let  us  begin  by  saying 
that  the  end  product  of  an  ad- 
v'ertising  agency  is  advertising 
that  sells  goods  or  services.  To 
give  top  service,  therefore,  the 
best  agency  must  be  very  strong 
creatively.  To  be  creative  re¬ 
quires  facts.  Research  and  abil¬ 
ity  to  analyze  correctly  data  as¬ 
sembled  then  becomes  the  second 
essential.  Thirdly,  if  you  have 
the  best  advertising  copy  and  do 
not  place  it  properly  before  the 
public,  you  have  waste.  Thus  a 
capable  media  planning  and  se¬ 
lection  department  becomes  in¬ 
dispensable. 

“We  want  to  give  our  clients 
the  best  service  their  money  can 
buy.  And  that  means  having  the 
best  people  free  to  do  their  best 
work — particularly  in  the  cre¬ 
ative  field — which  is  the  center 
of  a  sound  agency  operation.” 

He  pointed  out  that  Kudner 
not  only  paid  top  salaries  but 
offered  such  other  incentives  as 
stock  OAvnership,  profit  sharing 
and  liberal  insurance  plans. 

19  Stockholders 

Nineteen  top  executives  are 
stockholders  in  the  agency  but 
all  225  employees  are  beneficial 
stockholders,  since  a  block  of  the 
firm’s  stock  is  held  in  a  profit 
sharing  trust.  Stockholders 
among  executives  at  Kudner  are 
selected  on  the  basis  of  their 
contributions  to  the  agency. 

Kudner  is  not  considering  a 
merger,  although  some  20 
merger  propositions  have  been 
examined  in  the  past  two  years. 
According  to  Mr.  Hook,  “suc¬ 
cessful  mergers  are  too  often 
marriages  of  convenience  which 
end  up  being  marriages  of  in¬ 
convenience  to  all  concerned. 
We’re  building  our  oAvn  kind  of 
business  in  our  own  way — and 
from  what  our  clients  tell  us — 
we  are  doing  a  solid  and  satis¬ 
factory  job.  What’s  more  we 
have  plenty  of  w’herewithal  to 
do  it.” 

Summing  up  —  Mr.  Hook 
stated  his  belief  that  “in  weath¬ 
ering  the  trouble  of  its  recent 
past,  Kudner  acquired  a  tough¬ 
ness  of  fibre  that  would  stand 
i+  ’n  good  stead  in  the  months 
and  years  ahead  and  would  give 
Kudner  clients  present  and  fu¬ 
ture,  the  hardworking  advertis¬ 
ing  needed  in  a  ruggedly  com¬ 
petitive  market.” 


Charles  R.  Hook  Jr. 

Other  management  changes  at 
Kudner  were  the  election  of  C.  M. 
Rohrabaugh,  to  chairman  of  the 
board.  Mr.  Rorabaugh,  with  Mr. 
Hook,  has  been  greatly  respon¬ 
sible  for  Kudner’s  come-back  in 
the  past  two  years.  Robert  M. 
Watson,  who  before  joining 
Kudner  was  Chairman  of  Erwin 
Wasey,  Ruthrauff  &  Ryan,  was 
elected  executive  vicepresident. 
Recently  elected  directors  of  the 
Corporation  are  Carl  Phares, 
Jr.,  secretary  and  treasurer,  and 
James  J.  Cochran,  vicepresident. 

The  two  top  creative  execu¬ 
tives  are  Don  Gibbs,  senior  vice- 
president  and  creative  director 
and  Robert  Bode,  senior  vice- 
president  and  executive  art  di¬ 
rector. 

Former  Railroader 

Before  his  service  with  the 
government,  Mr.  Hook  was  vice- 
president  in  charge  of  personnel 
for  the  Chesapeake  &  Ohio  Rail¬ 
road.  Besides  the  position  of 
Deputy  Postmaster  General,  he 
served  on  the  advisory  commit¬ 
tee  to  assist  the  War  Depart¬ 
ment  Staff  and  the  War  Man¬ 
power  Commission.  He  has  been 
a  director  of  the  American  Ar¬ 
bitration  Association  and  the 
•American  Management  Associa¬ 
tion,  and  was  a  member  of  the 
Committee  on  Personnel  of  the 
4  A’s.  With  Lee  H.  Hill,  he  co- 
authored  the  book  “Management 
at  the  Bargaining  Table.” 

• 

656  Firms  in  ANA 

Forty-four  new  companies 
joined  the  Association  of  Na¬ 
tional  Advertisers  in  1959, 
bringing  the  ANA  membership 
to  656  national  and  regional 
companies. 
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DR.  SCHOLL’S  SUCCESS  FORMULA 


Early  Bed,  Early  Rise 
Work  and  Advertise 

By  Roliert  B.  McIntyre 

They  say  an  amiy  travels  on  In  1958,  according  to  Bureau 
its  stomach — but  they  don’t  say  of  Advertising,  ANPA,  compila- 
it  within  earshot  of  Dr.  William  tions  of  newspaper  advertising 
M.  Scholl,  founder  and  presi-  expenditures  by  top  national 
dent.  The  Scholl  Mfg.  Co.,  Chi-  advertisers.  The  Scholl  Mfg.  Co. 
cago,  55-year  old  foot  comfort  spent  5479,203  just  for  10  of  its 


products  company. 


many  products.  The  company  is 


Dr.  Scholl  will  tell  you  that  currently  spending  about  60% 
an  army,  in  fact  all  peoples  of  of  its  total  budget  in  magazines, 
the  world,  travels  on  its  feet,  30%  in  some  365  newspapers, 
and  if  the  feet  are  in  poor  .shape  and  10%  in  radio. 


no  one  is  going  to  travel  very 
far. 


In  the  past  55  years.  Dr. 
Scholl  has  used  the  services 


i?''  Sihoih  Itno  iW09 

[  O'  Schoih  itnv 

1  [h  Schoih  Imo  £}jd'>  i 

1  0^  Schofh  line . 

The  human  foot,  and  an  ex-  of  four  advertising  agencies: 
tensive  year  ’round  advertising  Charles  H.  Fuller  Co.;  J.  Walter 
program  are  credited  for  the  Thompson  Co.;  Lesson  Adver- 
success  of  The  Scholl  Mfg  Co.,  tising  Agency;  and,  currently, 
which  last  month  marked  an-  Donahue  &  Coe. 
other  milestone  by  breaking 
ground  for  a  $1,000,000  addition 
to  its  Chicago  headquarters 


24  Separate  Campaigns 

The  Scholl  Mfg.  Co.  is  cur- 
which  will^xpand  present  facili-  rently  engaged  in  24  separate 

consumer  ad  campaigns  for  24 
different  products,  although  it 


ties  by  33%  (see  cut). 

1,000  Products  f  ^  1  ,-,nrv  r  4.  -1 

manufactures  1,000  foot  aid 

Founded  in  1904  by  Dr.  Scholl,  products,  ranging  from  foot  pads 
the  company’s  1,000  different  and  arch  supports  to  men’s, 
products  are  distributed  through  women’s  and  children’s  scien- 
more  than  425  Dr.  Scholl  Foot  tifically  constructed  shoes. 

Comfort  Shops  throughout  the  J.  A.  Wagner  is  advertising 

U.  S.  and  in  72  foreign  coun-  director  for  Scholl’s  and  A.  i  j  .u  ~ 

„  A  A  J.  Vr,  -NT  AA  •  c  u  ii»  1  1  casual  reader,  the  name  of  a  Stores,  such 

tries.  A  vast  empire  of  10  manu-  Nutt  is  Scholls  general  sales _ ic  :r.a,,iinu7  nr>t  «vi 


THE  HOUSE  THAT  ADS  BUILT— Dr.  William  M.  Scholl,  founder 
president,  The  Scholl  Mfg.  Co.,  Chicago,  stands  beside  architeci^ 
drawing  of  firm's  new  $1,000,000  addition.  Shown  superimposed 
typical  newspaper  ads  which  have  localized  Scholl's  national  advertisVl 
and  made  It  easier  for  his  salesmen  to  sell  at  local  level. 

A  typical  Scholl  newspaper  serves  to  make  the  human  fu 
ad  immediately  grabs  the  read-  virtually  a  trademark  for  IJ: 
er’s  attention  with  a  one-  or  two-  Scholl’s  jiroducts. 
word  headline  in  big  black  Pointing  out  that  he  doesi 
letters.  It  might  be  “CORNS,”  go  in  for  merchandising  “gir 
“CALLOUSES,”  or  simply  micks,”  Dr.  Scholl  .said  th 
“FOOT  RELIEF,”  but  the  pat-  many  local  newsjsapers  do  me 
tern  never  varies.  chandise  the  Dr.  Scholl  new 

The  bottom  of  the  ad  is  de-  paper  campaigns  to  local  dealer 
voted  to  the  words,  “Dr.  Scholl’s  “Newspapers,”  he  sai^ 
Zino-pads,”  “Dr.  Scholl’s  Arch  “should  inform  the  local  tra 
Supports,”  or  “Dr.  Scholl’s  Foot  each  time  a  national  advcrtis. 
Powder.”  Thus,  even  to  the  most  buys  space  m  their  i>aixr 

as  drug  stor. 

common  foot  ailment  is  indelibly  could  not  exist  if  the  mar 
linked  with  the  name  of  “Dr. 

Scholl’s.” 


‘Newspapers  Localize' 


facturers  did  not  advertise  inu. 
of  the  merchandise  they  ha 
for  sale.  Dealers  should  be  m.a 
to  realize  that  nationally  advt 
tised  products  keep  them 
business.  This  idea,”  Dr.  Scb 


facturing  plants,  which  are  lo-  manager. 

cated  throughout  the  world,  em-  Dr.  Scholl  is  somewhat  proud 
ploys  more  than  3,000  people  of  the  fact  that  in  the  55-year 

and  helps  meet  demand  for  history  of  his  company,  no  prod- 

Scholl  products  which  also  are  uct  has  ever  been  discontinued.  »  ■  i 

sold  through  leading  shoe,  drug.  Five  or  six  new  items  are  added  “Newspapers,  said  tJr. 

variety,  department,  grocery  to  the  line  each  year.  His  first  Schcwl,  “loralize  the  nationsd  ad-  ,  .  ,  ...  j„™rtant 

and  chain  stores,  the  world  over,  product  was  metal  foot  arch  vertismg  in  every  important  ^  . 

“Early  to  bed,  early  to  rise,  supports,  hand-made  by  Dr.  market  throughout  the  50  states.  f 

Work  like  hell,  and  advertise,”  Scholl.  Now  known  as  Dr.  Our  newspaper  ads  are  ^ed-  tarturers  ana  cieaiers^ 
is  the  formula  for  success  which  Scholl’s  Foot-Eazer,  the  arch  uled  three  times  per  week  for  ,  ,. 

Dr.  Scholl  has  used  as  a  guiding  support  is  still  part  of  the  Scholl  26  weefe  each  year  said  ^h.s  ^^^ny^  ,  , 

force  in  the  development  of  his  Ime  of  products  and  differs  from  Director  Wagnei  advertisine  “which  is  e-. 

company.  the  original  only  in  refinement  ®aid  that  the  company  s  ^  , 

“Our  advertising  program  in-  of  design.  force  of  some  IW  men  likes 

creases  each  year/'  said  Dr.  Along  with  its  24  separate  newspaper  advertising  because 

Scholl.  “A  percentage  of  our  consumer  campaigns,  the  com-  know  it  is  localizing  the  i*  mi  i 

yearly  sales  increase  is  always  pany  is  running  an  extensive  ^nm's  national  advertising,  and  Ver  dtaiull^  INanietl 
set  aside  for  the  following  year’s  trade  ad  program  in  drug,  shoe,  making  it  easier  for  them  to  WashinoT' 

advertising  program.  Our  1959  variety,  grocer>%  medical  and  ut  the  local  level.  ^  Belmont  Ver  Standig,  In. 

sales  have  showed  a  tremendous  nursing  journals.  General  Sales  Manager  Nutt  named  to  handle  advt  - 

increase  and  consequently,  our  _  _  „  described  the  Scholl  new.spaper  rising,  public  lelations  and  otlv 

1960  advertising  program  in  **'“*®'*  Messages  advertising  as  “the  local  pre-  promotional  activities  for  tr| 

newspapers,  radio  and  maga-  The  growth  of  the  company,  selling  force  behind^  the  yearly  multi-million  dollar  Wht-; 

zines  will  be  the  largest  in  the  according  to  Dr.  Scholl,  has  been  Scholl  advertising  cam-  Plaza  Regional  Shoppir 

firm  s  historv.”  paraded  with  an  ad  campaign  pai^s.”  Center  nearing  completion 

of  more  than  5^/4  billion  adver-  One  striking  feature  of  all  nearby  Montgomery  Count ' 

tising  messages.  Seldom  more  Scholl  advertising  and  point  of  Md. 

While  Dr.  Scholl  declined  to  than  two  columns  in  width,  most  purchase  material  is  the  inevit-  • 

reveal  his  total  advertising  ap-  of  the  distinctive  Scholl  news-  able  illustration  of  a  bare  human  Annointetl 

ppopriation  and  his  total  sales,  paper  (see  cut)  and  magazine  foot,  usually  adorned  with  the  *  FP” 
records  show  that  the  company  ads  are  small-space  (14  lines  on  subject  remedy.  The  consistent  Johnson,  Kent,  Gavin  &  Sir. 
has  spent  at  least  $1,000,000  on  one  column  up  to  28  lines  on  appearance  of  these  feet  in  ads  ing,  Inc.,  has  ^en  named  n.^| 

advertising  annually  since  1916,  two  columns)  display  pieces,  and  in  fvill-scale  plaster  models  tional  advertising  represer!t| 

and  now  is  in  excess  of  $2,000,-  devoted  to  one  specific  Scholl  on  counters  of  shoe,  drug,  va-  tives  for  the  New  Lur'M 

000  annually.  product.  riety  and  department  stores  (Conn.)  Day. 
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firm’s  history 

Budget  Tops  S2  Million 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin,  Philadelphi; 


Reprr»ent«d  by  Million  Market  Newspapers,  h 
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Did  The  Job,  As  Usual 

Ov»r  The  Auociated  Prew  printer 
the  other  morninc  cime  a  note  to  edi¬ 
tors.  It  described  some  of  the  problems 
which  had  been  encountered  in  trpinf 
to  give  maximum  coverage  to  the  un¬ 
usual  presidential  tour  of  the  world. 

.\s  one  example,  AP  cited  the  fact 
that  it  had  sent  a  Moscow  staff  corre- 
apondent  to  Kabul  to  write  preliminary 
stories  on  Mr.  Eisenhower's  visit  and  to 
do  a  clean  up  story  after  fhe  chief  exec¬ 
utive's  plane  had  departed.  Bureau-wise, 
It  was  expected  that  this  would  be  at 
most  a  tw'odsy  assignment.  Because  of 
difficulties  of  getting  into  and  out  of 
Kabul,  the  reporter  had  to  take  10  days 
to  do  the  job. 

This  paper  has  long  been  proud  of 
Its  Associated  Press  membership.  A 
newspaper  and  this  worldwide  news¬ 
gathering  organiution  necesaarily  have 
to  work  very  closely  together.  Editors 
here  have,  throughout  the  years,  been 
privileged  to  watch  the  AP  bureau  men 
at  their  job,  and  their  devotion  and 
thoroughness  have  continually  been  a 
source  of  great  pride. 

In  this  offire  memo  from  AP,  the 
following  was  stated:  "It  has  been  said 
that  AP  is  judged  not  only  by  the  things 
It  does  but  also  what  it  is  prepared  to 
do  at  any  time.  This  was  never  more 
tiue  than  in  Ihe  Eisenhower  planning.” 

The  lay  public  has  a  right  to  expect 
full,  detailed  news  coverage  of  anything 
of  sicnificance,  and  indeed  of  a  great 
deal  that  is  of  no  particular  significance 
except  that  it  contributes  to  the  image 
of  contemporary  life. 

The  .N'eiis  commends  The  .\s$ociated 
Press  for  its  work  in  lepoiting  the  Ei¬ 
senhower  tour.  It  was  in  fact  a  momen¬ 
tous  job  well  done  by  all  hands.  We 
believe  our  readers  have  been  well 
served  in  such  coverage. 


The  Associated  Press  is 


very  proud  to  reprint 
this  editorial  from 
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Simplon  to  Direct 
Special  PromotioiiH 

St.  Petersburg,  Fla. 
Promotion  of  Irwin  A.  Simp¬ 
son  to  vicepresident  in  charge 
of  sales  and  promotions  — 
and  appointment  of  John  B. 
Lake  of  Elizabeth,  N.  J.,  to 
.succeed  him  as  advertising  di¬ 
rector  were  announced  by  Nelson 
Poynter,  editor  and  president 
of  the  St.  Peterahurg  Times. 

Both  will  assume  their  new 
duties  about  March  1. 

Mr.  Lake  is  now  advertising 
director  of  the  Elizabeth  Daily 
Journal. 

Mr.  Simpson  will  assume  new 
duties  involving  community  de¬ 
velopment  and  special  promo¬ 
tions. 

Mr.  Lake,  who  is  89,  is  a 
native  of  West  Virginia.  He 
became  advertising  director  of 
the  Lancaster  (Ohio)  Eagle-Ga¬ 
zette  after  choosing  a  career  of 
selling  w'hile  attending  Ohio 
State  University. 

• 

.\ldcii  To  Take  Over 
N.Y.  Times’  Ail  Column 

Robert  Alden  has  been  named 
to  succeed  Carl  Spielvogel  as 
advertising  news  columnist  for 
the  New  York  Times.  Effective 
Jan.  11,  Mr.  Spielvogel  will  join 
McCann-Erickson,  Inc.,  as  di¬ 
rector  of  corporate  public  re¬ 
lations  (E&P,  Jan.  2,  page  46). 

Mr.  Alden,  a  member  of  the 
Times’  news  staff  for  many 
years,  is  a  former  war  cor¬ 
respondent  for  the  Times, 
seiwing  in  Korea  and  Tokyo.  He 
covered  the  international  con¬ 
ference  in  Geneva  on  Korea  and 
Indochina.  He  then  returned  to 
the  Far  East  where  he  covered 
Southeast  Asia  until  1958.  Mr. 
Alden  has  been  working  on  the 
New  York  .staff  of  the  Times 
since  early  1959. 

• 

.4<1  -Agency  Honored 
For  Retail  Ad  Work 

Detroit 

A  Certificate  of  Merit  for 
“consistent  high  standaixl  of  art, 
layout  and  copy”  has  been 
awarded  to  Luckoff  &  Wayburn, 
Inc.,  local  ad  agency,  by  the 
National  Research  Bureau  in 
recognition  of  outstanding  re¬ 
tail  newspaper  advertising  on 
the  Fintex  clothing  account. 

Representative  Fintex  ads 
have  been  chosen  for  reproduc¬ 
tion  in  Men’s  Store  Thinking, 
publication  of  the  NRB. 

Luckoff  &  Wayburn,  40-year 
I  old  agency,  has  handled  the 
Fintex  account  since  1948.  Fin¬ 
tex  is  one  of  Detroit’s  best- 
know'n  men’s  clothing  chains, 
with  14  stores  in  Detroit  and 
[suburbs,  and  five  stores  in  and 
1  around  Pittsburgh. 


The  Other  Media 

MAGAZINES  TO  PROMOTE  MAGAZINES— Magazine  indugj 
has  agreed  on  running  “internal”  series  of  ads  aimed  at  proinotii 
“positive  values”  of  magazines.  Leading  magazine  publishers  intoi 
to  carry  the  ads  in  their  own  books.  Ads  will  lie  non-competitive  wiii 
other  media  and  will  take  form  of  testimonials  from  disiinguisha 
citizens  emphasizing  contribution  of  magazines  as  cultural  and  inotij 
force  in  various  aspects  of  .\merican  life.  First  ads  are  expected  t 
run  in  May.  McCann-Erickson.  Inc.,  agency  for  Look  magazb? 
developed  program  which  has  lieen  shown  to  members  of  Majjar® 
Publishers  Association. 

-»  -»  * 

PPSB  AD.S  STRESS  QUALITY  SUBSCRIPTIONS— Peri.Kii, 
Publishers’  Service  Bureau,  largest,  oldest  magazine  subsi  riptio 
agency  in  country,  has  launched  ad  campaign  in  January  issue 
Good  Housekeeping  magazine.  Pointing  out  that  PPSB  had 
mothers  and  grandmothers  of  present  customers,  ad  stresses  i|uali:| 
magazine  subscriptions  with  quality  service  at  low  cost  with 
convenient  pavment  plan  available. 

*  •*  •* 

CASH  ASKS  COMMON  STANDARDS  FOR  ALL  MEDl.V 
Common  standards  for  all  advertising  media  were  called  for  i  ci  ent| 
by  Norman  E.  Cash,  president.  Television  Bureau  of  .\dvertisitt 
He  spoke  prior  to  showing  of  new  TvB  presentation.  “The  Exponr 
tial”  in  New  York.  “The  time  is  rapidly  approaching.”  he 
“in  fact  may  already  lie  here,  when  all  media  and  advertisers  vn| 
have  to  act  in  unison  for  the  common  good  of  advertising  itself .. 

In  view  of  the  concerted  efforts  now  taking  place  to  discredit  a| 
vertising  as  a  whole,  print  media  as  well  as  broadcasting  may  sfK| 
lie  forced  to  form  a  common  front.” 

*  »  * 

DRIVE-IN  THEATER  AUDIENCE  COMPOSITION  EXPLORE 
— Comprehensive  study  of  drive-in  theater  audience,  recently  rc 
ducted  under  aiispieces  of  Theatre-screen  Advertising  Bureau, 
being  tabulated  for  publication  early  in  1960.  Study  will  proviil 
wide  scope  of  information  about  buying  habits  and  potential 
drive-in  theater  market. 

BBDO’S  FOREMAN  TELLS  NEXT  TREND  IN  TV— Rolierti^ 
Foreman,  executive  vicepresident  in  charge  of  creative  services 
BBDO,  told  luncheon  meeting  of  New  York  American  MarketiiJ 
-Association  of  factors  which  are  molding  new  trend  in  TV  -nrj 
that  will  lie  away  from  present  trend  of  westerns  and  whodiini* 
It  won’t  be  new,  he  said,  but  rather  a  renaissance — a  return  to  hai| 
hour  situation  series  which  provide  warmth  rather  than  gunpl 
He  said  a  show’s  rating  is  going  to  be  less  of  a  criterion  “even 
the  slide  rule  worshippers  in  our  business.”  Mr.  Foreman  said  trt 
away  from  ratings  as  sole  criterion  of  TV  success,  may  already 
apparent,  but  actually  it  really  has  not  yet  started.  He  said  tli^ 
the  sooner  advertising  people  realize  that  shoddy  programming 
bad  advertising,  “the  more  drastically  we  will  begin  to  overhaj 
the  structure  of  programming.  It  is  later  than  we  think — but 
are  thinking  and  it  isn’t  too  late  vet.”  he  said. 

*  *  * 

NEW  -STUDY  ON  ADS’  EFFECT  ON  PURCHASES  ISSUKD] 
A  new  study,  “The  Effect  of  Advertising  on  Purchase  Decision* 
has  been  announced  by  The  Center  for  Research  in  Marketing,  1^ 
PeekskilL  N.  Y.,  and  is  now  available  at  $50  per  copy.  Disciissi 
and  examples  in  165-page  volume  cover  print,  TV,  packaging  ai 
other  phases  of  marketing.  Presenting  the  symbolic  tension  the* 
of  advertising,  the  study  offers  “a  realistic  appraisal  of  what  adw 
tising  really  accomplishes  in  effecting  a  decision  to  buy.” 

•»  *  * 

SURVEY  OF  YOUNG  MALE  MARKET  LAUNCHED— Esu 
lishment  of  first  continuous  survey  of  nation’s  multi-billion-dol^ 
young  male  market  has  been  announced  by  Petersen  Publishing  • 
Slonthly  series  of  surveys,  conducted  by  Eugene  Gilbert  &  Co.,  you 
research  firm,  is  designed  to  assist  advertisers,  agencies  in  deH 
mining  preferences,  buying  habits  of  group  which  previously  1« 
been  surveyed  on  only  a  sporadic,  one-time  basis.  Surveys  will 
made  of  1,500  young  men,  subscril>ers  to  Hot  Rod,  Motor  Life  d 
Motor  Trend  magazines,  composing  the  Petersen  .Automotive  Grt^ 
National  Consumer  Board,  with  median  age  of  23. 


EDITOR  dC  PUBLISHER  tor  January  9,  II 


What  They  Say 

About  San  Jose! 
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M’itb  Parade  Too! 


Represented  Nationally  by  Ridder* Johns,  Inc. 


Up  -  and  -  Coming  Billion  Dollar  Market! 


editor  ac  PUBLISHER  for  January  9,  1960 


21 


EDITOR  8C  PUBLISHER  for  January  9,  I960 


THE 

BRANHAM 

COMPANY 

Over  50  Years  of  Service 
to  the  Advertising  Industry 


New  York, 
Chicago, 
Detroit, 
Charlotte, 
Miami, 
Atlanta, 
St.  Louis, 
San  Francisco, 
Dallas, 
Memphis, 
Los  Angeles 


announces  the  opening 
of  its  12  th  Sales  Offi  ce 
February  1, 1 960 


The  phenomenal  growth  of  Alinneapolis-St.  Paul  as  an 
advertising  center— now  estimated  as  one  of  the  largest 
—is  undeniably  evident.  For  this  reason,  The  Branham 
Company  is  establishing  its  twelfth  office. 


We  are  locating  this  office  in  the  Northwestern  Bank 
Building  in  the  center  of  Minneapolis  business  activity 
to  better  serve  the  interests  of  the  properties  we  repre¬ 
sent  and  clients  in  the  Twin-Cities  area.  It  will  be  man¬ 
aged  by  two  top  Branham  men  —  John  A.  Wolf  and 
Robert  L.  Brockman. 


Bob  Brockman  has  been  servicing  the  Minneapolis  area 
out  of  Branham’s  Chicago  office  for  the  past  several 
years.  He  is  e.xperienced  in  all  phases  of  advertising  — 
agency,  station  management  and  radio-television  rep¬ 
resentation.  Bob  will  head  up  the  Radio-TV  operation. 


John  Wolf  is  well  experienced  in  .servicing  advertisers 
and  agencies  in  the  Chicago  and  Detroit  areas.  He 
joined  Branham’s  Chicago  staff  in  1948  and  has  thor¬ 
ough  knowledge  of  the  entire  midwest  .sales  territory. 
John  will  head  up  the  Newspaper  operation. 


BRANHAM 

COMPANY 


iinUiUni 


>•  la  at  alia 


mmikwestern  Bank  Bm!din<i 


John  A.  Wolf 


j^obert  L,  Brocktmm 


It*8  true  that  people  make  markets,  BUT 

they  do  not  become  customers 

until  they  are  REACHED  and  SOLD 


Space  Buyer,  ,,F,Y.  I. 


CONSOLATION — The  Headlight-Sun  newspapers  in  Pitlsbi 
Kansas,  tmce  again  are  feeling  sorry  for  the  I>eap  Year  hahies, 
they’ll  give  membership  serolls  to  anyone  anyplace  who  was  h 
on  F'ebniary  29.  Tlie  World  Chapter  No.  1,  Orders  of  29ers.  ’ 
founded  by  Kdit()r- Publisher  F.  W.  Brinkerhoff  in  1928.  There 
no  initiation  fees,  no  badges,  no  dues.  Managing  Editor  Kenr 
is  secretary. 


can  do  the  job!  m 


Simon: 


Here  are  the  facts  about 
the  Akron  Beacon  Journal 
Area  of  Influence. 


LETTKKS — More  than  7.000  letters  from  sixth-grade  students 
the  Ro<  ky  Mountain  Empire  have  been  forwarded  to  youngsters 
81  United  Nations  as  a  result  of  the  Denver  Post’s  second  anni 
‘■Write  a  Letter — Make  a  Friend”  contest.  As  a  classroom  proje 
students  throughout  the  region  wrote  “pen-pal”  letters  using  a  1 
of  typical  lioys’  and  girls’  names  published  in  the  newspaper.  1 


WHEELCHAIRS,  hospital  l)eds.  hydraulic  lifts,  and  walkers 
aren’t  Christmas  gifts  usually  written  on  a  shopping  list — unless  it’s 
the  one  for  the  Santa  Barbara  (Calif.)  Yeics-Pr ess-KTMS  Christmas 
Fund. 

For  on  that  list,  compiled  by  the  Visiting  Nurses  Association  is 
all  of  the  hospital  expiipment  that  disabled  or  handicapped  persons 
in  Santa  Barbara  need,  to  make  not  only  Christmas — but  every  day 
in  the  year  brighter  for  them,  and  for  those  who  are  responsible 
for  their  care. 

Items  (m  that  list  are  purchased  by  the  News-Press,  with  the  advice 
of  a  committee  of  doctors  and  social  workers,  from  money  con¬ 
tributed  to  the  News-Press-KTMS  Christmas  Fund. 

The  etpiipment  is  then  added  to  the  “pool”  of  equipment  pur¬ 
chased  in  other  years,  that  is  in  the  loan  closet  at  the  VNA.  and 


DOLLAR  MARKET 


A  DISTINCTIVE  SERIES  of  “more  selection”  promotions  sparked 
Kaufmann’s  Department  Store’s  advertising  schedule  in  November 
in  the  Pittsburgh  (Pa.)  Post-Gazette. 

Formulated  by  the  store’s  advertising  depa 
cited  “more”  of  various  articles  at  Kaufmann’s  tl 
the  signature  proclaiming  Kaufmann’s  as  the  mi 
ping  center  anywhere. 

Entire  family  appeal  was  emphasized  in  the 


campaign 

lof  the  May  Company  subsidiary.  Subjects  ranged  from  scissors  to 
;  chess  sets,  place  mats  to  pants,  with  copy  as  entertaining  as  it  was 
informative.  Background  art  featured  large  line  drawings  of  the 
jitem  of  the  day,  surrounded  by  half-tones  and  prices  of  individual 
■  pieces. 


DAILY  SUNDAY 

165,373  175,773 

Plan  your  sales  promotions  in  Akron’s  ONLY 
daily  and  Sunday  newspaper  and  be  sure  your 
messages  go  home.  It  costs  but  40c  per  line. 

ROP  Color  available  Daily  and  Sunday 

*Souree  1959  Sales  Management  Survey  of  Buying  Power. 


-submitted 


OVER  500  ARTISTS — professional  and 


"Ohio's  Most  Comploto  Nowspopor" 

JOHN  S.  KNIGHT,  Publishor  •  Roprosontod  by  Story,  Brooks  B  Finloy 
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N.Y.  Savings  Banks 
Break  New  Campaign 


The  savings  banks  of  New  Combined  circulation  of  the 
York  State  have  launched  a  print  media  used  will  total  close 
$600,000  public  education  adver-  to  1014  million  persons, 
tising  program,  based  on  the  use  Advertising  for  both  newspa- 
of  newspapers  throughout  the  pers  and  television  is  prepared 
state.  by  Benton  &  Bowles,  Inc.,  work- 

Decision  to  carry  out  the  12-  ing  with  the  association’s  corn- 
month  program  was  made  by  mittee  on  public  information  and 
the  membership  of  the  Savings  Hill  and  Knowlton,  Inc.,  the  as- 
Banks  Association  of  the  State  sociation’s  public  relations  coun- 
of  New  York  at  its  Annual  Fall  sel. 

Convention  (October  16-21).  The  association  represents  127 

The  savings  bankers  voted  “to  of  the  128  New  York  State  sav- 
tell  the  savings  bank  story  as  ings  banks  with  more  than  11 
widely  as  possible”  after  com-  million  depositors  whose  sav'ings 
pletion  of  a  successful  “pilot”  total  more  than  $20  billion, 
advertising  program  which  o  •  d  • 

started  July  20, 1959  and  carried  Basic  Points 

through  November  (E&P,  Oct.  R.  H.  Brownell,  president  of 


Ssashht  UatMi  to  tbo  -timo  bomb"  tick! 


idea,  but  that  it  is  far  less  ex-  “In  the  years  immediately 
pensiv’e  to  save  first  and  spend  ahead.  New  York  State,  whid 
later.”  is  in  fact  the  major  financial 

This  ad,  “  ‘SSSShh!  Listen  to  center  of  the  nation,  will  requiit 
the  “Time  Bomb”  Tick!,’ already  millions  of  dollars  of  savings 
has  attracted  considerable  at-  to  finance  the  thousands  of 
tention  and  comment,”  Mr.  homes,  the  countless  communitr 
Brownell  said.  improvements  that  will  be  need 

ed.  We  believe  that  this  publk 
Timely  Ad  education  advertising  presented 

“We  look  on  this  ad  as  par-  to  the  public  through  so  many 
ticularly  timely,  with  our  sav-  of  our  state’s  outstanding  news-j 
ings  banks  paying  out  year-end  papers  will  help  to  meet  thosf 
interest-dividends  to  the  tune  of  needs^  by  spurring  people  toj 
an  all-time  annual  record  of  save.”  j 

more  than  $630  million  paid  to  •  | 

depositors.”  He  noted  that  this  JJaJry  Supermarket 
total  does  not  include  Christmas  „  "i  i  *  i 

Club  accounts  totaling  over  $80  Cart  Acts  Approvetl 
million,  distributed  during  No-  Pittsbiirgi: 

vember  of  last  year.  Two  Common  Pleas  judges  rf 

The  current  ad  in  the  series  centlv  freed  Rieck  Dairy  Divi 


director  of  the  association.  association’s  public  information 

70  Newspapers  committee,  said  that  the  adver¬ 

tising  program  is  designed  to 
The  first  ad  (see  cut),  titled  emphasize  basic  points  of  the 
“SSSShh!  Listen  to  the  ‘Time  savings  bank  story. 

Bomb’  Tick!,”  has  already  ap-  “Although  three  out  of  every 
peared  in  1,000-line  size  in  some  four  persons  in  New  York  State 
70  dailies  and  weeklies  through-  save  in  a  savings  bank,”  Mr. 
out  the  state.  The  second  ad  in  Brownell  said,  “savings  banks 
the  series,  titled  “Who  Skims  sometimes  are  simply  taken  for 
Off  the  Cream  When  You  Save  granted.  Our  advertising  pro- 
at  a  Savings  Bank?  YOU  DO!,”  gram  stresses  a  number  of 
appeared  in  newspapers  on  Jan.  points  —  among  them  that  sav- 
5.  A  trial  use  of  TV  advertising  ings  banks  are  mutual  institu¬ 
te  supplement  the  newspaper  tions  operated  solely  for  the 
program  will  reach  6,500,000  benefit  of  depositors  and  that 
homes  in  the  state.  The  TV  mes-  savingys  banks  provide  financing 
sages  are  scheduled  to  start  in  for  more  homes  in  New  York 
mid- January.  State  than  all  the  other  financial 

The  print  advertising  cam-  institutions  combined.” 
paign  also  includes  full-page  Mr.  Brownell  said  that  the 
black  and  white  ads  in  the  Sat-  program  will  “consistently  carrj' 
urday  Evening  Post's  recently  the  slogan,  ‘the  savings  banks 
inaugyurated  New  York  State  of  New  York  State  .  .  .  the 
issues  and  full-page  ads  in  sup-  banks  where  your  money  works 
plements  of  the  following  news-  only  for  you.’  ” 
papers:  New  York  Daily  News,  The  first  advertisement  in  the 
New  York  Times,  New  York  new  series,  Mr.  Brownell  said, 
Herald  Tribune’s  “Living”  and  was  “a  sharp  reminder  that  buy- 
the  Buffalo  Courier-Express,  ing  on  time  may  seem  a  bright 


Morning  •  Evening  •  Sunday 


Million  Market  Newspapers,  Inc. 

born  to  serve  national 
advertisers  and  agencies, 
opened  offices  January  4**^ 


On  January  4,  1960,  Million  Market 
Newspapers,  Inc.  opened  its  offices  in 
New  York,  Chicago,  Detroit  and  the 
West  Coast.  Its  mission:  Provide  bet¬ 
ter  service,  more  pertinent  marketing 
information  and  better  research  to 
national  advertisers  and  agencies. 

Currently  being  surveyed  are  the 
areas  in  which  members  of  Million 
Market  New'spapers  can  most  effec¬ 
tively  serve  national  and  regional  buy¬ 
ing  needs.  The  group  will  also  develop 
means  of  portraying  the  value  of  their 
impact  in  meeting  marketing  prob¬ 
lems.  The  results  of  these  studies  in 
the  all-important  fields  of  research, 
marketing,  merchandising,  promotion 
and  market  data  will  provide  the  proper 


guidance  for  this  unique  organization 
created  by  the  Bostcn  Globe,  Milwaukee 
Journal,  Philadelphia  Bulletin,  St. 
Louis  Post-Dispatch  and  Washington 
Star. 

Soon  you’ll  be  meeting  members  of 
the  staff  of  Million  Market  News¬ 
papers,  Inc.  .  .  .  men  whose  training 
and  experience  from  all  fields  of  adver¬ 
tising  will  be  still  another  distinguish¬ 
ing  feature  of  this  organization. 

However,  the  most  auspicious  fact 
in  this  birth  announcement  is  the  iden¬ 
tity  of  the  newspapers  that  make  up 
this  new  organization— newspapers 
that  are  among  the  nation’s  leaders.  In 
fact,  this  whole  announcement  might 
be  simplified  with : 


Million  Market 
Newspapers,  Inc. 


NEW  YORK,  529  Fifth  Avenue  •  CHICAGO,  333  No.  Michigan  Avenue  •  OETROIT,  New  Center  Building 


LOS  ANGELES  *  SAN  FRANCISCO,  111  Sutter  Street 


Announcing  the  creation  of  the 

Homologous*  Quintuplets 

born  to  serve  national  advertisers 
and  their  advertising  agencies 


BOSTON  GLOBE 
MILWAUKEE  JOURNAL 
WASHINGTON  STAR 
ST.  LOUIS  POST-DISPATCH 
PHILADELPHIA  BULLETIN 


*ho-tnol-o-gous... having  the  same  relative  position,  proportion,  value 
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MEDIAFFAIRS; 

Y&R’S  Matthews  Sees 
Print  Media  Revival 


A  come-back  in  print  media 
—  newspapers,  Sunday  supple¬ 
ments  and  magazines  —  was 
noted  this  week  by  William  E. 
“Pete”  Matthews,  vicepresident 
and  director  of  media  relations 
of  Young  &  Rubicam  Inc. 

“Not  that  TV  will  be  any  less 
important  in  1960,”  the  newly 
elected  president  of  the  New 
York  Media  Planners  Associa¬ 
tion  added.  As  to  radio,  in  his 
opinion,  AM  broadcasts,  badly 
hit  this  year,  were  in  “the  proc¬ 
ess  of  turning  the  corner.” 

The  MPA,  organized  late  in 
1958,  has  completed  its  first 
year.  Mr.  Matthews  succeeded 
Newman  F.  McEvoy,  senior  vice- 
president  and  media  director  of 
Cunningham  &  Welsh,  as  second 
president  of  the  group.  In  line 
of  succession  is  Richard  Jones, 
vicepresident  and  media  man¬ 
ager,  J.  Walter  Thompson  Co. 
The  1960  program  is  in  the 
hands  of  Dr.  E.  L.  Deckinger, 
vicepresident  and  media  direc¬ 
tor,  Grey  Advertising  Agency, 


Inc.  The  first  meeting  is  set  for 
Jan.  12.  The  membership  cur¬ 
rently  stands  at  105,  represent¬ 
ing  51  different  agencies. 

When  interviewed  Mr.  Mat¬ 
thews  had  had  a  recent  meeting 
with  members  of  the  Bureau  of 
Advertising,  ANPA,  plans  com¬ 
mittee  and  was  interested  in  the 
progfram  being  worked  out  for 
newspaper  promotions. 

Greater  Use  of  (iolor 

“Energetic  sales  efforts  on  the 
part  of  newspapers  should  re¬ 
sult  in  the  expansion  of  national 
advertising  in  this  medium  be¬ 
yond  the  normal  growth  pattern 
in  1960,”  Mr.  Matthew  said. 
“There  should  be  greater  use 
of  ROP  color  and  further  use  of 
four-color  inserts  in  newspa¬ 
pers.” 

Mr.  Matthews  also  remarked 
on  “certain  positive  movements” 
in  the  newspaper  field,  such  as 
rate  discounts  for  volume  and 
frequency  ( Continuity-Impact- 
Discounts)  and  development  of 
new  regional  and  market  group¬ 


ACB's  Five  Offices 
SERVICE  Your  Advertisers 

Prompt  ACB  Service  on  checking  proofs  pleases  the  agencies, 
the  advertisers  and  the  business  office  of  the  newspapers. 

That's  why  ACB  maintains  fully  staffed  offices  at  New 
York,  Chicago.  Memphis,  Columbus,  Ohio,  and  San  Fran¬ 
cisco.  The  papers  are  received  and  checking  proofs  distrib¬ 
uted  in  far  less  time  to  agencies  and  advertisers. 

Thus,  the  advertiser  has  his  evidence  that  the  ad  ran  as 
scheduled;  the  agency  can  handle  the  billing  without  delay. 

And  the  newspaper  gets  its  money  sooner. 

In  these  5  Offices,  ACB  employs  about  400  people.  Some 
of  these  people  have  been  with  ACB  for  25  years  and  over. 
Large  numbers  of  them  wear  service  buttons  denoting  from 
10  to  20  years. 

Among  them  you  will  find  some  who  know  your  news¬ 
paper  and  your  local  and  national  advertisers  almost  as  well 
as  you  know  them  yourself. 

*7^  Advertising  Checking  Bureau,  Inc. 

New  York  <I0)  353  Park  Arenue  South  e  Chicafo  (3)  18  S. 
Micliigan  Ave.  e  Columbus  (15)  20  South  Third  St.  •  Memphis 
(3)  161  Jefferson  A\e.  e  San  Francisco  (5)  51  First  St. 


SERViCt:  THAT  HtLKS  IN  THE  USE  Of  NEWSPAPER  ADVERTtSINCl 


William  E.  Matthews 


ings,  like  the  Million  Market 
Newspapers. 

“Individually,  they  frankly  do 
not  constitute  any  startling  in¬ 
novation,  but  taken  all  together 
they  show  increased  activity  in 
newspaper  salesmanship.  This 
livelier  feeling  definitely  should 
prove  helpful,”  Mr.  Matthews 
said. 

“Newspapers  will  not  be  seri¬ 
ously  hurt  by  the  circulation 
segmentation  being  practiced 
now  by  the  magazines.  News¬ 
papers  have  their  own  local 
function  that  the  small  circula¬ 
tion  of  magazines  locally  can¬ 
not  replace.  Advertisers  normal¬ 
ly  do  not  move  money  from 
newspapers  to  the  magazines. 
Newspapers  face  no  more  dan¬ 
ger  than  do  other  means  of  local 
advertising. 

“What  is  involved  is  the  old 
question  of  representation  ver¬ 
sus  saturation.  You  get  repre¬ 
sentation  before  specific  types 
of  audiences  in  magazines.  You 
reach  15%  and  a  little  more  of 
the  population  in  the  magazines 
of  highest  circulation.  The  need 
for  saturation  as  against  rep¬ 
resentation  is  constantly  argued 
back  and  forth,  and  it  is  largely 
a  question  of  product.  You  look 
for  representative  audiences  for 
a  product  like  a  piano,  satura¬ 
tion  for  household  goods  and 
cigarets, 

“Supplements,  which  have 
been  leveling  off,  should  do  all 
right  in  1960.  They  may  have 
been  getting  some  magazine 
money  that  is  now  going  back 
to  that  medium,  because  the 
magazines  are  in  a  definite  up¬ 
swing. 

“For  all  media,  as  far  as  vol¬ 
ume  is  concerned,  this  is  going 
to  be  a  most  rewarding  year, 
unless  something  unforeseen 
mars  the  present  picture.  As 
long  as  we  stay  in  this  period 
of  expanding  business,  growth 
in  markets  and  population,  ad¬ 
vertising  will  go  ahead.  But  I 
don’t  care  to  predict  any  seri¬ 
ous  shifts  in  the  use  of  the  dif¬ 
ferent  media.” 


Sunbeam  Revises 
Co-op  A<1  Policy 

Cuici 

Sunt>eam  Corporation  a 
nounced  this  week  to  all  : 
Electric  Appliance  Division  d- 
tributors  that  effective  Jan. : 
a  new  policy  will  be  used 
qualify  dealer  cooperative  a  s 
vertising  in  newspapers,  rad  i 
television  and  direct  mail  f  | 
reimbursement  under  their  a  ^ 
vertising  programs.  Only  deal  ^ 
advertising  that  stresses  < 
quality  features  of  Sunbeam  a  ^ 
pliances  and  omits  all  prices 't  i 
qualify  for  reimbursement 
the  future.  The  objective,  a  ot  , 
pany  spokesman  said,  “is  .■ 
place  emphasis  on  the  power;  t 
Sunbeam  quality  image  rati  | 
than  on  ridiculous  pricing.” 

Commenting  on  this  ma.i  i 
change  in  their  advertisi  ^ 
jiolicy,  a  company  s]x)kesii:ii 
said  “that  company  funds  wo;;i 
no  longer  be  furnished  to  p=| 
for  bait  advertising  by  dealfS 
who  use  Sunbeam  appliances; 
loss  lenders  in  order  to  cret 
floor  traffic  for  their  stor 
which  has  the  tendency  to  d 
stroy  Sunbeam’s  historic  (pm'' 
image  in  the  minds  of  the  c 
suming  public.  This  practice  I 
came  widespread  in  Deccni’ 
Therefore,  we  have  elected  to  r 
imburse  dealer  ads  under  c> 
coop  advertising  programs  or 
if  Sunbeam  quality  is  stres?^ 
and  prices  are  not  included.” 

In  a  letter  to  distribut- ; 
Sunbeam  noted  the  exception 
certain  Sunbeam  promotion 
appliances  on  which  dealers 
vertising,  stating  or  featuri 
retail  prices  would  still  qua!'' 
for  reimbursement. 


Snell  Named  Retail 
Ad  Manager  in  Houston 

Houston,  T. 

William  L.  Snell  Jr.,  a  reU 
ad  representative  of  the  Hoio-' 
Chronicle  since  1949,  and  assi 
ant  manager  of  the  departHK- 
since  March  1,  1959,  has  N 
appointed  retail  advertisiru 
manager.  K 

Mr.  Snell  started  in  the  newF 
paper  business  in  1937  as  K 
copywriter  in  the  advertisi'j| 
ser\'ice  department  of  the  Dn!'  ft- 
(Tex.)  lUspatch.  In  1947  V 
moved  to  Houston  to  he 
organize  the  Citizen  Newspajv 
of  Glenn  McCarthy  as  nation 
advertising  director. 

Frank  L.  Tovey,  an  assi-^ta 
sales  manager  in  charge 
furniture,  fashion  and  deparjti 
ment  store  advertising  for 
Chronicle,  has  been  named  's 
succeed  Mr.  Snell  as  assi  star  ji 
manager  in  the  retail  ad  drji* 
partment. 
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AP’s  Study  Groups  Cut;  Change  Made 


Significant  changes  have  been 
made  in  the  method  of  studying 
the  Associated  Press  news  re¬ 
port  by  the  Continuing  Study 
Committees  of  the  AP  man¬ 
aging  Editors’  Association. 

The  number  of  committees  has 
been  reduced  and  in  the  area 
of  news  pi'oduction  and  enter¬ 
prise  the  news-report  study  has 
been  channeled  into  three  com¬ 
mittees.  They  are  General  News, 
spot  news  report;  News  Enter¬ 
prise,  backgrounding,  interpret¬ 
ing  and  humanizing  the  news; 
and  Politics  and  Elections,  the 
1960  contests  for  the  White 
House,  Congress  and  the  state 
governments. 

Sixteen  committees  made  the 
APME  study  last  year  and  this 
year  they  have  been  welded  into 
nine. 

Names  of  the  committee  mem¬ 
bers  were  announced  by  Ed 
Stone,  Seattle  (Wash.)  Post- 
Intelligencer,  general  chairman, 
and  Sam  Ragan,  Raleigh 
(N.  C.)  News  and  Observer, 
vicechainnan. 

Reports  will  be  made  to  the 
1960  APME  convention  at 
Williamsburg,  Va. 

Committee  assignments  are; 

Freedom  of  Information  — 
Fendall  Yenca,  Wilmington 


(Del.)  News  Journal,  chairman; 
Frank  Angelo.  Detroit  (Mich.) 
Free  Press;  C.  C.  (Bob)  Ald¬ 
ridge,  Beaumont  (Tex.)  Jour¬ 
nal;  Clarence  Burgeson,  Austin 
(Minn.)  Herald;  Ei*win  C. 
Cronk,  Binghamton  (N.  Y.) 

Press;  Russell  McGrath,  Seattle 
(Wash.)  Times;  H.  Lang 
Rogers,  Joplin  (Mo.)  Globe 
News-Herald;  Richard  D.  Smys- 
er.  Oak  Ridge  (Tenn.)  Oak 
Ridger. 

General  News — Robert  Not- 
.son,  Portland  Oregonian,  chair¬ 
man;  William  B.  Dickinson, 
Philadelphia  Bulletin,  vicechair¬ 
man;  James  L.  Bracken,  Spo¬ 
kane  (Wash.)  Spokesman-Re¬ 
view,  Robert  Eddy,  St.  Paid 
(Minn.)  Pioneer  Press  (Do¬ 
mestic)  ;  Bui*yl  F.  Engleman, 
Charlotte  (N.  C.)  Observer 

(Writing) ;  Gordon  Pates,  San 
Francisco  (Calif.)  Chronicle 
(Business  -  Labor) ;  Gilbert 
Smith,  Utica  (N.  Y.)  Observer 
(Foreign). 

General  Neivs  Task  Force — 
George  Brand,  Redding  (Calif.) 
Record-Searchlight ;  M  a  r  ga  ret 
Dixon,  Baton  Rouge  (La.) 
Morning  Advocate;  Alfred 
Friendly,  Washington  (D.  C.) 
Post  and  Times  Herald;  Vint 
Jennings,  Charleston  (W.  Va.) 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


INVESTIGATIONS  AND  REPORTS 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Daily  Mail;  Robert  Mason,  Nor¬ 
folk  Virginian-Pilot. 

Journalism  Research  —  Paul 
Swensson,  Minneapolis  Star, 
ChaiiTtian;  Edward  W.  Barrett, 
Columbia  University;  Chilton 
E.  Bush,  Stanford  University; 
Ted  Durein,  Monterey  (Calif.) 
Peninsula  Herald;  Orien  W. 
Fifer  Jr.,  Phoneix  (Ariz.)  Re¬ 
public;  H.  Eugene  Goodwin, 
Pennsylvania  State  University; 
Robert  L.  Jones,  University  of 
Minnesota;  Harold  Kirby,  Prov¬ 
idence  (R.  1.)  Journal-Bulletin; 
Ralph  Nafziger,  University  of 
Wisconsin;  Murray  Powero,  Ak¬ 
ron  (O.)  Beacon  Journal;  Joe 
R.  Seacrost,  Lincoln  (Nebr.) 
Journal;  Gene  Thome,  Waterloo 
(la.)  Courier;  Harold  Turn- 
blad,  Oakland  (Calif.)  Tribune; 
Paul  Veblen,  Santa  Barbara 
(Calif.)  Neu's-Press.  Ex-offiicio 
members — Roy  Carter  and  Ed¬ 
win  Emery,  University  of 
Minnesota. 

Member  Citations — Richard  L. 
Young  Jr.,  Charlotte  (N.  C.) 
News,  chaiiTOan:  William  Mack- 
lin.  New  Ulm  (Minn.)  Journal; 
Noiwood  C.  Middleton,  Roanoke 
(Va.)  Thnes;  Wendell  Webb, 
Salem  (Ore.)  Statesman; 
Charles  J.  Wellner,  Auburn 
(N.  Y.)  Citizen- Advertiser. 

News  Enterprise  —  George 
Beebe,  Miami  (Fla.)  Herald, 
chainnan;  Kenneth  Simms.  San 
Diego  (Calif.)  Tribune,  vice- 
chaiiTnan;  G.  W.  Churchill, 
Nashville  Tennessean  (Travel- 
Recreation)  ;  Ernest  Cutts, 
Charleston  (S.  C.)  Post  (Sci¬ 
ence)  ;  Emmett  Dedmon,  Chi¬ 
cago  Sun-Thnes  (Foreign) ; 
Alan  Gould  Jr.,  Elmira  (N.  Y.) 
Telegram  (Sports) ;  Dorothy 
Jumey,  Detroit  (Mich.)  Free 
Press  (Women’s)  ;  Forrest  Kil¬ 
mer,  Davenport  (la.)  Democrat 
(Fanning);  Paul  Neville,  Buf¬ 
falo  (N.  Y.)  Evening  News 
(Domestic);  Russell  Reeves, 
Cleveland  (0.)  Plain  Dealer 
(Business-Labor) ;  Charles  S. 
Rowe,  Fredericksburg  (Md.) 
Free  Lance-Star  (Religion) ; 
David  Starr,  Jamaica  (N.  Y.) 
Long  Island  Press  (Education). 

Newsphotos  —  Daryle  Feld- 
meir,  Minneapolis  Tribune, 
ohainnan;  Don  Baldwin.  St. 
Petersburg  (Fla.)  Times;  Quin¬ 
ton  Beauge,  Williamsport  (Pa.) 
Sun-Gazette;  Merrill  Chilcote, 
St.  Joseph  (Mo.)  News  Press; 
James  M.  Godbold,  National 
Geographic  Magazine;  Orville 
E.  Lomoe,  Duluth  (Minn.)  Her¬ 
ald  and  News-Tribune;  John  J. 
Powers,  South  Bend  (Ind.) 
Tribune;  Kenneth  R.  West,  Lan¬ 
sing  (Mich.)  State  Journal. 

Personnel  —  I.  William  Hill, 
Washington  (D.  C.)  Star,  chair¬ 
man;  James  G.  Bellows,  Miami 


(Fla.)  News;  Charles  L.  Ben- 
nett,  Oklahoma  City  Oklahoma/n; 
Tom  Collins,  Chicago  Daiif 
News;  William  L.  Couison, 
Rome  (N.  Y.)  Sentinel;  A1  Hew¬ 
itt,  Shreveport  (La.)  Timet; 
Rex  Kamey,  Rockford  (Ill.) 
Register-Republic;  George  J. 
Kienzle,  Ohio  State  University; 
Robert  I.  Lauffer,  Pratt  (Kan.) 
Tribune;  E.  Lawson  May 
Hutchinson  (Kan.)  News;  A1 
Perrin,  Riverside  (Calif.)  Prest. 

Politics  and  Election — Evei-est 
P.  Derthick,  Cleveland  Platt 
Dealer,  chairman;  Howard 
Cleavinger,  Spokane  Chronicle, 
vicechairman;  William  H.  (k)l- 
lyns.  Midland  (Tex.)  Reporter- 
Telegram;  John  Colt  Kan  sat 
City  (Mo.)  Star;  J.  O.  Em¬ 
merich  Jr.,  McComb  (Miss.) 
Enterprise  Journal;  Robert  G. 
Fichenberg,  Albany  (N.  Y.) 
Knickehorcker  News;  Richard 
Hartford,  Hartford  (Conn.) 
Times;  E.  J.  Karrigan,  Aber¬ 
deen  (S.  D.)  American  News; 
J.  Ernest  Knight,  Tacoma 
(Wash.)  News  Tribune;  Rol)ert 
W.  Lucas,  Denver  (Colo.)  Post; 
Woodimv  Price,  Raleigh  (N.  C.) 
News  and  Observer;  Eugene  S. 
Pulliam.  Indianapolis  (Ind.) 
News;  William  1.  Ray  Jr..  At¬ 
lanta  (Ga.)  Journal;  Mile* 
Sines,  Long  Beach  (Calif.)  In 
dependent  Press-Telegram. 

State  Studies — David  Schuti, 
Redwood  City  (Calif.)  Tribune, 
chaiiman;  Francele  H.  Am- 
sti-ong.  Henderson  (Ky.)  Glean 
er  and  Journal;  H.  H.  Everett, 
Glendale  (CaliL)  News-Press; 
A.  M.  Glassberg.  Everett 
(Wash.)  Herald;  Tanner  T. 
Hunt,  Beaumont  (Tex.)  Enter 
prise;  H.  Rodney  Luery,  New 
Brunswick  (N.  J.)  Home  News; 
Ted  F.  McDaniel,  Emporia 
(Kan.)  Gazette;  John  W.  Mor 
an,  Bangor  (Maine)  News; 
Ray  Stougaard,  Fairmont 
(Minn.)  Sentinel;  Ernestine 
Beatch,  Sitka  (Alaska)  Sen 
tinel. 


ricksburg  (Md.)  Contractors  Listed 

Star  (Reli^on)  ;  l„  Library  Section 
Jamaica  (N.  Y.) 

'ress  (Education).  MEDFORD,  Mass. 

—  Daryle  Feld-  The  formal  dedication  of  the 
eapolis  Tribune,  new  $750,000  Library  produced 
on  Baldwin.  St.  a  special  8-page  tabloid  section 
i'la.)  Times;  Quin-  in  the  Medford  Daily  Mercury 
Villiamsport  (Pa.)  on  Dec.  31.  The  articles  cover 
Merrill  Chilcote,  ing  the  subject  from  every  angle 
Ao.)  News  Press;  were  written  by  Alphonse  R. 
Jodbold,  National  Frezza,  managing  editor. 
Magazine;  Orville  Contractors  who  sponsored 
luth  (Minn.)  Her-  the  section  were  mentioned  in 
t-Tribune;  John  J.  a  one-column  bold-face  listing. 
th  Bend  (Ind.)  Contractors  gave  up  their  cus- 
neth  R.  West,  Lan-  tomary  display  advertisements 
State  Journal.  to  make  the  section  more  at- 
—  I.  William  Hill,  tractive,  according  to  Franz  D. 
D.  C.)  Star,  chair-  Wolff,  Mercury  advertising  man- 
G.  Bellows,  Miami  ager. 
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4,000,000 


miles  of  jet  experience! 

Count  those  zeros  again!  That’s  a  lot  of  jet  experi-  airliner  in  the  world.  In  fact,  the  Intercontinental  is 
ence  in  anybody’s  record  book.  In  terms  of  time,  it  the  first  jet  airliner  designed  to  cross  the  Atlantic 
means  Air  France  started  flying  pure-jet  aircraft  non-stop  in  6%  hrs.  between  New  York  and  Paris, 
as  early  as  1953.  And  the  Air  France  Caravelle  is  In  swift,  silent,  vibrationless  flight,  nothing  equals 
still  the  talk  of  the  aviation  world  and  experienced  this  newest  addition  to  Air  France’s  jet  fleet, 
jet  travelers,  setting  record  flight  times  from  Paris  to  Air  France  is  proud  of  these  millions  of  miles  of 

London,  Rome,  Nice,  Tel  Aviv,  Istanbul  and  Africa,  jet  experience.  They  are  more  than  just  a  record. 

Now  Air  France  is  concentrating  these  years  of  jet  They  inspire  in  passengers  and  crews  alike  the  confi- 
experience  on  the  new  Boeing  707  Intercontinental,  dence  that  comes  with  the  knowledge  that  Air  France 
This  mighty  jet  is  the  largest,  fastest,  longest-range  has  been  a  pioneer  in  jet  aviation. 

AIR^FRANCE 

WORLD’S  FASTEST  JETLINER  /  WORLD’S  LARGEST  AIRLINE 
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BOOKJS  IN  REVIEW 


How  News  Block 
Changed  History 


By  Campbell  Watson 

Stanford  University,  Calif. 

Curbs  on  the  global  flow  of 
information  changed  world  his¬ 
tory  on  November  2,  1966,  a 
study  of  the  same  day’s  edition 
of  14  “prestige  newspapers” 
shows. 

For  the  total  contents  of  these 
dailies,  if  known  simultaneously 
in  the  chancellories  and  to  the 
publics  of  the  great  powers  of 
the  globe,  could  well  have 
brought  about  far  different 
courses  of  action. 

That  stands  out  from  a  com¬ 
piling  of  a  study  of  the  14  news¬ 
papers  of  the  same  date.  Dr. 
Wilbur  Schramm  told  Editor  & 
Publisher.  He  is  author  of  One 
Day  in  the  World’s  Press. 

For  on  the  selected  November 
day  the  news  emphasis  sudden¬ 
ly  shifted  to  Suez.  The  situa¬ 
tion  in  Hungary  was  either  un¬ 
known  or  obscured.  Many  today 
are  yet  unaware  of  the  signifi¬ 
cance  of  the  events  there. 


In  retrospect,  Dr.  Schramm 
asks  how  nations  or  peoples  can 
act  properly  if  they  are  with¬ 
out  full  fre^om  of  information. 
Today,  he  observed,  “I  shudder 
to  think  what  news  may  be 
developing  in  some  area  and  of 
which  we  are  unaware.” 

The  blame  cannot  be  put  upon 
the  newspapers  for  this,  he  ob¬ 
served.  All  but  the  communist 
press  members  of  his  prestige 
list  printed  all  of  the  news 
available. 

The  communist-directed  news¬ 
papers  played  Suez  as  a  matter 
of  goveriunent  policy.  Most  other 
dailies  had  been  unable  to  get 
adequate  news  out  of  Hungary. 

One  Day  in  the  World’s  Press 
does  more  than  show  just  how 
much  information  is  available 
at  the  same  time  from  the  same 
hot  spot  in  the  globe.  Dr. 
Schramm  observed. 

The  volume  also  provides  an 
opportunity  to  read,  in  English, 


is  for  "thank  you" 

for  remembering  that 
Teletype  needs  a  cap  "T" 
because  it  is  the 
registered  trademark  of  , 


TELETYPE 

CORPORATION 

•iwwuutv  or  Western  Electric  Company  me. 


the  newspapers  from  14  dif-  Aires  (Argentina)  La  Prcnt 
ferent  and  far  scattered  areas,  for  Latin  America;  the  Tok 
The  full  pages  of  these  pages,  (Japan)  Asahi,  for  East  As 
as  translated,  are  reproduced,  and  the  Cairo  (Egypt)  Al  A., 
Especial  benefit  is  obtained  ram,  for  the  Arab  world, 
from  the  excellent  manner  in  .  . 

which  the  typography  was  re-  (.hief  (Jiaracien»iic» 

produced  by  the  Stanford  Uni-  In  a  quantitative  comparison 

versity  Press,  Dr.  Schramm  be-  the  dailies  selected,  Dr.  Schrai 
lieves.  points  out  chief  distinguishi 

Toward  that  end,  a  book  was  characteristics  of  the  presti 
designed  with  pages  slightly  papers  are  not  size  (Rudo  Pra 
larger  than  a  folded  newspaper,  ijjjt  four  pages) ;  not  circu 
It  is  priced  at  $6.76.  tion  (100,000  to  6,500,000)  a 

The  14  newspapers  selected  not  financial  badcing  (“ 
for  inclusion  comprise  what  Dr.  Monde,  for  example,  is  in 
Schramm  describes  as  “a  good  highly  competitive  position”), 
list”  of  the  world’s  prestige  “The  chief  distinguishi 
newspapers.  A  full  listing  of  characteristic,  (aside  from  rea 
such  newspapers  would  run  to  ers)  are  clearly  the  conttn 
at  least  100,  he  said.  and  the  relation  of  the  newsi 

Any  such  list  would  be  highly  per  to  its  public,”  Dr,  Schrai 
controversial.  Who  could  agree  gaid. 

on  any  selection  of  the  20  pres-  “jn  content,  the  presti 
tige  dailies  of  the  U.  S.  he  papers  tend  to  focus  on  t 
asked?  great  events  of  the  day  and 

u  .  treat  these  larger  events 

Hungary  Out 

The  cost  of  translating  and  papers,  he  found, 
resetting  in  English  more  than  As  a  result,  the  presti 
14  would  have  been  prohibitive,  papers  as  analyzed  Nov.  2,' 
Dr.  Schramm  said.  He  does  re-  1966,  used  only  about  60%  of 
gret  that  no  suitable  representa-  their  own  news  space  to  th 
tive  of  Hungary  was  available  own  countries.  This  compares 
for  the  date  chosen.  with  a  90%  news  from  within 

An  enlarged  listing  of  “pres-  this  country  shown  in  a  study 
tige  newspapers”  would  include  Dr.  Schramm  made  earlier  of 
the  14  chosen  for  the  book,  re-  one  western  U.  S.  state, 
gardless  of  the  area  in  which 
-  the  news  of  any  one  day  was  Coverage  I  old 

breaking,  he  believes.  In  his  breakdown  of  the  14 

'  Ihe  assembling  of  the  14  dailies  in  his  “One  Day”  report, 
alone  required  considerable  he  found  news  from  outside  its 
work.  Some  were  available  own  country  and  own  area 
through  the  Hoover  Library  carried  by  Le  Monde  totalled 
here,  but  two  copies  of  each  50%. 

paper  were  required.  The  New  York  Times’  tally 

'  In  two  cases,  assistance  of  for  the  day  surveyed  was  74% 

I  the  publisher  was  necessary  to  for  own  country,  76%  for  own 
I  gain  the  required  new'spapers,  country  and  region  combined, 

I  Dr.  Schramm  advised.  and  25%  for  “rest  of  world.” 

1  »  This  enabled  the  Times  to  print 

4  .4re  (>ommun.st  j  222  column  inches  on  Suez  and 

Four  of  the  14  are  communist  Hungary, 
newspapers.  These  are  the  The  “rest  of  world”  percent- 
Moscow  Pravda,  Warsaw  (Po-  ages  shown  included  30%  for  the 
land)  Trybund  Ludu,  Prague  London  Times  and  38%  for  the 
(Czechoslovakia)  Rude  Pravo  Tokyo  Asahi. 

^d  Peking  (China)  Jen-min  prestige  is  much  more 


4  .4re  (>>mmuni!!>t 


Jih-pao. 


than  percentages.  Also,  it  is  of 


Four  are  frt^  the  chief  ^  Schramm  ob- 

western  powers.  These  are  the 


New  York  Times,  the  London 
Times,  Paris  Le  Monde  and 


The  prestige  papers  of  com- 


the  Frankfurt  (West  Germany)  munist  pa^rs  have  prestip  ^ 


Allgemeine  Zeitung. 


cause  of  the  enormous  authority 


TVo  are  from  the  great  neu-  leadership  and  power 

tral  powers.  The  Times  of  India,  obseiwes. 

published  in  both  Bombay  and  Prestige  Basis 

Delhi,  and  the  Stockholm 

(Sweden)  Dagens  Nyheter.  In  non-authoritarian  coun- 

The  Belgrade  (Yugoslavia)  tries,  the  prestige  paper  is  ordin- 
Borba  was  included  on  the  list  arily  one  which  attracts  an  in- 
because  it  represents  a  com-  fluential  public  by  its  news 
munist  majority  party  independ-  ooyerage  and  by  the  vigor  of  its 
ent  of  Sino-^viet  influences,  editorial  policy,  he  adds  listing 
Dr.  Schramm  explains.  New  Yoik  Times,  Asahi  and 

FV)ur  dailies  were  selected  to  ^  examples, 

represent  vast  geographical  Some  prestige  papers  repre¬ 
regions.  These  are  the  Buenos  (Continued  on  page  32) 
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AS  YOUR  NEWSPAPER  GROWS,  LET  FAIRCHILD 
MATCH  YOUR  EXPANDING  ENGRAVING  NEEDS 


With  Fairchild,  you  get  a  full  line  of  electronic  engravers 
to  choose  from,  not  just  one.  Select  the  model  that  best 
fits  your  needs  or  budget.  And  as  your  newspaper  and 
its  engraving  needs  grow,  Fairchild’s  lease  arrangement 
makes  it  easy— and  profitable— for  you  to  upgrade  your 
model  to  one  that  matches  your  requirements. 

All  Fairchild  electronic  engravers  produce  sharp,  high- 
quality  halftones  in  quantity —c-onveniently, automatically, 
quickly,  economically.  With  these  compact  machines, 
too,  operation  is  simple  and  quickly  learned— right  in 
your  own  office  or  plant. 

Fairchild  engravings  are  made  on  Scan-A-Plate®,  a 
low-cost,  long-wearing  engraving  material  specially  for¬ 
mulated  to  provide  a  perfect  halftone  dot  and  superior 
ink-transfer  qualities.  These  engravings  are  flexible,  eas¬ 
ily  mortised  or  shaped  with  scissors  or  sharp  pointed 
knife.  They  can  be  printed  direct  or  matted— tx)th  with 
excellent  results.  And  for  top  economy,  you  can  save 
unengraved  pieces  of  Scan-A-Plate  for  future  use. 

A  few  of  the  many  features  of  individual  models  are 
outlined  here.  For  the  complete  story,  send  coupon  today! 

_ fg  PiviMioH  of  fotrcMM  Comfo  and  ln$trvm«nt  Corp. _ 


SCAN-A-GRAVER  •  SC  A  N-A-SIZER^ 

Electronic  Engraving  Mochinos 


Jf  Dhlrict  OIRcm:  EottchMtor,  N.  Y.;  Atlanta,  Oa.; 
Chkofo,  II.;  lot  Angalot,  Calif.;  Toronto,  Ont. 


SCAN-A-GRAVER  CADET  produces  halftone  engravings  same  size 
as  original  copy  up  to  6"  x  8". 

SCAN-A-GRAVER  DUAL  SCREEN  produces  same  size  engravings 
up  to  S'k  10'  in  either  of  two  screens.  One  machine  provides  both 
coarse  screen  halftones  for  newspapers  and  fine  screen  engrav¬ 
ings  for  job  shop  work. 

SCAN-A-GRAVER  ILLUSTRATOR  engraves  directly  from  photo¬ 
graphs  35  mm  to  8'x  10'  same  size,  or  enlarges  from  any  print 
size  up  to  4'x  5',  in  either  of  two  ratios,  up  to  5  columns;  permits 
simultaneous  cropping,  enlarging,  and  selective  editing  of  photo¬ 
graphs  on  the  machine. 

SCAN-A-SIZER  reduces  or  enlarges  continuously  up  to  4  times 
directly  from  original  copy.  Without  intermediate  steps,  it  pro¬ 
duces  engravings  up  to  12%'x  16',  eliminates  photocopying.  Two 
screens  provided.  Large  flat  copyholder  permits  using  mounted 
pictures,  fabrics,  paste-ups,  wash  drawings,  wallpaper. 


Fairchild  Graphic  Equipment,  Dept.  FGEl  • 

Fairchild  Drive,  Plainview,  L  I.,  N.  Y.  J 

Please  send  me  information  on:  ■ 

□  Scan-A-Graver  Cadet  □  Scan-A-Graver  Dual  Screen  ■ 

□  Scan-A-Graver  Illustrator  □  Scan-A-Sizer  ! 
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sent  political  parties,  as  Dagfens 
Nyheter,  or  hold  positions  which 
pl^e  them  in  a  political  frame¬ 
work,  as  Le  Monde  and  Allge- 
meine,  he  explains. 

“Where  policy  and  power  are 
centralized,  the  prestige  press 
serves  to  speak  for  that 
centralized  leadership,”  Dr. 
Schramm  observes  at  another 
point. 

“Where  power  and  policy 
making  are  more  widely  dis¬ 
tributed,  the  prestige  press  pro¬ 
vides  the  influential  people  with 
the  information  they  need  to 
take  effective  part  in  the  politi¬ 
cal  and  economic  processes.” 

Prestige  is  only  one  phase  of 
the  volume  copyrighted  by  Stan¬ 
ford  University,  backed  fi¬ 
nancially  by  the  Ford  Founda¬ 
tion  and  with  its  full-newspaper 
translations  by  staff  members 
of  the  Hoover  Institution  on 
War,  Revolution  and  Peace  at 
Stanford. 

4-Point  View 

In  studying  the  newspapers. 
Dr.  Schramm  suggested  a  four- 
point  scrutiny.  These  were:  who 
controls  what  each  paper  says 
and  for  what  purpose  it  is  being 
used?;  who  reads  these  news¬ 
papers?;  where  does  their  at¬ 
tention  lie  and  what  picture  of 
events  do  they  give. 

No  two  papers  are  alike  and 
it  is  well  to  notice  how  each  is 
supported,  he  observes.  As  some 
are  state  supported,  he  suggests 
further  that  the  resources  of 
each  paper  be  considered. 

The  volume  includes  these 
facts  and  comments  on  each  of 
the  14  named: 

Pravda  (Truth),  5,500,000 
circulation,  major  daily  of  Soviet 
Russia’s  7,686  newspapers,  “sits 
at  the  very  apex  of  the  Soviet 
communications  pyramid.” 

Le  Monde,  with  200,000  cir- 
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CUSTOMERS 

FOR  YOU! 

the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 
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dilation,  is  one  on  the  132 
French  dailies.  It  was  founded  in 
1944  specifically  to  answer  De 
(jlaulle’s  plea  for  an  independent 
Parisian  daily  and  “ever  since 
has  been  a  sharp-eyed  and 
sharp-tongued  observer  of  world 
events,  serving  a  reading  audi¬ 
ence  which  has  become  accus¬ 
tomed  to  sophisticated  journal¬ 
ism.” 

Warsaw  Tribune 

Warsaw  Trybuna  Ludu  (Trib¬ 
une  of  the  People)  “stands  in 
the  same  relationships  to  the 
Polish  Communist  Party  as  does 
Pravda  to  the  Communist  Party 
of  the  Soviet  Union.”  Its  morn¬ 
ing  circulation  is  557,000. 

Frankfurt  Allgemeine  Zeitung 
(Universal  Journal),  circulation 
199,000,  “known  and  trusted  for 
its  political  coverage,  although 
with  frequent  reseri’^ations  as  to 
foreign  power”  and  represents 
the  beginning  of  a  super- 
regional  press  which  is  trying  to 
provide  the  kind  of  national 
news  and  comment  to  which 
Germany  became  accustomed  be¬ 
fore  the  war. 

Prague  Rude  Pravo  (Red 
Right),  715,000  circulation,  has 
been  the  official  Communist 
paper  since  1921.  “Of  all  the 
communist  papers  we  have  re¬ 
printed,  Rude  Pravo  more  than 
any  other  proclaims  in  every 
page  its  instrumental  purpose. 
It  exists  “primarily  to  manipu¬ 
late  rather  than  inform.” 

Stockholm  Dagens  Nyheter 
(Daily  News),  341,000  week¬ 
days,  389,000  Sundays,  only 
newspaper  on  the  list  to  give  top 
billing  to  Hungary  over  Suez, 
richest  newspaper  in  Sweden 
and  highly  respected  for  vigor¬ 
ous  policy  and  exceptional  cover¬ 
age  by  staff  of  100  and  corre¬ 
spondents  in  principal  European 
cities. 

Belgrade  Borba  (The  Strug¬ 
gle),  300,000,  chief  newspaper 
in  the  only  country  able  to  split 
away  from  the  communist  bloc. 
Borte,  of  all  the  communist 
papers,  “gave  us  the  clearest 
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picture  of  what  to  expect  in 
Hungary. 

Cairo  A1  Ahram  (The  Pyra¬ 
mid),  100,000,  provided  a  re¬ 
freshing  contrast  to  other 
Egyptian  dailies  in  coverage  and 
objective  tone  and  independence 
until  Nasser  regime. 

Peking  Jen-min  Jin-pao 
(People’s  Daily),  750,000,  much 
like  other  communist  papers  in 
Suez  coverage,  yet  informed 
Chinese  more  about  Hungary 
that  Soviet  dailies  did  on  the 
.same  date.  It  stands  at  top  of 
China’s  large  and  complex  com¬ 
munications  system. 

Tokyo  Asahi  (Rising  Sun), 
2.300,000  mornings  and  1,800,- 
000  evenings,  one  of  three  great 
national  newspapers  in  a  land 
where  the  growth  of  the  news¬ 
paper  is  perhaps  the  most  im¬ 
pressive  aspect  of  mass  com¬ 
munication.  The  others  are  Main- 
chi  and  Yomiuri.  Asahi  was  the 
last  large  Japanese  paper  to 
bow  to  the  war  party  in  the 
1930’s  and  is  a  quality  paper 
with  national  coverage. 

Its  .Single  Crime 

Buenos  Aires  La  Prensa  (The 
Press).  350,000  weekdays  and 
400.000  Sunday,  whose  only 
crime  in  its  long  battle  with 
the  Peron  regime  “was  that  it 
insisted  on  remaining  independ¬ 
ent,”  a  resurgent  new.spaper 
after  three  years  of  suspension. 

The  Times  of  India,  100,000. 
offers  to  English-speaking  In¬ 
dians  a  wider  selection  of  world 
and  national  news  than  most 
other  Indian  papers  combined 
with  balanced,  reasonable  and 
independent  editorials.  Today’s 
vernacular  press  has  built  up 
tremendously  and  is  becoming 
politically  important. 

London  Times,  232,000,  “still 
the  prestige  paper  of  Great 
Britain.  Throughout  the  years 
the  Times  has  over  and  over 
spoken  as  the  voice  of  the  British 
government.  It  has  no  official 
connection,  and  no  control  has 
been  exerted  upon  it.  'That  has 
merely  been  its  policy  position.” 

New  York  Times,  570,000 
weekday  and  1,168,000  Sundays, 
“because  of  broad,  factual  and 
dignified  coverage  and  also  be¬ 
cause  of  its  independent  and  en¬ 
lightened  editorial  policy  the 
Times  has  come  closer  to  being 
a  truly  national  newspaper  than 
'  any  other  American  paper.”  In 
i  the  amount  of  news  carried 
I  “truly  impressive,”  more  space 
I  to  Suez  than  does  ElAhram, 
j  almost  as  much  to  Hungary  as 
did  the  three  European  Soviet 
j  bloc  papers  altogether.” 

“In  a  country  where  most 
papers  carry  little  foreign  news, 
it  is  a  distinguished  exception. 
Because  of  its  reputation  as  a 
paper,  it  often  has  stories 
‘leaked’  to  it.” 


Dr.  Schramm  has  been  a  pt». 
fessor  oi  Stanfo(rd’s  departi^ 
of  communication  and  joiinal- 
ism  and  with  Stanford’s  In.'titali 
of  Communications  &  Re.-eank 
.since  1955.  He  turned  to  'daei. 
tion  and  research  after  workn^ 
as  newspaper  reporter,  desk  edi* 
tor  and  Associated  Press  cor 
respondent. 

• 

Gannett  Shop  Talk 
Volume  Out  Again 

Rochester,  N.  T 
Shop  talk  for  newspapenaa 
— Volume  17  of  annually  pub- 
lished  “Editorially  Speaking"- 
is  being  distributed  to  neai- 
papermen  throughout  the  Unit*! 
States  and  Canada  by  Gannec 
Newspapers.  It  contains  nim 
articles  by  Gannett  executiva 
writers  and  editors  on  currer 
problems  and  practices.  It  wu 
prepared  by  Executive  Editor 
Vincent  S.  Jones. 

Unusual  prominence  is  givn 
to  articles  on  overseas  assigi- 
ments,  four  of  the  nine  conte 
butions  being  on  foreign  affain 
foreign  travel  and  newspapa 
work  abroad.  Two  articles  dr 
scribe  distinctive  Gannett  p» 
grams — one  by  President  Pat; 
Miller  on  autonomy  as  pr» 
ticed  in  the  Gannett  Group,  as 
one  by  Managing  Editor  Fra 
Eaton  of  Saratoga  Springs  n 
preparation  of  purely  looi 
Saratogian  sections. 

Copies  of  “Editorially  Speak 
ing”  are  available  free  on  n 
quest  at  517  Gannett  New 
papers  Bldg.,  Rochester  14,  N.TL 
• 

New  Quarterly  Covers 
Weekly  Paper  Field 

Carbondale,  III 
The  first  issue  of  a  new  quar 
terly  magazine.  Grassroots  Ei» 
tor,  directed  at  the  men  ail 
women  who  have  editorial  n 
sponsibility  for  weekly  newi 
papers  in  this  country  aa 
abroad,  will  be  distributed  a 
the  official  organ  of  the  Inter 
national  Conference  of  Wedd] 
Newspaper  Editors  which  meet 
each  Summer  at  Southern  Uli 
nois  University  here.  Editor  ol 
the  quarterly  is  Howard  1 
Long,  chairman  of  SIU’s  dr 
partment  of  journalism  wh 
organized  the  Conference  fi* 
years  ago. 

• 

‘Biggest’  for  Texas 

Longview,  Tex* 
The  Longview  Daily  Nev 
and  Journal  ran  their  25th  A* 
nual  East  Texas  Industrii 
Progress  edition  on  Jan.  1  ani 
claimed  a  new  record  for  Tex* 
newspaper  publishing.  The  edi 
tion  ran  to  500  pages,  breakim 
the  previous  record  of  480  pag< 
in  the  Fort  Worth  Star-Tek 
gram  in  1949. 
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TODAY.  America’s  millions  of  motor  cars  have  only  been  made  possible 
by  the  petroleum  industry’s  high  production  of  oil.  Today,  Texaco  is  the 
largest  producer  of  domestic  crude  oil.  Its  integrated  operations  are 
worldwide  in  scope.  And  its  laboratories  are  investigating  not  only  petro¬ 
leum's  valuable  energy,  but  also  atomic  energy.  By  keeping  in  step  with 
the  future  .  .  .  Texaco  continues  to  grow. 


TEXACO 
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NEWS  ON  TEXACO  PROGRESS 

The  gusher 
that  brought  in 

50,000,000 

cars 


YESTERDAY.  When,  in  1901,  a  great  gusher  blew  in  at  Spindletop 
—  spouting  its  black  geyser  against  the  South  Texas  sky  —  the  whole 
world  learned  for  the  first  time  that  it  could  have  petroleum  in 
abundance.  And  it  was  at  the  Spindletop  field  that  Texaco  came  into 
being  —  to  obtain  and  market  Spindletop  oil. 


College  Buys 
8-Page  Roto 
Color  Section 


Syracuse,  N.  Y. 

An  ei^ht-paffe  rotogravure 
section  in  color  appearing  as  an 
insert  in  the  Syracuse  (N.  Y.) 
Post  Standard  on  Sunday,  Jan. 
24,  is  expected  to  establish  at 
least  two  publishing  “firsts”  for 
University  College,  the  Adult 
Education  Division  of  Syracuse 
University. 

The  supplement,  featuring  the 
use  of  two  colors,  is  believed  to 
be  the  first  use  of  color  in  the 
regular  newspaper  promotion  of 
an  adult  education  program.  In 
addition,  the  use  of  a  full  tab¬ 
loid  section  by  University  Col¬ 
lege  may  be  another  publishing 
“first.” 

Although  the  supplement  is 
designed  primarily  to  list  the 
more  than  250  courses  offered  in 
the  institution’s  Syracuse  Pro¬ 
gram,  it  explains  and  promotes 
other  aspects  of  UC’s  total  pro¬ 
gram. 

Orange,  the  color  made  fa¬ 
mous  this  year  by  Syracuse 
University’s  national  football 
champions,  is  being  used  on  the 
front  and  back  covers,  while  the 
inside  of  the  supplement  will  be 
printed  in  the  standard  roto 
brown. 

This  particular  segment  of 
U.  C.’s  program  is  made  possible 
by  a  $250,000  grant  from  the 
Fund  for  Adult  Education, 
White  Plains,  N.  Y. 

Double-Truck  Ad 

The  rotogravure  section  is 
being  matched  by  publication  on 
the  same  day  of  a  double-truck 
advertisement  in  the  Syracuse 
Herald- American. 

With  the  exception  of  the 
front  cover,  which  was  prepared 
by  UC’s  own  public  relations 
shop,  the  entire  section  was  pro- 


duced  by  the  Spitz  Advertising 
Agency,  here,  advertising  coun¬ 
sel  for  University  College.  The 
agency  also  handles  U.  C.’s  ad 
program  in  all  other  media. 

Always  a  heavy  user  of  news¬ 
papers  in  promoting  its  many 
programs.  University  College 
also  uses  weekly  newspapers, 
shopping  glides,  bus  cards, 
radio-TV,  college  papers  and 
national  circulation  magazines 
to  reach  its  audience,  which,  for 
some  programs,  is  international 
in  scope. 

UC’s  PR  department  is  under 
the  direction  of  Harvey  D. 
Sanderson,  formerly  promotion 
manager  for  the  Syracuse  Her¬ 
ald- American. 
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Urges  More 
Post-Mortem 

Chicago 

Need  for  more  post-mortem 
reporting  by  Washington  writers 
was  suggested  by  Douglass 
Cater,  Reporter  magazine,  in 
addressing  the  recent  American 
Historical  Association  conven¬ 
tion  here  on  “The  Press  as  His¬ 
tory’s  First  Draftsman.” 

Mr.  Cater,  who  is  taking  on 
the  added  duties  as  a  history 
teacher  at  Princeton  University 
as  a  member  of  the  Ferris  Chair 
of  Visiting  Journalists,  told 
AHA  members  the  reporter 
differs  from  the  historian  in  one 
essential  way:  “He  is,  whether 
he  likes  it  or  not,  involved  in 
the  battle  .  .  .  He  can  remove 
himself  from  the  battlefield  only 
at  the  risk  of  negating  his  role 
as  a  reporter.” 

Yet,  he  continued,  the  press 
deals  lightly  with  its  responsi¬ 
bilities  to  history  when  it  leaves 
its  job  there.  He  urged  that 
newspapers  do  more  in  coming 
along  later  in  setting  the  record 
straight,  “while  memories  are 
still  fresh  and  less  choked  with 
passion.” 

“With  our  abundant  numbers 
and  amazing  gadgets,  we  have 
become  preoccupied  with  moving 
ahead  of  the  event  rather  at  a 
respectful  distance  behind  it,” 
he  said. 

• 

Corson  Newspaper 
Stock  Left  in  Trust 

Lockport,  N.  Y. 

The  will  of  the  late  Egbert 
D.  Corson  provides  that  his 
stock  interest  in  the  Lockport 
Union-Sun  &  Journal  publishing 
company  will  be  held  as  a  trust 
investment.  The  bulk  of  the 
estate  was  left  in  trust  to  his 
widow,  Katherine  W.  Corson, 
with  a  $5,000  bequest  to  his  sec¬ 
retary,  Miss  Elva  Wendel;  and 
$1,000  to  a  retired  editor, 
Thomas  E.  Brundage. 


Who^s  Who  and  What*s  What 

Anthony  F.  Moitoret,  Seattle,  former  newspaperman  ( S* 
Francisco.  Denver,  Minneapolis.  Cleveland.  Sacrainen 
and  Oakland,  from  1912  to  19361  keeps  his  hand  in  at  make 
once  a  year  hy  setting  up  in  his  basement  hohhy  print  shop  tli 
annual  Yuletide  Edition  of  The  Seattle  Sun,  a  little  family  ne» 
paper  he  has  published  each  year  since  19.39.  This  \eat 
streamer:  “Santa  Claus  Gets  Bid  To  Rose  Bowl.”  Circulatic 
1.000,  to  all  parts  of  the  world.  Mr.  Moitoret.  who  has  he 
a  regular  reader  of  E&P  since  1912.  in  194B  was  Vice  Preside 
tial  candidate  Earl  Warren’s  press  relations  man  and  he  no 
has  his  own  PH  olFice.  In  connection  with  novel  leads  pi 
lished  here  recently,  he  recalls  one  he  wrote  on  a  page  og 
weather  story  for  the  old  Cleveland  Leader  in  1916: 

Arctic  Circle  slipjied  out  of  place  yesterday  to  encompass  Cler 
land  and  environs.” 

— ^Tom  Ellinwood,  Arizona  Daily  Star  (Tucson)  editorial  pj 
cartoonist,  has  published  a  paperback  Itook  “Cow  (’oiintry”  (81) 
made  up  of  104  of  bis  Sunday  cartoons,  wliich  show  Arizona  rundfl 
and  resort  areas  in  picture  anil  poetry.  .  .  .  C.lereland  Plain  Dealt^ 
writers  have  been  receiving  mail  with  amusing  name  mistiikr* 
Society  Editor  Molly  Bellamy  was  addressed  as  “Molly  BelW.'' 
Esther  Brightman  was  addressed  as  “Easter  Bright”  and  “Mb 
Frightman.”  Olive  Cresmer  was  called  “Oliver  Gres.”  Draw 
Critic  Harlowe  Hoyt,  Real  Estate  Editor  Adin  Rider  and  TV  Editor 
(Jeorge  E.  Condon  often  receive  mail  addressed  “Miss.”  , 

1960  warning  from  the  editorial  page  of  the  Texarkana  Dazetlti 
“Yet  13,141  Americans  died  of  TV  in  1957.” 

— Rafael  Romandia.  advertising  salesman  fitr  El  Hernhl 
in  Tijuana.  Mexico,  and  correspondent  there  for  the  San  Diep 
Evening  Tribune,  can  stop  making  SIO  monthly  payments  iioi» 
on  his  bride’s  wedding  ring.  He  collected  '566.498.40  by  pick 
ing  all  six  winning  horses  in  a  handicapping  contest  (unriggeAi 
too).  .  .  .  And  San  Diego  Tribune  columnist  Neil  Morgan  i?; 
both  author  and  publisher  of  a  hook.  “My  San  Diego  I960.’' 
...  A  history  of  Crawford  County,  Kansas,  is  being  wiitten  by 
Guy  H.  Dyer,  who  recently  retired  after  editing  and  publishin^j 
the  McCune  (Kas.)  Herald  for  more  than  a  half  century 
For  10  years,  Mrs.  Nora  M.  Partridge  has  been  treasurer  of  the 
London  (Ont.)  Free  Press.  (E&P  has  a  woman  treasurer,  tix 
Miss  Arline  Demar)  .  .  .  Will  C.  Conrad,  who  retired  after 
45  years  with  the  Milwaukee  Journal,  continues  to  write.  0Bf| 
of  his  booklets  is  entitled  “The  Newspaper  in  the  Classroom.’ 

.  .  .  Happy  coincidence:  City  Editor  Louis  Bain,  Neivporl  Ni 
(Va.)  Times-Herald,  on  Dec.  23  on  the  first  local  page  plave 
a  story  by  Robert  S.  (Chick)  Dameron  about  a  3-year-old  h 
receiving  an  electric  train  from  the  Chesapeake  &  Ohio  Rai 
road,  not  knowing  that  the  first  page  carried  a  similar  Ag 
story  about  a  4-year-old  being  given  tovs  by  Union  Pacific  ei 
ploves.  The  stories  were  accompanied  bv  pictures  of  the  bo; 
in  their  mothers’  arms.  ...  As  usual,  the  Waukegan  (Ill.)  Ycrw® 
Sun  made  available  to  vaiious  groups  several  thousand  booklrt^ 
of  Christmas  carols. 

— Lvdel  Sim,  “Assignment  Memphis”  daily  ruluninist  for  tl 
Memphis  Commercial  Appeal,  likes  timely  news  and  riHiimiM 
from  readers.  To  show  his  appreciation  (or  sometimes  depreci 
tion)  he  mails  contributors  this  letter,  with  appropriate  phra* 
circled:  “Thank  you  for  the  letter— cani— telegram— —time  bo* 
you  sent  me.  Your  kind  comment^friendly  advice-  anecdote* 
question — problem— outraged  explosion  was  greatly  appreciate 
and  I  iust  want  to  say:  a)  Aw,  shucks,  h)  You  have  a  point  thef 
c)  Well,  I  dunno.  Maybe,  d)  I  hope  to  use  it  in  the  column,  h 
can’t  be  sure,  e)  You’re  another  one.  Please  write  again.  I  nei 
to  keep  up  with  what  people  are  thinking,  saying  and  doing,  ai 
your  letter  helped  because:  a)  I  never  thought  of  the  matter 
just  that  light,  b)  It  is  obvious  you  are  a  very  superior  persoll 
c)  After  all,  it  takes  all  kinds.”  ' 
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GOSS  FOLDER  BOOSTS  STAR  TO  RECORD 


Largest  newspaper  ever  produced  during  a  normal 
production  run— that  was  the  Dec.  6  issue  of  the 
Washington  (D.C.)  Sunday  Star.  The  Goss  Imperial 
3:2  Folder  folded  the  144  pages  (eight  sections)  in  one 
operation.  Learn  all  the  features  of  this  exceptional 
folder— Goss-engineered  for  high  output,  dependabil¬ 
ity  and  long  life. 


Specialists  in  newspaper,  magazine  and  roto  presses 


A  DIVISION  OF  MIEHLE-GOSS'DEXTER,  INC 


Tht  Itidtr  i«  grtphlc  arts  .  .  .  tiitfinMrlng.  Mfvtca 
ui4  inmiificturiiif  .  .  .  indintry-wM  Md  wartt-mit* 


WASHINGTON  STAR’S  ACHIEVEMENT 
SHOWS  WHY  WE  "UNDER-RATED" 
THE  GOSS  3:2  FOLDER 


Never  had  a  128-page  folder  been  run  at  full  advertised 
capacity.  And  to  push  it  past  this  “limit”  was  unthink¬ 
able— until  Dec.  6th.  The  Star’s  144-page  record  run 
is  a  good  example  of  the  built-in  reserve  engineered 
into  every  piece  of  Goss  equipment— reserve  that’s 
ready  for  emergencies  and  means  longer,  healthier  life 
in  everyday  use. 

This  serves  as  a  concrete  example  of  an  important 
Goss  policy:  keep  product  claims  conservative.  We 
always  prefer  to  “under-rate”  and  let  performance 
exceed  the  expectations  of  our  customers. 

So  Keep  Looking  to  Goss— maker  of  the  finest  and 
only  complete  line  of  presses  and  auxiliary  equipment. 


wi 
ed 

Three  things  go  into  giving  you  newsprint  —  wood,  water 
and  power.  But  first  you  need  trees.  Today  Great  Northern 
owns  2, 1 30,000  acres  of  woodland  in  Maine.  It  draws  on 
five  million  more. 

I)e 

Timber  reserves  like  these  are  your  assurance  of  newsprint 
in  inexhaustible  supply  from  Great  Northern’s  mills  in  the  ret 

deep  Northwoods.  Experienced  college-trained  foresters,  Hn 

like  the  one  in  our  picture,  manage  this  legacy  in  your  an 

interest,  to  protect  it  against  disease,  fire  and 
overcrowding.  Scientific  harvesting  yields  an  ever-  ' 

increasing  annual  “crop”,  regulated  to  meet  growing  needs  ^ 

for  newsprint,  while  protecting  basic  supply.  i ' 


Obituary 

Petei;  P.  Tat  an  is,  75,  founder 
and  fctmer  publisher  of  the 
Satiomil  Herald,  a  Greek-lan- 
jfuafre  New  York  daily  news¬ 
paper;  Dec.  27. 

^  4t  *  * 

Makion  Baker  Collier,  57, 
wife  of  Miami  (Fla.)  Herald 
editorial  writer  Bert  Collier; 

December  29. 

*  *  * 

Rali’H  R.  Grh:n,  37,  sports 
editor,  .SVyrwour  (Ind.)  Tribune', 
Dec.  28. 

«  «  ♦ 

Junius  Kline  Hunter,  73, 
retire* I  publisher  of  the  Chil- 
Ucotlte  (O.)  N  ewa- Advertiser 
and  Sunday  Ohioan,  recently. 

♦  •  * 

Orville  W.  Bluemle,  59, 
manairioK  editor,  Anderson 
(Ind.)  Herald  for  16  years; 


Walter  Christian  Johns¬ 
ton,  48,  former  state  editor  of 
the  Richmond  (Va.)  News 
Leader  and  more  recently  man¬ 
aging?  editor  of  the  Roseville 
(Calif.)  Press-Tribune;  Dec.  29. 
*  «  * 

Callie  Halliburton,  84, 
former  farm  editor  of  the 
Moberly  (Mo.)  Monitor-Index; 
December  25. 

*  *  « 

.Arthur  D.  Neff,  71,  formerly 
on  the  advertising  staff  of  the 
Springfield  (Mass.)  Union,  and 
later  advertising  manager  and 
assistant  to  the  president  of 
Albert  Steiger  Company,  and 
advertising  manager  of  Meekins, 
Packard  &  Wheat,  Springfield 
department  stores;  Dec.  20. 

*  «  * 

Arthur  J.  Cayo,  72,  retired 
advertising  manager,  Burling¬ 
ton  (Vt.)  Free  Press;  Dec.  29. 


Walter  Turnbull  Amos,  52, 
assistant  advertising  manager, 
Toronto  (Ont.)  Daily  Star; 
Dec.  28. 

*  *  * 

Jeanctte  Blount,  Marianna 
reporter  for  the  Little  Rock 
Arkansas  Democrat  for  38 
years;  Dec.  30.  She  also  served 
as  society  editor  the  past  15 
years  for  the  Marianna  Courier 
Index. 

• 

Mrs.  Elg  Dies 

New  York  Mills,  Minn. 

Mrs.  Douglas  Elg,  53,  the 
former  Alice  lone  Huntley,  one¬ 
time  editor  and  publisher  of  the 
now-defunct  F razee  (Minn.) 
Press,  died  Dec.  23  of  a  heart 
condition.  Her  father,  the  late 
Sid  J.  Huntley,  preceded  her  as 
editor  of  the  weekly  newspaper. 
Mrs.  Elg  had  studied  journalism 
at  the  University  of  Minnesota. 


Frank  G.  Moore,  54,  director 
of  display  advertising  accounts, 
Oakland  (Calif.)  Tribune;  Dec. 
23. 

«  «  « 

Phillip  E.  Fox,  72,  former 
managing  editor  of  the  Dallas 
(Tex.)  Times  Herald  and  city 
editor  of  old  St.  Louis  (Mo.) 
Republic;  Dec.  27. 

*  *  * 

Joseph  Aleixander  Osborne 
Jr.,  vicepresident  of  Virginia 
Gazette,  Inc.,  and  business  and 
advertising  manager,  Williams¬ 
burg  Virginia  Gazette;  Jan.  1. 
• 

Pressmen’s  Hats 

Miami,  Fla. 

New  in  fashions  for  young¬ 
sters  who  tour  the  Miami  Her¬ 
ald  plant  are  pressmen’s  caps, 
made  by  pressmen  for  the  Her¬ 
ald’s  public  service  department. 


Dec.  15. 

*  *  « 

Albert  Nelson  Wold,  former 
city  editor  of  the  Grand  Forks 
(N.  D.)  Herald;  Dec.  26. 
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Frank  Seveme  Dies;  j 
Blind  N.Y.  Publisher 

Frank  Wilkie  Seveme,  former 
weekly  newspaper  publisher  and 
a  member  of  the  Iward  of  visi¬ 
tors  of  the  State  School  for  the 
Blind,  Batavia,  N.  Y.,  for  more 
than  half  a  century,  died  on 
Dec.  29,  at  the  age  of  98. 

Mr.  Seveme,  blind  since  the 
age  of  10,  became  associated 
with  the  Watkins  (N.  Y.)  Ex-  j 
press,  a  weekly,  in  1910.  He 
became  sole  owner  in  1922,  and 
turned  the  paper  over  to  other 
members  of  the  family  several 
years  later.  j 

Mr.  Seveme  was  named  coun-  , 
try  weekly  editor  of  the  year 
in  1954  by  the  New  York  State  i 
Press  Assn.  ! 

• 

Guerdon  Holden  Dies; 
Forcist  Gty  Officer 

Cleveland 
Guerdon  S.  Holden,  first  vice- 
president,  secretary  and  treas-  ' 
urer  of  Forest  City  Publishing 
Co.,  publisher  of  the  Cleveland 
Plain  Dealer  and  News,  died 
Dec.  17.  He  was  78. 

Mr.  Holden’s  association  with 
the  publishing  of  the  Plain 
Dealer  lasted  for  more  than  half  \ 
a  century.  His  father.  Liberty 
E.  Holden,  who  died  in  1913, 
bought  the  paper  in  1884. 

Mr.  Holden  was  educated  at 
University  School  in  Cleveland, 
Worcester  ( Mass. )  Academy 
and  Harvard  University.  He 
later  studied  law  at  Harvard 
and  in  Cleveland  and  then  prac¬ 
ticed  law. 
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Two  members  of  Fairehieltl's  Los 
Angeles  bureau  news  staff  will  join 
the  more  than  500  members  of  the 
world’s  press  at  the  1%0  Olympic 
Winter  (iames  Feb.  18-28  at  Sijuaw 
Valley.  Cal.  Jack  Hyde  and  Sylvia 
Sheppard,  men’s  and  women’s 
>Sest  (ioast  fashion  editors  respec¬ 
tively,  will  cover  the  events  ft)r  the 
Fairchild  papers. 


Changes  Made  In 
New  Kensington,  Pa. 

New  Ke.nsington,  Pa. 
A  number  of  executive 
changes  have  been  made  in  the 
staff  of  the  Xew  Kensington 
Daily  Dispatch. 

The  new  masthead  on  the  edi¬ 
torial  page  reads:  Walter  M. 
Dear  II,  president;  William  W. 
Ahlstrom,  managing  editor; 
Charles  W.  Johnson,  controller; 
Vincent  P.  Zedler,  advertising 
manager;  Elmer  H.  Crail,  me¬ 
chanical  superintendent;  Donald 
S.  Bielata,  circulation  manager; 
Robert  Y.  Truax,  press  fore¬ 
man;  Eleanor  E.  Murray,  clas¬ 
sified  advertising  manager. 


Preliminary  figures  of  paid  circula¬ 
tion  on  all  seven  Fairchild  Publica¬ 
tions  at  the  end  of  19.59  showed 
increases  over  the  Dec.  19.58  figures 
and  also  over  the  June  19.59  .stand¬ 
ings.  Largest  increase  was  shown 
on  ELECTRONIC  NEWS  whose 
paid  circulation  jumped  7.000  in 
the  past  year. 


Henry  W.  Stock 

Slock  Returns 
As  Gen’l  Mgr. 


Chester  Suika  has  been  named 
manager  of  the  .Advertising  Make¬ 
up  department  of  Fairchild  Publi¬ 
cations.  succeeding  J.  Vincent 
Neefus  who  has  retired  after  .51Vj 
years  of  association  with  the  com¬ 
pany.  Mr.  Suika  has  been  asso¬ 
ciated  with  the  company  and  Mr. 
Neefus  since  1940  in  the  Advertis¬ 
ing  Make-up  department. 


Albany,  N.  Y. 

Henry  W.  Stock,  for  the  last 
two  years  advertising  director 
of  the  Gannett  Newspaper 
Group,  has  been  named  general 
manager  of  the  Knickerbocker 
Xews,  succeeding  Gerald  H. 
Salisbury,  who  retired  Dec.  31, 
after  40  years  of  newspaper 
work. 

Mr.  Salisbury  will  remain  as 
a  consultant  to  the  Knicker¬ 
bocker  News  and  to  Gannett 
News  Service. 

Mr.  Stock  is  a  former  adver¬ 
tising  director  of  the  Knicker¬ 
bocker  News.  He  joined  the 
Albany  Evening  News  editorial 
staff  in  1923,  after  service  in 
the  Navy  and  Merchant  Marine. 
He  became  city  editor  in  1925, 
and  in  1927  shifted  to  the  ad¬ 
vertising  staff. 

Mr.  Salisbury  joined  the 
Knickerbocker  News  in  1942  as 
managing  editor,  after  having 
held  the  same  position  with  the 
Saratoga  Springs  Saratogian. 
He  was  appointed  general  man¬ 
ager  in  1954. 

George  C.  Frank  moves  from 
retail  advertising  manager  to 
advertising  director  of  the  News. 
Edmund  F.  Stoll,  his  assistant, 
becomes  retail  advertising  man¬ 
ager.  , 

George  K.  Swayze,  assistant 
state  editor,  Syracuse  (N.  Y.) 
Post-Standard  —  to  state  edi¬ 
tor.  John  N.  Whitney,  copy- 
reader  —  to  assistant  state  edi¬ 
tor.  *  * 


Jacke  Harris,  former  assist¬ 
ant  advertising  director  of  the 
Winchester  Sun  Publishing  Com¬ 
pany,  Kentucky,  and  assistant 
director  of  the  Bureau  of  Re¬ 
search,  Chicago  —  named  direc¬ 
tor  of  the  Connecticut  and  West¬ 
ern  Massachusetts  Region  of 
the  National  Conference  of 
Christians  and  Jews.  rk  .  i  e'  i  d 

Herb  Sawinski,  staff  writer.  Noted  Coii8ervationi8t 
Davenport  (Iowa)  Daily  Times  g.j.  M 

—  to  editor  of  Collins  Radio  Co.  Lyt^^  Tavlor,  outdoor  ed 
publication.  Cedar  Rapids,  Iowa,  the  St.  Paul  Disvatch 


MOVES  UP  —  Richard  Blalock, 
managing  editor  of  the  Ports¬ 
mouth  (N.H.)  Herald  for  12  years, 
has  been  named  editor,  replacing 
J.  D.  Hartford,  president  and 
publisher. 


One  of  the  largest  shipments  of 
newspapers  to  be  moved  by  air¬ 
plane  is  serving  semi-annual  home 
furnishings  markets  in  the  Mid¬ 
west  Jan.  4-15.  120.000  copies  of 
HOME  FURNISHINGS  DAILY 
are  being  shipped  from  New  York 
to  Chicago  and  Grand  Rapids  in 
the  two-week  period  for  benefit  of 
market  visitors.  95  shipments  of 
advance  market  issues  were  flown 
to  36  cities  to  be  put  aboard  planes 
and  trains  heading  for  the  shows. 


Alvin  Orton  Jr.  —  to  city 
desk,  Galesburg  (Ill.)  Register- 
Mail,  replacing  Gilbert  Moore, 
now  with  West  Coast  staff  of 
UPI. 


Ed  Woods,  ELECTRONIC  NEWS 
staff  reporter  in  Fairchild’s  San 
Francisco  bureau,  is  currently  on 
a  ten-day  tour  of  electronic  plants 
in  the  Portland  and  Seattle  area. 
He  left  January  4. 


Paul  newspapers  more  than  25 
years. 

His  duties  will  be  assumed  by 
Hank  Kehborn. 


Lynne  A.  Wortham,  wom¬ 
an’s  page  editor,  Corsicana 
(Tex.)  Daily  Sun  —  retired 
after  17  years.  Mrs.  Bonnie 
Wright  Binford  succeeds  her. 

*  *  *  to  managing  editor, 

James  (Jriels,  advertising  (N.  Y.)  Daily  Dispatch. 
.staff,  Lorain  (O.)  Journal  — 
to  business  manager,  Milton 
(Pa.)  Evening  Standard. 


•Among  the  new  additions  to  Fair- 
chield  news  network  are:  Mrs. 
Lydia  Krause,  correspondent  in 
Lafayette,  La.;  Everett  M.  Smith 
in  Van  Nuys,  Cal.;  Gideon  Oppen- 
heimer  in  Caldwell-Boise,  Ida.; 
and  Dorothy  Prather,  in  Twin 
Falls,  Ida.  Mrs.  Patricia  Dunn  is  a 
new  space  assistant  in  Cleveland, 
specializing  in  home  furnishings 
news  coverage. 


farm  and  area 
Platte  (Neb.) 
Hn  —  to  manag¬ 
ing  editor.  Keith  Blackledge, 
managing  editor  —  to  editorial 
8  —  resigned.  Rufus  staff,  Miami  (Fla.)  Herald. 
assistant  circulation 
—  named  acting  c.m. 


FAIRCHILD 
Publications,  Inc. 


S.  C.  Van  Curon,  managing 
editor,  Harlan  (Ky.)  Daily  En- 
NDSAY,  news  Darsie  Gillie,  Manchester  terprise  —  to  managing  editor, 
Jeck  (N.  C.)  (Eng.)  Guardian — elected  presi-  Frankfort  (Ky.)  State  Journal, 
■  to  similiar  dent  of  Anglo-American  Press  replacing  Philip  L.  Swift  — 
Williamsburg  Association  of  Paris,  succeeding  resigned  to  accept  post  as  com- 
David  Schoenbrun  of  CBS.  missioner  of  aeronautics. 
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Doily  Nows  Rocord,  Supormorkat  Nows, 
Womon's  Woor  Doily.  Eloctronic  Nows, 
Homo  Furnishings  Doily,  Diroctoriot, 
Mon's  Woor.  Footwoor  Nows.  Books. 


Korean  Reporter 
Visits  Kansas  Paper 

Y.  B.  Min,  reporter  for  the 
Korean  Republic,  a  daily  news¬ 
paper  published  in  Seoul,  is  com¬ 
pleting  a  three  week  assign¬ 
ment  with  the  Topeka  (Kas.) 
State  Joriimal. 

Mr.  Min,  28,  came  to  this 
country  on  a  U.  S.  State  De¬ 
partment  exchange.  He  has 
traveled  extensively  in  this 
country,  and  completed  a  six 
week  course  at  Northwesteim 
University,  Evanston,  Ill.  He 
spent  three  weeks  in  the  news¬ 
room  of  the  Washington  (D.  C.) 
-Yt'ics,  before  coming  to  Topeka. 


Thompson  Heads  Newsman  Returns 

Filler  Syndicate  To  His  First  Love 

San  Francisco  Waukegan,  Ill. 

H.  W.  Thompson  has  retired  A  former  Chicago  newspaper 
from  the  Wall  Street  Journal’s  (Chicago  Sun-Times)  reporter 
Pacific  Coast  edition  editorial  in  Lake  County  —  Norman 
staff  to  devote  his  full  time  to  Crampton,  of  Lake  Forest — has 
the  direction  of  Handy  Filler  returned  to  newspaper  work. 
Service,  which  he  has  acquired  “I  just  couldn’t  stay  away,” 
from  Mrs.  Larry  Fanning.  said  Mr.  Crampton  as  he  re- 

Mr.  Thompson  assisted  in  the  sumed  his  duties  of  covering  the 
Pacific  Coast  edition’s  birth  in  Lake  County  scene  for  his  paper. 
May  lfi28  and  has  been  with  Three  months  ago  Mr.  Cramp- 
the  W  SJ  since  except  for  a  1933-  ton  resigned  to  attend  school 
44  period  with  J.  Walter  Thomp-  in  Alexandria,  Va.,  in  order  to 
son  and  the  War  Labor  Board,  become  an  Episcopalian  minis- 
Mrs.  Virginia^  Fanning,  wife  ter.  But,  he  said,  he  found  his 
~  first  love  was  the  newspaper 


William  J.  Cary  Jr.,  editor-  Carlton  U.  Baum,  publisher, 
manager,  Fallon  (Nev.)  Eagle-  Pcrkasie  (Pa.)  Central  News 
Standard  —  to  editorial  staff,  Herald  —  elected  president, 
Portland  (Ore.)  Journal.  Southeastern  Pennsylvania 

♦  ♦  Newspaper  Association,  succeed- 

JiM  Rankin,  Louisville  (Ky.)  ing  Robert  Platt,  Paoli  (Pa.) 

Times  —  to  night  city  editor.  Upper  Main  Line  News. 

Atlanta  (Ga.)  Constitution.  ♦  *  * 

*  *  *  Morrie  Berman,  Cape  May 

John  F.  Foltz  —  to  Loniis-  County  bureau  chief,  Atlantic 

ville  (Ky.)  Times  copy  desk.  City  (N.  J.)  Press  —  to  city 
from  news  editor.  Charleston  desk,  Elizabeth  (N.  J.)  Daily 
(S.  C.)  Neivs  and  Cimrier.  Journal. 


of  the  Chicago  Sun-Times  news 
executive,  had  acquired  Handy  business. 
Fillers  from  the  estate  of  C.  C. 

Powell,  who  established  the  syn¬ 
dicate  in  1920. 


Raymond  .4.  Brighton  — 
from  news  editor  to  managing 
editor  of  the  Portsmouth  (N.  H.) 
Herald;  Betty  J.  Nelson  — 
from  copy  desk  to  news  editor. 


Distribution  of 
various-size  news  page  fillers  is 
from  offices  in  the  Russ  Building 
here. 


N.  S.  Hayden,  general  assign¬ 
ment  reporter.  Hickory  (N.  C.) 
Daily  Record  —  resigned  to  or¬ 
ganize  and  publish  a  non-news 


Paul  Ludekens,  automotive 
advertising  manager  Rochester 
(N.  Y.)  Democrat  and  Chronicle 
and  Rochester  Times-Union  — 
retired. 


JOE!  WHAT  CAM 
WE  6ET  J.R.F0K 
HIS  BIRTHDAY  ? , 


.4sher  F.  Johnson  Jr.,  edi¬ 
tor,  Louisburg  (N.  C.)  Frank¬ 
lin  Times  —  named  “Man  of 
the  Year.” 


Raymond  G.  Urban,  business 
manager  of  the  Buffalo  (N.  Y.) 
Coil  rier-Express — retired. 


SUBSCRIPTIOH 


Jack  Laing,  reporter,  sports 
editor  and  sports  columnist  on 
the  Buffalo  (N.Y.)  Courier-Ex¬ 
press  during  the  last  38  years 
—  retired. 


iper 

own 


Frank  Eubanks  personnel 
director  of  Atlanta  (Ga.)  News¬ 
papers,  Inc.  —  to  assistant  busi¬ 
ness  manager  supervising  per¬ 
sonnel,  purchasing  and  main¬ 
tenance  departments. 

L.  Kenneth  Peet  —  to  per¬ 
sonnel  director’s  post. 
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Louis  E.  CoRSi.  former  staff 
writer  of  the  Cleveland  (O.) 
Press  —  to  public  relations  di¬ 
rector  of  the  Brotherhood  of 
Railroad  Trainmen  in  the  Cleve¬ 
land  headquarters. 


area 

Jeb.) 

mag- 

EDGE, 

orial 


Kenneth  Joyce,  member 
retail  advertising  department, 
Minneapolis  (Minn.)  Star  and 
Tribune  —  elected  mayor  of 
NEW  SPOT — Roger  M.  Griffith,  Morningside. 

40,  former  Boston  Herald  reporter  *  «  * 

and  feature  writer,  hat  been  _ _  . 

named  to  the  newly-created  man-  VINCENT  THOMAS,  Davenport 
aging  editor’s  post  of  the  Barre-  (Iowa)  Morning  Democrat  edi- 
Montpeiier  (Vt.)  Times-Argus.  torial  department  —  resigned. 
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r  En- 
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Donald  McDonald,  editor  of 
the  Davenport  (Iowa)  Catholic 
Messenger  —  to  staff  at  Mar¬ 
quette  University,  Milwaukee. 

*  «  * 

Sally  Fitts,  of  California 
Newspaper  Publishers  Associa¬ 
tion  staff  —  resigned  to  enter 
hotel  business  in  Palm  Springs, 
Calif. 

*  *  * 

Don  Davis,  assistant  city  edi¬ 
tor,  Denver  (Colo.)  Post  —  to 
city  editor,  replacing  Jack 
Guinn,  who  will  write  a  by¬ 
line  column. 

*  *  * 

Sally  MacDougall,  staff 
writer,  Neiv  York  World-Tele¬ 
gram  and  Sun  —  retired. 

*  *  * 

Willi A.M  Lawrence,  city  hall 
reporter,  Philadelphia  (Pa.) 
Daily  Netvs  —  to  city  desk, 
Philadelphia  (Pa.)  Bulletin. 

*  •  ♦ 

Roger  J.  O’Mara,  reporter, 
Tucson  Arizona  Daily  Star  — 
named  Tucson  assistant  city 
manager. 

*  *  * 

Bill  Jones  —  to  manager  of 
Erwin  bureau  of  Johnson  City 
(Tenn.)  Press-Chronicle. 

• 

Elx-Fuotball  Star 
In  Public  Service  Post 

Los  Angeles 

Dick  Danehe,  former  college 
and  professional  football  star, 
has  been  named  to  the  new  post 
of  assistant  director  of  public 
service  for  Times-Mirror  Co. 

Mr.  Danehe  had  been  a  na¬ 
tional  advertising  salesman  for 
the  Los  .Angeles  Mirror  News, 
starting  with  the  company  as  a 
classified  salesman  in  1953.  In 
his  new  position  he  will  work  di¬ 
rectly  with  Mrs.  Norman  Chan¬ 
dler,  Times-Mirror  Co.  director 
of  public  service. 
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Miss  Frankie  Conkendall 

—  to  retire  as  vicepresident  of 
Botsford,  Constantine  &  Gard¬ 
ner  advertising  agency,  Port¬ 
land. 

*  *  * 

Ernie  Sheehan,  associate 
editor  of  the  Cambridge  (O.) 
Daily  Jefferson  —  retired  after 
47  "years. 

*  *  * 

Richard  Gentry,  of  Rutgers 
University,  N.  J.,  journalism 
staff  —  to  Ohio  University  as 
an  assistant  professor  of  jour¬ 
nalism. 

*  *  * 

P.  G.  Angwin,  city  editor, 
Barre-Montpelier  (Vt.)  Times- 
Argus  —  to  telegraph  and  make¬ 
up  editor,  replacing  S.  E.  Bill¬ 
ings,  editor,  who  will  devote 
full  time  to  the  editorial  page. 

*  *  * 

Matthew  Jennings  —  named 
advertising  director  of  the  .Ml 
Florida  Magazine.  He  was  for¬ 
merly  with  Crowell-Collier,  the 
New  York  Herald  Tribune,  the 
Westchester  County  Publishers 
and  Young  &  Rubicam. 

*  *  * 

Dennie  Hall,  city  editor. 
West  Plains  (Mo.)  Quill  —  to 
Nashville  (Tenn.)  Banner  as 
copy  reader.  Mrs.  Allene 
Chapin  —  promoted  from  re¬ 
porter  to  city  editor. 

*  *  * 

Don  Vitale,  news  editor,  Los 
Angeles  (Calif.)  Daily  Journal 

—  to  public  relations  depart¬ 
ment  of  the  Los  Angeles  Cham¬ 
ber  of  Commerce. 

Faculty  Excbaufse 
With  Co8ta  Rica 

Lawrence,  Kansas 

Melvin  Mencher,  an  assistant 
professor  of  journalism  at  the 
University  of  Kansas,  has  been 
named  executive  secretary  of 
faculty  exchange  program  with 
the  University  of  Costa  Rica. 

The  program  is  designed  to 
Dut  the  University  of  Kansas 
in  continuing  touch  wdth  all 
aspects  of  Costa  Rican  cultural, 
economic,  political  and  cultural 
life. 

Eight  KU  faculty  members, 
including  Mr.  Mencher,  were 
selected  to  make  up  the  first 
group  which  will  spend  part  of 
1960  and  1961  in  Costa  Rica. 

• 

Combiues  Papers 

Ox-erbrook,  Kas. 

Publisher  Frank  Boyd  has 
combined  his  newspapers,  the 
Overhrook  Citizen  and  the 
Scranton  Gazette-Record,  into 
one  publication,  serving  the  com¬ 
munities  of  Overbrook,  Scran¬ 
ton,  Carbondale,  and  Richland. 
The  new  flag  on  the  combination 
is  the  Citizen. 


Mother’s  Cartoons 
Stir  Savory  Ideas 


Chamblee,  Ga. 

Serx’ing  as  staff  artist  and 
cartoonist  for  a  daily  news¬ 
paper  over  400  miles  away  w’ould 
be  quite  an  accomplished  feat 
for  even  the  most  experienced 
professional. 

And  doing  that  in  addition  to 
duties  as  a  hou.sewife,  rearing 
three  children,  singing  in  a 
church  choir  and  rendering  all 
sorts  of  other  community  serv¬ 
ices  would  appear  to  make  it 
even  more  incredible. 

But  Susan  Black,  27-year-old 
artist  who  lives  here,  doesn’t  ap¬ 
pear  to  be  aware  of  the  fact 
that  she’s  doing  anything  even 
the  least  bit  unusual. 

Mrs.  Black  took  on  the  job 
nearly  three  years  ago  for  the 
Daily  Recoi-d,  an  afternoon 
newspaper  in  her  hometown  of 
Dunn.  N.  C.,  while  she  was  liv¬ 
ing  there. 

Her  ability  as  an  artist  was 
pretty  well  known  in  the  small 
town  and  she  was  called  on  con¬ 
stantly  to  try  her  hand  at  car¬ 
tooning.  Finally  she  got  around 
to  approaching  Hoover  Adams, 
erlitor  of  the  Record,  with  the 
idea. 

Up  lu  the  Minute 

The  idea  of  such  a  small  news¬ 
paper  having  its  own  staff  car¬ 
toonist  and  original  cartoons  on 
local  subjects  and  issues  of  the 
day  appealed  to  him.  He  was 
frankly  skeptical,  figured  she’d 
do  a  few,  get  discouraged  and 
quit  but,  chiefly  through  friend¬ 
ship,  decided  to  give  her  a  trial. 
She  has  missed  only  a  few  issues 
since. 

Due  to  good  mail  service,  she 
keeps  her  cartoons  right  up  to 
the  minute — seldom  more  than 
24  hours  behind  the  occurrence 
of  the  event  she  depicts  in  ink. 
And,  when  she  has  the  knowl¬ 
edge  of  forthcoming  events,  is 
usually  a  few  days  ahead. 

In  three  years,  her  cartoon 
has  become  one  of  the  paper’s 
most  popular  features.  The  edi¬ 
tor  will  tell  you  that  he  could 
leave  most  any  other  feature 
out  of  the  paper,  even  a  big 
news  event  of  national  impor¬ 
tance,  and  wouldn’t  hear  a 
squawk,  “but  just  omit  Susan’s 
cartoon  and  the  phone  starts 
ringing.’’ 

During  the  city  election  last 
spring,  the  candidates  and  their 
supporters  in  the  hot  races 
would  almost  plead  for  a  car¬ 
toon  by  Susan  in  their  behalf. 
But  she  called  the  shots  as  she 
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Susan  Black 


saw  them  and  helped  keep  the 
campaign  lively. 

Violent  Keacliun 

Susan’s  cartoons  draw  fire  as 
well  as  praises. 

About  a  year  ago  she  did  a 
cartoon  depicting  the  serious 
problem  which  the  county  wel¬ 
fare  department  has  in  paying 
out  tax  funds  for  the  support 
of  illegitimate  children.  The  car¬ 
toon  showed  a  Negro  mother 
boasting  to  a  group  of  friends 
that  she  didn’t  have  to  work, 
she  had  enough  illegitimate 
children  to  keep  her  on  easy 
street.  g 

Reaction  to  that  one  was  fast  1 
and  furious — and  also  a  little  E 
violent. 

Rocks  Thrown 

Less  than  two  hours  after  the 
Record  hit  the  street  that  night, 
rocks  were  thrown  at  the  Daily 
Record  building,  one  of  them 
tied  around  a  copy  of  the  paper 
with  big  circles  around  the  car¬ 
toon  and  words  of  condemnation 
scribbled  beside  it. 

The  circulation  department 
moaned  that  the  paper  lost  at 
least  tw’o- thirds  of  all  its  Negro 
subscribers  that  night  but  a  few 
weeks  later  happily  reported 
most  of  them  had  come  back. 

In  Chamblee,  Mrs.  Black  was 
calmly  unaware  of  the  storm 
kicked  uo  by  her  cartoon.  When 
informed,  she  displayed  remark¬ 
able  diplomacy  by  drawing  an¬ 
other  cartoon  which  appeased 
the  Negro  citizens  and  had  them 
smiling  again. 

But  any  member  of  the  Rec¬ 
ord  staff  will  tell  you  it  was  no 
funny  matter  for  a  few  days. 
Despite  this  fact,  the  editor  was 
pleased  as  punch. 

“That  just  goes  to  show  yon 
they  read  the  Record,”  he  said. 
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A  new  expansion  program  already  well  underway  will  enable 
National  Steel  to  produce  and  market  more  of  America's  most 
wanted  steels — and  to  make  them  significantly  better. 

CONTINUING  A  POSTWAR  POLICY.  This  program  calls  for  the 
expenditure  of  S300  million  over  a  three-year  period.  It  follows  hard 
on  the  heels  of  a  S500  million  investment  in  plant  improvements 
and  new  properties  which  began  in  1952.  The  current  program  will 
further  broaden  our  share  of  the  market  and  consolidate 
our  position  in  the  front  rank  of  the  nation’s  steel  companies. 

Let’s  look  at  some  of  the  major  developments  involved. 

A  "MILL  OF  THE  FUTURE.”  National  Steel's  Great  Lakes  Corporation  in 
Detroit  is  a  major  supplier  of  hot-  and  cold-rolled  sheets  and  strip 
in  the  automotive  industry,  America’s  biggest  steel  customer. 

Here,  we’ve  started  work  on  a  “mill  of  the  future” — an  80-inch, 
four-high  continuous  strip  mill  which  will  be  the  fastest  and  most 
(Hjwerful  facility  of  its  kind  in  existence.  We'll  supply  to  our 
car-building  customers  larger  coils  of  sheet  steel  of  the  highest  quality. 
And  also  at  Great  Lakes  Steel,  we’re  increasing  ingot  capacity  by 
500,000  tons  to  4.2  million  tons  a  year  for  this  division  alone. 

A  NEW  KIND  OF  PLANT  FOR  A  NEW  DIVISION.  On  a  750-acre 
tract  at  Portage,  Indiana,  on  the  Lake  Michigan  shore,  we're 
building  a  totally  new  plant  for  our  newest  division.  Midwest  Steel 
Corporation.  From  it  will  roll  electrolytic  tin  plate,  galvanized  sheet 
steel  and  other  flat  rolled  products  for  manufacturers  in  mid-America 
— one  of  the  nation’s  largest  consuming  districts.  These  products 
will  be  finished  from  hot-rolled  coils  to  be  supplied  by  our 
Detroit  operations. 

STILL  MORE  TIN  PLATE  CAPACITY.  At  our  Weirton  Steel  Company 
plants  in  Weirton,  West  Virginia,  and  Steubenville,  Ohio, 
we’ve  installed  two  continuous  annealing  lines  and  two  electrolytic 
tin  plate  lines  to  increase  production  and  improve  the  processing 
of  tin  plate.  Weirton  Steel  already  is  one  of  the  world’s 
largest  tin  plate  producers.  Other  improvements  include  facilities  to 
increase  the  production  of  cold-rolled  sheets. 

OTHER  NEW  CONSTRUCTION.  A  new  48-inch  coating  line  is  being 
installed  at  Allentown,  Pennsylvania,  for  our  Enamelstrip  Corporation, 
which  produces  a  line  of  decorative  plastic  and  enamel  pre-coated 
steels  in  coils.  At  Terre  Haute,  Indiana,  we  have  enlarged 
existing  plant  facilities  and  completed  an  addition  for 
our  Stran-Steel  Corporation,  producer  of  pre-engineered  buildings 
and  architectural  products. 

with  a  $300  million  program  now  in  full  swing  to  produce  more  of  the  products  most  in  demand 

ACCELERATING  RESEARCH.  Backstopping  all  this  expansion,  we  are 
constructing  a  new  corporation-wide  research  center  at  Weirton, 
where  National  Steel  scientists  will  accelerate  their  search  for  new 
and  better  materials,  methods  and  products. 

This  continued  emphasis  on  facilities  for  producing  more  and  better 
products  for  our  customers  has  made  National  Steel  the  fifth-ranked 
American  steel  producer  and  a  major  supplier  of  the  steels 
most  in  demand. 

We  are  convinced  that  there  will  be  more  dramatic  advances  in  the 
steel  industry’s  future  than  in  its  past — advances  in  which 
National  Steel  intends  to  play  a  prominent  part. 


NATIONAL  STEEL  CORPORATION 

\nnua/  Grant  Building,  Pittsburgh,  Pennsylvania 
Major  Divisions:  Great  Lakes  Steel  Corporation  •  Weirton  Steel  Company 
Midwest  Steel  Corporation  •  Stran-Steel  Corporation  •  Enamelstrip  Corporation 
The  Hanna  Furnace  Corporation  •  National  Steel  Products  Company 
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PHOTOGRAPHY 


Year’s  Advances 
In  Costa’s  Focus 


By  James  L.  (filings 


“Editors  everywhere  ai*e  now 
aware  of  the  importance  of  such 
education.  If  this  is  only  the 
bepnning  of  editors  studying 
*  and  worldng  with  news  camera- 

men,  it’s  all  to  the  good. 

L  “Furthermore,  I  find  more 

1  and  more  editors  agreeing  that 

photographers  should  have  a 
than  any  words  could  have  made  broad  educational  backp^und. 


Borg  Takes 
Staff  into 
Stock  Plan 


T 


I  /oe  Costa,  chief  photogra^er 
t  oi  King  Features — New  York 

Mirror  Magazine,  this  week  Discriminating  Lens 

I  looked  over  his  shoulder  at  1959 


it.  K  and  Ike  were  brought  into  Yes,  I  mean  a  college  degree, 
sharp  human  focus  through  the  You  can’t  beat  the  combination 


broad  educational  background.  Hackensack,  N.  J. 

Yes,  I  mean  a  college  degree.  Qualifying  staffers  at  the 
You  can’t  beat  the  combination  Bergen  Evening  Record,  who 
of  education  and  practical  ex-  have  been  quasi-partners  since 


loo^  !»iioumer  a..  equipment 

and  replied  some  of  the  signifi-  ^oomar  lenses,  though 


cant  pictures,  technical  advances  ^  undoubt- 

and  events.  . m 


**  <7t. •  XL  iu  will  be  a  great  boon  to 

“I  m  naming  them  as  they  photography  in  the  future 

come  to  nund,  not  necessarily  anything  that  enables 


Tacoma  Paper’s 
TV  Bid  Denied 


in  the  order  of  their  imj^rt-  photographer  to  select  dis- 


Washington 
On  other  factors  than  diversi- 


the  first  5-Year  Agreement  Plan 
was  put  into  operation  in  1940 
by  the  late  John  Borg,  have  been 
notified  by  Eklitor  and  Publisher 
Donald  G.  Borg  that  they  also 
became  quasi-stockholders  on 
Dec.  31,  1959. 

At  that  time  a  Deferred  Profit 
Sharing  Plan  became  effective 


”  Vio  oolA  nf  all  in  umer  luciors  uiaii  uiversi-  - "  - -  -  - 

criminately  the  story  the  public  fication,  FCC  Hearing  Examiner  addition  to  the  cash  profit 
advance  our  art.  Herbert  Sharfman  has  recom-  sharing  plan,  which  has  risen 
1  cam  1  lorgei  sieve  i^asKer  s  “Fromipntlv  t.bp  ■nbototrra-nher  _ j-i _ *  _ i: _ 4.; _ from  one  week’s  base  salarv  in 


“Frequently  the  photographer  mended  that  the  application  of  ^rom  one  week’s  base  salary  in 
(Chwago  Amerxean)  has  before  him  a  scene  that  has  Tribune  Publishing  Co  of  Ta-  1940  ^  17  weeks’  in  1959. 

n  firnmiin  /^mvino-  a  bows  hoHv  .  ,  ...  .......  xnuuiic  j.  ui. 


a  fire^n  ^rrying  a  bo/s  body  irrelevant  things  in  it.  These 


coma  for  a  Channel  2  television  Yhe  new  plan  supplements  the 


OTit  nf  '•Viat  onhrwvl  in  PVii/>ao-n  ”  ...  cuiiia  loi  a  V/ii£iiiiiei  £,  leievisiuii  -  • - — - - 

livos  of  qn  eliminate  the  ex-  station  at  Portland,  Ore.  be  present  group  insurance  and 

K  iH  ^  traneous  and  concentrate  on  the  denied.  He  favors  granting  the  insured  pension  plan. 


children  i  ueiiieu.  ne  lavors  granung  me 

Reminded  that  the  tragedy  appHeatioh  of  Fiaher  Broadcaht- 

oenirred  Dee.  1,  1958,  he  replied:  ?.  ’i J  newspaper 

<4W„11  _ far  greater.  interests. 


To  Transfer  Stock 


I  occurred  Dec.  1,  1958,  he  replied: 

I  “Well,  it’s  so  close  to  being 
I  within  the  year,  and  it  won  at 


In  a  memorandum  announcing 


Joe  then  told  several  experi-  a  major  point  in  Fisher’s  the  new  Plan,  Mr.  Borg  said: 


least  one  nrize  I’know  of  during  assignment  favor,  according  to  the  exami-  “Not  the  least  important  fea 

least  one  prize  i  know  oi  aurmg  ^he  new  color  films.  — ai— -  fUa  oior.  io  +i,a 


IQKQ  that  T  thinir  of  if  ao  a  -  . . .  ner,  is  the  presence  of  three  ture  of  the  Plan  is  the  fact 

Af  aJ^yafa  T  ^mazing  under  Portland  residents  on  the  board  that  10,000  shares  of  non-voting 


IQfW  nko+o  Af  anu  rate  T  f>QTi’f  .p,  roruaiiu  resiueilis  on  me  ooaru  mai.  xv,\iw  Sdiaiea  Iiuii-vuwiij; 

of  ■  00X7  oir.+nro  moHo  lighting  Conditions,’’  he  said,  of  directors.  The  Tribune  con-  Common  A  stock  of  the  Bergen 

Him'oir  fka  xraao  fixaf  Kao+o  if  think  the  obvious  outcome  of  tended  this  was  mere  “window  Evening  Record  will  be  trans- 


this  will  be  the  complete  dressing’’. 
“It  had  tremendous  unpact.  _ • 


“It  had  tremendous  impact,  of  lighting  problems  when 

^d  It  had  sociological  value  too  shooting  color. 


ferred  to  the  Plan  as  rapidly  as 


because  it  was  instrumental  in 


The  examiner  dismissed  the  vrill  be  permitted  by  the  legal 
diversification  factor  on  the  limitation  on  the  company’s  con- 


leadinc  to  a  national  fire  safetv  ,  “Leading  very  naturally  from  ground  that  neither  of  the  appli-  tribution  (maximum  15  percent 
Txroirr^  ^  IS  the  new  A-G  1  bulbs  cants  has  any  interest  in  media  of  members’ compensation).  This 


( A-G  stands  for  all  glass ;  of  mass  communications  in  the  will  enable  payment  of  dividends 


“V/iii  aIor>  ViaxTo  fr>  moTxfinn  fVio  — -  -  ” —  mass  cummumcauiuiis  ill  uic  win  ciiauix:  pajriiixriii,  m  uivixiciius 

^  Kk,.,,  =11^7x7 Uxa^!  they’re  only  1>4  inch  long).  Portland  area.  Tribune,  he  noted,  on  this  stock  from  the  corpora- 


^  f  ITlivncViniiov  maHo  i:  ui  wailU  X I  lit;  Vii  WHO  aifCn^iv  ixuiii  me 

ixi«  X7^if  LfTfb!  though  its  light  output  is  publishes  the  Tacoma  News-  tion’s  surplus  and  investment 

nf  frin  the  least  of  a. ly  bulb  ever  made.  Tribune,  daily  and  Sunday,  and  of  this  and  other  income  tax 


ones  we  received  of  Ike’s  trip  fhl  gw  <Jx  fac^fW  7 

aihxvxaH  tVipx7  xi7px"p  x7pt-x7  itw  films  are  so  fast  tfiat  it  its  chief  stockholder,  Frank  S.  free. 


...A....  ^  ™  V......  ..  ciiiei  siucixiioiuer,  ri^iiix  o. 

Txnrfjint  adiiimcfs  fn  the  xvnrd  adequately  fills  the  bill.  Its  Baker,  is  a  small  minority  stock- 
wlJ  meaning,  of  course  is  that  there  holder  of  Guard  Publishing  Co. 


“It  is  impossible  to  estimate 
at  this  time  how  fast  this  fund 


af/xrips  Trx  fbpii-  crxpnial  xi7av  .w  IlUllier  Oi  ViUaru  CUUIlSIllIIg  x_/0.  *»!■  niia  nine  now  laoi,  nils  lunu 

S  Jave  the  greaf  mises  Jf  fewer  thin^  at  Eugene.  Both  Tribune  and  will  grow,  but  it  will  grow  as 

proplf  a  renewed  ho^f^  wLld  ^  ^  photographed  m  Fisher  have  broadcast  stations,  fast  as  I  can  make  it.  As  a  very 

peace.  You  could  see  it  in  the  «rr7 


Fisher  have  broadcast  stations,  fast  as  I  can  make  it.  As  a  very 
including  TV,  in  the  State  of  rough  example,  though,  let’s 


‘“rhe  monobaths  definitely  Washington,  many  miles  from  say  a  staffer  is  making  base 


faces  of  those  who  came  to  greet  ^  business  and  Portland 

these  leaders.  It  was  clearer  considered  one  of  the  ’ 


advances.  They  will  be  an  espe- 

A  U  ^  T  R  A  LI  A'  ^  Newspaper  Jobs 

I  IXA^fcilA^  w  because  they  simplify  photog-  r  r  " 


Expanding  Wealfh 
Offers  Opportunities 


raphy  and  anj’tJdng  that  does 
that  leads  to  more  pictures  in 
the  press. 


Invettigat*  th«  developments 
that  are  takinq  place  —  In. 
created  population,  Industrlai 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
cempantes  that  are  operating 
and  have  $500,000,000  invested 
In  AustMlia. 


Portland.  a  week  and  is  fully  vested,  the 

•  weekly  base  payroll  is  $20,000, 

and  the  fund  is  $2  million.  The 
NcWSOHDCr  lobs  staffer’s  share  would  be  50  20,- 

^  ^  OOOths  of  $2  million  or  $5,000. 

Tn/tvAAocA  Kv  million  (not  implausible) 

lUGredSe  oy  O  /O  he’d  have  $25,000.  On  $20  mil¬ 

lion,  which  I  may  not  live  to  see 
Washington  hut  a  lot  of  you  should,  it  would 
Employment  in  the  newspaper  he  $50  000.’’ 


Educational  Work  Employment  in  the  newspaper  he  $50,000.’’ 

“For  another  thing,  one  can’t  industry  as  a  whole  expanded  by  ’  ’  , 

help  but  realize,  through  the  approximately  5%  from  1954  to  Shows  Profit 


study  of  media  in  our  business,  1958. 


such  as  E&P,  that  there  is  a  This  is  revealed  in  the  pre- 


T*  Imp  In  touch  with  m«rk«linf, 
Od«»rHshi9,  publithing  «nd  grtphic 
orH  in  Autlrnlio  rtAd 


need  to  improve  the  public’s  liminary  reports  from  the  1958 
image  of  newsmen.  The  public  Census  of  Manufactures. 


has  to  believe  in  us,  and  we  have 


This  is  revealed  in  the  pre-  Sacramento,  Calif, 

ninary  reports  from  the  1958  The  Hearst  castle  at  San 
msus  of  Manufactures.  Simeon  has  shown  a  profit  under 

There  were  '..TSO  newspaper  its  operation  by  the  State  of 


done  much  in  the  past  year,  I  plants  employing  20  or  more  California,  a  State  Assembly 


mSPAPERHEWS 


think,  to  instill  that  belief. 


persons  in  1958,  as  compared  committee  was  told  by 


‘Finally,  mention  should  be  with  1,637  in  this  column  in  the  Rogers  Jr.,  a  State  Park  corn- 


made  of  the  short  courses  held  1954  Census. 


missioner  and  formerly  Beverly 


around  the  country.  I’m  certain  The  total  number  of  em-  Hills  publisher.  The  profit  since 


PmUUkad  /•rlitigAlfjr 

Aaniul  Subccfiption  to  U.  S.  $8 

It  MowMtoo  St.,  SydMv.  AMtroUo 


they  have  convinced  everyone  ployees  in  these  plants  was  296,-  San  Simeon’s  opening  as  a  unit 
in  the  profession  that  press  000  in  1958,  up  from  282,000  in  of  the  state  park  system  in  June, 
photography  entails  more  than  1954.  The  1958  payroll  exceeded  1958,  is  between  $50,000  and 
the  clicking  of  a  shutter.  one  billion  and  a  half  dollars.  $70,000.  Mr.  Rogers  testified. 


the  clicking  of  a  shutter. 


1  a  half  dollars.  $70,000,  Mr.  Rogers  testified. 
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Now  good-looking 
color  pictures 
cost  less 

all  the  way  to  the  press . . . 


New  Kodacolor  and  Kodak  Ektacolor  Film  and  materials  short-cut 
color  copy  preparation. 

These  films  are  negative  materials.  So  corrections  to  the  color 
picture— color  balancing,  dodging,  even  retouching— are  done  easily 
in  your  darkroom. 

Out  of  the  darkroom  come  three  separation  positive  prints— ready 
for  the  engraver’s  camera— as  easy  for  the  engraver  to  shoot  as 
other  black-and-white  copy. 

No  need  to  make  separation  negatives  when  you  start  with  a 
Kodak  color  negative. 

When  you  use  color-negative  films  it  takes  less  than  three  hours 
to  go  from  picture-taking  to  platemaking. 

What’s  more,  Kodacolor  and  Ektacolor  are  practical  color.  Beau¬ 
tiful  results  on  newsprint  with  no  special  problems  for  either 
photographer,  editor,  or  engraver.  And  with  your  negative  you 
can  change  your  mind :  you  can  print  the  picture  either  way— in 
black-and-white  or  color— with  equally  professional  results. 

Write  to  or  talk  with  a  Kodak  man  about  this  Kodak  Ektacolor 
negative-positive  system,  the  color  system  that  belongs  in  the  news. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.Y. 
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PROMOTION 


Imaginative  Dreamers 
Needed  —  Benneyan 


By  Ray  Erwin 

Fact-packed  Mr.  Researcher 
need  not  completely  eliminate 
idea-crammed  Mr.  Dreamer  in 
newspaper  promotion  in  the 
1960s. 

That  is  the  firm  conviction  and 
earnest  hope  of  a  v'eteran  of  40 
years  in  media  promotion. 

He  is  George  Benneyan,  who 
retired  Dec.  31  from  Look,  where 
he  was  Coordinator  of  Special 
Projects.  He  was  founder  and 
first  president  of  the  National 
Newspaper  Promotion  Associa¬ 
tion,  and  holds  the  organiza¬ 
tion’s  first  and  only  Life  Mem¬ 
bership. 

E&P  Awards 

Mr.  Benneyan  fostered  Editor 
&  Pubu-shek’s  Annual  Promo¬ 
tion  Awards.  For  sevend  years, 
under  the  pseudonym  of  Allen 
French,  he  wrote  a  column  for 
E&P  called  “Pass  in  Review.” 
Since  few  people  knew  Benne¬ 
yan  was  French,  some  amusing 
situations  developed.  Once  both 
received  official  invitations  to 
address  the  same  convention. 
French  had  to  decline. 

He  started  his  media  promo¬ 
tion  career  with  the  New  York 
American  in  1920  and  the  next 
year  became  the  first  Research 
and  Promotion  Manager  of  the 
New  York  Herald.  When  Frank 
Munsey  sold  the  Herald  to  the 
Tribune  in  1924,  Mr.  Benneyan 
transferred  to  the  other  Munsey 
paper,  the  Szin,  where  he  re¬ 
mained  for  14  years.  He  was  for 
a  number  of  years  Research 
and  Promotion  Manager  of  the 
Bureau  of  Advertising  of  the 
American  Newspaper  Publish¬ 
ers  Association.  He  also  served 
in  promotional  capacities  with 
the  New  York  Times,  News¬ 
week,  American  Weekly  and  the 
old  American  Newspaper  Adver¬ 
tising  Network,  as  well  as  with 
Look  for  nine  years. 

He  originated  Newsweek’s 
continuing  slogan  “A  well-in¬ 
formed  public  is  America’s 
greatest  security.”  For  the  New 
York  Sun  he  came  up  with  a 
promotion  which  was  so  success¬ 
ful  that  it  has  become  a  retail¬ 
ing  cliche:  “Do  your  Christmas 
shopping  early.” 

Pioneer  In  Promotion 

Qualified  by  that  broad  and 
pioneering  promotion  experience 
and  by  his  continuing  enthusi- 
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asm  for  media  promotion,  Mr. 
Benneyan  was  persuaded  to  dis¬ 
cuss  present  newspaper  promo¬ 
tion  needs  as  he  sees  them.  Be¬ 
cause  his  work  has  been  exciting 
and  rewarding  and  fun,  and  be¬ 
cause  he  has  been  fortunate  in 
his  bosses  and  associates,  he  em¬ 
phasized  that  he  is  not  critical, 
carping  or  disgnintle'l.  How¬ 
ever,  he  was  prodded  into  mak¬ 
ing  these  observations  and  sug¬ 
gestions: 

“Newspaper  promotion  has 
made  some  pretty  strong  ad¬ 
vances  in  the  last  20  years. 
Forty  years  ago,  such  promo¬ 
tion  was  just  starting.  Promo¬ 
tion  departments  were  rare  and 
were  small  one-man  outfits. 
There  were  no  promotion  budg¬ 
ets. 

“Advances  were  made  mostly 
in  volume,  quantity  and  expen¬ 
ditures  and  in  importance  in  the 
operation.  In  my  opinion,  not 
as  great  advances  were  made  as 
there  should  be  in  qualitative 
promotion.  Promotion  is  not  as 
imaginative  and  inspiring  as  it 
used  to  be  but  is  more  practical 
and  utilitarian.  There  is  not  as 
much  room  for  the  dreamer  to 
come  up  with  new  ideas  and 
sparkling  writing. 

Themes  I>aeking 

“In  E&P  there  used  to  be  cam¬ 
paigns  with  continuity  and  a 
theme  that  identified  that  news¬ 
paper  or  magazine  or  radio.  You 
don’t  get  it  now.  While  promo¬ 
tion  is  a  more  important  part  of 
the  newspaper  operation  and 
gains  gp’eater  recognition,  it  has 
not  grown  much.  It  las  grown 
backwards,  actually,  in  imagina¬ 
tion  and  creativeness. 

“Facts  are  important  now. 
There  is  less  room  in  the  media 
field  for  the  dreamer,  the  in¬ 
spired  guy.  There  is  not  enough 
there  to  attract  him.  There  is 
too  much  factual  stuff  based  on 
numbers,  mechanics,  research 
and  we  have  put  aside  the  quali¬ 
tative  angles  which  created  an 
image  through  a  good  will  type 
of  promotion. 

“One  reason  is  that  newspa¬ 
pers  are  not  as  competitive  as 
they  used  to  be.  You  coast  and 
do  not  struggle  for  ideas.  The 
newspaper  in  a  one-newspaper 
city  does  a  different  kind  of  pro¬ 
motion  than  it  used  to  do.  Ab¬ 
sence  of  competition  kills  the 


fighting  spirit  and  ^mothers 
some  of  the  excitement  of  pro¬ 
motion. 

“You  can  have  a  cooperative 
campaign  to  sell  all  newspapei-s 
but  can  also  do  a  fighting  job 
to  sell  this  newspaper,  this  net¬ 
work,  this  magazine.  There  is  a 
great  trend  to  sell  the  field  hut 
we  should  not  let  promotion  of 
the  field  take  away  the  need  foi' 
and  excitement  of  and  pride  in 
promotion  of  individual  proper¬ 
ties.” 

Fighting  Spirit 

Mr.  Benneyan  observed  th'd 
some  of  the  promotion  he  did 
for  the  Sun  would  not  do  now 
because  it  reflectetl  on  other 
newspapers.  He  said  that  in  the 
old  (lays  the  fighting  spirit 
the  papers  went  so  far  that  the 
promotion  men  did  not  know 
each  other  and  did  not  cooper¬ 
ate  in  statistics  for  the  market. 
Copies  of  promotion  booklets  of 
rival  papers  were  obtained  only 
surrentitiously.  With  the  coming 
of  NNPA,  conditions  changed, 
material  was  exchang(!d.  He  said 
this  makes  a  lot  more  s^nse. 

“This  is  a  good  trend — I  can 
like  you  and  still  sell  hard 
against  you,”  said  Mr.  Benne¬ 
yan. 

Mr.  Benneyan  was  asked 
about  newspapers  cooperating 
to  sell  the  newspaper  field.  He 
replied: 

Co-op  (^inpuigns 


from  New  York,  .so  Mr.  Bonne, 
yan  intends  to  do  enough  tnedit 
promotion  consultant  woik  to 
keep  his  hand  in.  On  the  farm, 
which  he  has  owned  since  1932, 
he  plans  to  do  some  bird  watch- 
ing,  oil  painting,  gardening  and  j 
bam  repairing — and  doubtle* 
dreaming  up  imaginative  inedi* 
promotion  plans. 

• 

13,192  Tell 
Secret  Wish 

S.\N  Francisco 

.An  offer  to  grant  a  secret 
wish  brought  13.192  letters  oi 
application  to  the  San  Fran- 
cisco  Examiner  and  provided 
that  new.spaper  with  a  pro¬ 
tracted  feature  series. 

Wishes  for  contact  lenses,  a 
visit  l)ehind  stage,  a  trip  to  see 
Betty  Hutton  and  for  bagpipes 
were  among  the  50  granted.  A 
co-ed  sang  with  a  television  star 
and  a  youngster  i^eived  a 
three-foot  ice  cream  cone. 

Batches  of  goodwill  also  wen 
obtained  by  such  wish  fulfill¬ 
ments  as  a  day  on  a  metropoli¬ 
tan  daily  for  “the  managing 
editor,  society  editor  and  every 
other  kind  of  editor”  of  an  olfin 
publication,  a  ride  in  the  paddy 
wagon  for  a  man’s  68-year-old 
mother  and  a  drive  in  a  Rolls- 
Royce  for  a  young  intern. 


“There  is  too  much  coop¬ 
erative  effort  in  terms  of  re¬ 
search  and  sales  and  too  little  in 
promotion.  More  of  the  budget 
dollar  should  go  to  promotion  to 
make  people  more  conscious  of 
the  newspaper  in  their  lives  and 
advertisers  more  conscious  of 
the  value  of  newspaper  adver¬ 
tising.  The  same  holds  true  for 
magazines,  i^dio  and  TV.  More 
of  the  dollars  in  a  large  budget 
should  be  directed  to  good, 
imaginative  promotion.  There 
has  been  a  strong  swing  to  re- 
seaioh — I  wonder  if  we  have  too 
much  research.  We  need  more 
creative,  imaginative  promo¬ 
tion.” 

Mr.  Benneyan  volunteered 
that  he  holds  a  great  affection 
for  E&P  and  that  it  has  been 
very  important  in  his  life.  He 
recalled  with  gratitude  how  the 
late  James  Wright  Brown  and 
Marten  Pew  of  E&P  encouraged 
him  in  lifting  the  standards  of 
newspaper  promotion  and  in 
founding  NNPA. 

Mr.  and  Mrs.  Benneyan  plan 
to  sell  the  home  they  have  lived 
in  for  50  years  at  White  Plains 
in  April  and  move  permanently 
to  their  summer  home  on  a  farm 
at  Willow,  N,  Y.,  in  Woodstock 
Township. 

The  farm  is  only  three  hours 


Needed  Baby  Pig 

George  Murphy,  who  wrote 
the  series  on  the  promotioa 
finally  located  a  hog  ranch  anc 
obtained  a  baby  pig  for  a  child 
He  rejected  the  Black  Sheep 
Club’s  quest  for  a  real  bladt 
sheep  with  horns  on  the  ground- 
such  a  beast  was  a  ram. 

The  secret  wish  series 
suggested  by  Ed  Dooley,  assist 
ant  managing  editor,  at  a  plans 
session.  The  contest  ran  from 
Nov.  1  to  Dec.  27  and  proved  ite 
merits  in  the  thousands  of 
lengthy  letters  received.  Gray 
Creveling,  promotion  manager, 
said. 

• 

C&O  Names  Long 
As  PR  Manager 

Clevelam 

Chesapeake  and  Ohio  Railway 
this  week  announced  appoint¬ 
ment  of  Edwin  G.  Long  as  gen 
eral  public  relations  manage! 
and  George  McCann  as  assistan 
general  public  relations  man 
ager. 

At  one  time,  Mr.  Long  woi-ke! 
for  the  Buffalo  (N.  Y.)  Evi 
ning  News.  Mr.  McCann  is  i 
former  reporter  for  the  Nn 
York  Herald  Tribune. 
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New  Role  for  Railroads 
in  Nation's  Defense 


The  nation’s  railroads  will  become  an  integral  part  of 
the  Strategic  Air  Command’s  defense  program  if  the 
mobile-missile  plan  now  being  favorably  considered  by 
Defense  Department  officials  is  adopted. 

The  plan  will  base  long-range  missiles  on  special  trains 
which  will  constantly  roam  the  country  on  unfixed  sched¬ 
ules.  Mobile  missile-carrying  launcher-trains  would  act  as 
a  deterrent  to  global  nuclear  war.  They  would  augment 
the  effectiveness  of  immobile  bases  in  countering  possible 
attack. 

Union  Pacific  has  kept  pace  with  military  science  for 
defense  by  constant  progress  in  mobile  equipment,  acquisi¬ 
tion  of  ptowerful  diesel  and  gas-turbine  locomotives,  de¬ 
velopment  of  improved  op>erating  techniques  and  elec¬ 
tronic  communications. 

Our  outstanding  safety  record  speaks  for  itself. . .  and 
safety,  along  with  a  roadbed  unsurpassed  for  smoothness, 
are  big  factors  in  transporting  everything,  from  delicate 
instruments  to  massive  missiles,  on  dependable  ’round  the 
clock  schedules. 

Union  Pacific  is  geared  to  handle  skillfully  the  transpor¬ 
tation  of  the  greatest  flow  of  peace-time  commodities  in 
history  . . .  and  is  well  prepared  to  join  with  other  railroads 
in  accepting  this  new  role  in  the  nation’s  defense  program. 
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7  The  Union  Pacific 

“Strategic  Middle  Route' 

Dependable  Freight  and  Passenger  Service 
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You  Can  Sell  Clips  From  Those  Old  Files 


By  Leonard  H.  Prince 
Editor,  MuM^ena  (N.Y.)  Observer 


You  can  sell  clippings  from 
your  files  to  help  pay  the  costs 
of  microfilming;  to  create  good 
will  and  splendid  promotion  for 
your  newspaper,  and  to  get  a 
number  of  days-of-yore  stories 
of  reader  interest. 


The  results  are  well  worth  the 
work  and  time  involved. 


Microfilming  companies  will 
return  the  old  files  to  you,  if 
requested.  Some  newspaper  turn 
these  files  over  to  historical  so¬ 
cieties. 


Since  the  Observer  was  es¬ 
tablished  as  a  weekly  newspa¬ 
per  Dec.  2,  1891,  several  copies 
of  each  edition  have  been  bun¬ 
dled  and  placed  in  the  attic.  The 
Observer  has  been  semi-weekly 
since  1937. 


to  get  rid  of  these  old  newspa¬ 
pers  and  that  if  people  wanted 
the  writeup  of  their  marriage  or 
the  obituary  of  a  friend  and 
relative,  or  any  other  story  since 
1891,  they  should  make  the  re¬ 
quest  and  enclose  a  dollar. 

One  clergyman  sent  in  $2  and 
asked  for  any  clippings  that 
might  be  had  about  his  par¬ 
ticular  church.  The  Aluminum 
Company  of  America  wanted 
clippings  about  when  the  plant 
started  here  in  1903  and  other 
items.  People  asked  for  mar¬ 
riages  and  obituaries  and  acci¬ 
dent  stories. 


As  these  requests  came  in,  we 
noted  it  on  the  clip  sheet,  one 
page  for  each  year  since  1891. 


Stories  Build  Interest 


Bundles  Had  to  Go 


In  1958,  fire  broke  out  twice 
in  the  Observer  building  and 
badly  damaged  the  composing 
room.  The  files  were  spared  in 
both  instances. 


We  finally  set  the  deadline  for 
Oct.  1. 


Franklin  R.  Little,  owner  and 
publisher,  and  John  T.  Doyle, 
general  manager,  urged  every 
precaution  be  taken  against  fire. 

These  old  bundles  of  newspa¬ 
pers  piled  high  in  the  attic  had 
to  go. 

From  1891  until  1937,  our  files 
were  handbound.  When  the 
newspaper  changetl  hands  in 
1937  and  became  a  semi-weekly, 
we  began  sending  our  newspa¬ 
pers  to  a  professional  bindery. 

Our  old  hand-bound  files,  some 
of  them  sewed,  had  to  be  care¬ 
fully  inspected  before  being 
sent  away  for  microfilming. 
Sometimes  an  advertisement  had 
been  clipped  out  of  the  copy  in 
what  was  supposed  to  be  the 
permanent  file.  A  legal  notice 
might  have  been  removed  so  that 
it  could  be  posted  on  the  town 
hall  bulletin  board.  Papers  which 
had  been  clipped  had  to  be  re¬ 
placed  by  those  from  the  bundle. 

Easiest  way  would  have  been 
to  call  the  trucker  and  tell  him 
to  haul  those  old  newspapers  to 
the  dump. 


On  that  date,  the  work  stai-ted. 
We  ran  stories  about  those  old 
newspapers,  what  the  people 
were  paying  for  groceries  in 
that  era.  The  overline  on  the  2- 
column  head  was:  Progress  Re¬ 
port  on  Clippings. 

We  clipped  each  obituary  or 
marriage  where  there  are  peo¬ 
ple  living  today  who  might  be 
interested  in  the  clipping. 

Then  we  sent  a  postcard  to 
the  descendant  to  say  that  on 
such  and  such  a  date  the  Ob¬ 
server  published  a  story  alyiut 
the  death  of  so-and-so.  “In  case 
you  failetl  to  save  the  clipping 
at  the  t’me,  and  wish  it  now  for 
family  recoi-ds  or  a  scrapbook, 
return  this  postcard  with  a  dol¬ 
lar  to  The  Librarian,  Observer 
Office.” 


2.  Clippings  about  an  adver¬ 
tiser  were  handed  to  the  adver¬ 
tising  department,  and  our  sales¬ 
men  gave  them  to  the  adver¬ 
tiser.  Only  clippings  that  were 
complimentary  or  favorable 
were  handled  in  this  manner. 
This  created  goodwill  and  often 
served  as  an  entree  to  more 
business  linage. 

3.  The  articles  written  about 
the  old  issues  brought  much 
favorable  comment  and  hilarity, 
and  provided  the  best  feature  we 
have  had  in  a  long  time.  One 
man — we  did  not  give  his 
name — followed  his  wife  and  her 
sweetheart  to  a  nearby  town, 
and  then  came  back  home.  The 
police  chief  commandeered  an 
automobile  to  chase  down  a  man 
who  had  stolen  a  team  of  mules, 
and  that  developed  into  quite  a 
race  between  the  car  and  mules. 
X  patron  ate  a  meal  in  a  hotel 
and  threw  down  a  quarter.  The 
hotelkeeper  said  his  meals  were 
worth  50  cents.  The  patron  de¬ 
clared  no  meal  was  worth  that 
much.  A  fight  developed  and  the 
cops  had  to  be  call^  to  settle 
the  disturbance.  Woman  suffrage 
was  quite  a  topic  and  we  have 
reprinted  some  clever  articles. 


Great  Care  Needed 


The  disadvantages  are: 

1.  A  vast  amount  of  meticulous 
work,  and  it  must  be  done  by 
somebody  who  knows  the  com¬ 
munity.  Under  the  guise  of  the 
term  librarian,  I  have  handled 
this  work  as  I  have  been  news 
editor  and  editor  since  1928. 


2.  Good  judgment  must  b* 
used  all  the  time.  If  the  wed- 
ding  was  published  in  great  d^ 
tail,  it  is  generally  safe  to  send 
out  a  card,  providing  you  knot 
that  the  couple  are  still  married 
and  reasonably  happy.  If  the 
marriage  was  a  quiet  ceremonj, 
it’s  best  to  forget  it. 

3.  Miissena  is  on  the  Caiiadiu 
border,  and  much  of  the  boot¬ 
legging  in  Prohibition  days  waj 
done  through  here.  Some  of  om 
best  families  today  were  in  thn; 
kind  of  business  30  or  35  yean 
ago.  These  discarded  copies 
should  be  bumed,  not  hauled  t« 
the  dump  where  some  unscrupc 
lous  persons  can  get  hold 
them.  Some  of  our  carriers  hav 
taken  these  papers  out  of  t! 
wastebaskets  and  passed  thir 
out  to  their  regular  customer 
not  realizing  or  knowing  th- 
there  might  be  some  daniaRim 
stories.  All  old  copies  whiti 
contain  stories  of  this  nature  jr ) 
put  to  one  side  and  I  burn  thor  i 
myself. 

The  newspaper  should  ha. 
control  of  these  old  papers.  () 
files  contain  too  much  that  : 
damaging  to  the  innocent  rhi 
dren  today.  If  the  old  files  ar  ^ 
given  to  an  historical  as.-:(xi;i 
tion,  some  members  might  ha  ♦ 
a  glorious  time  reading  abo  ^ 
the  sins  of  other  generations- - 
and  talking  about  them. 

This  clipping  service  has  he. 
a  real  goodwill  builder  for  tin 
newspaper.  It  has  turned  out :  ( 
be  excellent  promotion.  The  va  . 
amount  of  work  has  been  wortt) 
while. 


This  had  real  pulling  power. 
Many  people  who  received  post¬ 
cards  appeared  flattered  and 
were  glad  to  pay  a  dollar  to  get 
the  yellowed  clipping.  They  felt 
that  attention  had  been  show¬ 
ered  on  them  and  their  illustri¬ 
ous  ancestors.  And  we  feel  we 
are  doing  a  real  service. 


Unexpected  Results 


Dollar  Apiece 


Then  we  decided  to  offer  clip¬ 
pings  for  sale  at  a  dollar  each. 
The  dollar  charge  was  designed 
to  prevent  people  from  a.^king 
for  a  gp’eat  many  clippings  just 
because  they  were  free.  Also  the 
money  could  go  toward  micro¬ 
filming. 

On  Aug.  24,  1959,  we  an¬ 
nounced  the  plan  in  Page  One, 
two-column  text.  We  said  we  had 


Some  unexpected  things  hap¬ 
pened: 

1.  The  discarded  papers  were 
hauled  to  the  village  dump.  Boys 
picked  them  up  and  happened 
to  show  them  to  one  » f  our  ad¬ 
vertisers.  He  called  and  wanted 
a  window  display.  We  furnished 
copies  of  papers  published  in 
1909  to  contrast  with  today’s 
Observer,  and  prices.  Then  we 
took  a  oicture  of  the  window 
display  and  published  in  it  the 
paper. 


'BACKSTAGE  MADISON  AVENUE'— Lester  Barnhill  (left)  ,  natioi^ 
advertisinq  manager,  Miami  (Ha.)  Herald,  explains  some  details 
newspaper  advertising  to  TV  viewers  in  Greater  Miami  area, 
appearance  was  one  of  a  series  of  "Backstage  Madison  Avenue"  P” 
grams  on  advertising  sponsored  by  the  University  of  Miami  and  b 
local  chapter  of  the  Advertising  Federation  of  America.  Shown  «' 
Mr.  Barnhill  is  Frank  Dunbaugh,  UM  associate  professor  of  marketl* 
moderator  of  the  weekly  half-hour  telecast. 
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0  0  Li  I  0  ■  ■  ■  What  you  see  here  is  a 
simple  device.  It  is  used  to  hold  two  things  to¬ 
gether.  Like  the  wheels  to  your  car.  You  live  in  a 
world  in  which  many  things  must  he  fastenetl 
together  securely.  Some  are  mechanical.  Quite  a 
few  are  not.  H  Of  these,  consider  within  your 
experience  as  a  newspaper  executive,  your  affilia¬ 
tion  with  your  advertisers,  and  your  should-be 
advertisers.  Especially  that  profitable  population 
of  national  accounts  and  their  agencies  who  are  the 
big  newspaper  spenders.  This  should  be  a  family- 
association  secured  by  many  threads  of  basic, 
mutual  interest.  Is  it?  And  as  tightly  as  you  would 
like,  and  with  the  so  many  people  in  the  so  many 
places  precious  to  you?  After  all,  if  what  are 
needed  for  the  successful  sales  of  space  are  only  a 
rate  card,  circulation  statement,  and  a  survey  or 
two  . . .  your  fine  newspaper  would  be  bulging  with 
linage.  The  truth  is  today,  and  well  you  know^  it, 
that  more  and  more  factors  are  getting  in  on  buy¬ 
ing  <lecisions  .  .  .  committees,  conferences,  groups, 
multiple  minds  at  work.  H  Now  as  never  before, 
you  need  “majority  favorable  opinion”  .  .  .  yes, 
even  other  newspaper  publishers,  editors,  business 
executives.  And  the  most  economical,  effective  way 
to  encourage  it  is  with  your  own  special  schedule 
right  here  in  Editor  &  Publisher,  talking  the  inti- 
mate-important  things  that  give  your  newspaper 
its  personality  and  power.  EDITOR  &  PUBLISNERf 
Times  Totver^  1475  Broadway^  Neiv  York  36,  N.  Y. 
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Today  publishers,  printers  and  typographers  are 
using  three  times  as  many  Fotosetters  as  all  other 
makes  of  keyboard  operated  photographic  typeset¬ 
ting  machines  combined.  Here’s  why: 

1.  Fotosetter  costs  less  to  own  and  operate  than 
any  other  full  range  machine. 

2.  Fotosetter  letter  design  and  reproduction 
quality  is  superior.  Each  character  is  photo¬ 
graphed  as  a  still  image  from  a  master  size  best 
suited  to  the  need. 

3.  Fotosetter  provides  a  wider  type  selection — 
now  more  than  200  fonts  from  which  more  than 
2,000  faces  and  sizes  can  be  set. 


k.  Fotosetter  offers  the  widest  range— every  size 
from  3  pt.  through  72  pt. 

5.  Fotosetter  is  more  versatile — no  limitations  on 
mixing — no  limitation  on  the  use  of  pi  characters. 

6.  Fotosetter  is  simpler.  It  produces  type  on  film 
or  photographic  paper,  with  only  one  unit,  in  one 
operation,  directly  from  the  keyboard,  manually 
or  from  tape. 

7.  Fotosetter  is  backed  by  the  resources  and  ser¬ 
vice  of  the  largest  and  most  experienced  organi¬ 
zation  in  the  field. 

There’s  a  big  future  for  you  in  photocomposition  . . . 

with  Fotosetter  . . .  the  leader  3  to  1. 


Intertype  Company  360  Furman  Street,  Brooklyn  1,  New  York 

IpMEfiSHHiil  A  divuioH  HarriK-JnUrlypt  Corporation 

Boston,  Chicago,  Cleveland,  Los  Angeles,  New  Orleans,  New  York,  San  Francisco 

Canada:  Toronto  Type  Foundry  Company  Ltd.,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 

FotooetUr  it  a  rtgitUrrd  trademark.  Printed  kp  leUerprttt  from  entraver't  platei  made  from  Fotonetter  compoeition. 
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ONCE-A-MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


■  Chicago  industry  with  the  i)est  solution 

Sijrning  of  an  aifreement  be-  to  the  mailroom  problem.” 
tween  the  Toronto  (Ont.)  Star  This  completely  mechanized 
and  the  Goss  Company,  a  Divi-  newspaper  mailroom  system 
sion  of  MGD  (Miehle-Goss-  counts,  .stacks,  wraps,  ties,  and 
Dexter,  Inc.),  now  makes  avuil-  conveys  printed  newspapers 
Wt  able  from  a  sinjrle  .source  a  automatically  from  the  folder 
completely  mechanized  news-  to  the  delivery  trucks. 

^  paper  mailroom  system.  New.spapers  from  the  press 

Sg  “This  .system  will  speed  and  are  fed  into  the  Goss-Vari- 
simplify  newspaper  counting,  stacker  which  can  be  program- 
stacking,  conveying  and  han-  med  to  pro<luce  bulk  or  odd 
dling”  stated  C.  S.  Reilly,  vice-  count  bundles.  From  the  Vari- 
president -sales  of  the  Goss  Com-  .stacker,  .stacks  travel  via  con- 
pany.  “It  is  the  answer  to  the  veyors  to  the  Goss  Starwrapper 
many  requests  we  have  had  and  the  Goss-Wallastar  Bundler 
from  newspaper  publishers  ask-  which  compresses  the  stack  and 
ing  for  mechanized  newspaper  automatically  ties  the  stack  by 
handling.  We  felt  that  com-  making  a  lapped  weld  around 
bining  Goss  and  Torstar  prod-  the  bundle.  Up  to  30  bundles  per 
ucts  into  one  system  available  minute  per  pro<luction  line  can 
through  our  world-wide  sales  be  conveyed  to  the  delivery 
organization  would  pnwide  the  chutes. 


Each  Sunday  edition  of  the 
Sew  York  Timeit  mailed  to  .sub¬ 
scribers  in  California,  Washing¬ 
ton  and  Illinois  is  packaged  in 
bags  of  transparent  ixjlyethyl- 
ene  film. 

Sealing  and  labeling  of  the 
papers  is  accomplished  by  spe- 
cisJly-designed,  automatic  ma- 


Copies  of  Sunday  edition  of  the 
New  York  Times  are  inserted  in 
mailing  bags  of  transparent  film. 


Company,  Division  of  Union 
Carbide  Corporation,  Chicago. 

The  idea  for  using  bags  of 
visqueen  film  was  conceived  by 
a  mailing  room  foreman  as  he 
watched  steaks  being  wrapped 
in  polyethylene  at  a  supermar- 


The  search  for  a  machine  to 
automatically  seal  and  label  the 
newspapers  took  several  months 
and  finally  led  Times  circulation 
officials  to  the  AM  A  National 
Packaging  Exposition  in  New 
York’s  Coliseum.  There  they  ob- 
serv’ed  a  unit  bagging  linen 
sheets  which  approximate  the 
Sunday  Times  in  weight,  shape 
and  consistency. 

The  Carbert  Manufacturing 
Mass., 


Bagged  papers  go  through  auto¬ 
matic  heat  sealing  process. 


The  action  of  the  American  part  recognizes  this  problem  but 
Newspaper  Publishers  Associa-  the  relief  is  insufficient  to  meet 
tion  in  urging  Congress  to  re-  present-day  needs.  Depreciation 
form  the  depreciation  laws  was  under  the  present  law  is  limited 
commended  by  Maurice  E.  to  original  number  of  dollars 
Peloubet,  New  York  tax  expert,  invested  regardless  of  the  later 
Mr.  Peloubet  referred  to  a  purchasing  pcwer  of  those  dol- 
letter  filed  by  Cranston  Williams  ^urs.  That  is  inadequate  to  pro- 
on  behalf  of  ANPA  in  connec-  ^ide  funds  for  replacement  of 
tion  with  the  hearings  by  the  equipment  at  the  substantially 
Ways  and  Means  Committee  on  higher  prices  now  in  effect.  In 
depreciation  reform.  some  cases,  the  actual  dollar 

i  .4  cost  of  this  new  equipment  is 

In  his  letter  to  the  committee,  *  1.  u 

wii-  j  41.  ■  *  more  than  13.o  percent  higher 

Mr.  Williams  made  these  points:  ..  ^ 

than  15  years  ago  in  terms  of 

“Treasury  Department  Ruling  value  of  today’s  dollars.  To  meet 
4422,  issued  in  1935,  sets  forth  aJded  cost,  companies  must 
plies  thermo-  the  tax  depreciation  policy.  It  take  the  additional  money  from 
film  bag.  is  the  belief  of  this  Association  earnings  after  taxes  ” 

that  this  ruling  is  not  realistic  williams  said  the  ANPA 

in  view  of  present-day  develop-  hopes  the  Committee  “will  recog- 

nize  the  quick  obsolescence  of 
^  1  Teslinological  .Stride*  "’u**  equipment  and  machinery 

being  used  by  newspapers  and 
Sm  “No  recognition  is  given  to  the  need  for  newspapers  to  make 
tremendous  technological  use  of  all  new  equipment  which 
^  made  in  the  development  in  turn  will  perform  a  public 

v  uew  machinery  and  equij)-  service  by  bringing  to  their 

ment,  particularly  since  World  readers  a  constantly  improved 
War  II,  nor  to  the  tremendous  product.” 

increase  in  the  cost  of  replace-  “ANPA  seeks  no  special  priv- 
ment  of  old  or  obsolescent  ma-  ilege  for  newspapers.  News- 
laific-bagged  ‘^^'uery  and  equipment.  papers  wish  to  be  treated  for 

•  from  dirt.  “The  Revenue  Law  of  1954  in  (Continued  on  page  50) 


Company,  Cambridge 
collaborated  with  the  Times  on 
a  unit  that  would  -automatically 
seal,  trim  and  thermoplastically  ^ 

label  containers  of  visqueen  film  "  ^  ^ 

as  they  moved  along  a  40-foot  _  . 

conveyor  belt. 

Labeling  machine 

From  Errich  International  plastic  label  to 

Corporation,  New  York  City,  the 
Times  purchased  two  semi-auto- 
matic  baggers.  Each  bagger 
holds  about  200  polyethylene  “J”  ^ 

bags,  socalled  bwause  they  have 
an  extended  lip.  The  bags,  14" 

X  19*4",  are  opened  automatical-  ^B 
ly  and  the  newspapers  inserted 
by  hand,  after  which  the  pack-  V 
age  is  pushed  onto  the  conveyor  y 
belt  for  heat  sealing  and  label- 

The  polyethylene  bags  are 
supplied  by  Equitable  Paper  Bag 
U.,  Long  Island  City.  copies  are  flat, 
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Tax  Reform 


(Covtinued  from  pat/e  49) 


tax  purpost's  like  all  other  busi¬ 
nesses,  but  newspai>ers  need  re¬ 
lief  from  the  present  inequities 
existing  under  the  Internal 
Revenue  Code  and  regulations 
issued  under  that  Code,”  Mr. 
Williams  said. 

“The  nuntber  of  daily  news¬ 
papers  in  the  United  States  de¬ 
clined  in  the  last  20  years  from 
1,936  in  1938  to  1,752  at  the  end 
of  1958.  Many  of  the  184  daily 
newspapers  which  no  longer 
exist  died  because  they  could 
not  keep  up  with  the  need  for 
moderaization  of  plant  and 
equipment  and  thus  meet  modern 
competition.  Deprecdation  poli¬ 
cies  were  not  .solely  responsible 
for  the  loss  of  these  184  daily 
newspapers,  but  undoubtedly 
had  some  bearing  on  inability 
to  continue  publication.” 


Variety  of  Proposals 


During  the  hearings  before 
the  House  Ways  and  Means 
Committee,  ended  December  18, 
many  proposals  were  placed  be¬ 
fore  Congress  for  reform  of  the 
depreciation  provisions  of  the 
Internal  Revenue  Code  in¬ 
cluding: 

•  Repeal  Treasury  Decision 
4422. 


Sell  non  spoee 
with  the 
POWER  of 


COLOR! 

^cUaid 


ROP 
NEWSPAPER 
ROLLERS 


'k  Regrinding 
facilities 
available 
near  youl 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


•  Allow  Treasury  Depart¬ 
ment  Bulletin  F  to  lapse  through 
failure  to  reissue. 

•  Adopt  the  Canadian  sys¬ 
tem,  or  a  modified  version  there¬ 
of,  which  groups  all  depreciable 
proj>erty  into  .several  separate 
and  broad  classes  with  deprecia¬ 
tion  rates  assigned  to  each  class 
and  applied  across  the  board  to 
everything  in  the  class. 

•  Adopt  the  United  Kingdom 
sy.stem,  or  a  modified  version 
thereof,  which  introduces  the 
concept  of  the  initial  allowance, 
permitting  the  taxpayer  to 
write  off  30  jiercent  of  the  cost 
of  plant  and  machinery  in  the 
year  of  acquisition.  The  allow¬ 
ance  is  deducted  from  the  capital 
cost  of  the  asset  for  the  pur¬ 
pose  of  calculating  normal  de¬ 
preciation,  but  a  normal  allow¬ 
ance  could  also  l)e  taken  in  the 
first  year. 

(The  small-business  deprecia¬ 
tion  deduction,  enacted  by  Con¬ 
gress  in  1958  falls  into  this 
pattern.  In  the  United  States 
the  allowance  is  20  percent  with 
a  ceiling  of  $2,000  compared  to 
30  percent  and  no  maximum  in 
the  United  Kingdom.) 


Capilal  (ioKt  Allowancr 


National  advartisers  demand  qual- 
Hy  when  they  buy  newspaper  color 
tpocel  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  marketl 


L 


Record  Gotliic 
Extra  Condensed 


e  Reinvestment  depreciation 
— a  modification  of  full  replace¬ 
ment  depreciation. 

Reinvestment  Depreciation 
was  proposed  by  Mr.  Peloubet, 
senior  partner  of  Pogson,  Pelou- 
l)et  &  Co.,  New  York,  N.  Y., 
certified  public  accountants. 


Parley  Will  Feature 
New  Product  Reports 


Additional  Allowance 


e  Substitute  a  capital  cost 
allowance  concept  for  deprecia¬ 
tion  based  on  estimated  econ¬ 
omic  or  useful  life  and  permit 
management  to  determine  the 
period  over  which  capital  cost 
would  be  recovered,  under  any 
methods  now  permitted,  subject, 
however,  to  requirements  of 
“booking”  the  amount  of  the 
capital  cost  allowance  claimed 
for  tax  purposes,  and  of  fore¬ 
going  the  present  Section  1231 
capital  gain  treatment  on  dis¬ 
positions. 

•  Ckrmplete  adjustment  for 
inflation  by  permitting  tax¬ 
payers  to  restate  their  historical- 
cost  accruals  at  their  equivalent 
in  current  dollars. 

•  Triple  declining  balances. 


Reinvestment  Depreciation 
provides  for  an  additional  allow¬ 
ance  for  depreciation  when 
property  is  retired,  or  otherwise 
disposed  of,  equal  to  the  differ¬ 
ence  between  the  original  cost  of 
the  property  and  the  current 
value  of  the  property  retire<l. 

Example:  A  machine  bought 
10  years  ago  for  $100,000  is  fully 
depreciated  and  retired.  It  has 
no  disposible  value.  The  index 
showing  the  current  value  of 
the  dollar  stands  at  150-100 
l>eing  the  index  10  years  ago. 
Reinvestment  depreciation  would 
permit  an  additional  allowance 
of  $50,000,  the  difference  be¬ 
tween  the  current  value  of  the 
original  investment  and  the  in¬ 
vestment  in  the  dollars  of  10 
years  ago. 

The  additional  allowance,  how¬ 
ever,  is  to  be  made  only  if  an 
amount  equal  to  the  current 
value  is  reinvested  in  depreciable 
property  in  the  year  of  retire¬ 
ment  or  the  next  two  succeeding 
years. 

The  additional  allowance  is 
deducted  from  the  depreciation 
basis  of  the  new  property  in  the 
.same  way  as  any  other  deprecia¬ 
tion. 

Under  Reinvestment  Depre¬ 
ciation,  the  taxpayer  must  retire 
his  obsolete  or  wornout  ma¬ 
chinery  and  he  must  reinvest 
in  new  machinery  to  get  his 
allowance. 


2  Faster  Tape 
Machines  Installed 


New  products  that  are  no* 
or  .soon  will  be  available  for  use 
in  newspa{)er  backshops  will  bt 
discussed  by  equipment  inan*i 
facturers  and  suppliers  at  tht 
1960  annual  Mid-Atlantic  Newt- 
paper  Mechanical  Conference. 

The  Conference  meets  March 
17-19  in  the  Bellevue-Stratford 
Hotel,  Philadelphia.  It  is  joint¬ 
ly  sjionsored  by  the  Pennsyk 
vania  Newspaper  Publisher^ 
Association  and  the  New  Jersey 
Press  Association. 

Conference  co-chairmen  John 
J.  McGann,  mechanical  super¬ 
intendent  of  the  Harrishutf 
(Pa.)  Pat  riot -Neivs,  and  Rich¬ 
ard  B.  Brown,  mechanical  supe^ 
intendent  of  the  Ashury  Park 
(N.  J.)  Press,  announced  that 
the  session  on  new  products  will 
feature  a  series  of  five-minute 
talks  by  top  manufacturers  and 
suppliers. 

The  session  will  be  conducted 
by  Robert  Buckley,  of  Ludlow 
Typograph  Co. 

Other  sessions  planned  include 
a  machinist  workshop  and  dis¬ 
cussions  by  experts  on  stereo¬ 
typing,  pressroom,  composinf 
room,  dispatch  room  and  photo¬ 
engraving. 


This  newest  Record  Gothic  is  fine 
for  directories,  publications,  small 
ads,  rubber  stamps,  etc.  Made  in 
12, 14, 18, 24, 30, 36  and  48  point. 


Ludlow  Typograph  Co. 


2032  Clybourn  Avenue,  Chicago  14 


Hanson  Joins  Goss 
Chicago  Staff 


Springfield,  Mo. 

Two  new  Linotype  Ck>mets, 
equipped  with  RCA  electronic 
operating  mechanisms,  have 
l)een  put  into  service  by  Spring- 
field  Newspapers,  Inc. 

The  machines  cost  $37,200, 
excluding  installation,  which 
was  accomplished  by  newspaper 
employees  in  the  few  hours  be¬ 
tween  completion  of  the  Sunday 
edition  press  run  Dec.  20  and 
start  of  production  for  Mon¬ 
day’s  Daily  News. 

Irvan  Damall,  Springfield 
Newspapers  mechanical  super¬ 
intendent,  said  the  machines, 
capable  of  producing  12  lines  a 
minute,  replace  two  automatic 
models  converted  to  tape  opera¬ 
tion  in  1949,  able  to  do  eight 
lines. 

The  older  machines  have  been 
purchased  by  plants  at  Orange, 
Texas,  and  Indianapolis,  Ind. 


Chicago 

Transfer  of  Herbert  E.  Han¬ 
son,  sales  representative,  from 
the  San  Francisco  to  the  Qii- 
cago  office  of  the  Goss  Company, 
a  division  of  MGD  (Miehle- 
Goss- Dexter,  Inc.)  has  been  an¬ 
nounced  by  C.  S.  Reilly,  vice 
president-sales. 

Mr.  Hanson  has  been  associ¬ 
ated  with  Goss  since  1947,  start¬ 
ing  in  the  engineering  depart¬ 
ment;  one  year  later  he  joined 
the  sales  department  and  since 
1951  has  travelled  the  West 
Coast  territory. 

Mr.  Hanson’s  appointment  to 
a  newly  created  staff  post  wiH 
Include  general  administrative 
duties  and  the  correlation  of 
market  data,  statistics,  commu¬ 
nications  and  product  planninf 
activities. 

Albert  Janda,  has  retired  from 
the  Goss  Company,  after  com¬ 
pleting  a  50-year  career. 

Originally  from  Chicago,  Mr. 
Janda  started  with  Goss  as  ax 
apprentice  at  the  age  of  16 
25  years  after  the  company  wai 
founded.  After  four  years 
an  apprentice,  Mr.  Janda  wai 
placed  on  the  firm’s  erectioi 
crew. 

Upon  retirement,  Mr.  Janda 
received  a  gold  watch. 
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144  Pages  Set 
New  Record  for 
Single  Press  Run 

Washinc.ton 
A  record  of  144  standard-size 
nevrapa|H-r  |>aKes  from  one  folder 
was  set  hy  the  Wanhinffton  Star, 
Sunday,  i)ec.  6,  using  nine  Goss 
Headliner  units  feeding  into  a 
Goss  3:2  folder. 

The  144  ])ages,  which  included 
color,  made  up  the  regular  sec¬ 
tions  of  the  newspaper.  These 
eight  s*"ctioins  were  printed 
during  a  normal  production  run 
and  delivered  from  the  Go.ss  3:2 
folder  running  collect. 

In  commenting  on  this  ac- 
coraplishment,  C.  S.  Reilly,  vice- 
present -.sales  of  the  Goss  Com¬ 
pany  stated,  “This  is  by  far  the 
largest  number  of  full-pages 
ever  produced  at  one  time  by 
any  new.spaper  anywhere.” 

The  pre-holiday  edition  of  the 
Washington  Sunday  Star  con¬ 
tained  a  total  of  294  pages.  In 
addition  to  the  144  [lages  in  the 
eight  regular  sections,  150  pages 
in  four  sections  were  inserted. 
These  included  a  48  page  TV 


A  RECORD  EVENT  of  printinq  144  pa9es  in  sin9le  press  run  is  marked 
by  the  presentation  of  a  plaque  from  Frank  A.  Kopp,  center,  eastern 
sales  mana9er  of  the  Goss  Company,  to  Crosby  N.  Boyd,  vicepresident 
of  the  Washin9ton  (D.C.)  Star.  Lookin9  on  is  Neil  Bur9er  of  the  Goss 
sales  staff. 


magazine,  a  44  j>age  Star  maga¬ 
zine  section,  10  pages  of  color 
comics  and  a  48  i>age  This  Week 
Magazine. 

Plague  Mark*,  Feat 

The  Goss  Co.  presented  the 
Star  with  a  plaque  citing  the 
new.spaper’s  achievement. 

F.  A.  Kopp,  eastern  manager 
of  the  Goss  Co.,  said  it  was  “the 
largest  number  of  pages  ever 
produced  anywhere  in  the  world 
in  a  single  press  run.”  He  said 


single  press  nms  elsewhere 
seldom  run  above  112  pages. 

He  .said  the  Star’s  ability  to 
turn  out  record-breaking  size 
newspapers  is  made  possible  by 
the  big  capacity  folders  on  each 
of  the  six  new  Goss  presses. 
These  folders,  which  automatic¬ 
ally  assemble,  fold,  cut  and 
count  the  separate  newspapers, 
were  rated  at  128  images  when 
they  were  installed. 

Mr.  Kopp  .said  through  “out¬ 
standing  pressmanship”  the 


Star  had  surpassed  the  rated 
niaximum. 

At  the  time  of  their  installa¬ 
tion,  the  folders  were  the  first 
of  .such  capacity  manufactured 
by  the  Goss  Co. 

The  award  was  received  by 
Crosby  N.  Boyd,  treasurer  and 
viceprcsident  of  the  Star. 

• 

Proofing  Device 
On  Type  Machine 

East  St.  Louis,  Ill. 

Four  local  printers  have  ap- 
l>lied  for  a  {>atent  on  a  device 
they  .say  will  eliminate  the  need 
of  a  proof  press. 

The  printers,  all  employes  of 
the  Liv'estock  Reporter  Division 
of  Com  Belt  Publishers,  Inc., 
.say  the  device  can  be  adapted 
to  Linotype  or  Intertype  ma¬ 
chines.  It  proofs  up  ea^  slug 
regardless  of  the  type  size  as  it 
is  ejected  frcwn  the  machines. 
Proof  copy  is  turned  out  on  a 
roll  of  paper. 

The  device  utilizes  any  color 
ink  and  any  kind  of  paper.  It 
is  attached  to  the  line  casting 
machines  and  gets  its  power 
from  them. 

The  inventors  are  Raymond 
Mclntire,  William  Cook,  Rich¬ 
ard  Sterline  and  Kenneth  Robin¬ 
son. 
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. . .  Remember  that  8  point  StarNews  is 
designed  to  give  the  same  letter  count  on 
111/4  picas  as  you  now  get  on  wider  columns. 

I  StarNews  is  intended  for  use  in  plants 
handling  straight  matter  either  manually  or 
under  tape  control.  Its  lower  case 
alphabet  length  of  110.6  points  gives  it 
an  excellent  letter  count  resulting  in  a 
space  saving  of  about  6%  as  compared  to 
most  8  point  news  and  publication  faces. 

StarNews  is  available  in  combination 
with  Bold  Face  and  with  Gothic.  It  is  an  easy 
reading  face,  its  short  ascenders  and 
decenders  allowing  a  well  rounded 
unusually  legible  character. 

Write  for  the  new 

StarNews  specimen  folder. 


The  other  day  when  a  visitor  was 
being  shown  through  the  Star  Parts 
plant  he  exclaimed: 

“I  had  no  idea  that  all  this  went 
into  the  making  of  parts.” 

This  is  a  typical  reaction  from 
those  who  have  never  been  inside 
of  a  production  machine  shop.  It 
is  this  which  inspires  us  to  explain 
what  goes  into  the  making  of  the 
Star  parts  you  are  using  on  your 
Linotype  and  Intertype  machines. 

A  production  machine  shop,  as 
distinguished  from  a  general  ma¬ 
chine  shop,  is  a  highly  complex 

8  on  8*,2— Star  News  with  Bold  Face 
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SPECIMEN  ALPHABET 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz  1234567890 
abcdefghijklmnopqrstuvwxyz  1234567890 
fiflffffiffl  V8y4%%%%T8 
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8*A311— runs  in  90  channel  magazine. 

Lower  case  alphabet . 110.6  pts. 

Lower  case  characters  per  pica. .  3.05 

Figure  size . 0518 

Comma,  period,  thin  space . 0346 
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8*A313— runs  in  90  channel  magazine. 

Lower  case  alphabet . 110.6  pts. 

Lower  case  characters  per  pica..  iOS 

Figure  size . 0618 

Comma,  period,  thin  space . 0346 


star  parts,  inc. 

SOUTH  HACKENSACK,  N.  J. 

BRANCH;  1327  BROADWAY.  KANSAS  CITY.  MO.  AGENCIES:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES  •  DENVER 
SO.  ACTON.  MASS.  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  agents  overseas 
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DITOR  ac  PUBLISHER  for  January  9,  1960 


By  Philip  !N.  Schuyler 


We  operate  in  all  of  the  50  states 

71  years  of  experience  in  erecting  and  dismantling 
printing  presses. 

Our  euttamart  Include: 

Chicago  Tribune 
Chicago  American 
Wall  Street  Journal 
Gees  Printing  Prets  Co. 

W.  F.  Hail  Printing  Co. 

Popular  Mechanics 
R.  Hoe  &  Co. 


twbm 


Chicago  Sun-TImss 
Chicago  Daily  News 
Salt  Lake  Tribune 
MIehle  Printlira  Press  Co. 
Daily  Racing  Form 
Rapid  City  Daily  Journal 
San  Francisco  Shopping  News 


CARISON  HI-IO  NEWSPAPER  CHASE 
,  CARISON  SHEll  PIATE  FINISHER 
ROP  COLOR  SEPARATIONS 


Taft  Contracting  COg,  Inc. 

1127  WEST  ADAMS  ST. 
CHICAGO  7,  ILLINOIS 


Telephone— 
MOnroe  6-4114 


(Conthiued  from  itage  52) 


Mr.  Tiiiffley  travels  widely  as 
manaRiiiK  director  of  the  In¬ 
stitute.  He  makes  weekly  trips 
to  the  laboratory  in  Easton,  Pa. 
Soon  he  is  making;  a  three  weeks’ 
trip  to  the  Pacific  Coast,  visit¬ 
ing  newspapers.  In  six  months 
he  has  inspected  the  plants  of 
15  different  dailies  and  has  made 
numerous  visits  to  the  plants 
of  manufacturers  and  .suppliers. 

Meml)ers  of  the  projects  com¬ 
mittee  meeting,  under  chairman¬ 
ship  of  Mr.  Cranmer  are: 

Members-at-large:  John  Bar¬ 
ron,  La  Salle  (Ill.)  Neu'n-Trih- 
une;  Andrew  Fisher,  \eu’  York 
Times;  Otto  A.  Silha,  Minne¬ 
apolis  (Minn.)  Star  and  Trib¬ 
une;  W.  W.  Southam,  Southam 
Newspapers,  Canada. 

Ink  Advisory  Team:  Dr.  Ger¬ 
ald  Laroeque,  New  York  News, 
chairman;  Frank  Freitas,  Bos¬ 
ton  (Mass.)  (ilohe;  Richard 
Powers,  Philadelphia  Bulletin; 
Alden  Yelmpren,  of  the  Insti¬ 
tute. 

Color  Advisory  Team:  Donald 
Scott,  Spokane  (Wash.)  Spokes¬ 
man-Review,  chairman;  Howard 
Fitzsimmons,  Monterey  (Cal.) 
Peninsula  Herald;  Jack  McCam- 
bridge,  Minneapolis  Star  and 
Triune;  Ralph  Tufts,  Buffalo 
Sews;  and  Todd  McLane,  Insti¬ 
tute. 

Newsprint  Advisory  Team: 
Dr.  B.  M.  Thall,  Toronto  (Ont.) 
Star,  chairman;  Andrew’  Fisher, 
New  York  Times;  J,  B.  Grant, 
Philadelphia  Bulletin,  and  Al 
Taylor,  of  the  Institute. 

Platemakinp  Advisorj’  Team: 
Ferd  Mier,  Detroit  (Mich.)  Free 
Press,  chairman;  Robert  Hayz- 
lett.  Savannah  (Ga.)  News  and 
Press;  Royal  Raper,  Sotdh  Bend 
(Ind.)  Tribune;  and  Frank 
Stanezak  of  the  Institute. 

Typesetting  Advisory  Team : 
Fred  Schaub,  Lindsay-Schaub 
Newspapers,  Decatur,  Ill.,  chair¬ 
man;  Alvah  Chapman  Jr.,  Sa¬ 
vannah  (Ga.)  News  and  Press; 
Charles  Watters,  Miami  (Fla.) 
Herald;  and  Rowan  Dietz. 


||0|y  Tdpe  S6rViC6  perforating  machines  in  Green- 

COlUpSny  in  South  ser^’ing  daily  newspapers 

Teletape  Perforating  Com-  Principally  the  company  will 
pany,  established  to  supply  per-  ««PP‘y  l>erforated  tape  of  syn- 
forated  Teletypesetter  tape,  is  ‘‘“^^ted  columns,  features,  time 
a  newly-organized  firm  with  its  ‘^^Py-  special  services 

main  office  in  Greenville,  S.  C.  ^nd  supplements.  The  maten^ 
The  firm  has  an  office  in  New  ''‘11  lie  edited,  proofread  and 
York  City  corrected;  and  the  tape  fur- 

J.  C.  Keys  Jr.,  president  of  “ished  will  be  free  from  rubouts. 
Keys  Printing  Company  of  With  a  direct  wire  from  its 
Greenville,  is  president  of  the  New'  York  office,  the  Greenville 
company.  Mar\’in  L.  Mercer,  firm  is  able  to  get  copy  from  the 
formerly  of  Harlingen,  Texas,  is  jiress  sen’ices  and  feature  syn- 
vicepresident  and  general  man-  dicates  on  the  day  of  releases, 
ager.  and  on  the  same  day  will  air- 

Teletape  Perf orating  Com-  mail  the  perforated  tape  to  the 
pany  has  an  initial  installation  newspapers  sen’ed,  throughout 
of  42  TTS  lie rf orating  and  re-  the  United  States. 


REMODELING  JOB  designed  by 
Wallace  W.  Moll,  Niagara  Falls 
engineer,  will  give  the  Tonawanda 
(N.Y.)  News  this  attractive  new 
home.  The  building  will  be  painted 
white  and  the  newspaper  name  will 
be  illuminated  in  white  letters  on 
a  black  decorative  screen. 
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Lou  Geller,  a  member  of  the 
composing  room  staff  of  the 
New  York  Herald  Tribune, 
marked  the  60th  anniversary  of 
his  employment  by  the  paper  on 
Dec.  19,  1899.  Mr.  Geller,  who  is 
78,  joined  the  New  York  Trib¬ 
une  w'hen  the  composing  room 
was  on  the  tenth  fioor  of  154 
Nassau  St.,  off  Park  Row.  He 
Toronto  came  uptown  with  the  paper 
The  Toronto  Globe  &  Mail  when  it  moved  after  buying  the 
recently  published  an  ad  in  fiuor-  New  York  Herald.  A  son.  Jay, 
escent  ink.  The  process  was  is  also  on  the  Herald  Tribune 
used  in  a  green  and  black  full-  composing  room  staff, 
page  ad  for  Chevrolet.  • 

According  to  the  MacLaren  PrACC  fnr  RaO’aIji 
Advertising  Agency,  which  DUgUlA 

placed  the  ad,  many  problems  El  Tiempo,  of  Bogota,  Co- 


Bsnvenuto  Cellini  spent  untold  effort  and  time  perfecting 
golden  masterpieces  beyond  duplication.  And  Imperial  has 
been  perfecting  type  metals  with  plus  and  service 
plans  for  47  years.. .  they.  too.  are  beyond  duplication. 
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By  David  C.  Yate« 


Fort  Tex. 

to  a  to 

This  statement  by  a  publisher  |  y 

of  four  small  newspapers  an  pL'‘''*>r^^^^^^V|||j|^||3||B 
explanation  of  why  he  switched  L  ^  y 

from  hot  to  cold  type  and  from  ■  jr  - 

flatbed  press  to  offset. 

Staley  McBrayer  of  Fort 
Worth,  Texas,  publishes  three 
dailies  one  weekly  in  the 

Fort  Worth-Dallus  He 

claims  that  cold  type  reproduced 
by  offset  enables  him  to  save 

time,  money,  and  equipment.  idet 

A  graduate  of  East  Texas  I 

State  College  with  a  B..^.,  Mr.  H  use 

McBrayer  bought  a  job  print  ^3,  M  of 

shop  in  Fort  Woith  after  three  ^f|gf||[|  W  beei 

years  of  reporting  for  the  Aus-  ft>P /  ■*—  ■ 

tin  A  meriran-S tat t’s man  back  in  IE  .H  cred 

1936-39.  He  then  starte<l  some 

weekly  community  newspapers  H  tion 

m  the  surrounding  area  of  Fort  pugLISHER  Staley  McBrayer,  pres.  E 
Worth,  ending  up  with  six.  suc< 

Replaced  Equipment  dailies  and  .Veu 

Mr.  McBrayer  set  his  eyes  on  «  weekly  in  Texas  plant.  Gra 

the  daily  venture,  but  faced  an  -Vcn 

immediate  problem — his  weekly  train  skilled  workmen  on  the  use  Tear 
plants  were  full  of  old  etjuip-  of  cold  type  machines.  Printers  Gra 
ment.  By  1952,  increased  costs  in  the  area  were  scarce,  and  the  pap 
made  it  difficult  to  operate  a  big  dailies  drained  off  many  tion 
small  newspaper  in  the  metro-  good  men — leaving  few  for  the  has 
politan  area — an  area  that  was  small  newspapers.  The  only  the 
doubling  its  population  every  10  problem  with  cold  type  was  find-  ers. 
years.  New  Equipment  must  be  ing  a  press  that  would  economi- 
bought  —  equipment  that  could  cally  reproduce  on  newsprint, 
take  care  of  the  rapidly  grow-  After  outgrowing  a  four-color 
ing  area.  offset  calender  press,  Mr. 

Mr.  McBrayer  began  to  study  Brayer 
the  problem  closely  and  came  to  made  by  the  Ghormley  Manu-  ^ 
the  conclusion  that  cold  type  factoring  Company  and  planned  their 
held  the  answer.  First,  because  some  changes  to  fit  his  needs, 
it  would  cut  down  investment  The  Vanguard  is  still  being  used 
on  machinery  and  equipment,  by  his  newspapers.  Mr. 

Second,  because  it  wouldn’t  take  Brayer  claims  that  his  adapta- 
as  long  an  apprenticeship  to  tion  of  the  press  has  few  new 


Opaquing  page  negatives  for  offset  printing  at  Texas  newspaper  plaat. 
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Young  Organization  ^ 

Management  for  the  newv^! 
papers  include  a  board  of  direer 
tors,  but  each  paper  operates  f 
individually.  Each  has  its  owij 
local  manager,  circulation  lie-H 


.Separate  (xxn.poMng  K.hhus  authority 

The  central  plant  at  Grand  ments  and  can 
Me-  Prairie  does  all  of  the  plate-  paper  as  he  thi 
bought  a  Vanguard  making  and  press  work.  How-  ful  to  the  town  i 
ever,  all  of  the  newspapers  have  are  used  by  sei 
•  own  composing  rooms.  newsptapers  only 
He  said  the  big  urge  in  de-  interest  to 

veloping  this  type  of  newspaper  town, 
has  been  the  will  to  exist  in  a  Mr.  McBraye 
highly  competitive  area.  In  the  organization.  Al 
Dallas-Fort  Worth  area  there  114  regular  en 
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CAPCO  REWINDER 
SAVES  NEWSPRINT 

$««•  up  to  4  rolls  of  nowsprlat  ^ 

★  day. 

Other  Copco  Products  ^ 

•k  PORTABLE  INK 

FOUNTAIN  A 

★  CORE  STRIPPER 

★  PLATE  GAUGE 

■k  "FACE-O-TYPE"  |^■||||||^^^■| 

MACHINE  meelKiBieally  re- 

prodoeos  ooqravod  typo,  slug, 
bordor,  scrooa  pottom. 

For  complete  details  on  any  CAPCO  Products  write 


Soi'Tii  Rend,  Ind. 
Photo  coni|X)sition  has  at¬ 
tracted  475  visitors,  represent¬ 
ing  190  newspaiiers  and  organi¬ 
zations  to  the  South  Bend  Trib¬ 
une’s  plant  during  the  last  five 
years.  One  hundreti  persons, 
representing  87  newspapers, 
visited  in  1959. 

The  Tribune  lH*gan  using  the 
process  in  February,  1955.  It 
is  now  using  photocomiwsition 
for  the  production  of  all  retail 
advertising. 

In  the  Christmas  season,  all 
retail  advertising  was  .set  by 
photocomposition.  Tribune  ex¬ 
ecutives  .said  this  was  accom¬ 
plished  with  far  less  confusion 
and  with  less  comiwsing  room 
overtime  than  in  many  years 
when  the  paper  carried  much 
less  retail  linage. 

Cleveland  • 

John  J.  Hollis,  who  has  been  P|*033  SlIDBr  DlCS 
in  the  composing  room  of  the  " 

Cleveland  Plain  Dealer  since  Beaumont,  Tex. 

1923  and  was  day  foreman,  has  John  C.  Pollock,  63,  pressroom 
l)een  appointed  an  assistant  .superintendent  of  the  Beaumont 
superintendent  of  the  composing  Enterprise  and  Journal,  died 
room  of  the  Forest  City  Pub-  suddenly  Dec.  27  at  his  home, 
lishing  Co.,  publisher  of  the  He  l)egan  work  at  the  Enter- 
Plain  Dealer  and  \ews.  prise  46  years  ago. 


Rt.  Peter.sburc,  Fla. 

Re-(‘<iuip))ing  its  Ad  Alley  has 
made  it  i>ossible  to  set  more 
display  type  and  obtain  more 
mixing  of  faces  and  sizes  from 


OUTSTANDING  cooperation  in  apprentice  training  is  cited  by  the 
Apprentice  Association  of  Philadelphia  Typographical  Union  No.  2  in 
the  presentation  of  a  trophy  to  the  Philadelphia  Daily  News.  Holding 
the  trophy  is  James  T.  Scott,  chairman  of  the  News'  Operations  Com¬ 
mittee.  Others,  left  to  right,  are:  Fred  Humphrey,  composing  room  fore- 
man;  William  Keller,  mechanical  superintendent;  and  Joseph  Burke, 
chairman  of  the  News'  typo  union  chapel. 


The  press  .stopped  during  a 
run,  and  after  much  downtime 
the  trouble  was  found  to  be  ants 
in  the  switchbox,  causing  the 
switch  to  ground  out. 

Publisher  Mickey  James  re¬ 
counted  the  incident,  closing 
with  the  observation  that  “I 
.suppose  I  shall  go  down  in  his¬ 
tory,  not  as  a  brilliant  writer 
or  fearless  editor,  but  as  the 
only  man  who  had  ants  in  his 
press.” 


swing  magazines.  There  are 
three  fonts  each  sans  serif,  8 
and  10  jjoint,  and  two  6  point, 
three  more  body  faces  than  in 
the  former  five  machines.  The 
largest  keyboarded  face  is  a 
36  point  fullface  Spartan  Black 
with  a  complete  range  of  sans 
serif  and  Roman  faces  between 
6  and  36  point. 

A  unique  moveable  bridge, 
utilizing  a  double  notch  system, 
specifically  devised  for  the  Times 
makes  it  possible  to  bridge  and  lieen  nametl  manager  of  print- 
contrast  color  all  fonts  of  the  ing  equipment  for  Lake  Erie 
same  matrix  number  in  the  Machinery  Corporation.  He 
same  way.  This  eliminates  hav-  originally  joined  Lake  Erie  at 
ing  to  carry  sorts  in  more  than  a  sales  engineer  in  Januarj 
one  style  or  bridge-notch  or  in-  1951  and  became  sales  manage] 
dex  color.  of  the  printing  equipment  divi- 

There  are  75  mixes  which  sion. 
have  been  decided  upon  as  He  will  be  responsible  foi 


Outlines  irregular 
shapes  .  .  .  cuts  inside 
mortises  faster  . . . 
far  more  accurately! 


NOLAN  MORTISER 


drill  needed! 
saw  needed! 


NOW. ..a  tool  that  obsoletes  the 
drill  and  jig  saw  for  mortising  work. 
NOLAN's  new  shell  plate  mortiser  and 
finisher  does  the  job  of  both,  and  does 
it  faster  and  better  . . .  true  vertical  cuts 
.  .  .  clean,  smooth  plates  ready  to  use. 
Write  today  for  full  information. 


‘Double  Squeeze’  Hits  Small  Newspapers 


A  “double  squeeze”  of  de¬ 
creasing  promotion  budgets  and 
rising  operating  costs  has  hit 
the  smaller  dailies,  increasing 
their  need  to  adapt  to  new  man¬ 
agement  techniques,  according 
to  an  analysis  of  the  industry 
made  by  Bruce  Payne  &  Asso¬ 
ciates. 

The  firm  divided  newspapei-s 
into  two  categories,  according  to 
.Julian  Smith,  vicepresident:  (1) 
the  metropolitan  dailies  which, 
from  a  management  viewpoint, 
apply  many,  if  not  all  of  the 
techniques  of  big  business:  (2) 
the  dailies  with  a  circulation  of 
100,000  and  under. 

“Since  we  have  found  the 
problems  of  the  medium-sized 
and  small  dailies  to  be  so  dis¬ 
tinctively  different  from  some 
125  circulation  giants  from  a 
management  perspective,  we 
have  concentrated  our  studies 
and  research  on  that  troubled 
aspect  of  the  newspaper  busi¬ 
ness”,  Mr.  Smith  said. 

“Where  the  giants  are  often 
battling  national  media  with 
comparable  tools  and  budgets, 
the  smaller  newspapers  are  fac¬ 
ing  the  severest  local  competi¬ 
tion  in  their  history  against  a 
background  of  decreasing  pro¬ 
motion  budgets  and  rising  op¬ 
erating  costs.” 

Point  to  StreaniliiiinK 

A  specialized  unit  at  BP&A 
analyzes  the  problems  of  the 
smaller  dailies  and  has  devel¬ 
oped  techniques  for  streamlining 
their  operations  and  trimming 
operating  costs. 

The  Payne  firm,  founded  in 
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1946,  has  previously  done  some 
work  for  newspapers  and  other 
publishing  interests.  The  recent¬ 
ly  completed  surv^ey  was  under¬ 
taken  for  internal  consumption, 
Mr.  Smith  said. 

“Increases  in  advertising, 
rates  and  linage,  and  to  a  lesser 
degree  selling  prices  have 
brought  in  added  income  to 
cover  increased  costs  of  news¬ 
print  and  labor”,  a  memoran¬ 
dum  on  the  small  paper  survey 
stated.  “The  fact  that  costs  are 
still  high  does  not  imply  that 
newspapers  have  done  nothing 
to  control  or  reduce  them.  Sev¬ 
eral  dailies  have  excellent  rec- 
oids  in  this  area.  They  are 
among  the  best  managed  and 
the  most  profitable. 

“Newspapers  perhaps  are 
unique  among  business  enter- 
pri.ses  in  that  they  have  dead¬ 
lines  everj'  day  in  the  week. 
This  problem  manifests  itself 
throughout  every'  phase  of  the 
actual  production  of  the  news¬ 
paper,  from  writing  the  ads  and 
the  stories,  to  the  delivery  car¬ 
rier.  Any  delay  is  critical,  and 
many  papers  overstaff  them¬ 
selves  to  oveiTome  such  delays. 

.''Imiig  Men  at  Top 

“Organizationally,  most  suc¬ 
cessful  papers  seem  to  be  run 
by  very  strong  men  at  the  top 
carrying  nearly  absolute  author¬ 
ity.  His  suboi'dinates  may  have 
many  varying  titles  which  are 
not  always  good  clues  to  their 
job  content  or  their  ex|)erience 
in  the  organization.  .Apparently, 
newspapers  shy  away  from  or¬ 
ganization  charts, 
j  “Recruiting  and  development 
of  management  and  editorial 
personnel  are  problems  to  most 
papers.  Many  employees  are 
graduates  of  joumalism  schools 
i  who  pick  up  experience  on  the 
job,  and  not  always  in  the  best 
or  the  right  way. 

“Most  publishers  want  their 
,  key  people  to  be  joumalists  first 
and  business  men  second,  a 
jjolicy  of  the  trade.  Papers  have 
stiff  competition  in  recruiting 
journalism  graduates.  Most  of 
them  want  the  more  glamorous 
fields  of  magazines,  TV  or  radio. 
Often  newspaper  starting  sala¬ 
ries  are  not  competitive  with 
those  in  other  media  or  industry 
in  general.  On  a  newspaper  the 
hours  are  bad,  deadlines  are 
merciless.  Journalism  school  en¬ 
rollment  is  down  since  1948. 
Newspapers  have  done  little  to 
promote  themselves  —  to  get 
!  reputations  for  being  ‘good 
places  to  work.’  ” 

This  background  study 
stressed  the  growth  of  news¬ 


paper  circulations,  but  cited  that 
in  a  10-year  i>eriod  costs  have 
risen  more  than  150%,  causing 
many  papers  to  merge  or  mar¬ 
ginal  papers  to  fall  by  the  way- 
side. 

“Generally,  profits  are  shrink¬ 
ing  because  costs  have  increased 
at  a  faster  rate  than  revenue”, 
was  the  conclusion. 

Specific  Problem* 

The  management  firm’s  execu¬ 
tives  noted  these  specific  prob¬ 
lems: 

“1.  Poor  ropy  turned  in  by 
local  ndvertiftem.  Efforts  are 
l)eing  made  to  train  advertising 
salesmen  capable  of  helping  re¬ 
tailers  compose  better  copy.  But 
few  salesmen  are  truly  qualified 
to  do  this. 

“Some  papers  have  a  special 
dispatch  department  under  the 
production  manager  which 
screens,  corrects  and  lays  out 
incoming  copy.  It  also  expedites 
proofs  back  and  forth  between 
the  paper  and  the  merchant  un¬ 
til  there  is  agreement.  This  may 
be  done  four  or  five  times  on 
some  ads  and  is  an  expensive 
sendee. 

“However,  it  pays  off  by 
eliminating  delays  even  though 
the  cost  is  high. 

“2.  Difficulty  in  changinq  ad¬ 
vert  itdng  rates.  Often  there  are 
contractual  complications.  Con¬ 
sequently,  publishers  must  ab¬ 
sorb  increases  for  a  considerable 
time  befoi-e  advertising  con¬ 
tracts  can  be  adjusted. 

“3.  Coordination  of  ail  me¬ 
chanical  department  sections 
with  editorial  and  advertising 
departments.  Production  sched¬ 
ules  must  be  rigidly  enforced  to 
control  labor  costs, 

“4.  Rising  costs.  Costs  of  labor 
and  newsprint  have  risen  150% 
since  1946.  Newsprint  waste 
seems  to  be  fairly  well  con¬ 
trolled  by  most  papers.  News¬ 
print  is  the  largest  cost  element 
— from  15%  to  over  50%  on 
large  papers. 

“5.  Labor  relations.  Wages 
are  among  the  highest  in  Ameri¬ 
can  industi-y  because  of  strong 
unions. 

“Unions  have  an  extremely 
potent  weapon  in  strikes,  which 
publishers  fear  and  go  to  great 
lengths  to  avoid.  A  strike  which 
causes  an  interruption  of  pub¬ 
lication  results  in  revenue  lost 
and  never  recovered  as  well  as 
lost  circulation  following  the 
strike.  Some  papers  never  fully 
recover  circulation  losses. 

“Unions  have  opposed  auto¬ 
mation.  But  while  they  may 
have  delayed  new  processes. 


they  have  not  stopped  them  . .. 

“Wage  incentives  in  the  m*. 
chanical  department  are  ;ilmo< 
non-existent. 

“The  provision  for  a  person¬ 
nel  function  in  the  full  sense  d 
the  word  is  rare  in  newspaptr 
publishing.  Some  papers  an 
trying  to  do  an  effective  job. 
Naturally,  real  labor  relation 
vary  from  paper  to  paper  jnf 
as  they  do  in  industry.” 

Modern  Methods 

In  the  light  of  the  foregoing 
study,  Mr.  Smith  expressed  con¬ 
fidence  modern  management 
methods  could  be  profitably  ap¬ 
plied  to  newspaper  publishing. 

“One  very  apparent  weakne* 
is  a  lack  of  order  in  and  admini¬ 
stration  of  the  personnel  fune- 
tions”,  Mr.  Smith  commented 
“There  is  occasionally  an  arbi¬ 
trary  tendency  to  grow  from 
within,  when  a  fresh  look  might 
sometimes  bring  in  important 
new  values  through  crossfertili¬ 
zation. 

“There  should  be,  I  think 
more  psychological  evaluation 
of  new  personnel  than  a  gre« 
many  newspapers  practice.  la 
a  number  of  other  industria 
unions,  too,  have  been  persuaded 
to  accept  these  techniques. 

“Automation  has  been  beat 
adapted  by  newspapers  to  their 
mail  rooms  and  to  paper  han¬ 
dling,  but  there  is  room  for 
other  advanced  mechanical  im¬ 
provements.” 

Indiviflualis-m'*  Citadel 

Mr.  Smith  said  he  believec 
that  newspaper  publishing  Lr 
the  small  and  medium-sized  fide 
is  “one  of  the  last  strongholds  of 
the  individualist.”  He  sugges 
these  reasons: 


1.  The  fact  that  most  are  p 
vately  rather  than  publii 
owned,  w'ith  families  handi 
down  properties  from  genet*' 
tion  to  generation. 

2.  Managers  are  primar 
journalists.  The  diverse  train! 
of  newspapers’  top  manage 
ments  seems  often  creative  (uf 
through  editorial  ranks  or  sell 
ing)  rather  than  “well-rounde 
business.” 

3.  A  love  of  prestige,  evei 
above  profits,  on  the  part  o! 
some  publishers,  who  enjoy  be 
coming  important  figures  in  tin 
community  scene. 

4.  Inter-departmental  com: 
tition  rather  than  team-pl 
Editorial  departments,  for 
stance,  are  often  not  on  s 
ing  terms  with  advertising, 
culation  sometimes  battles 
Thus  a  strong  man  is  reqi 
at  the  top. 
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lation,  markets  for  consumer 
goods  have  expanded  enormous¬ 
ly  in  the  past  decade  and  will 
continue  to  expand  even  more 
rspidly. 

“Advertising  in  1960  and  the 
years  beyond  is  destined  to  play 
a  larger,  more  vital  role.  The 
continued  mechanization  of  mar¬ 
keting  means  that  advertising  is 
becoming  almost  the  sole  means 
of  communication  between  the 
manufacturer  and  the  consumer. 
More  and  more  of  the  selling  job 
must  be  done  in  advance.  The 
consumer  must  be  y  re-sold  be¬ 
fore  he  reaches  the  retail  out¬ 
let. 

“The  almost  explosive  in¬ 
crease  in  new  inventions,  new 
products,  and  improvements  in 
old  products  means  that  Ameri¬ 
can  business  has  more  to  tell, 
more  to  teach,  more  need  for 
communication  than  ever  before. 
Only  advertising  can  fill  this 
need. 

“As  advertising  assumes  more 
of  the  burdens,  it  must  also  as¬ 
sume  greater  responsibilities  to 
the  general  public.  A  re-exami¬ 
nation  of  ethical  standards  and 
the  voluntary  adoption  of 
stricter  disciplines  within  the 
advertising  agency  business  are 
matters  which  must  occupy  all 
who  hold  a  position  of  leader¬ 
ship.  I  am  confident  that  1960 
will  see  positive  action  in  this 
direction. 

More  Regional  Editions 

“The  more  industry  relies 
upon  advertising  as  the  prime 
mover  of  merchandise  from 
manufacturer  to  consumer,  the 
greater  becomes  the  challenge  to 
the  creative  talents  of  the  ad¬ 
vertising  agency.  Highly  devel¬ 
oped  marketing  and  ifsearch  fa¬ 
cilities  are  indispensable  aids  in 
planning  but  the  consumer’s  final 
choice  between  two  competitive 
products  still  depends  in  large 
measure  on  the  effectiveness  of 
the  creative  brains  of  the  agen¬ 
cy  in  communicating  the  mes¬ 
sage. 

“The  mechanics  of  communi¬ 
cation  grow  more  diversified 
each  year.  Video  tape,  for  ex¬ 
ample,  opens  new  possibilities 
both  in  the  production  of  tele¬ 
vision  commercials  and  pro¬ 
gramming.  Color  television, 
though  still  far  short  of  its  ulti¬ 
mate  potential,  is  making  strides 
and  there  is  no  question  that  it 
will  emerge  as  a  major  medium 
before  this  decade  is  very  far 
along. 

“It  seems  likely  that  1960  will 
witness  even  greater  flexibility 
of  advertising  media.  We  believe 
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that  more  publications  will  offer 
regional  editions  and  split  runs, 
and  that  the  kinds  of  such  sec¬ 
tional  operations  will  increase. 
We  also  expect  to  see  wider  use 
of  special  units  in  publications. 
Similarly,  in  television  we  ex¬ 
pect  that  there  will  be  a  greater 
availability  of  network  minutes 
for  sale. 

“We  look  for  an  increase  in 
the  use  of  four-color  ROP  in 
newspapers  and  an  increase  in 
the  use  of  pre-printed  inserts  in 
newspapers.  We  expect  that 
there  will  be  a  continued  trend 
toward  newspaper  mergers,  and 
that  consequently  there  will  be 
fewer  and  stronger  newspapers 
at  the  end  of  1960  than  there 
were  at  the  beginning.  As  a  re¬ 
sult  of  the  investigations  into 
radio  and  television  practices, 
we  anticipate  greater  govern¬ 
ment  interest  in  the  kind  of  ad¬ 
vertising  that  appears  in  all  me¬ 
dia. 

“As  for  Compton  billings  in 
1960,  we  anticipate  an  increase 
in  advertising  expenditures  by 
many  of  our  present  clients  and 
we  expect  to  expand  our  roster 
of  clients  as  well.” 

JAMES  H.  LAVENSON 

“In  general,  1960  should  be 
a  challenging  year  for  adver¬ 
tisers  and  their  agencies,  espe¬ 
cially  in  the  area  of  media  se¬ 
lection.  The  trend  toward  re¬ 
gional  editions  of  national  maga¬ 
zines  has  already  caused  some 
revisions  in  our  marketing  strat¬ 
egy,  particularly  for  those  cli¬ 
ents  who  operate  on  a  less-than- 
national  basis. 

“Favorable  response  to  re¬ 
gional  magazine  advertising, 
however,  seems  to  have  created 
greater  interest  in  all  print  me¬ 
dia,  and  as  a  result,  our  1960 
billings  for  both  magazines  and 
newspapers  should  be  well 
ahead  of  the  1959  totals.  This 
appears  to  confirm  the  truth  of 
the  American  theory  that  com¬ 
petition  is  good  for  everyone 
concerned! 

“Actually,  however,  we  feel 
that  regional  editions  of  maga¬ 
zines  do  represent  a  threat 
to  the  newspaper’s  traditional 
supremacy  as  a  local  medium, 
and  we  look  for  some  new  de¬ 
velopments  in  newspaper  adver¬ 
tising  to  meet  that  situation. 

“Apart  from  media  selection 
considerations,  we  see  1960  as  a 
year  that  will  require  further 
progress,  by  our  industry,  to¬ 
ward  the  minimizing  of  bait 
techniques  in  all  advertising,  re¬ 
gardless  of  medium.  The  payola 
excitement  in  radio  and  TV 
tended  to  over-shadow,  in  1959, 
the  fact  that  extravagant  claims 
and  fictitious  pricing  are  still 
undermining  public  confidence  in 
all  advertising. 

“Too  often,  bait  techniques 
for  January  9,  1960 


are  adopted  simply  because 
those  who  prepare  advertising 
cannot  come  up  with  the  new 
creative  techniques  which  are 
needed  to  stimulate  consumer 
demand  or  store  traffic  in  this 
highly  competitive  area.” 

WALTER  GUIIJ) 

“1960  will  bring  more  of 
everything  to  Advertising  .  .  . 
including  problems. 

“If  our  industry  matures 
enough  to  face  and  solve  some 
of  its  relatively  minor  problems, 
we  may  avoid  king-size  ones, 
such  as  government  censorship. 

“TV  is  currently  suffering  for 
its  own  irresponsibility,  which 
suffering  may  be  shared,  in  1960 
by  some  advertisers  and  agen¬ 
cies,  as  criticism  of  off-grade  ad¬ 
vertising  mounts. 

“Newspapers  and  magazines 
have  been  enjoying  the  show 
from  the  wings.  Let  us  hope  that 
1960  does  not  bring  them  on¬ 
stage,  too.  If  a  TV  ad  is  in  bad 
taste  or  contrary  to  public  in¬ 
terest,  appearance  on  a  printed 
page  does  not  improve  its  con¬ 
tent. 

“1960  will  bring  more  of 
everything  to  Advertising  .  .  . 
including  the  great  and  perhaps 
the  last  opportunity  to  rebuild 
Advertising  to  what  it  must  be 
— the  respected,  believed  and 
vitally  needed  voice  of  com¬ 
merce.” 

W.  T.  OKIE 

“Advertising,  with  its  special 
skills  in  using  mass  media, 
stands  in  a  better  position  than 
ever  before  to  sell  to  the  grow¬ 
ing  mass  market  the  billions  of 
dollars  of  goods  and  services 
that  will  be  produced  in  the  de¬ 
cade  of  the  1960s.  We  are  being 
told  on  all  sides  that  records  for 
production,  consumption,  sales, 
and  profits  will  be  broken,  be¬ 
ginning  this  year. 

“In  any  given  field,  there  will 
be  more  producers  or  manufac¬ 
turers  than  ever  before.  There 
will  be  new  products,  most  of 
them  the  result  of  research  pro¬ 
grams,  competing  against  es¬ 
tablished  pr^ucts. 

“The  major  contribution  that 
advertising  can  make  during  the 
1960s  will  continue  to  be  in  the 
creative  area. 

“We  must,  of  course,  sharpen 
our  research  and  merchandising 
techniques.  But  these  will  never 
substitute  for  good  judgment 
and  good  taste  and  for  the  ex¬ 
ecutive  instinct  that  outstanding 
advertising  men  have  always 
had. 

“In  the  years  ahead,  I  believe 
that  advertising  will  be  asked 
by  industry  to  take  a  large  role 
in  management  and  marketing 
decisions  than  ever  before  and 
that  the  volume  of  advertising 


placed  in  all  media  will  rise  cor¬ 
respondingly. 

“On  the  subject  of  media,  it 
seems  apparent  that  newspapers 
will  gain  as  they  are  better  able 
to  handle  color.  More  color  will 
also  be  run  in  magazines.  And 
color  television,  at  long  last,  will 
finally  reach  the  mass  market 
during  the  coming  ten  years. 

“Very  careful  iinalyses  of 
media  costs  are  in  prospect, 
however,  l)oth  by  manufactur¬ 
ers  and  their  advertising  agen¬ 
cies,  to  make  certain  that  selling 
expenses  are  in  line. 

“Mechanical  and  production 
improvements  should,  therefore, 
be  pursued  by  both  print  and  air 
media  to  make  certain  that  costs 
are  kept  at  reasonable  levels. 

“We  can  all,  I  am  sure,  look 
forward  to  the  1960s  with  anti¬ 
cipation.  There  are  problems  not 
mentioned  here  —  among  them 
the  tight  supply  of  executive 
manpower  capable  of  superior 
marketing  performance  —  and 
there  will  be  other  problems  that 
cannot  be  foreseen. 

“If,  however,  we  maintain  our 
emphasis  on  the  creative  aspects 
of  marketing  and  use  statistical 
tools  in  a  proper  fashion,  I  am 
certain  that  the  1960s  will  be 
exciting  and  rewarding.” 

WIIJJAM  E.  -STEERS 

“Most  economists  are  predict¬ 
ing  a  new  high  in  1960  for  gross 
national  product. 

“It  is  correspondingly  easy  to 
predict  an  all-time  high  for  ad¬ 
vertising  in  1960.  Actually,  there 
are  good  reasons  for  an  increase 
in  advertising  to  outpace  gross 
national  product.  Increased  com¬ 
petition  is  one  of  these  reasons. 
Another  reason  is  more  and 
more  manufacturers  are  discov¬ 
ering  the  efficiencies  and  effec¬ 
tiveness  of  sound  advertising  in 
their  over-all  marketing  plans. 

“Recent  disclosures  which 
have  reflected  on  some  of  the 
manners  and  morals  of  adver¬ 
tising  are  quite  apart  from  the 
fact  of  advertisinf^s  basic  effec¬ 
tiveness.  It  follows  that  adver¬ 
tising  will  go  on  and  up  and  any 
setback  should  be  at  most  tem¬ 
porary. 

“Newspapers  should  benefit 
increasingly  from  advertising’s 
expansion  since  newspapers  op¬ 
erate  close  to  the  point  of  sale. 

“The  advertising  budgets 
which  I  see  are  tending  to  in¬ 
crease  rather  than  decrease.  The 
increase  is  traced  to  expanding 
sales  and  to  the  constant  need 
of  sharper  weapons  against 
competition. 

“I  wish  the  newspaper  indus¬ 
try  a  prosperous  1960  and  it  is 
my  sincere  belief  that  they  will 
have  increased  recognition  and 
use.” 
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‘Teenage  Corner’ 
Turns  the  Corner 


I960  DIET  SERIES 

Ray  Erwin  Covers 

Why  you  get  fat  and  how  you  ■.  r*  IJ 

in  get  thin  is  a  personal  prob-  Syndicate  tieM 


By  Ray  Erwin 

Teenage  columns  sometimes 
grow  as  fast  as  teenage  children. 

Exact  and  explicit  example: 
“Teenage  Comer,”  by  Ellie  and 
David,  on  Jan.  14  grows  from 
self-syndication  to  .'>00  high 
school  papers  to  general  news¬ 
paper  syndication  by  Lafave 
Newspaiier  Features,  Cleveland. 


David  and  Ellie  are  Mr.  and 
Mrs.  David  Lavin  of  Canton, 
Ohio.  David  is  an  executive  with 
a  large  meat-packing  firm  while 
Ellie  manages  the  home.  Parents 
of  the  growing  column  are  par¬ 
ents  of  three  growing  children. 
Their  guiding  principle  is  to  say 
the  right  thing  at  the  time  when 
it  means  the  most. 

Lively  I-avin> 

The  lively,  likeable  Lavins  in¬ 
tend  to  keep  Teenage  Corner 
personal.  They  personally  an¬ 


swer  each  of  the  hundre<ls  of 
letters  they  receive  from  young 
readers.  “Dear  Ellie  and  David” 
letters  chosen  for  the  column 
are  published  unsigned  and  re¬ 
ceive  a  one-to-three-sentence  an¬ 
swer  in  bright  and  jiithy  terms. 

Frank  and  puzzling  problems 
of  the  teenage  crowd  are  prom¬ 
ised  serious  guidance  or  flip 
slanguage,  as*  the  individual  in- 
(juiiy  indicates. 

David,  a  graduate  of  Ohio 
State  University  and  Hanai-d 
Business  School,  and  Ellie,  a 
graduate  of  Keystone  Junior 
College  and  Fashion  Academy  of 
New  York,  are  advised  by  a 
panel  made  up  of  lawyera, 
physicians,  psychologists,  edu¬ 
cators,  clergymen  and  outstand¬ 
ing  high  school  students.  They 
are  active  in  the  Pentagon  Club, 
young  people’s  group  sponsoml 
by  the  Junior  Chamber  of  Com- 
meree. 

“Teenage  Corner  is  the  answer 
to  newspapers  seeking  teenage 
circulation  and  advertising,” 
Iwasted  Arthur  J.  Lafave,  syn¬ 
dicate  director,  withholding  the 
names  of  newspapers,  if  any, 
which  do  not  so  seek.  “It  can  be 
used:  1)  either  as  a  daily  ques¬ 
tion  and  answer — two  columns 
by  four  inches — or  2)  as  part  of 
a  weekly  or  semi-weekly  young 
peojjle’s  page.” 


lem  to  millions  of  Americans  and  Ray  Erwin,  a  member  of  the 
a  research  problem  to  top  scien-  e&P  staff  for  10  years,  will  no» 
tists.  cover  the  Syndicate  field  whifc 

NEA  Food  and  Markets  Edi-  continuing  his  weekly  colnm 
tor  Gaynor  Maddox  inten>rets  in  and  other  features, 
a  six-story  series  latest  findings  Qn  the  Syndicate  beat  he  «. 
of  nutrition  scientists  on  dieting  places  James  L.  Ceilings,  who 
and  permanent  weight  control,  has  left  the  E&P  staff  after  12 
The  reports,  accompanied  by  years.  He  has  not  announced  hn 
high  protein,  moderate  fat  plans. 

menus,  are  a  preview  of  Mr.  Rol)ert  M.  Warner,  a  new 
Maddox’  book,  “The  Safe  and  nneml>er  of  the  .staff,  will  cod- 
Sure  Way  to  Reduce,”  schedulecl  ,iuct  the  Photography  depart- 
for  Febi-uary  publication  by  ^-hich  will  be  broadened 

Random  House.  to  embrace  all  phases  of  newt- 


Mr.  Maddox  maintains  the  picture  production  and  editing, 
sure  way  to  lietter  health  is  lyjj.  Warner  worked  in  the  New 
down  the  aisle  of  the  local  York  bureau  of  the 


grocery  store  to  purchase  foods 
your  markets  should  be  adver¬ 
tising  in  your  newspaper  — 
minus  fads,  crash  diets,  drugs, 
machines,  exercise  .salons. 


(Australia)  Mirror  until  rtl 
cently.  I 


,  .  ,  ”  vice,  until  he  is  ileemed  able  U 

machines,  exercise  .salons.  ’  .  i  •  i 

^  ^  ^  resume  a  full  work  load. 

“You  just  don’t  knock  your- 
(>ROI  (.HO  AND  ME  anymore,”  remarked 

Hilarious  and  heart-warming  the  celebrat^  cartoonist.  “IH 
are  12  articles  based  on  the  have  to  shuck  off  as  much  o( 
best-selling  autobiograph v,  the  other  stuff — talks  and  co^ 
“Groucho  and  Me,”  by  comerlian  respondence— as  I  can  so  I  cai 
Grocho  Mai-x.  The  New  York  concentrate  on  the  real  work.” 


Herald  Tribune  Syndicate  offers 
the  series  for  January  white- 


250  Writers  Cover 


sale  readei-s  beginning  Jan.  10,  Meeting 

along  with  illustrations.  ^ 

,  ,  ^  Chkag 

This  city  was  the  world  center 
HKRBLIM.K  .S  R.AGK  foj.  news  about  science  durir.f 

Herbert  L.  Block  (Herblock),  the  last  week  of  December  whn 
Pulitzer  Prize-winning  political  than  250  science  writers 

cartoonist,  is  back  at  his  draw-  major  newsipapera,  win 

ing  boaixl  after  a  three-month  -seivices  and  scientific  journal' 
absence  caused  by  a  heart  at-  reported  the  daily  procedures  of 


tack.  The  Hall  Syndicate  said  the  annual  meeting  of  the  Amer- 
Herblock  cartoons  may  appear  Association  for  the  Ad- 

irregularly  for  the  present,  de-  vancement  of  Science, 
pending  on  his  physician’s  ad-  ^tie  group  included  18  >«■ 

tions  of  the  AAAS,  covering  a. 

- ~]  principal  fields  of  science.  Sonu 

;  1,200  papers  were  presenttd 
I  during  the  week-long  jirograir 
Press  headquarters  in  the  Holly 
wood  Room  of  the  Hotel  Morr; 
Perforated  T^escller  Tape  for  .son  was  the  neiwe  center  fo: 
all  I>eading  Features  Si  Supple-  science  writers  here  to  cover  tht 

meeting.  A  local  oommitte* 
ITS  Tape  r«»IU  for  local  headed  by  Allen  Centers  of  Le 
Perforators  Si  Reperfor*  Burnett  (Do.,  handled  press,  radk 

ators  in  8"  &  14"  Rolls.  XV  arrangements.  Din-ctor 

TTS  Operator  Training  of  the  press  room  was  Thelm* 

SPHOOI  Beatwole  of  Armour  and 

'  Company,  Research  Division. 

TFS  Operator  Placement  ^  • 

SERVICE  Phila.  .Vlmanac 


up  ...  boww  do\%n! 

Lolly,  in  Hollywood,  starred  in  TV  commercials  for 

Mr.  (^uimby's  firm.  But  Granny  was  leery  of  Wolf  (S)l  a 

City,  and  with  sleeping  pills  got  Lolly  back  on  the- 

plane  — leaving  the  boss  in  the  lurch.  (,)uimhy 

fired  Lolly!  And  then  found  sales  jumped  75%  ^ 

since  Lolly's  commercials.  Now,  will  Lolly  take  the  boss  back? 

Millions  of  fervent  fans  wait  the  answer  in 

Lollv 

• 

by  Pete  Hansen ...  a  comic  strip  that's  funny  every  day!  Lolly  is  a 
looker,  who  w  ants  to  land  the  right  man  — but  until  then,  her  job 
is  the  big  thing  in  life.  She  learned  the  Golden  Rule  from  Granny, 
with  more  emphasis  on  the  gold  than  the  rule.  Lolly  delivers 
laughs  to  newspaper  readers  of  all  ages,  both  se.xes.  every  social 
bracket.  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

€hieayaTrihun^i"\»ua>  Yark\^stT.s 

-V«>ic«  SuJf<f(n«,  .\>ir  Vorfc 
roiv«c.  (*<««««• 


use  'TAP€C0‘ 


ITS  Tape  r«»IU  for  local 
Perforators  &  Reperfor¬ 
ators  in  8*  &  14"  Rolls. 

ITS  Operator  Training 

SCHOOL 

TFS  Operator  Placement 

SERVICE 

TTS  Operator  Instructors 
for  In-Plant  Training 


lor  insiruciors  i  PhiLADELPHU 

ant  Training  More  than  4,000  topics  and 

-  I  .sections  ranging  from  the  city*! 

WRITE  —WIRE  —  PHONE  street  guide  to  the  1959  sporti 

!  summary  are  covered  in  th« 
1960  Philadelphia  Bulletin  .41- 
manac  which  went  on  sale  this 
past  week.  The  new  Alma 
contains  530,000  words  on 
pages.  It  sells  for  70c  from  c 
rier  boy  or  newsstand  and 
additional  dime  by  mail. 
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TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 
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international  affairs 

the  summit  meeting 

OeGAULLES  VISIT 
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MARQUIS  CHILDS 

ciperienced,  much-travelled  political  observer  analyzes  inter¬ 
national  and  national  affairs.  (3-a-week  column) 

ED  KOTERBA 

rifted  reporter  eyes  the  human  side  of  major  and  minor 
vents  and  personalities  in  Washington.  (6-a-week  column) 

ELEANOR  ROOSEVELT 

'The  Most-Admired  Woman  in  the  World"  writes  her  per- 
inal  opinions  of  humanity's  problems.  (6-a-week  column) 


DORIS  FLEESON 

Washington's  best-known  newspaperwoman  digs  out  the 
facts  behind  the  political  headlines.  (5-a-week  column) 

INEZ  ROBB 

This  wise,  witty  and  fearlessly  candid  columnist  will,  as  usual, 
cover  both  the  national  conventions.  (5-a-week  column) 

WILLIAM  S.  WHITE 

Topflight  Congressional  correspondent  and  Pultizer  Prize¬ 
winner  clarifies  the  political  scene.  (3-a-week  column) 


THE  PEOPLE  SPEAK 
by  SAMUEL  LUBELL 

The  famed  "one-man"  public  opinion  reporter,  whose  uniquely  personal  method  of  fingering  the  pulse 
of  America's  thinking  proved  so  remarkably  accurate  in  1952,  '54,  '56  and  '58,  is  already  criss-crossing 
the  country.  A  1 0-part  series  in  April  will  report  the  issues  uppermost  in  people's  minds.  A  6-to-8  part 
series  on  the  political  patterns  in  key  states  will  follow.  And  his  distinctive  30-part  pre-election  survey 
will  be  released  5-times-weekly  starting  September  26  and  continuing  right  up  to  Election  Eve. 


FOR  AVAILABILITY,  SAMPLES  AND  RATES,  WE  SUGGEST  YOU  PHONE  OR  WIRE  AT  ONCE. 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 
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Miller  Retiring,  Steele  Takes 
Finance  Post  at  Herald-Tribune 


Richard  C.  Steele,  associate 
publisher  of  the  Worcester 
(Mass.)  Telegram  and  Gazette, 
has  been  named  vicepresident 
in  charge  of  finance  of  the  New 
York  Herald  Tribune. 

Robert  M.  White  II,  president 
and  editor,  said  Mr.  Steele,  who 
is  42,  will  succeed  A.  V.  Miller, 
67,  who  retires  May  1  as  vice- 
president,  treasurer  and  secre¬ 
tary. 

Mr.  Steele  has  been  with  the 
Worcester  newspapers  since 
1943.  He  began  his  business  ca¬ 
reer  in  1937  doing  public  ac¬ 
counting  and  auditing  work. 
From  1940  to  1943  he  was  treas¬ 
urer  of  Gow  Management  Trust, 
Boston,  owners  and  operators 
of  roadside  properties. 

Mr.  Steele  joined  the  Wor- 

THIS  MC  GRAW-HILL  CHART 
DRAMATIZES  WHY 
SPADEA  FEATURES 

are  aimed  at  a  higher  average  level 
than  Is  customary  in  the  newspaper 
field  because  young  readers  are  de¬ 
manding  quality  and  variety. 


TOTAL  NUMBER  OF  YOUNG  PEOPLE 
GOING  TO  COLLEGE  WILL  ALMOST 
DOUBLE  BY  If 70 

SPAOEA  FEATURES  foUow: 

1.  E.  B.  White’s  CHARLOTTE’S  WEB 

2.  Uka  Chase’s  FREE  ADMISSION 

3.  WOliam  Saroyan’s  AROUND  THE 
WORLD 

4.  FOR  THE  RECORD  column 

5.  McGraw-HUl’s  AMERICAN  IN¬ 
GENUITY 

6.  Andre  Maurois’  Inspirational  Column 

7.  FASHION  TELLING  by  Jean 
Spadea 

8.  Duchess  of  Windsor  FASHION  RE¬ 
PORTS 

9.  Duchess  of  Windsor  Patterns 

10.  International  Designers  Patterns 

11.  American  Designer  Patterns 

12.  Personalized  Patterns 

13.  Young  America  Patterns 

14.  ROMANCE  OF  FLOWERS  ’  by 
Eugene  DuPont 

15.  MEET  YOUR  SCIENTISTS  by 

Edith  Kermit  Roosevelt 

Let  these  Spadea  Features  increase  read¬ 
ing  time  of  your  newspaper. 

SPADEA  SYNDICATE,  ESC. 
120  West  31st  St.,  New  York,  N.Y. 


cester  Telegram  and  Gazette  as 
controller  in  1943.  In  1947  he 
became  assistant  business  man¬ 
ager  and  circulation  director, 
and  from  1951  to  1955  he  was 
business  manager.  He  was  ap¬ 
pointed  general  manager  in  1956 
and  associate  publisher  in  1957. 

He  is  a  director  of  the  Audit 
Bureau  of  Circulations,  and 
chairman  of  the  Committee  on 
Taxation  of  the  American  News¬ 
paper  Publishers  Association. 
He  is  a  past  president  of  the 
New  England  Daily  Newspaper 
Association. 

Mr.  Miller  joined  the  Herald 
Tribune  staff  Jan.  25,  1932  as 
chief  accountant.  He  was  ap¬ 
pointed  treasurer  and  elected  to 
the  board  of  directors  in  1940, 
and  was  named  secretary  in 
1955  and  vicepresident  in  1956. 

Prior  to  his  association  with 
the  newspaper,  Mr.  Miller  had 
been  active  in  management  en¬ 
gineering  and  tax  consulting 
work  for  a  New  York  law  firm. 

Mr.  Miller  was  for  more  than 
20  years  chairman  of  the  ANPA 
Committee  on  Social  Security. 
He  is  chairman  of  the  Newspa¬ 
per  Publishing  Premium  Fund 
Committee,  and  a  trustee  of  sev¬ 
eral  newspaper  publishers-union 
welfare  and  pension  trust  funds. 
He  is  on  the  Board  of  Directors 
of  Press  Wireless,  Inc. 

• 

Editor  Retires 

Leominster,  Mass. 

Clinton  P.  Rowe,  editor  of  the 
Leominster  Enterprise  since 
1936,  has  retired.  He  has  also 
i  resigned  as  an  officer  of  the 
I  publishing  corporation.  Prior  to 
i  his  job  here  Mr.  Rowe  was 
statehouse  reporter  for  the 
Worcester  newspapers. 


BM  Resigns 

Omaha 

Lyle  A.  Johnson,  business 
manager  of  the  Omaha  World- 
Herald  the  last  10  years,  has 
resigned.  He  came  here  from 
the  Philadelphia  (Pa.)  Inquirer. 
Previously  he  had  worked  on 
other  Nebraska  newspapers. 


Sports  Stars  Toss 
Papers  for  Skill 

Miami,  Fla. 

Army’s  mighty  backfield 
passer  Joe  Caldwell  and  new 
Chicago  White  Sox  catcher  Dick 
Brown  —  training  in  Florida 
for  sports  engagements  —  told 
sportswriters  they  conditioned 
their  throwing  arms  as  carriers 
for  the  .Miami  Herald. 

Caldwell  said  he  developed  his 
passing  arm  by  delivering  the 
Herald  on  three  routes. 

Brown  has  taken  a  job  as  a 
Herald  carrier  in  the  pre-dawn 
hours.  He  practices  baseball  in 
the  afternoon. 

Hearst  Ad  Service 
Veterans  Retire 

John  H.  Baumann  and  Ed¬ 
ward  R.  Donovan  are  retiring 
after  serving  a  combined  total 
of  64  years  with  the  Hearst  or¬ 
ganization. 

Mr.  Baumann  has  been  man¬ 
ager  of  the  Pacific  Coast  Group 
in  the  New  York  office  of  Hearst 
Advertising  Service.  Mr.  Dono¬ 
van  was  in  the  Los  Angeles 
office. 

Mr.  Baumann  started  his  ca¬ 
reer  in  advertising  in  1905  with 
the  Frank  Presbry  Co.  He  be¬ 
gan  work  for  the  Hearst  organi¬ 
zation  in  1922  when  he  joined 
C.  I.  Putnam,  representing  the 
Boston  American.  In  1924,  the 
Rodney  Boone  Organization  took 
over  the  representation  of  the 
Boston  American  and  Mr.  Bau¬ 
mann  became  associated  with 
that  company. 

Mr.  Donovan,  who  began  his 
newspaper  career  in  (Chicago, 
was  associated  with  seven  finan¬ 
cial  editors  of  the  Los  Angeles 
Examiner.  As  the  Examiner’s 
associate  travel  editor  he  blos¬ 
somed  as  “the  crusader  with  the 
homburg’’  and  largely  through 
his  efforts,  Los  Angeles  became 
the  seventh  city  in  the  nation 
to  have  its  own  regional  Pass¬ 
port  Office  which  opened  Oct.  1, 
1956. 

No  More  at  5c 

Dover,  N.  H. 

Foster’s  Daily  Democrat 
raised  its  price  from  5c  to  7c 
on  Jan.  4.  The  Democrat  noted 
that  of  New  Hampshire’s  eight 
other  afternoon  dailies,  one  sells 
for  lOc,  one  for  8c  and  the  rest 
for  7c. 

• 

Doubles  Price 

Austin,  Tex. 

The  Austin  American-States- 
man  increased  the  daily  price 
per  copy  from  5c  to  10c  on  Jan. 
1  and  Sunday  from  15c  to  20c. 


Storke  Tells 
Plans,  Lists 
4  Appointees 

Santa  Barbar.\,  c*iit 

Thomas  M.  Storke,  S3-ye■^ 
old  publisher,  announced  a  boiU. 
ing  expansion  program  ai( 
listed  four  executive  appoiu. 
ments  in  a  statement  <ienyin 
rumors  the  Santa  Barbon 
News-Press  is  for  sale. 

Mr.  Storke  said  that  as  i 
result  of  the  retirement  of  hi 
•son,  Charles,  he  “must  and  wii 
again  .shoulder  the  full  respoi. 
sibility  for  editing  and  publish 
ing  the  News-Press.’’ 

He  said  Charles  Storke’s  moT> 
to  Mexico  City  was  permaner 
He  has  become  part  ov^mer  d 
an  advertising  agency  there. 

Bert  Lane,  general  manage 
and  a  38-year  N-P  veteran,  yn 
named  to  the  additional  postc 
assistant  publisher. 

Paul  Veblen,  managing  ed. 
tor,  was  appointed  execute 
editor,  and  Bertram  Willoughbi 
comptroller  and  tax  accountasi 
was  given  added  duties  as  a: 
sistant  manager, 

Thor  Smith  Named 

Thor  M.  Smith,  former  \na 
president  of  the  American  Wee* 
ly  and  previously  an  exccutie 
on  Hearst  newspapers,  hi 
joined  the  News-Press  as  a> 
sistant  to  the  publisher. 

The  News-Press  never  hi 
been  for  sale  and  is  not  now  fo 
sale,  Mr,  Storke  said. 

Property  for  new  building 
and  for  larger  presses  has  be« 
purchased.  Detailed  annou 
ment  of  this  substantial  enla 
ment  will  be  made  later,  he 


Hearst  Paper  Buys 
Expansion  Site 

Albany,  N.  I 
Publisher  Gene  Robb  ai 
nounced  this  week  that  the  k 
hany  Times-Union,  a  Hearst  p* 
per,  has  acquired  property  u 
jacent  to  its  present  publishii( 
plant  for  expansion  in  the  nei 
future. 


Switch  Is  Made 
To  Sat.  Morning 

Portsmouth,  N.  J 
The  Portsmouth  Herald  i 
switching  its  Satufflay  editia 
to  the  morning,  beginning  J* 
9.  It  will  be  known  as  the  Port 
mouth  Herald  Weekend  Editil 
and  will  be  in  tabloid  fonN 
with  a  green  newsprint  cort 
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iMaev  Group 

I  '  * 

iPur(*hases 
iNyaek  Daily 


Reynold*  Group  Buys 
Paper  in  Alaska 


Juneau,  Alaska 
The  Don  Key  Media  Group, 
headed  by  Donald  W.  Reynolds 
of  Fort  Smith,  Ark.,  has  bouf^ht 
the  Juneau  Daily  Empire  from 
William  Prescott  Allen  of  Lare- 
Purehasf  of  the  Landrock  do,  Tex. 

■  jblishinjr  Corporation,  owner  Mr.  Reynolds  said  the  Empire 
\d  publisher  of  the  Nyack  will  be  operated  by  the  South- 
Sl'iN-  Y.)  Journal  News,  Rock-  western  Publishing  Co. 

“"?^r.nd  County’s  only  daily  news-  • 

aper,  from  Charles  J.  Hardy 
tir..  of  New  York  City,  was  an- 
onced  Jan.  5  by  Valentine  E. 

!acy  Jr.,  president  of  West- 
tester  County  Publishers  Inc. 

Allen  Kander  of  Washington 
the  broker  in  the  trans- 


ai 

of  k 

id  w 


Merger  Will 
Bring  Daily 


smt-ii  Mr.  Macy  said  the  Journal 


Purchase 


Olathe,  Kans. 
of  Olathe’s  two 


;ai.rs=^cw.s,  published  in  Nyack  and  weeklies,  the  Mirror  and  John- 
net  iriistributt  (1  throughout  Rockland  fon  County  Democrat,  and  their 
ere.  'unty,  will  continue  to  operate  immediate  consolidation  are  the 
\  hdependcntly.  It  has  a  net  paid  first  .steps  in  a  plan  to  establish 
j.  3JHrculation  in  excess  of  11,500.  a  daily  here. 

:  Mr.  Hai-dy,  a  New  Y’ork  at-  The  new  owners  are  E.  W. 
t'.mey  whose  father  owmed  the  Johnson  of  Chanute,  John  P. 
j  .umal  News  for  many  years,  Harris  of  Hutchinson  and  asso- 
^ ;  Will  be  succeeded  as  president  of  ciates.  Mr.  Johnson,  editor  and 
‘  I;,  'the  Landrock  Publishing  Cor-  publisher  of  the  Chanute  Trib- 
feoration  by  Mr.  Macy.  Fr^erick  une,  will  move  here  and  Dwight 
‘  ^  W.  Miller  will  continue  as  vice-  McCreight,  a  member  of  the 
“  ^■'Iresident  and  general  manager  Hutchinson  News  staff  since 
cf  the  Journal  News  and  there  1935,  will  succeed  him  as  pub- 
I  Will  be  no  executive  or  staff  lisher  at  Chanute. 

due  to  the  transfer  of  The  Mirror  was  established 
vk  -vATiership,  Mr.  Macy  said.  in  1861  and  its  ancestry  is 

Wft-  Other  officers  of  the  corpora-  traced  to  1857.  The  newspaper 

‘  ‘  ti'jn  in  addition  to  Mr.  Miller  and  the  new,  air-conditioned 

s.  William  L.  Fanning,  vice-  Mirror  building  were  purchased 

as  t  fresident;  George  W.  Helm  Jr.,  from  the  Olathe  Mirror  Trust, 

r,  and  Walter  L.  Rim-  of  which  John  W.  Breyfogle  Jr. 

er  ha' tnels,  secretary.  is  trustee,  and  the  land  from 

low  f  Norman  R.  Baker,  e<ntor  of  Breyfogle. 

the  Journal  New's,  is  a  former  The  Johnson  County  Demo- 
•iesident  of  the  New  York  State  crat,  in  the  Hodges  family  since 

<iety  of  Newspaper  Editors,  its  inception  in  1921,  was  pur- 

In  addition  to  the  Rockland  chased  from  Frank  Hodges  and 

^iaily,  Westchester  County  Pub-  the  trustees  under  the  will  of 

aishers  Inc.,  owns  eight  daily  the  late  Gov.  George  H.  Hodges, 

l^d  two  weekly  newspapers  in  a  partnership  owning  the  stock 

l^'estchester  County.  of  the  Johnson  County  Publish- 

i !  The  counties  are  linked  by  the  ing  Co. 

IJ’appan  Zee  Bridge  on  the  New  'The  Democrat  has  supported 
jyork  State  Thruway. 


as  be 


he 


the  Democratic  party.  The  Mir¬ 
ror,  which  survived  a  Quantrill 
raid  in  1862,  has  been  Republi¬ 
can.  The  combined  publication, 
Mr.  Johnson  said,  will  be  in¬ 
dependent. 

“This  is  one  of  the  fastest 


News  Names 
the  J  Winter  Co. 
arstp-  Miami,  Fla. 

^rty  u  The  Miami  News,  has  ap- 
blishi;  minted  the  Hal  Winter  Co.  of  growing  fields  in  the  Midwest,” 
he  ne  giami  Beach  as  travel  and  re-  Mr.  Johnson  said.  “Practically 
ort  representative  for  the  Car-  overnight,  Olathe  has  changed 
bbean  area  Lower  Antilles,  from  a  town  to  a  city.” 

Nassau,  Cuba,  Mexico  and  Cen-  • 

ral  America.  Hern  igs  Purchase 

•  Sierra  Maclre  News 

^  ^  C  &  W  Appoilltetl  SIERRA  Madre.  Calif. 

'  Montreal  The  Sierra  Madre  News,  a 

The  Montreal  Gazette,  previ-  weekly  has  been  sold  by  Harry 
nir  is  represented  by  Gilman,  Elwood  to  Ed.  E.  Herwig  and 
le  Po^  ^'icoll  and  Ruthman,  has  ap-  Mrs.  Edna  M.  Herwig. 

Editi^  minted  Cresmer  &  Woodward  Mr.  Herwig  was  managing 
forai  **  national  advertising  rep-  editor  of  the  Anaheim  Gazette 

t  covi  ^*^^^tive.  for  the  past  year. 
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Poulos  and  Byrne 
Buy  Unitypo  Daily 

Colorado  Springs,  Colo. 

Mr.  and  Mrs.  Constantine 
Poulos  of  Colorado  Springs,  and 
Edward  J.  Byrne  of  Jamestown, 
N.  Y.,  have  purchased  the  Uni¬ 
typo,  Inc.  interest  in  the  James¬ 
town  (N.  Y.)  Sun. 

The  purchase  price  was  not 
disclosed  but  the  transaction 
gives  the  trio  majority  interest 
in  the  Jamestown  newspaper,  it 
was  said. 

Unitypo,  a  subsidiary  of  the 
International  Typographical 
Union,  has  had  a  substantial 
interest  in  the  Sun  for  several 
years.  The  morning  paper  was 
established  after  union  printers 
left  the  Jamestown  Post -Journal 
on  strike  in  1949. 

Mr.  Byrne,  the  editor,  will 
continue  to  direct  operations  of 
the  newspaper.  Mr.  Poulos  will 
direct  the  Sun  Corporation. 

Mr.  Poulos,  a  former  war  and 
foreign  correspondent,  is  man¬ 
aging  editor  of  the  Colorado 
Sirrings  Free  Press,  a  Unitypo 
newspaper  established  to  com¬ 
pete  with  the  Colorado  Springs 
Gazette-Telegraph.  His  wife  is 
the  former  Ann  Maytag. 

ITU  President  Elmer  Brown 
said  Mr.  Byrne  would  keep  an 
interest  in  the  Free  Press  and 
Pasco  (Wash.)  Columbia  Basin 
News  on  a  consultant  basis. 


THE  DAY 

NEW  LONDON,  CONN. 

Covering  Southeastern  Connecticut 
Since  1881 

Announces 
the  appointment  of 

Johnson,  Kent,  Gavin  &  Sinding,  Inc. 

With  offices  in  New  York,  Chicago, 

Boston,  Detroit,  Atlanta,  Greensboro, 
Minneapolis,  San  Francisco,  Los  Angeles 

as  National  Representatives 
Effective  January  1,  1960 

Barnard  L.  Colby 

General  Manager 

9 _ • 


Rountree  Buys 
Daily  in  Oregon 

Ashland,  Ore. 

Sale  of  the  Ashland  Daily 
Tidings  to  Edd  E.  Rountree  of 
West  Linn,  Ore.,  has  been  an¬ 
nounced  by  Graham  M.  Dean 
and  Ruthe  W.  Dean,  who  have 
owned  the  Tidings  since  1951. 
The  change  of  ownership  was 
effective  Jan,  1. 

Brokerage  Partner 

For  the  last  five  years  Mr. 
Rountree  has  been  a  partner 
in  StjTpes,  Rountree  and  Co., 
San  Francisco  brokerage  firm 
specializing  in  newspaper  prop¬ 
erties.  Prior  to  that  time,  he 
was  publisher  of  newspapers  at 
Healdsburg,  Sunnyvale  and  Los 
Altos,  CaliL  Earlier  in  his  ca¬ 
reer,  he  was  with  International 
News  Service.  He  is  a  graduate 
of  Fresno  State  College  and  the 
University  of  Missouri  School  of 
Journalism. 

Mr.  and  Mrs.  Dean,  who  also 
own  the  Yreka  (Calif.)  News 
and  the  Artesia  (N.  M.)  Press, 
will  continue  to  make  their 
home  in  Ashland. 

Before  purchasing  the  Tidings 
in  1951,  Mr.  Dean  was  an  ex¬ 
ecutive  with  Speidel  Newspa¬ 
pers  for  25  years. 
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Report  on  Reporters: 

‘Den  Mother’  Ready 
For  Moon  Trip  Now 


By  Richard  Frie<lman 

While  President  Eisenhower 
was  makinpT  diplomatic  history 
last  month  w’ith  his  11-country 
peace  tour,  histoi-y  of  another 
sort  was  being  served  up  by  a 
member  of  the  press  corps  which 
accompanied  him. 

The  history-maker  was  a  tall, 
blonde  reporter  with  a  hatbox 
full  of  food  under  her  arm,  a 
camera  over  her  shoulder,  and 
an  exuberance  which  made 
India’s  Prime  Minister  Nehru 
wonder  if  he  should  go  back  to 
standing  on  his  head. 

Her  name  is  Elaine  Shepard, 
correspondent  for  Women’s 
News  Service,  an  affiliate  of 
Bell  Syndicate,  and  the  only  fe¬ 
male  among  the  80-odd  reporters 
on  the  tour. 

Exclusive  with  Nehru 

Miss  Shepaixl  managed  an  ex¬ 
clusive  interview  with  Nehru, 
was  singled  out  for  a  chat  by 
Pakistan’s  President  .4yub  Khan, 
and  hung  Nav^r  protocol  out  to 
diy  when  she  spent  three  days 
on  an  aircraft  carrier. 

When  she  returned  to  the 
United  States,  her  quip  about  the 
trip  was  well  quoted  in  the  news: 
“I  felt  like  a  den  mother  to  an 
elite  male  harem.” 

This  “den  mother”  elaborated 
on  her  experiences  as  she  was 
unpacking  in  her  off-Central 
Park  apartment  the  other  day. 

“It  was  one  big.  oblong  blur 
for  four  weeks,”  Miss  Shepai-d 
related,  “but  I  loved  it.  I 
wouldn’t  have  missed  this  trip  if 
I  had  to  swim  over  with  a  type¬ 
writer  between  my  teeth.” 

Earned  Her  Seal 

Miss  Shepai-d  felt  she  “earned 
her  seat  on  the  plane”  when  she 
badgered  tbe  Indian  government 
to  the  point  that  it  granted  her 
an  exclusive  with  Nehru,  whose 
comment  was  “You  were  de¬ 
termined  to  track  me  down.” 

Questioning  him  about  yoga, 
which  she  practices  herself.  Miss 
Shepard  stymied  the  Prime 
Minister  with:  “Do  you  still 
stand  on  your  head?” 

He  looked  startled,  then 
pondered  and  answered  “No,  I 
do  not  have  time.” 

“I  missed  the  Taj  Mahal  tour 
because  of  the  intei-view,”  Miss 
Shepard  said,  “but  most  of  the 
reporters  took  their  hats  off  to 
me.” 


It  was  in  New  Delhi  that  she 
encountered  her  only  confusion 
with  hotel  accommodations.  Miss 
Shepard  naturally  bunked  alone, 
but  this  time  she  was  doubled 
up  with  a  “Miss  Kevin  McCann.” 

The  matter  was  straightened 
up  quickly  when  the  hotel  was 
informeil  “Miss  McCann”  was 
the  gentleman  who  wrote  Presi¬ 
dent  Eisenhower’s  speeches. 

Evens  the  .Scope 

One  of  the  highlights  of  her 
tour  was  her  three-day  visit  to 
the  Aircraft  Carrier  Essex,  and 
its  3,180  men,  based  in  the 
Mediterranean.  Miss  Shepard 
was  aware  of  Navy  reluctance 
to  let  a  woman  aboard  and  ques¬ 
tioned  Press  Secretary  James 
C.  Hagerty  about  it  beforehand. 
He  told  her  “Miss  Shepard,  you 
are  travelling  with  the  Com- 
mander-in-Chief.” 

“Two  years  ago  the  Navy 
wouldn’t  let  me  into  the  South 
Pole,”  she  grinned.  “Now-,  I 
evened  the  score.” 

When  she  stepped  aboard  the 
Essex  she  needed  no  introduc¬ 
tion  to  Vice  Admiral  George  W. 
.■Vnderson,  commander  of  the 
Sixth  Fleet.  He  lived  across  the 
street  from  her  in  Washington. 
Her  nextdoor  neighbor  in  the 
capital — the  deputy  chief  of  .staff 
— was  also  aboai-d. 

The  newsmen  were  quartered 
four  to  a  room  below  decks  and 
“couldn’t  lift  their  heads  without 
banging  them,”  Miss  Shejjard 
laughed. 

She  occupied  the  chief  of 
staff’s  suite  with  a  bedroom, 
closet,  bureau,  livingroom,  desk, 
two  telephones,  priv-ate  bath¬ 
room.  The  Admiral’s  Marine 
orderlies  waited  outside  the  door 
to  deliver  her  copy  and  take 
messages. 

Fawn-(x>lorcd  (Coveralls 

Her  appearance  on  deck  in  a 
fawn-colored,  form-fitting  pair 
of  cov-eralls  elicited  the  follow¬ 
ing  from  Hearst  Correspondent 
Bob  Considine: 

“Miss  Shepard’s  arrival  on  the 
Essex  was  the  greatest  thing 
that  happened  to  the  Navy  since 
they  switched  from  sail  to 
steam.” 

Finding  it  difficult  to  describe 
the  coveralls.  Miss  Shepard  dug 
them  out  of  a  suitcase,  held 
them  in  front  of  her  and  pointed 
out  they  were  “cinched  at  the 


Elaine  Shepard  enjoys  mess  with  Essex  crew. 


waist  and  tight  at  the  chest.” 

She  summed  up  her  experi¬ 
ence  on  the  Essex  with  “It  was 
Barbara  Eisenhower  and  I  and 
the  Sixth  Fleet.” 

The  President’s  daughter-in- 
law  was  on  the  Des  Moines  with 
the  rest  of  the  official  party.  Mr. 
Hagerty  held  press  conferences 
from  there  with  the  Essex  by 
phone  and  always  addressed  the 
group  as  “Gentlemen  and  Lady.” 

Free  loiundry 

“In  spite  of  the  Navy  being 
pretty  fussy  about  their  ship,  I 
went  all  over  the  Essex,”  Miss 
Shei)ard  related. 

The  ship’s  laundry  washed 
her  clothes,  having  them  back 
in  three  hours  and  “then  asked 
me  if  I  had  any  more  for  them 
to  do,”  she  added. 

The  first  night  she  was  aboard 
the  Essex,  a  bulletin  over  the 
incom  infonned  the  men:  “Please 
.see  that  your  towels  are  all  the 
way  around.  Elaine  is  aboard!” 

The  print  shop  made  a 
Christmas  card  for  her  and  a 
couple  of  times  she  joined  the 
crew  in  singing.  “One  time,” 
she  said,  “it  was  a  boy  whose 
grandmother  was  an  American 
Indian — his  name  was  Flynn. 
Flynn  put  on  a  war  bonnet, 
played  the  hannonica  and  we 
really  whooped  it  up.  I  was  dead 
on  my  feet  but  the  excitement 
kept  me  going.” 

She  took  down  names,  ranks, 
rates,  serial  numbers,  home 
addresses,  and  some  of  the  boys’ 
experiences  for  use  in  future 
features. 

But  being  a  female  Ernie  Pyle 
had  one  drawback. 

Her  suitcase  had  to  be  shipped 
out  hours  liefore  she  departed, 
and  while  Miss  Shepard  was 
busy  on  a  story,  her  Marine 
guards,  in  a  show  of  apprecia¬ 
tion,  packed  her  bag. 

They  threw  in  eveiy  single 
pair  of  shoes,  all  her  money,  and 
all  her  film  and  flash  bulbs.  “I 
rooted  around  and  found  my 
Arctic  fur  boots,”  she  said. 


Miss  Shepard  bought  film  ar 
bulbs  in  the  ship’s  store,  U,; 
rowed  money  until  she  coii 
catch  up  to  her  suitca.se,  ar 
tramped  into  Africa  with  f. 
boots  on. 

Her  most  harrowing  ex))er 
ences  came  the  half-dozen  tim 
she  rode  in  the  open  pre 
l)hotographers’  truck.  “We  we 
on  it  in  all  kinds  of  woath 
and  men  were  shoving  and  tisli 
ing  for  position.  They  wsr 
friendly  one  minute  and  savs^ 
the  next.  I  thought  they  we 
trying  to  kill  each  other.  A: 
they  swore  in  an  assortment 
languages.” 

She  said  one  photographer  fi 
off  the  track  and  under  a  inutu 
cycle  and  another  jumped  o  ' 
was  bitten  by  a  horse,  got  l  a 
on  the  track,  and  fell  off  t:| 
other  side.  r 

Kcgretled  High  Heels 

The  one  time  Miss  Shepai 
wore  high  heels  she  regiett-l 
it.  It  was  at  the  New  Delhi  Cu 
tural  Fair  and  the  crowd  of  soc^ 
two  million  got  out  of  har: 

Two  reporters  were  pullic 
her  by  the  fingertips  through  t 
mob,  and  Miss  Shepai-d  slipia 
She  went  down,  face  first — lii? 
in  the  mud. 

When  she  got  ui),  a  sti  - 
.sei-vice  man,  thinking  she 
part  of  the  crowd,  picked  h. 
up  and  threw  her  15  feet  to 
side. 

Miss  Shepard  told  hi 
“Listen,  you  five-cent  Fiip(H| 
don’t  you  ever  do  that  again! 

Miss  Shepard  didn’t  kne 
why  she  was  the  only  woman  f 
the  press  plane  but  felt  “it  ja? 
happened  that  way  and  no  w 
planned  it  as  such.” 

She  was  accredited  on  Nov. 
but  didn’t  find  out  about  it  un: 
she  returned  from  Cuba  ' 
Thanksgiving. 

At  that  time  Miss  Shepard  fc 
just  completed  a  hectic  fo 
months.  She  covered  Nixoij 
trip  to  Russia  in  July,  wan 

(Continued  on  next  page) 
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pentagon  Devises 
News  Tour  Pattern 

Bv  (iorilon  E.  While 
K&l*  WaHhinicton  Bureau 

Washington  enables  us  to  pive  a  picture  of 
Public  relations  officers  from  our  defenses  in  a  balanced  fash- 
U.  S.  service  detachments  all  ion  all  across  the  board.  There’s 
over  the  world  met  here  this  no  indication  the  services  are  un¬ 
week  to  consider  one  prime  happy  so  long  as  such  a  trip  is 
question:  conducted  fairly.” 

“How  can  an  escorted  trip  Mr.  Snyder  also  emphasized 
abroad  for  newsmen  achieve  that  on  this  trip  the  fcroup  in- 
maximuni  results?”  terviewed  the  president  of  three 

Dissected  in  greatest  detail  countries  (including  General- 
was  a  recent  27,000-mile  swing  issimo  Chiang  Kai-chek)  and 
through  the  Far  East  by  18  met  with  several  U.  S.  ambas- 
newsmen  via  a  Defense  Depart-  sadors  in  the  area, 
ment  plane.  The  tour  lasted  28  “This,”  Mr.  Snyder  empha- 
days.  sized,  “we  couldn’t  do  for  an 

„  ,  ,,  individual  reporter.” 

Pattern  for  tulure  The  trip,  he  added,  will  l)e  a 

Murray  Snyder,  Assistant  De-  pattern  for  a  tour  of  Europe 
fense  Secretary  for  Public  Af-  this  spring. 

fairs,  who  presided  over  the  ^R^.^emely  W<M-th while’ 
iwstmortem  on  the  trip,  .said: 

“This  was  an  experiment  and  Mr.  Snyder  was  enthusiastic 
it’s  been  .so  successful  we  are  about  the  amount  of  copy  the 
going  to  project  it  (as  a  pattern  trip  produced, 
for  future  trips).”  Philip  W.  Dodd,  who  covers 

The  jaunt  differed  markedly  the  Pentagon  for  the  Chicago 
in  this  respect  from  others  pre-  Tribune,  commented  that  the 
viously  run  by  the  Pentagon:  trip  “was  awfully  fast”  and  that 
no  single  service  “hosted”  the  jierhaps  “too  much  was  crowded 
newsmen.  They  visited  first  with  into  our  schedule.”  But  he 
?  .\dmiral  Harry  D.  Felt,  Com-  added: 
mander-in-Chief,  Pacific  Forces,  “I  thought  the  trip  was  ex¬ 
in  Honolulu  and  stopped  back  tremely  worthwhile.  On  a  trip 
for  a  second  talk  with  him  at  with  one  of  the  services  all 
the  end  of  the  swing.  you’d  get  is  their  viewpoint. 


A  BRACE  OF  NEWS — Wearinq  a  neck  cast  as  he  recovers  from  injuries 
suffered  in  an  automobile  accident  last  year,  Clark  R.  Mollenhoff  (at 
riqht)  covers  a  conference  with  Aqriculture  Secretary  Eira  Taft  Benson 
for  the  Des  Moines  Register  &  Tribune. 


‘Extremely  WsM-lliwliile’ 


the  end  of  the  swing.  you’d  get  is  their  viewpoint. 

“Some  members  of  Congress,”  It’s  good  to  get  away  from  the 
Mr.  Snyder  said,  “have  objected  Pentagon  and  to  see  that  uni¬ 
te  what  they  call  ‘excessive  fication  (of  the  services)  is 
salesmanship’  by  some  particu-  working.” 

lar  serv’ice.  This  type  of  tour  Going  further,  Mr.  Dodd  sug- 


lar  serv’ice.  This  type  of  tour  Going  further,  Mr.  Dodd  sug- 

gested  that  (native)  newsmen 
n  M/T  A I  from  countries  in  the  Far  East 

Ugh  JVlothGV  should  be  taken  around  on  the 

same  kind  of  trip  by  the  De- 
(ConUnued  from  page  f,2)  Department  so  they  could 

- see  how  large  a  community  they 

London  and  Scotland  when  are  a  part  of. 

President  Eisenhower  visited  Chief  “chaperone”  for  the 
there,  then  went  down  to  Pana-  tour  was  the  Pentagon  news 
ma  to  cover  the  uprisings,  and  chief,  Orville  Splitt.  The  group 
finally  to  Cuba  to  see  Castro.  traveled  in  a  I)C-6  with  some 
Miss  Shepard  is  a  former  seats  that  could  be  converted 
actress,  model,  television  moder-  into  a  dozen  bunks  for  long 
ator  and  Junior  Washington  jumps.  Newsmen  paid  only  for 
hostess  (E&P,  July  25,  p.  52),  their  own  food  and  lodging, 
and  an  accomplished  photogra-  which  ran  a  few  hundred  dol- 
Pher.  lars. 

She  said  she  hones  to  finish  an  Those  making  the  tour: 

I  autobiography  by  February,  then  Elton  Fay,  Associated  Press, 

either  go  to  the  Winter  Olym-  Arnold  Dibble,  Tokyo  Bureau, 

pics  or  co-author  a  play  about  United  Press, 
her  experiences  in  Russia.  Warren  Rogers,  New  York 

Looking  back  on  the  grand  Herald-Tribune. 
tour,  .Miss  Shepard  said.  “To  me  Max  Johnson,  U.  S.  News  and 
travelling  with  the  President —  World  Report. 
well,  what  else  could  a  girl  want.  Gen.  Tom  Phillips,  St.  Louis 
I  can’t  think  of  anything  for  an  Post-Dispatch. 
encore  unless  it  would  be  a  trip  Tony  March,  Army-Navy-Air 
to  the  moon.”  Force  Times. 
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Roy  Whitman,  Army-Navy- 
Air  Force  Journal. 

Jim  Roper,  CBS  News. 
Robert  Abernethy,  NBC 
News. 

Steve  McCormick,  Mutual 
Broadcasting  System. 

Dick  Fryklund,  Washington 
Evening  Star. 

Paul  Martin,  Gannett  News 
Service. 

Dave  Kraslow,  Knight  news¬ 
papers. 

Jack  Wilson,  Cowles  Publica¬ 
tions, 

Don  Shannon,  Los  Angeles 
Times. 

Jim  Elliott,  Norfolk  Ledger- 
Star. 

Phil  Dodd,  Chicago  Tribjine. 
Tom  Ross,  Chicago  Sun- 
Times. 

• 

Officers  Named 
For  Paper  Mill 

Chicago 

Wilbur  C.  Munnecke,  a  vice- 
president  of  Field  Enterprises 
Inc.,  has  been  elected  president 
of  the  Manistique  Pulp  &  Paper 
Co.,  Manistique,  Mich.,  recently 
purchased  by  Field  Enterprises 
from  the  Trenton  (N.  J.)  Times 
Newspapers  and  the  James 
Kerney  Foundation. 

Other  officers  chosen  are 
Frank  S.  Hoholik,  manager  of 
the  mills,  vicepresident  and 
general  manager;  BuiTon  J. 
Nelson  of  the  Newspaper  Di¬ 
vision  of  Field  Enterprises,  vice- 
president;  George  B.  Young, 
vicepresident.  Field  Enterprises, 
.secretary;  and  John  F.  Cross 
Jr.,  treasurer.  Also  named  as  a 
director  was  Carl  J.  Weitzel, 
executive  vicepresident  of  Field 
Enterprises. 

Mr,  Munnecke  said  the  mill 
’  operations  will  continue  un¬ 
changed,  with  continuing  pro¬ 
duction  and  experimentation  in 
a  flotation  process  for  making 
•  newsprint  from  de-inked  waste 
paper. 


Mas»  Meilia  Guide 
Preparetl  by  Prof 

Iowa  City,  Iowa 

A  new  l)ooklet,  “Organiza¬ 
tions,  Publications,  and  Direc¬ 
tories  in  the  Mass  Media  of 
Communications,”  has  l)een  pre¬ 
pared  by  Professor  Wilbur  C. 
Peterson,  head  of  the  bureau 
of  media  service  in  the  State 
University  of  Iowa  school  of 
journalism. 

The  24-page  booklet  lists  120 
American  and  international 
mass  media  organizations,  pro¬ 
viding  name  of  publications, 
address,  and  a  description  of 
objectives  and  .services,  with 
data  on  membership  and  meet¬ 
ings. 

The  liooklet  also  provides  a 
recommended  list  of  periodicals 
for  reading  in  each  area  of  the 
mass  media.  The  liooklet  also 
includes  a  directory  of  42  mass 
media  directories. 


New  Peni»ioii  Plan 
Gives  Higher  Benefits 

Cleveland 

The  three  Cleveland  dailies. 
Plain  Dealer,  News  and  Press, 
and  the  Cleveland  Newspaper 
Guild  have  signed  a  new  pension 
plan  covering  approximately  700 
employees. 

Under  the  plan,  an  employee 
with  30  years  of  service  will, 
at  age  65,  be  eligible  for  a 
monthly  pension  of  up  to  $225. 
The  scale  runs  down  to  a  mini¬ 
mum  of  $120  a  month. 

The  plan  replaces  one  that 
had  been  in  effect  since  Jan.  1, 
1956,  under  which  lesser  bene¬ 
fits  were  obtainable.  No  one  had 
retired  under  that  plan. 

Payments  into  a  trust  account 
are  made  by  the  publishers. 
Members  of  the  Guild  yielded 
certain  scheduled  pay  raises  to 
help  make  the  pension  possible. 


the  Chica{/o  Sun-Times: 

I  •  J  “Tabloids  have  reached  ma- 

M  iMOlOlUS  turity  in  the  past  decade  or  two 

{Continued  from  page  63)  •  •  •  The  tabloid  format  does  not 

^vem  content,  as  some  people 

™  .  may  believe  .  .  .  The  Sun-Times 

There  is  far  1^  emphasis  on  ^ 

crime  ^  and  other  sensational  ^^c.)  than  most  standaixl  size 
news.  papers,  and  it  also  seeks  to  give 

Harold  G.  Kei-n,  publisher  of  ^  ^^11  and  well-rounded  news 

^116  Boston  Iv€COT(l  Und  A.7H€Tt-  I'epQj-^  ** 

i  It’s  true  that  there  still  are 

“It  IS  my  opinion  ^at  the  instances  of  “jazz  joumalism,” 
tabloid  newsqiapei  s  of  today  cases  are  rare. 


cannot  be  considered  sensational 
newspapers  —  large  headlines, 
yes,  but  large  headlines  are  the 
pattern  and  custom  of  most 
metropolitan  daily  newspapera, 
whether  they  are  tabloid  or  so- 
called  standaixl-size  .  .  . 


When  Era  Began 

The  modem  tabloid  era  was 
bom  in  1919  with  the  founding 
of  the  Mew  York  Illustrated 
Daily  Mews  by  Joseph  Medill 


“I  see  no  great  difference  Patter^n  and  Robert  R.  Mc- 
between  the  content  of  the  pres-  Ckirmick,  publishers  of  the  Cln- 
entKlay  tabloid  newspapers  and 

those  of  any  other  mass  cii-cula-  foundation  was  laid 


tion  newspaper.  One  thing  is 
certain,  tabloid  editors  have 
learned  a  technique  of  present¬ 
ing  news  and  infoimation  in 
more  easily  read  stories  with  a 


many  years  liefore. 

Small-sized  newsi>apers  were 
quite  common  during  the  colonial 
period  and  even  through  the 
19th  century.  But,  once  news- 


considerable  amount  of  time  P^nt  became  plentiful,  the  shift 
■  was  to  blanket  sheets — some  of 

®'  which  were  considerably  larger 

More  Reliable  than  today’s  standard-sized 

Jack  Foster  editor  of  the  first  attempt  at  an  illus- 

Denver  Rocky  Mountain  Mews:  ^^bloid  was  the  old  New 

In  the  hist  25  yeais  metro-  York  Daily  Graphic,  published 
pohtan  tabloids  have  ^me  between  1873  and  1889,  which 
more  reliable,  better  edited,  more  featured  Stephen  H.  Horgan’s 
informative,  and  more  conseiwa-  g^rly  experimental  halftone  en- 
tive  in  the  sense  that  they  are  pj-avings.  Frank  A.  Munsey  also 

XT  tried  his  ill-fated  hand  at  tab- 
“The  Rocky  Mountain  Mews  publishing  in  1891,  but  the 
chan^  from  stondard  foi-m  to  small-sized  New  York  DaUy 
tabloid  in  April,  1942.  Our  cir-  Continent  lasted  less  than  five 
culation  then  Avas  40,000.  It  is  months 

now  160,000.  In  that  time  our  However,  it  was  not  these 
emphasis  has  gradually  shifted  American  efforts  that  stimulated 
from  a  glandular  type  of  news  f^e  tabloid  era  that  followed, 
to  news  of  a  more  thoughtful  Rather,  it  was  the  success  of 
kind,  ^r  reporting  has  greatly  tabloids  in  England  that  spurred 
expanded,  our  coverage  has  be-  American  imitatoi-s. 
come  more  penetrating,  our 

editing  sharper,  and  our  writing  Founded  for  ^  omen 

livelier.  We  shifted  from  the  -  ,  ,  ,  i  ^  j 


Founded  for  ^'omen 


...  .  ..  The  first  widely  cireulated 

entertainment,  sometimes  sensa-  .  , ,  ■  .  ..  r  ?  r>  -i 

.  •  1  4.  „  i  4.  tabloid  was  the  London  Daily 

tional,  type  of  news,  to  a  more  j  ■  mno  u 

sober  type  because  we  felt  this  /  >,  f  ' 

was  fulfilling  more  completely  Harmsworth  (who  later 

the  reader’s  increasing  dLand  Viscount  Northcliffe) . 


for  greater  infoi-mation.’’  tabloid  was  found^  as  a 

newspaper  for  women,  but  soon 
Glenn  Neville,  editor  of  the  convei-ted  into  a  sensational 


New  York  Mirror: 


and  amusing  illustrated  sheet  of 


“The  tabloid  newspaper  is,  by  general  interest.  Its  success  was 
its  nature,  sensational  in  ap-  almost  immediate.  The  circula- 
pearance.  It  strives  to  sell  the  tion  soai^ed  to  more  than  a  mil- 
day’s  most  impressive  story  and  lion  by  1909,  as  two  competitors, 
does  so  with  large  type — usually  the  Daily  Sketch  and  the  Daily 
120  point,  but  often  132  point  Graphic,  entered  the  tabloid 
and  144  point.  It  also  displays  field. 

photographs  with  as  much  art-  The  New  York  Illustrated 
ful  as  it  can  command.  But  the  Daily  Mews,  which  dropped  the 
tabloid  in  most  instances  has  “Illustrated’’  from  its  name 
outgrown  its  overemphasis  on  during  the  first  year,  made  its 
sex  and  crime.  It  has  discovered  bow  on  June  26,  1919  as  a  tab- 
there  is  a  better  living  in  honest  loid  picture  daily.  In  the  paper’s 
living.  In  other  woixis,  it  tries,  first  editorial,  Patterson  and 
within  space  limitations,  to  be  McCormick  set  forth  the  publi- 
a  newspaper  .  .  .’’  cation’s  aims  thus: 

Milbum  P.  Akers,  editor  of  “The  Illustrated  Daily  News 


is  going  to  be  your  newspaper. 
Its  interests  will  be  your  inter¬ 
ests.  Its  policy  will  be  your 
ixilicy.  It  is  not  an  experiment, 
for  the  appeal  of  news  pictures, 
and  brief,  well-told  stories  will 
be  as  apparent  to  you  as  it  has 
been  to  millions  of  readers  in 
European  cities.  It  will  not  be 
a  competitor  of  other  New  York 
moiTiing  newspapers,  for  it  will 
cover  a  field  that  they  do  not 
attempt  to  cover. 

“No  story  will  be  continued  to 
another  page — that  is  to  save 
you  trouble.  The  print  will  be 
large  and  clear.  You  can  read  it 
without  eye  strain.  The  paper 
is,  as  you  see,  of  convenient  size. 
You  can  turn  the  i>ages  in  the 
.subway  without  having  it 
whisk^  from  your  hands  by  the 
draft.  You  can  hang  to  a  strap 
and  read  it  without  the  skill  of 
a  juggler  to  keep  its  pages  to¬ 
gether  .  .  .’’ 

British  Model 

In  nearly  every  respect  the 
early  Daily  Metes  was  a  copy  of 
the  London  Daily  Mirror.  Its 
foim,  make-up,  and  contents 
were  plainly  modeled  after 
Northcliffe’s  successful  innova¬ 
tor  in  England. 

The  fii*st  issue  of  the  Daily 
Mews  featured  a  full-length 
front  page  photograph  of  the 
Prince  of  Wales  (later  King  Ed¬ 
ward  VIII  and  Duke  of  Wind¬ 
sor)  ,  whose  forthcoming  visit  to 
America  had  stirred  the  imag¬ 
inations  of  the  fairer  sex.  As  a 
promotion  gimmick,  the  paper 
announced  the  sponsorship  of  its 
own  beauty  contest,  proclaiming 
in  a  full-page  ad:  SEE  NEW 
YORK’S  MOST  BEAUTIFUL 
GIRLS  EVERY  MORNING  IN 
THE  ILLUSTRATED  DAILY 
NEWS. 

There  was  great  initial  inter¬ 
est  in  the  Daily  Mews,  but  the 
cireulation  dropped  from  200,000 
to  26,000  by  the  second  month. 
Stanley  Walker,  long-time  New 
York  new'spapennan,  described 
in  his  book.  City  Editor,  how 
the  staff  of  the  New  York  Times 
one  day  was  discussing  the 
straggling  and  unsightly  infant, 
which  appeared  doomed. 

“Everybody  except  CaiT  V. 
Van  Anda,  the  managing  editor, 
was  contemptuous  of  this  bi-ash, 
sickly  child  of  the  Chicago  Trib¬ 
une,”  he  stated.  “Mr.  Van  Anda, 
a  man  of  great  foresight  in 
such  matters,  told  his  associates : 
‘No,  I  think  you  are  wrong.  This 
paper  should  reach  a  circulation 
of  2,000,000.’  In  1934  the  Sun¬ 
day  Mews  passed  2,000,000.’’ 

Instead  of  abandoning  the 
paper,  the  publishers  stepped 
1  up  the  tempo,  pumping  more 
pictures,  more  human  interest, 
and  even  more  sensational  copy 
into  its  tabloid  veins,  until  it 
;  became  a  threat  to  William 
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A  recognizable  trait  of  Loaf 

Island's  tabloid  Newsday  is  tin 
horizontal  makeup. 

Randolph  Hearst’s  morninj 
American. 

Hearsl  Venture 

To  meet  the  competition,  the 
American  added  a  tabloid  illus¬ 
trated  supplement  to  its  regular 
issue.  In  the  bitter  circulation 
fight  that  followed,  each  jiaper 
tried  to  outdo  the  other.  'The 
daily  prizes  in  the  various  lot¬ 
teries  conducted  by  the  papers, 
for  example,  were  forced  up 
from  $1,000  to  $25,000. 

Finally,  in  June,  1924,  Hearst 
launched  his  own  tabloid,  the 
Daily  .Mirror.  This  was  followed, 
in  September,  1924,  by  the  ap¬ 
pearance  of  the  Evening  Grt- 
phic,  founded  by  BeraaiT  Mae 
fadden,  publisher  of  physical 
culture  and  popular  fiction 
magazines. 

By  the  end  of  1925,  the  total 
cireulation  of  these  three  New 
York  picture  papers  was  1,350,- 
000,  of  which  the  Daily  Mem 
had  1,000,000,  the  Daily  Mirror, 
250,000,  and  the  Evening  Gror 
phic,  100,000.  Thus,  within  sii 
years  of  its  establishment,  the 
Daily  News  had  secured  the 
largest  circulation  of  any  daily 
paper  in  the  United  States. 

Willard  Grosvenor  Bleyer, 
pioneer  journalism  educator  and 
historian,  pointed  out  in  hk 
Main  Currents  in  the  Histor) 
of  American  Journalism  that 
the  two  morning  tabloids  ap¬ 
parently  created  a  new  group 
of  readers. 

“Betw’een  1919  .  .  .  and  1928 
.  .  .  the  other  New  York  morn¬ 
ing  papers  decreased  in  ciren- 
lation  only  26,000.  The  two  tab¬ 
loids,  therefore,  seemed  to  haw 
attracted  over  a  million  persMi 
who  had  not  previously  read  i 
morning  paper,”  he  explainei 

The  roaring  20’s  were  made 
to  order  for  the  extreme  senat 
tionalism  of  the  tabloid  and  foe 
a  spreading  of  its  journali^ 

{Continued  on  next  page) 


EDITOR  8c  PUBLISHER  for  January  9,  1 


-■sa 


n« 


the 

u» 

lar 

ion 

[)« 

'he 

lOt* 

sn, 

up 

Uk 

ed. 

ap- 

Gr* 

Mm-; 

sical 

CtiOB 


^lew 

SO,- 

evt 

rot, 

Jrt- 

six 

the 

the 

lailp 


syer, 

and 

hk 

tort 

that 

ap- 

roup 

192S 
lom- 
irea- 
tab- 
ha« 
-9(nt 
id  1 
nei 
lade 
na- 
.  f« 

istk 

e) 


Tabloids 

(Continued  from  page  64) 

practices  to  the  standard-sized 
preas. 

Gruphir  Journalism 

The  primary  exponent  of  tab¬ 
loid  sensationalism  during:  this 
paiod  was  Macfadden’s  New 
York  Daily  Graphic,  “which 
jou^t  to  live  by  sensations,  by 
lurid  pictures,  by  a  frank  ap¬ 
peal  to  the  baser  instincts,  with 
1  close  appix>ach  to  pomo- 
paphy,  and  by  discardini?  the 
elemental  i-ules  of  ti-uth-telling,” 
as  Oswald  Garrison  Villard  once 
de8cribe<l  the  paper. 

Macfadden  revived  the  com¬ 
posite  picture,  i)art  photograph 
and  part  drawing,  a  bastard 
art  form  which  i-eproduced  the 
editor’s  conception  of  what  took 
j  place.  The  technique  was  used 
to  illustr  ate  the  b^r-oom  horse- 
Iplay  of  Edward  W.  Br-owning, 
the  teal  estate  operator  who 
married  Ft-ances  Heenan,  known 
to  this  day  as  “Peaches,”  and  the 
jpwtesque  love  story  of  Leona  t-d 
Kip  Rhinelander  and  his  quad¬ 
roon  bride,  the  sad-eyed  Alice 
Jones. 

Right  or  wr-ong,  Macfadden 
could  not  convince  the  t-eading 
public  and  advertisers  that  his 
formula  was  the  answer  to  a 
newspaper  for  the  masses.  The 
Daily  Graphic  went  bankrupt 
in  1932. 

But  the  success  of  the  New 
York  tabloids  started  a  chain 
reaction  across  the  nation,  al- 
thougih  not  all  the  tabloids  fol¬ 
lowed  the  r-acy  character-  of  the 
New  York  press.  By  1925  there 
were  15  big-city  tabloids — in 
Baltimore,  Boston,  Chicago,  Des 
Moines,  Detrxrit,  Los  Angeles, 
New  York,  St.  Louis,  San  Fran¬ 
cisco,  Seattle,  and  Washington. 

Alfred  M.  Lee,  in  his  The 
Daily  Newspaper  in  America, 
pointed  out,  “The  Scripps-How- 
ard  Baltimore  Post  and  Wash¬ 
ington  News  and  the  Vanderbilt 
los  Angeles  News  and  San 
Francisco  Herald,  pint-sized 
counterparts  of  other  dailies, 
had  little  but  size  in  common 
with  the  New  York  Graphic, 
Mirror,  and  News.” 

In  fact,  Cornelius  Vanderbilt 
Jr.  specifically  adopted  a  policy 
of  avoiding  sensational  and  ob¬ 
jectionable  treatment  of  news 
for  his  two  West  Coast  paper's 
and  a  later  tabloid  launched  in 
Miami.  The  thr-ee  newspapei-s 
built  up  sizable  circulations,  but 
withere<l  away  largely  because 
of  the  lack  of  advertising. 

Another  attempt  at  nonsensa- 
tional  tabloid  jour-nalism  was 
Marshall  Field’s  PM,  founded 
®  1940  in  the  hope  that  it  could 
«ist  on  intelligent  writing,  ex¬ 


cellent  pictures,  and  interpreta¬ 
tive  appeal,  but  no  advertising. 
The  tabloid  became  a  daily  jour¬ 
nal  of  extreme  liberal  opinion 
and  failed  to  attract  sufficient 
readers  to  exist.  Field  sold  out 
in  1948,  and  PM  became  the 
New  York  Star,  but  it  failed 
the  following  year. 

The  big-city  tabloid  has  had 
its  weak  moments  over  the  years 
— particularly  during  the  early 
year-s.  But  it  has  contributed 
much  to  the  progress  of  journal¬ 
ism,  and  we  should  not  overlook 
its  good  ix)ints  while  condemning 
its  sins. 

I  wish  I  could  assure  Mr. 
Friedrich  and  his  American 
Scholar  readere  that  the  Ameri¬ 
can  tabloid  is  on  its  way  out, 
but  there  are  indications  that 
the  future  is  likely  to  see  even 
more  .small-sized,  terse  news¬ 
papers. 

• 

2  Political  Hats 
Drop  with  Bang 

Washington 

The  first  two  {lolitical  hats 
fell  into  the  presidential  ring 
last  week  with  a  small  bang, 
accentuated  by  the  news  vacuum 
of  holiday  week  in  the  Capital. 

The  expected  announcements 
of  Senators  Humphrey  and 
Kennedy  were  well-timed  to  hit 
front  pages  while  the  President 
was  in  Augnista. 

Sen.  Hubert  H.  Humphrey 
decided  to  have  his  Dec.  30th 
announcement  conference  late 
the  night  before.  Bill  Sturde- 
vant,  press  aide,  said  the  off¬ 
hand  manner  was  calculated — 
“We  didn’t  necessarily  want  to 
get  in  everyone  in  Washington.” 
Fewer  than  100  newsmen  cov¬ 
ered  the  conference. 

Sen.  John  Kennedy  pulled  a 
Saturday  morning  turnout  which 
overflowed  his  office  suite.  Moved 
to  the  Senate  caucus  room,  the 
session  was  packed  with  nearly 
300  reporters. 

• 

TV  Group  Boycotts 
Governor’s  Parley 

Los  Angeles 

Governor  Edmund  G.  (“Pat”) 
Brown  got  the  boycott  treatment 
here  Jan.  6  from  radio  and  tele¬ 
vision  because  he  wouldn’t  let 
them  bring  their  electrical  para¬ 
phernalia  to  a  press  conference 
for  reporters. 

Governor  Brown  said  it  had 
always  been  his  practice  to  hold 
separate  conferences  for  news¬ 
paper  reporters  and  radio  TV 
men. 

Spokesmen  from  the  broad¬ 
casters,  Clete  Roberts,  KTLA, 
and  Grant  Holcomb,  KNXT- 
CBS,  said  they  were  following  a 
policy  laid  down  by  NBC  and 
CBS  executives  in  New  York. 


Million  Market 

(Continued  from  page  9) 


Last  year  in  round  figures 
these  five  did  a  volume  of  $25,- 
000,000  in  national  advertising. 

“We’ll  do  lietter  than  that 
this  year,”  Mr.  Carr  predicted. 

Mr.  Carr  said  the  operating 
budget  will  lie  well  over  $1,- 
000,000.  It  awaits  approval  of 
the  directors  in  Chicago  dur¬ 
ing  the  week  of  Jan.  17-20,  when 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association  will  be  at 
the  Edgewater  Beach  Hotel. 

But,  meanwhile,  Mr.  Carr 
said  he  can,  if  necessary,  emplov 
the  ser\’ices  of  outside  research 
companies  to  help  him  develop 
the  five-market  story. 

“Fortunately,  we  won’t  have 
to  spend  the  big  amounts  that 
magazines  have  lieen  forced  to 
snend  in  audience  research.”  Mr. 
Carr  commented.  “W'e  don’t  have 
to  establish  numbers,  as  the 
magazines  do  in  regard  to  their 
audiences.  The  image  of  news¬ 
paper  coverage  is  well  fixed.  All 
that  is  necessary  is  to  keep  it 
substantiated,  and  defined. 

“All  our  newspapers  have 
good  records  on  retail  linage. 
Retailers  know  where  to  invest 
their  money  to  make  sales,  and 
that  is  the  story  MMN  is  sell¬ 
ing  advertisers  now.” 

MMN  has  21  .salesmen  now, 
expects  to  engage  14  more,  Mr. 
Carr  .said. 

The  salesmen  are  functioning 
as  teams  under  these  captains: 
Edwin  F.  Green,  Bo.ston  Globe; 
Charles  Clarke,  Milwaukee  Jour¬ 
nal;  Arthur  Layton,  Philadel¬ 
phia  Bulletin;  Joseph  Ambrose. 
St.  Louis  Post-Dispatch;  and 
Wes  Hanford,  Washington  Star. 

Executives  from  the  papers 
will  give  them  promotion  facts 
and  drill  them  on  policies  of  the 
papers. 

Sales  -Staff  Named 

The  sales  roster  as  it  now 
stands  follows: 

In  New  York:  Walter  Holmes, 
from  Newsweek;  Ted  Hellier, 
Time;  A1  Ofstie,  Business  Week; 
Daniel  Gordon,  Donahue  &  Coe; 
Paul  Carter,  Harper-Atlantic 
Sales,  Inc.;  Gordon  Roberts,  Er¬ 
win  Wasey,  Ruthrauff  &  Ryan; 
Jack  McWilliams,  Philadelphia 
Bulletin,  New  York  office;  Wil¬ 
liam  Collins,  St.  Louis  Post-Dis¬ 
patch,  New  York  office;  John 
Carr,  Philadelphia  Daily  News; 
Grant  Flynn,  Batten,  Barton, 
Durstine  &  Osborn;  David  Pod- 
vey,  Hearst  Publications;  Mrs. 
Marion  Wheeler,  McCall’s  and 
Howe  Wheelock,  Scripps-How- 
ard. 

In  Chicago:  Robert  Rowden, 
St.  Louis  Post-Dispatch,  acting 


as  manager;  William  Mullen, 
McCalVs',  Robert  Allen,  St. 
Ixxuis  Post-Dispatch;  Charles 
Seiler,  St.  Louis  Post-Dispatch; 
George  Lewis,  Sports  Afield; 
and  Jack  Slattery,  Philadelphia 
Bulletin,  Chicago  office. 

Detroit:  Brian  Van  Mols, 
O’Mara  &  Ormsbee. 

IjOS  Angeles:  Robert  Reiff, 
American  Home;  and  James 
Pound,  Moloney,  Regan  & 
Schmitt. 

Two  men  have  l)een  named  for 
the  San  Francisco  office  but 
their  names  cannot  be  an¬ 
nounced  until  released  by  those 
now  employing  them. 

• 


Reynolds  Mosher 


2  Executive's  Nametl 
.4t  Detroit  News 

Detroit 

C.  Arthur  Weis,  general  man¬ 
ager  of  the  Detroit  News,  has 
announced  the  appointment  of 
Frank  N.  Mosher  as  business 
manager.  He  succeeds  Norman 
J.  Nicholl  who  is  retiring  after 
52  years  at  the  News. 

Mr.  Weis  also  announced  the 
appointment  of  Patrick  B.  Rey¬ 
nolds  to  the  newly  created  posi¬ 
tion  of  director  of  accounting. 

Mr.  Mosher,  48,  joined  the 
News  staff  Aug.  7,  1933,  and 
served  in  various  capacities  in 
the  circulation  and  advertising 
departments  until  December, 
1952,  when  he  was  appointed 
assistant  business  manager.  He 
has  been  operations  manager  of 
the  News  since  November,  1957. 

Mr.  Reynolds,  43,  joined  the 
accounting  staff  after  10  years 
as  a  certified  public  accountant. 
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CLASSIFIED  CLINIC 


W  ant  AdsBounceBack 


Station  Owners 


In  ’59  With  16%  Gain 


By  Daniel  L.  Lionel 

(^4M,  New  York  Herald  Tribune 


When  folks  associated  with 
the  newspaper  business  took 
time  out  during  the  holiday  sea¬ 
son  to  count  their  blessings,  it’s 
a  safe  bet  that  want  ads  pro¬ 
vided  an  important  part  of  the 
tally. 

With  December  still  to  be 
heard  from,  figures  for  the  first 
11  months  show  that  26  out  of 
every  100  lines  of  advertising 
carried  by  newspapers  were  in 
classified. 

Rushing  ahead  to  make  a 
gootl  account  of  itself  after  fall¬ 
ing  victim  to  ll)o8’s  economic 
setback,  classified,  in  52  cities 
measured  by  Media  Records,  is 
ahead  04,000,000  lines  or  Ui'/c 
for  the  first  11  months.  Only 
financial,  with  a  gain  of  189c 
on  the  basis  of  a  7,600,000  line 
gain,  had  a  better  percentage 
showing. 

While  it  isn’t  yet  clear  whether 
a  new  classified  linage  record 
has  been  set  for  the  nation,  sev'- 
eral  newspapers  hit  new  highs. 
The  Lon  A)i</e!cn  (Calif.)  Times 
by  the  middle  of  November  ran 
its  3  millionth  want  ad. 

Another  breakthrough  to  the 
“magic  million’’  mark  was 
achieved  by  the  Seattle  (Wash.) 
Times.  As  CAM  Lester  J.  .Jen¬ 
kins  puts  it,  “I  got  my  Christ¬ 
mas  present  early  this  year.  A 
million  ads  for  the  first  time 
in  our  history  and  it  came  off 
Friday,  December  11th.  Our  ad 
count  last  year  was  965,109  and 
this  was  the  previous  high  point 
in  our  annual  ad  count.’’ 

Mr.  Jenkins  attributed  no 
small  degree  of  credit  to  a  heavy 
promotional  effort  aimed  at 
“Family  Want  Ads.’’ 


(Continued  from  pat/e  11) 


2  TV  Station 
Sates  Approved 


tinue  for  months  or  years  while  _ i 

the  FTC  seeks  cease-and-desist  ^PProval  action  by  the  Fe*,l 
,  ‘  “  ‘  al  Communications  Coitimisr!«l 

.  this  week  showed  that  Met- ' 
A  few  day.s  before  the  At-  Broadcasting  Corp.  p.,, 

torney  general  s  i-eport  beanie  391  qoo  to  the  Gannett  C^i 
public,  FCC  Cbairman  John  C.  ,  occ^r/  ' 

rw  ^  i  ij  \\T  u-  4.  J-  pany  for  96.b4yc  positive  ce- 1 
Doerfer  told  a  Washington  audi-  ^  ^3  r 

ence  the  Coinmission  s  powers  Stockton, 

were  restricted  because  the  law  ^ _ ..  _ , _ , 


^tuckbiwn 


RAMO-TV  ^ 
NtWSPAKR  BROKERS 


Woshlagtmi,  D.  C. 
Wuhimton  Bldi. 
STcrllng  3-4341 


Attaafa,  Ga. 

HMl«y  Bldg.,  JAduon  5.IS7I  j 
Bdvdriy  Hnb.  Cal. 

Cal.  Bank  Bldg. 
CRMtvIaw  4.2770 


“We  lielieve  if  every  news¬ 
paper  in  America  had  a  picture 
of  an  actual  family  who  had 
used  Want  Ads  successfully  in 
their  paper  once  each  week,  the 
impact  on  the  general  public 
would  be  tremendous  over  a 
period  of  tw'o  or  three  years,’’ 
he  said.  “Our  own  experience 
over  the  last  two  and  one-half 
years  with  a  quarter-page  testi¬ 
monial  ad  of  this  nature  has 
reversed  the  downward  trend 
in  the  number  of  transient  bill¬ 
ings  and  sent  it  back  up  again 
continuously. 

“The  number  of  transient 
billings  which  we  put  out  this 
year  will  lie  back  up  to  alxnit 
where  it  was  in  the  late  1940’s. 
You  will  recall  there  was  a  high 
point  in  the  use  of  Want  Ads 
by  priv’ate  parties  following  tbe 
war  when  many  things  were  in 
short  supply  and  used  articles 
enioved  a  premium  demand.’’ 

The  Las  Vepas  (Nev.)  Re¬ 
view  Journal  hit  its  all-time 
high  ad  count  on  Sunday,  De¬ 
cember  13th,  with  1,034  indi¬ 
vidual  ads.  While  that  makes 
CAM  “Mickey’’  Driscoll  and  her 
staff  very  hanpy.  thev’re  thrilled 
at  some  of  the  i>eople  who  call 
to  place  ads.  Says  Mickey,  “ Dur¬ 
ing  this  past  year  we  have  run 
‘Family  Want  Ads’  for  Mel 
Tonne.  Louis  Prima  &  Keely 
Smith.  Edie  Adams;  Vice-presi¬ 
dents  of  the  Thunderbird,  Des¬ 
ert  Inn  and  other  hotels.  These 
eds  range  from  a  Mercedez- 
Benz  to  a  mink  stole.  Among 
''ur  regular  advertisers  you’ll 
find  bank  presidents,  market 
owners  and  other  so-called  up- 
ner  echelon  citizens.  These  are 
all  individual  ads  on  miscellane¬ 
ous  items. 

“You  can  imagine  the  ‘tizzy’  it 
threw  the  girl  into  on  the  phone 
who  took  the  ad  from  Mel  Tor- 
me.  He  called  us  himself  while 
he  was  staying  at  the  Sahara.’’ 


xu.v.  .X  .XU...-  kOVR,  a  channel  13 1^'  *  w.  h.  o 

ence  the  Commission  s  powers  • _ .„*• _ .  _ ■,*  r.  ■  * 

J  ,  .5  1  vision  station  at  Stockton,  Cilnii  IF  YOU 

were  restricted  becau.se  the  law  Oannett  imrchased  KOVP 
creating  it  was  ambiguous.  He  f^r  $1,500, 00^  a  clrf-te'in' 

S?^‘‘dis^^nt"S^  applicants’’  ICpnt^on  ^he ’^r”i^ ^1954^ 

,  ,  .  .  -  J  .  ...  went  on  the  air  in  1954. - 

of  being  uninformed  in  their  t,,  „  r- _ _ „i.,  .  ■  -SALE  t 

.,  I  .,  r:,/../.,  The  Commission  also  appro- >  x 

attacks  upon  the  FCC.  Metropolitan’s  purchase  ,i,j  ^«n  to 

F.xpluin!.  Presr*  Keference  WTVH,  a  channel  19  TV  s'Jli  ]'3****wav 

tion  at  Peoria,  Ill.,  from  ti  TO  5-586 
Mr.  Doerfer,  who  has  been  Peoria  Journal-Star  for  $611,1  sol 
waming  that  too  much  govern-  oqO.  |  rubiu-*ti. 

mental  inter5-ention  in  the  broad-  j^hn  W.  Kluge  of  Washings 

casting  business  to  clean  the  the  brokerage  firm  of  Jonr.  - 

recent  scandals  may  lead  to  Kreeger  &  Co.  of  Wasiiingi^ 
censorship,  .said  recently  that  the  are  the  principal  stock hol.V  d*iiie.  tc 
press  was  equally  endangereil  Metropolitan. 


Explain!.  Pres!*  Keference 


press  was  equally  endangereil  Metropolitan, 

because  “the  jirinted  media  rely  • 

to  a  large  extent  upon  a  license.’’  n  rk*  •  tr  ii 
Cranston  Williams,  geneml  Collejje  DllllllJI  Hall 


manager  of  the  American  News- 

liaper  Puldishers  Assodation,  Pasadena,  (  ai:.  may  bi 

asked  Mr.  Doerfer  to  clarify  this  ^  $400,000  for  c. 

reference  and  he  repl.^l  that  he  ^truction  of  a  dining  hall  . 
regarded  the  second-class  mail-  Caltech  as  a  memorial  to  t;''' SALES-l 
ing  privi  ege  as  a  license  and  Chandler,  pul.lisk 

he  sensed  a  grave  danger’’  to  ^he  Los  Anpeles  Times  fm 


('liuiidler  Memorial 


newspapers  which  use  the  ^9^,^  ^944  rrg  n! 

second-class  privileges  exten-  ^ec.  23  by  Dr.  Lee  A.  DuBri.b  t 
sively  If  an  attempt  is  made  to  Calte<;h  president.  The  gift 


impose  censoi-ship  on  any  media,  Chandler  family,  t.  **"’"11 


.Yds  Bevond  ‘FirM’ 


Times-Mirror  Co.  and  the  PL  B®*  >*2 
finger  Foundation.  "  we  ha 

Hariy  Chandler  was  a  trust  pn  flour! 
nF  t.Vlx.  inctitiilinn  fx'r.m  1  Q9fl  ■.  2923  Vi 


The  FCC  chairman  also  ex-  Hariy  Chandler  was  a  trus 
plained  to  Mr.  Williams  that  he  of  the  institution  from  1920 
understood  some  legal  decisions  his  death  in  1944.  Norm 
to  mean  that  “commercial  utter-  Chandler  has  been  .1  trus 


ances  such  as  advertising  ai'e  not  since  1941. 


entitled  to  First  Amendment  The  Pfaffinger  Foundat* 
protections.’’  He  urged  the  press  was  established  by  the 
and  broadcast  industry  to  join  Frank  S.  Pfaffinger,  trca-sr.: 
hands  in  formidable  vigilance  of  the  Times  who  died  in  IS 
against  any  zealous  reformers  at  the  age  of  86.  He  left  h 
who  wish  to  use  the  “licensing”  fortune  to  an  income-yieldin 
theory  as  power  to  dictate  the  fund  for  Times  Employees 


proper  balance”  of  any  media,  need  of  emergency  aid  and 

•  other  worthwhile  purposes.  ^  ajj 


Raymond  Eastern 
Sales  Mgr.  of  BoA 

John  D.  Raymond  has  been 
appointed  eastern  manager  of 


Harrv  D.  Milne 


Rockfyird,  1 
Harrj’  Dow’  (Hap)  Milne, ' 


national  sales  for  the  Bureau  of  for  46  years  sports  editor  oft 


Advertising,  ANPA,  it  was  an-  Rockford  Republic  and  the  Ro^ 


nounced  this  week  by  Charles  ford  Mominp  Star,  died  ht 


CAM  Appointed 


T.  Lipscomb  Jr.,  president.  Mr.  Dec.  31,  following  a  heart 
Raymond  will  report  to  John  P.  tack.  He  had  retired  from 
Kauffman,  vicepresident  in  paper  work  in  1952.  | 

charge  of  sales  and  marketing.  • 

Mr.  Raymond  joined  the  Bu-  J„h„  M.  Walter 
reau  in  June,  1951,  as  an  ac- 

count  executive  in  the  ajipliance.  Green  Bay,  Wi« 

oil  and  alcoholic  beverage  classi-  John  M.  Walter,  52,  manas- 
fications.  Subsequently  he  was  of  radio  station  WJPG  and  sa 
appointed  account  group  super-  retary  of  the  Green  Bay  Ne»« 
visor  in  the  same  classifications,  paper  Co.,  and  former  Pn- 
in  w’hich  capacity  he  served  for  Gazette  sports  editor,  died 
four  years.  Dec.  21,  following  a  stroke.  I 


Philadelphia 
John  E.  Jones  has  been  named 
classified  advertising  manager 
of  the  Philadelphia  Daily  News, 
coming  here  from  the  Asheidlle 
(N.  C.)  Citizen  and  Times.  He 
began  as  a  rejicrter  on  the  Ashe¬ 
ville  new’spapers,  became  man¬ 
aging  editor,  then  promotion  di¬ 
rector  and  CAM. 


J«dm  M.  Walter 

Green  Bay,  Wa 
John  M.  Walter,  52,  manasH 


Dec.  21,  following  a  stroke. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Publications  Wanted 


ANNOUNCEMENTS 


Business  Opportunities 


EXPANOrNG  PUBLICATION  wmta  GROWING  WEEKLY  in  county  seat 
newapnpor  vicinity  New  York  City  with  I  one  hour  from  New  York  City,  wan^ 
modem  rotary  printins  faeilitiea.  Write  investor  or  buyer.  Top  potential  in 
in  full  confidence  to  principal,  to  Box  lioom  area.  Promptness  necessary.  Box 


ANNfiUNCEMENTS 

Metrspaper  Brokers 

OONniiENTIAL  INFORMATION 
I^lv  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

IF  YOU  wouM  sell  your  iiewspaiier  we 
can  save  >ou  the  bother  of  neKotia- 
:!  tions,  Iiilvise  on  tax  advantaKes  and 

■  help  in  seltinir  up  your  own  estate. 

'  NewspaiH-r  S«*rv!ce  Co.,  601  Ga.  Sav¬ 
ings  Bank  Hldtf..  Atlanta.  Ga. 

"SALE  HO!”  Write  for  your  free  co|)y 
of  tihs  booklet.  .Mr.  Publisher,  if  you 
i  plan  to  sell  your  newspa|)er.  No  obli-  ' 
ystion  or  follow  up.  The  DIAL  Aicency, 

'  15  Waveily.  Detroit  3,  Michiiran. 
TO  5-5864. 

•flit  .SOl'ND  Investments  in  selected 
I’ublicatioii  I’roiierties.  Arthur  W. 
.'stypes,  635  Market  St.,  San  Francisco 
5.  California. 

WANT  A  CALII’ORNIA  or  Arizona 
I  nea-speisr?  We  have  them  from  larpe 
dailies  to  small  weeklies.  GABBERT  & 
H.tNCOCK.  .ITf'J-B  Arlinaton  Ave.. 
Riverside.  California. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
I^one:  KEJystone  3-1361. 

MAY  BROTHERS.  Rinithamton,  N.  Y. 
Established  1914.  Newspapers  bouftht 
and  sold  without  publicity. 

SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines.  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 

ITS  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selliny. 

LEN  raiGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

■  — 

WE  HANDLE  only  proven  properties 
I  in  flourishiuK  mid-west.  Herman  Koch, 
2923  Virginia  St..  Sioux  City,  Iowa. 


Advertising  Rates 

CLASSIFIED 

LIm  Rates  EACH  CONSECUTIVE 
Insartioa 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  &  80c; 
1  @  95c.  Add  25c  for  Box  Service. 

<101  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
ty  sending  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Dept 
AU  OTHER  CLASSIFICATIONS: 
4  times  @  $1.00  per  line  each  insertion; 
3  times  ®  Sl.lS;  2  times  ®  $1.30;  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

tl.OO  SERVICe  CHARGE  FOR  AIRMAIL 

DUDLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  VVadnasdoy,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


Editor  &  Publisher 

1700  Timas  Towor  N.  Y.  36,  N,  Y. 
Phana  BRyoot  0-30S2 


.INNOUNCEMENTS 

Netespaper  Appraisers 

MORE  THAN  200  VALUATIONS 
of  newapa|>ers,  suboidiariea.  televi¬ 
sion.  radio  and  syndicatea  to  date 
for  tax  and  other  purpooes.  By  maul 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Fifth  Avenue,  New  Rochelle,  N.  Y. 

ISetcspaper  (Consultants 

PUBUSHiaUS  COUN.'lEUNG 
30  years’  ex|H‘rience.  Write  for  details. 

Box  254,  Editor  &  Publisher. 

Publications  for  Sale 

FLORIDA  WEEKLIES.  4  in  Central 
Florida.  ”Your  Florida  Broker”  A.  C. 
Santo,  742  N.  Mills  St..  Orlando,  Fla. 

Western  weeklies  and  dtuliea  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


Nat’l  Trade  Journal  $  11,000* 
Small  Weekly  &  Job  55,000* 
Small  Weekly  30,000* 

Medium  Weekly  50,000* 

Medium  Weekly  14,000* 

Med.  6  weeklies  &  job  425,000* 
Met-Suburban  Weekly  8.000* 
Met-Suburban  Weekly  28,000* 
Small  Daily  125,000* 

Met-Weekly  42,000* 


5219,  Editor  &  Publisher. 

LARGE  UNOPPOSET)  WEEKLY,  semi¬ 
weekly  or  small  daily  in  Chart  Area  6. 
wanted  by  experienced  publisher.  Write 
in  strict  confidence  to  Box  255,  Editor 
&  Publisher. 

WANT  TO  BUY.  large  weekly,  semi- 
weekly  or  small  daily  in  Western  States 
in  $100-200,000  bracket.  (k<orge  Wood-  j 
ward,  Jr,,  Valley,  Nebraska.  | 

WE  HAVE  ready  and  w'illing  buyers  | 
I  for  dailies  grossing  from  $75,000  to 
!  $230,000.  .Also  want  radio  stations.  | 
Write  for  clean-cut,  confidential  plan.  I 
:  RAY  E.  MOHLER  &  ASSOCIATES 
i  828 — 17th  St.,  Denver  2,  Colorado  | 

Business  (Opportunities 

\  FOREIGN  NEWSPAPER 

Scandinavia's  ONLY  Kn^Ush 
lanKuaKO  nuwspii|>er  a 

general  partner  with  heavy  t-di- 
torial  or  adve:*tising  experience 
and  several  limiUd  ]>artners. 
Published  in  C>>penhaKen  this 
suc*cc*ssful  ne^'H|>a|)er  requires 
additional  catdtal  for  promot¬ 
ing  circulation  exiwnsion.  Mini¬ 
mum  investment  $10,000.  Prin¬ 
cipals  reidy  fully.  Box  232, 

'  Editor  &  Publisher. 

I  PRINTING  BUSINESS.  ARIZONA. 
High  class,  unusually  )>rofitabIe.  excep¬ 
tional  Hiuipment.  gross  $250,000.  Ix>w 
Price,  easy  down  and  terms.  I)t*an 
SePers.  Arizona  NewspaisT  Proi»ertie8, 
j  825  K.  Main.  Mesa.  Arizona,  with 
Cummins  Trust.  Ph  WO  4-1003. 


239,  Editor  &  Publisher. 

NEW.SP.\PER  SERV1C£.S 

Sjmdieates-F natures 

IN’rEUtNA’nONAL  ITIATURE  SERV¬ 
ICE  uffera  Hollywcxid  star  by-linea, 
teenage  features,  quizzes,  women  and 
Hciencc  features,  daily,  weekly  etc.  Spe¬ 
cializes  in  3-6  i<art  serials.  Ask  for 
current  feature  lists.  Box  238,  Editor 
&  Publisher. 

I  Syndicates  •  Features  IF'iiiil4»vi 

j  FOREIGN  FEATURE  SYNDICA’TE 
'  wants  comic  stripe,  i»lor  pix  series, 
romantic  love  stories.  Box  208,  Editor 
&  Publisher. 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRINGk-TRUCKING 
&pert  5?enrice — World  Wide 
.SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 

BArclay  7-9775 

'  UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Prezzes. 

I  Duplex  and  Goes  Flatbeds 

I  Rotaries — Tubulars 

Cylinders. 

Lyndhurst.  N,  J.  Phones  GBneva  8-3744 
20  minutes  from  New  York  City 


Afate 

1 

6 

13 

26 

52 

Linei 

Time 

Time, 

Time, 

Time, 

Time, 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address: 

New  York  1182  W.  Peachtree 

San  Francisco  Atlanta  9,  Ga, 

CALIFORNIA  COUNTY  SEAT  WEEK¬ 
LY.  Job  shop.  Owner  retiring.  Excep-  ' 
tional  opiboitunity.  Box  253,  Editor  & 
Publisher. 

;  CX>LORADO  weekly,  gross  $17,000. 
i  With  building,  $20,(100  cash,  $23,000 
'  terms. 

CX)lX)RADO — Young  weekly.  Large  job 
printing.  *.)9  volume  $69,000.  Price 
I  $60,000.  terms.  Big  growth  due. 

IDAHO  -  County  seat  weekly.  Gross 
'  over  $12,000.  With  building.  $15,000, 
terms. 

MISSOURI — Two  weeklies.  Another 
I  Printed  in  shop.  Rapid  growth  certain. 

<  Grosz  $6500  monthly.  $65,000  with 
,  $2a.0<K)  cash. 

;  OKLAHOMA  —  Daily-weekly  combina- 
;  tion.  Excellent  County  ^^t.  Gross  , 
$80,(>€0.  Price  $75,000.  I>on*t  answer  i 
unites  have  $30,000  cash. 

UTAH — Two  weeklies.  Only  in  county. 
Should  gross  $25,000  1960.  $18,750  with 
reasonable  terms.  A  good  deal. 

Other  desirable  papers  and  radio  sta- 
!  tions.  Get  on  our  mailing  list! 

RAY  B.  MOHLER  &  ASSOCIATES 
,  828  17th  St.,  Denver  2,  Colorado 


ILLNESS,  age  comi>el  sale  of  32-year- 
old  New  jersey  weekly,  5-year  average  | 
net  $14,(Kj0,  on  grosz  over  $40,000.  Mu^  i 
make  quick  sale  so  If  you  have  experi¬ 
ence  and  a  little  ca.zh.  this  is  a  life¬ 
time  chance.  Unlimited  (lotential  in  fast 
growing  area.  No  plant.  20  years*  pres-  ' 
ent  ownership.  Box  235,  Editor  &  Pub¬ 
lisher. 

SPEX^IAL  situation  offers  unopposed 
county-seat  weekly  with  nornml  ap- 
)>raizal  value  of  $105,000  for  two-thirds 
this  figure.  Grossing  $75,000:  valuable 
real  estate  included :  down  payment 
$23.0(Ki.  Located  Northeast  U.  S.  A.  If 
(lualified  and  ready,  please  write  in 
detail  to  Broker,  Box  231,  Editor  & 
Publisher. 


I  Clip  and  mail! 

I  Editor  &  Publisher: 

Classified  Department 

I  1475  Broadway,  New  York  36,  New  York 

I  Please  insert  my  classified  ad  for _ 

insertions. 

I  CLASSIFICATION: _ 


I  I  Assign  a  box  number  and  mail  my  replies  daily! 


ACCOUNT  OF: 


ADDRESS 


CITY,  STATE _ 

Authorized  BY - 

(For  Situations  Wanted  Ads,  Kindly  ancles#  ramittanc#  with  order — 
so#  Ctassifiod  Advortisinq  Rato  Bos) 


editor  8c  publisher  for  January  9,  1960 


E  &  P  MACHINERY  AND  SUPPLIES  SECTI 


Superior  results  at  moderate  cost  from  classified  ads. 


Compofing  Rtnun 


L.  &  B.  HEAVY  DUTY  Newspaper 
Turtles  are  in  use  all  over  the  United 
States  and  foreif^i  countries.  “Ask  the 
man  who  uses  them."  $S4.50  to  $97.60. 
none  better  at  any  price.  Write  for 
literature.  L.  &  B.  Sales  Co.,  Box  .660. 
Phones  27  and  96,  Elkin,  N.  C.  World's 
largest  distributor  of  Newspaper  Form 
Trucks. 


ISetvsprint 


NEWSPRINT  —  All  Sizes 
BEMRENS  PUL.P  &  PAPER  CO. 

70  E.  45  St..  N.  Y..  N.  Y.— MU  6-6676 


Press  RtHttn 


O  Hoe  32  Page  Magazine  Rotary  Press. 
Product  11x15%,  2  colors  one  side. 
1  color  reverse.  Additional  folds 
added  for  digest  size  books. 

o  Model  8  Linotype,  gas  pot,  A.C. 
motor. 

O  Vandercook  full  page  proof  press. 

O  Vandercook  model  320,  size  20x27 
proof  press. 

O  Hill-Curtis  full  page  saw,  router  & 
jigsaw. 

o  H^ker  plate  rectifier. 

O  61x76  Hamilton  steel  stone  on  metal 
frame  with  398  »%xl3  galleys. 

O  Hoe  double  plate  tail  cutter — 21^/4'' 

O  Hoe  stereotype  saw. 


APEX  PRINTING  MAtTHINElRY 
CO.,  INC. 

210  Elizabeth  Street 
New  York  City  12  WO  6-0070 


IMMEDIATELY  AVAILABLE 


Goat  Four  Deck  Press  located  Easton, 
Pennsylvania  EIxpress  22%^  Cutoff  64 
Page  Double  Width  Double  Folder 
Rollers  covered  66*  wide  AC  Motor 
Drive  with  Control  Conveyor  included. 


WALTER  SCOTT  &  CO. 
Plainfield,  New  Jersey 


Make  Offer  —  All  or  Part 


MULTI-COLOR  SCOTT  PRESS 
Available  Immediately 


Press  Rttom 


SAVE!  35  to  50% 

LUDLOW  MATS 


GOSS  4  and  5  unit  presses,  roll  arms 
each  end  of  press,  one  on  substructure 
with  2  color  cylinders.  22%*  cut-off. 
AC  drives. 


Hoe  24-Page,  color  cylinder,  prints 
three  color  and  black,  all  stereotype, 
page  folder. 


GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


MAT  ROLLER— DUPLEX,  older  model 
but  in  good  working  condition.  May 
be  inspected  on  floor  or  will  send 
copy  of  newspaper  to  show  quality  of 
work.  Attractive  low  cash  price. 
DAILY  NEWS,  P.O.  “B".  Jackson¬ 
ville,  North  Citrolina. 


Angle  bar  newsi>aper  press  with  22% 
inch  cut-off.  Operates  up  to  40,000 
oopies  per  hour.  6  arch  type  units.  2 
folders,  2  color  cylinders,  portable  color 
fountains.  Press  recently  overhauled. 
Ckimplete  stereotype  equipment.  Double- 
truck  easting  bra.  EXCELLENT  OP- 
BRA'nNG  CONDmON. 


San  Francisco  Shopping  News 
861  Howard  Street 
San  EVancisco,  California 


SCOTT  16-32  PAGE  PRESS  with 
Stereotype  equipment.  Elverything  you 
need.  Piws  has  compensators  for  4 
color  work.  Beautiful  printing.  Can  be 
seen  in  operation.  Northern  Valley 
Tribune,  Tenafly,  New  Jersey. 


FllESS.  Duplex  8-page  flatbed.  ESxcel- 
lent  shape.  Includes  all  electrical, 
chases,  rollers,  etc.  Must  move  as  floor 
spsuie  urgently  required.  $8,600  cash. 
*1116  Herald-News,  Fontana,  Oslifornia. 
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TEMPO  LIGHT 
18  24  30  36  48 
$650.00 
TEMPO  BOLD 
30  36  42  48  60  72 
$950.00 
TEMPO  HEAVY 
42  48  60  72 
$675.00 

KARNAK  MEDIUM 

18  24  30  36 
$525.00 
CASLON 
18  24  36  42 
$450.00 

CASLON  ITALIC 
(lac.  Swash) 

18  24  36  48 

$475.00 

MEDIUM  COND.  GOTHIC 

18  24  30  36 

$415.00 

GARAMONO  BOLD  ITALIC 
(lac.  Swwsh) 

30  36  48 
$475.00 
GOUDY  BOLD 
14  18  24  36  48 
$580.00 
BODONI 

18  24  30  36  48 

$650.00 

BODONI  ITALIC 
18  24  30  36  48 

$675.00 
BODONI  BOLD 

18  24  30  36  42  48  60  72 
$1,275.00 

BODONI  BOLD  ITALIC 
18  24  30  36  48 

$675.00 
GOUDY  LITE 

10  12  14  18  24  36  48 

$875.00 

GOUDY  LITE  ITAUC 
10  12  14  18  24  36  48 

$875.00 

ARTCRAFT  BOLD 
14  18  24  36 
$400.00 
CHELT  BOLD 
6  8  10 
$100.00 

BOOKMAN  UTE 

14  18  24  36  48 
$395.00 

LUDLOW  BLACK 
36  48 

$175.00 

ULTRA  BODONI  BLACK 

18  24  30  36  48 
$650.00 

BODONI  BLACK  ITALIC 
(lac.  Swash) 

18  24  30  36 
$600.00 

CONDENSED  GOTHIC 

4  18  24  30  36  42  48  60  72 
$1,300.00 


VARIANTS 
TEMPO  HEAVY 

18  24  30  36  42  48  60 

TEMPO  BOLD 

18  24  30  36  42  48  60 

DELUXE  GOTHIC  VARIANTS 

18  24  30  36 


50c  PER  MAT 


ANGLE  TOP  LUDLOW  CABINETS 
$275.00 


Money  Back  Guaroafee 


UPECO,  INC. 


20  MINUTES  FROM  TIMES  SQUARE 
750  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

SE.-8  -3744-47-49 


Press  Room 


Press  Room 


COLOR  ! ! ! 

3  UNIT  HOE 


DUPLEX  8-page,  standard  ti 
deck  with  long  side  frames,  2  j 


model.  Available  now. 


with  1  color  cylinder  and  3  Pan- 
roast  Color  CV>uples — Double  Folder 
— 22%*  —  on  Substructure  with 
Reels  and  Pasters — AC  Drive — 
Available  immediately. 


DUPLEX  tulnilar,  16-page.  2  ts  i 
model.  No.  359.  40  H.P.  AC,  CR 

drive,  color  fountains,  compl>-te  _ 

type,  DUPLEX  mat  roller.  Aviih^j 
April. 


Cde^s 


LIQUIDATION 


WOOD  Pony  Autoplate, 
Available  now. 


!l',j*  ruUiC 


GENERAL  ELECTTRIC:  30  H.P.. 


Complete  Mechanical  Plant 
Equipment  of  the 


H.P..  76  H.P.,  100  H.P..  AC.  drivab^nt 


Available  now. 


CHARLOTTE  NEWS 


Cline-Westinghouse :  30  H.P.,  76  HJ 
AC,  drives.  Available  now. 


7  LINOTYPES— 8-14-18-36 
LUDLOW  MaU 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — CSiases — Flat 
Stereo. 

6  Unit  Duplex  Metropolitan  Press, 
22%*  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


Cutler-Hammer  newspaper  '  ,  _ 

6-wire,  with  %  H.P.  Clearing  mataivE»raadve' 
Available  now.  w™ 


LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St.  Sun  Valley,  Ci 


DUPLEX  PRESSES 


21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


GOSS  HIGHSPEED  PRESS.  4 
Double  folder.  23-9/16*  cut  off, 
veyor,  all  controls  76  H.P.,  A.C.,  C.1 
drive.  Ink  tank,  2  ton  Pot  and  I^ 
Auto  Plate.  Equipment  now  in 
production. 

V.  L.  DeBoIt  or  R.  M.  Cole, 
Odessa  American,  Odessa,  Texsa 


SCOTT  PRESSES 


5  Identical  Octuple  Presses 


Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
■with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors. 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 


NEW  COLE 
QUARTERFOLDER 

PORTABLE.  Adaptable  all  types 
presses.  Time  and  Money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 


|D  MEN. 
Ircipapers 

I  1633  West  Main.  Oklahoma  City,  OUB^i. 

!  Ce  6-,8S41 


CHIPPING  BLOCKS  all  size  diamO^^^^^;^ 


AC  motor  press  drives  all  sizes, 
tubular  and  Tubular  roll  arma 


Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 


arms  for  setni-plate  units.  QusniB*7 
page-folders.  George  Oxford.  Box 
Boise,  Idaho. 


Located;  BOSTON 
TRAVELER. 


HERALD- 


Stereotype 


Available:  Immediately 


HOE  PRESS.  23  9  16' 


6  ITnits — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
FVmntains — Reels.  Omplete  Stereo. 


LUDIXIW  TYPE  CASTING  EQCdK^  and 
MDfT.  Complete  with  type  etc. 
trie.  For  full  inventory  write.  HanilAriimap, 
Marking  Devices  Ck>rp.  1665  Jeffenin 
Ave.,  Buffalo  8,  New  York. 


Wanted  to  Buy 


Located:  TRENTON  TIMES 
Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES 


NEWSPAPER  PRESSES 
OOMPI-ETE  PLANTS 
MAT  ROLLERS 
STiaiEO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATI 

60  B.  42  St  New  York  17  OXford  ?• 


24  Page — Delivered  new  1948-1953 
— Pull  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive — Avail¬ 
able  Now 


24  Page  1  to  1— Quarter  Folder 
— AC  Drive  —  Stereo  —  Available 
Now 


WANTED:  8-page  Duplex  or  Gos 
bed.  Advise  seri^  no.  and  when 
able.  Northern  Machine  Works. 
N.  4th  St..  Phila.  6.  Pa. 


16  Page — 2  to  1 — Located  San 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960. 


Linotypes — Intertypes — Ludl 
PRINTCRAPT  REPRBSENTA' 

277  Broadway  New  York  7,  N. 


NEWSPAPER  EQUIPMENT 


8  PAGE  FLATBEDS 


DUPLEX  A — Missouri 
DUPLiX  AB— N.  Carolina— Utah 
DUPLEX  B — S.  Carolina 


NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELBrTYPESBTTTER  EQUIPMHff 
Ludlows — BHrods — Mat  Roller. 


COMPLETE  PLANTS 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  CMty  6, 


It  U 

NOT  ADVISABL£ 


to  send  baUty  packsges  or  orifl^B|2^  i 
material  to  E  &  P  box  namborsl  ■IMton 


EDITOR  sc  PUBLISHER  for  January  9,  U#I>IT 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Ailministratire 

Editnrial 

Editorial  ' 

Editorial 

MAN  seekinfr  solid  oppor-  i  REPORTER  for  28,000  Chart  Area  6.  A  COMBINATION  court  and  sports  |  REPORTER,  experienced,  biir  oppor- 

,  GocmI  health,  30  to  30,  person-  ;  p.m.  daily.  Must  be  alert,  finished  reporter  on  a  fast  Krowing  daily  lo-  tunity  to  develop  on  crusading  six- 

■ble,  and  willinir  to  work  realis-  |  craftsman.  Box  6314,  Editor  &  Pub-  rated  in  Northern  Illinois.  Write  to  day  Pennsylvania  paper.  Good  KUid- 


DISTRICT  MANAGER  wanted  I  Publisher, 
eveninK  i>a|>er  in  Chart  Are*  2. 
e  Site,  eM>erience  and  salary  re-  ' 
nunt.  All  replies  held  confidential.  :  rpv 

202,  Editor  &  Publisher. 


Clarified  Advertising 


man  or  woman  classified  ad- 
Mii-inc  manager  for  Alaaka’a  most 
rwrrseve  newspaper.  Past  classified  , 
sir.  experience  necessary.  Must  pos-  ; 
p.  know-how  for  handlinir  all  |>hases  i 
s  classified  department.  Good  start-  j 
ui  salary,  ideal  working  conditions.  | 
1V6  full  resume,  references  in  first  > 
jttrr.  Write  to  Dwitrht  Foster,  Ad- 
crjiinc  Director,  Fairbanks  Daily 
iewMini  r,  P,  O.  Box  710,  Fairbanks, 
ils-ka. 

Display  Advertising 

HMEDIATE  OPENING  for  space 
iksman  with  exi>erience.  Strong  in 
il«s  and  layout.  Opportunity  for  ad- 


anywhere  in  "front  office.”  of  liaher.  |  Thomas  E.  West,  Herald,  Morris,  ance,  freedom  from  sacred  cows,  no 

cla.ss  New  England  weekly,  |  Illinoia.  interference  counting  room.  Good  pay, 

ucct-  to  promptly  relieve  owner  |  SPORTS  EDITOR-REPORTER  for  Vir-  -  -  —  benefits,  5-day  work  week.  Give  full 

kinir  semi-retirement.  Write  full  ginia  daily.  Will  take  beginner.  Box  EDITORS  dutaiia,  salary  expected,  first  letter.  Box 

ptirulars  to  Box  225,  Editor  &  Pub-  I  6302,  Editor  &  Publisher.  BUSINESS  MANAGERS  217,  Editor  &  Publisher. 

^  :  — -  -  CIRCULATION  MANAGERS  - -  - - 

_ BUREAU  CHIEF— All-around  man  to  REPORTER  -  PHOTOGRAPHER  for 

C.ireulation  3-aian  bureaux  for  newsguiper  in  >  In  the  planning  stage  now,  a  group  '  weekly  newspaiier.  Experience  pre- 

Chart  Are*  1.  Box  120,  EMitor  &  ’>  ot  religious  and  fraternal  magazines.  .  ferred.  Write  Karl  S.  Nash.  Ridge- 

Publisher.  '  Interesting  and  challenging  opportunity  '  field,  t'onnecticut.  Press. 

-  -  -  _  -  <  (o  help  create  a  publication  and  watch  - 

'  it  grow.  Urgently  need  qualified,  ex-  SPORTS  EDITOR  for  40-60,000  class 
CrtlT/^D  I  A  I  D  A  C  perienced  men  and  women.  Send  resume  :  fast  growing  evening  daily.  Cjiart  Area 

tUI  I  wKIAL  r Aot  of  experience,  education.  Include  nuu-i-  '  2.  Unusual  opportunity.  Box  201,  Bdi- 

CniT/^D  status,  age,  salary,  religion.  All  I  tor  &  Publisher. 

tUI  I'-JK  replies  confidential.  Box  245,  Editor  I - - 

&  Publisher.  SPORTS  EDITOR  for  one-man  depart- 


EDITORIAL  PAGE 
EDITOR 


Metropolitan  newspaper.  Ma¬ 
ture,  conservative,  with  solid 
background  in  history,  travel 
and  politics.  Deft  writing 
touch.  Views  must  coincide 
with  policy  of  paper.  Give 
full  background,  expectations 
first  letter.  Solid  opportunity 
for  man  who  meets  specifica¬ 
tions.  Replies  will  be  confi¬ 
dential.  Box  102,  Editor  & 
Publisher. 


EDITOR.  TECHNICAL 

Established  metals  publication  seeks 
competent  writer  to  initiate  metal 
working  machinery  and  equipment 
desk.  Must  have  thorough  knowl¬ 
edge  of  the  field.  Challenging  op¬ 
portunity.  Send  resume  and  sam¬ 
ples. 

Box  207,  Editor  &  Publisher. 


SPORTS  EDITOR  for  one-man  depart¬ 
ment  on  county  seat  Midwest  daily.  Ap¬ 
plicant  must  use  camera  and  have  ex- 
tierience  in  local  high  school  sports 
coverage.  Midwestern  applicant  pre¬ 
ferred  for  job  now  open.  No  phone 
calls.  Write  background,  references, 
ssdary  requirements  in  letter  to  Man¬ 
aging  Editor,  Morning  Times,  lYank- 
fort,  Indiana. 


SPORTS  REPORTER  EDITOR 


Display  Advertising  dential.  Box  102,  Editor  &  &  Publisher.  Local  emphasis.  Write  or  call  John 

.  n  ’  -  -  Kochalka,  Daily  Intelligencer,  Doyles- 

[MEDIATE  OPENING  for  space  *  uoiisner.  EXCEPTIONAL  opportunity  for  out-  '  town,  Pennsylvania,  Phone  Fillmore 

Usman  with  exi>erience.  Strong  in  standing  editor-ad  man  to  take  over  '  8-3534. 

I«s  and  layout.  Opportunity  for  ad-  . .  -  growing  suburban  weekly — Chart 

ncement.  Wanted  by  aggressive,  ;  EDITORIAL  WRITER  to  write  one  Area  6 — Must  be  experienced.  Good  j  -  -  - 

owing  daily  of  12,000  circulation,  |  short  letter.  The  98th  generation  is  salary,  bonus,  new  car  furnished.  Send  I  TWO  VACANCIES  soon  in  news  room, 

kart  Area  6)  in  wonderful  commu-  the  last,  St.  Luke  Chapter  3,  line  23.  j  resume  to  Itox  218,  Editor  &  Pub-  ■  Need  reporter-i>hotograi>her  and  sirorta 
ty.  Good  starting  salary  plus  car  ex-  Box  111,  Ekiitor  &  Publisher.  '  liaher.  ,  reporter.  Ui>state  afternoon  daily. 

naes.  Please  write  Box  6320,  EMitor  —  ‘  ~  -  - - - -  Oneida  Dispatch,  Oneida,  New  York. 

d  Publisher.  FOOD  EDITOR  MAN  WITH  DESK  and  reporting' -  -- 

background,  30-45  years  old,  to  work  :  VERSATILE  REPORTER  wanted  by 

PMEN.  including  classified,  for  daily  ,  Lar™  metropolitan  daily  (Chart  Area  ‘"'S 

.  la.if-fs  in  Chart  Areaa  fi  7  s  i  TT  j  “"O  D ^nari  Area  j,artment  of  35,000  C^art  Area  11,  assignment,  sports  and  photography: 

‘  Mi^ta^n  ^sSfes.®-  Write  ,  &  ^’““‘“‘'er.  work  in  new  plant  in  nice,  healthy 

,!l»  Inland  Dailv  Preaa  Aasociatmn.  '  '  -Z*"*  '  —3— — _ _  _ community.  Send  samples.  Write  Box 


Free  Lance 

FUEE  LANCERS  I  Sell  your  photos  to 


ASSIGNME34T  reporter. 


ad  Rocky  Mountain  states.  Write  1  fd;^!  Tdimr  HomV  econom^^  ®  ruoiianer.  worx  in  new  piant  in  nice  neaicny 

idlv  Inland  Dailv  Preaa  Aaancintion  '  cuiior.  nome  economics  grao.,  1  - -  - community.  Send  samples.  Write  Box 

D^arWn  (^bo  TmnoU  I  exPe/'ence,  imamna-  jjEN  and  WOMEN  for  all  departments  224,  Editor  &  Publisher. 

SouBi  IKarborn,  Chicago.  Illinois.  ,  tive,  sharp  writer,  with  proven  ability  newspapers  in  Chart  Areas  6.  ,  _ 

c  A  ncc«*xr”r - - -  I  writing  field.  ;  7.  8  and  Rocky  .Mountain  states.  Write  I  f 

IDVEIRTISING  SAL^MAN  for  Num-  '  _  |  fujly.  Inland  Daily  Press  Association.  rtee  Lance 

«•  2  spot,  Stan  of  six,  progressive  6-  j  Stable  organization,  excellent  employee  !  7  umith  - s nhiraim  Illinnia 

zy  daily,  exclusive  field,  growing  uni-  benefits,  good  working  conditions.  Re-  j  ‘  t>e*rDorn.  cnicago,  iiiinois.  lancERSI  Sell  your  photos  to 

Ksity  city  of  35,000,  prefer  experi-  I  ply  in  detail  to  Box  104,  Ekiitor  &  MONTANA  DAILY  seeks  experienced  *•***  huge  house  organ  market.  4,000 
need  man  30  to  40.  &cellent  oppor-  Publisher.  general  news  reporter.  Airmail  resume  I  rom^ny  mMazinea  buy.  Payment  from 

mity  for  college-trained  or  well-  ! - -  212  Ekiitor  &  Publisher  3100  for  single  pictures  and  cap- 

roundid  man  good  on  copy,  layout,  I  GENEJRAL  ASSIGNMENTS  reporter  ’  _ ! _ _ ! _  tions.  Free  information.  Gebbie  Press 

itee  and  service,  promotion  minded,  and  sports  copyreader,  5  nights,  40  !  neeD  all-around  male  reporter-writer  Pietures.  151  W.  48th,  N.Y.C. 

tiallent  salary  and  tonus;  i^l  hour  week.  Goto  pay  and  working  ,  fo,  co„„ty  seat  daily  in  Western  Penn-  - — — T - ! — ; - 

inn?  and  workinfr  conditions.  Send  coaditiona.  The  Star,  Muncie,  Indiana.  '  gylvania  Salary  commensurate  with  '  inBCntUUCai 

*qmp.  present  earnings,  etc.  Harold - -  - |  ability.  Box  216.  Ekiitor  &  Publisher.  ,  ■ 

Wknai),  Transcript,  Xorman,  Okla.  NEWS  EDITOR  for  afternoon  daily  ;  _ _ _ _ _ _  PRESSROOM  FOREMAN — man  thor- 

-  _  .  of  6,300  circulation,  Oiart  Area  H.  '  NEWS  EDITOR  for  6,000  daily.  Write  1  oughly  trained  in  stereotyping,  oper- 

'OP-FLIGHT  SALESMAN  for  up-  of  experience  to  Box  „ualiflcation8,  salary  requirements,  sup-  1  ation  and  maintenance  of  rotary  press, 

tiip  New  York  daily.  EIxperienced,  lu7,  Elditor  &  Publisher.  [  ply  references.  Press,  Gharies  City,  1  He  must  show,  from  his  jeoord,  ability 

urer  for  opportunity  for  advancement,  ~  .  ....  Iowa.  to  take  full  charge  ot  department. 

dl  yourself  to  us  in  first  letter  with  KETOKIEK  WIPH  top  writing  ability,  ( - — - - Position  is  permanent.  Annual  salary 

II  details  of  experience,  marital  status  initiative,  news  sen».  C^era  know!-  ,  R£pORTESt  (AFTERNOON  PAPER),  ranges  from  35700  to  36^  with  other 

nd  salary  dcaired.  Box  214,  Editor  &  helpful.  Northern  Illinois  daily  j  Good  future  for  man  with  i^neral  news  i  benefits.  References  required.  Applies- 

‘lAJijhtr,  oners  fine  oiH^rtunity,  Kood  i>ay,^many  experience.  Good  sslary.  top  benefits,  .  tions  in  confidence.  Mione  7222  days, 

extrs^  benefits.  Elxcellent^  facilities  ^in  1  ^rowins  coniDiunity,  Relocation  ex-  fil03  evemnss,  or  write  J,  B.  Robinson, 

I  Krowinff  city.  S^nd  detuls,  few  cliiM  j  {tenses.  All  replies  confidential.  Write  D^ly  News,  JaeksooTille,  N.  C. 

_ •^nttonal _  1  in  confidence  to  Box  113,  Editor  &  jjr.  Wenrich,  Lancaster  Newspapers,  - — . - 

mm.  I  A oaT/-xrum.Tm _ _  !  Publisher.  Lancaster,  Pennsylvania.  ..'PPS,  LINOTYPE,  JIACHIOTST  _ 

«ERAL  ASSIGNMEavT  reporter.  -  - - -  If  you  are  qualified  to  maintain  7 

^or  more  y^  experience  vnth  THE  WEEKUES  need  goto  men  trol  REPORTER  —  experience  not  neces-  I  linotypes.  2  equippto  with  teletype* 

Sr  zS-if  J  ’  morning  ‘  I  m  a  small  town  (4,000)  publisher  gary  but  enthusiasm  prized.  Fast  grow-  1  setter  units  and  are  looldng  for  a 

!£;  ing  chart  Are*  2  daily,  box  250,  Editor  Kood  job,  thU  is  iti  Many  compamy 

fuli.1!  U  '^****y  ^  I  I  ve  had  two  in  15  years.  I’ll  pay  3100  *  Pubhsdier.  benefits,  salary  ofien. 

I  nblisher.  a  week  to  the  person  who  can  con-  .  - -  ' - - —  Please  contact:  Mr.  D.  W.  Burley, 

- -  —  —  I  vince  me,  he  (or  she)  knows  how  to  rePORTER-EINANCTAL  :  Opportunity  Vermont  Publishing  Company,  St. 

nWS  EDITOR  for  Chart  Area  10  1  turn  out  goto  LOCAL  copy,  lota  of  it,  for  experienced  nan  to  work  on  large  ’  Albans,  Vermont, 

L«.  daily.  Two  or  more  years'  experi-  ■  and  knows  camera,  dark  room.  Clie«  metropolitan  daily  in  C%att  Area  6.  i  - - - - 

daily  field.  EMU  details,  including  ;  up,  wo  also  have  Polaroid  I  ITiis  is  j  p^ly  with  detailed  resume.  Box  210,  i  EXPERIENCED  ME24  for  daily  news- 

Bsiianm  salary,  first  letter  to  Box  |  FDN  to  the  person  who  loves  work.  |  Editor  A  IMbUsher.  '  i>aper  mechanical  departments.  Chart 

112,  Editor  &  Publisher.  Now  come  on— you  can  learn  some- - .  Areas  6.  7,  8  and  Rocky  Mountain 

r— - - thing  on  a  goto  weekly.  Apply  letter  I  REDORTER-PHOTOGRAPHER  to  fill  I  states.  Write  fully.  Inland  Daily  Press 

vORTS  WRITERS:  Ckirrespondenta  |  ONLY.  Nye,  The  Herald,  Harvard,  i  spot  as  cresUive  feature  writer  cn  small  I  Association,  7  South  Dearborn,  Chicago, 

throughout  U,  S,  for  sports  |  Illinois,  I  (teijy  specializing  in  local  and  human  |  Illinois. 

TOres  and  assignments.  Attractive  i  ~  7~  interest  stories:  some  general  assign-’  - - 

Jbs.  no  pica  rsqnired.  Inquire  ^x  [  EIXPERIE24CkD  REIPCIRTER  for  vil-  ment:  chance  to  grow  with  chain  of  !  R  &  D  EINGINEER — Have  challenging 

ill.  Hickory,  North  Carolina.  luge  government,  police,  fire,  high  four  New  England  D^lies.  Must  have  ;  opening  for  Graduate  Mechanical  Ehi- 

—  ^ool  be^  on  afternoon  daily.  (Mart  car.  $60  to  start  plus  b^efits.  Write:  i  gineer  interested  in  associating  with 

DlrORIAL  PAGE  ASSISTANT,  pref-  Area  2.  Five  day  week,  fringe  bene-  Paul  Rixon,  Daily  Messenger,  St.  I  small,  progreeBive,  nationally  known 
*Bly  several  years'  news  experience,  "ts.  Write  Box  258,  Ekiitor  &  Pub-  Albans,  Vermont.  '  firm.  Should  have  minimum  of  5  years’ 

*wsM  eventually  writing  editorials.  li*er.  - - experience  in  graphic  arts,  preferably 

■™i^  daily  in  South.  Box  6323, - SOLID  CITIZEN  (YOUNG)  1  in  newspaper  production.  Send  detailed 

***  ^  Publisher.  MAN-ABOUT-TOWN  —  must  know  Pride  in  workmanship  is  important  to  |  resume  to  Box  200,  Ekiitor  &  Pub- 

~  faces  and  places  and  have  columnist  us.  We  have  a  solid.  12-year  back-'  liaher. 

BONNING  RE3PORTERS — Male  and  “savey”  and  bo  so  situation  as  to  live  ground,  serve  some  of  the  nation’s  I - - 

Jobs  available  from  Coast  to  off  of  expense  account,  as  it  were,  in  largest  companies.  Oeative,  ambitious,  i  WEST  COAST  daily  needs  qualified 
sMt  Send  resumes,  location  prefer-  that  we  are  immune  to  ”pie-in-the-aky  young  men  A:an  learn  a  lot.  go  a  long  |  maintenance  man  for  working  fore- 
availability  date,  (kintact:  Bill  comeon”  except  as  you  definitely  de-  way.  Send  sample*,  tell  us  about  salary  i  man.  Familiarity  with  press,  stereo  and 
{wte.  BIRCH  PERSONNEL.  67  EL  liver:  moderate  drinking  okay,  but  too  requirements  and  area  preferences.  We  i  roailroom  equipment  desirable.  Com- 
pison  St.,  Chicago  2,  Illinois,  much  is  too  much.  Box  251,  Ekiitor  ft  have  openings  in  Chart  Areas  2  and  I  plete  details  will  be  treated  in  con- 
— 14670.  '  Publisher.  12.  Box  223,  Ekiitor  ft  Publisher.  i  fidence.  Box  221,  Ekiitor  ft  PubliMier. 
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HELP  WANTED 
Printing  Connultant 


HELP  WANTED 

Promotion^— Public  Relation* 


HELP  WANITD 

Promotion — Public  Relation* 


INSTTRUCnON 
Cla**ified  Advertiting 


PRINTING 

CONSULTANT 

For  Technical  De¬ 
partment,  large 
Pulp  and  News¬ 
print  Paper  Manu¬ 
facturer.  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 
commensurate 
with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  1 00,  Editor 
and  Publisher. 


Promotion— Public  Relation* 

PUBLIC  RELATIONS  j 

ASSISTANT  I 

A  leading  paper 
manufacturer  with  i 

multi-plan  operations 
in  Central  Wisconsin 
is  considering  appli¬ 
cations  tor  the  posi¬ 
tion  of  the  assistant 
to  the  Director  of 
Public  Relations.  This 
person  should  be  a 
college  graduate 
with  a  Journalism  or 
English  major. 

Two  or  three  years 
of  newspaper,  indus¬ 
trial  editing,  and/or 
public  relations  ex¬ 
perience  is  desirable. 

Please  send  resume 
and  application  for 
interview  to  Box 
5312,  Editor  &  Pub¬ 
lisher. 


Large  East-Central 
Metropolitan  newspaper 
Has  openings  for 

TWO  EXPERIENCED 
PROMOTION  MEN 

One  will  take  charge  of 
editorial  promotion  and 
public  relations. 

One  will  handle  all  circula¬ 
tion  promotion. 

Both  should  be  "idea 
men"  with  experience  in 
the  field  for  which  they 
apply. 

All  answers  will  be  held 
confidential. 

Address  Box  I  1 8, 
Editor  &  Publisher 


PROMOTION  ASSISTANT,  salary  to 
$10,000  for  experienced  man.  Leading 
daily,  highly  competitive  metropolitan 
'  Chart  Area  2.  Some  administrative 
reaponsibilities.  Tell  all  in  complete 
resume,  including  present  salary.  Staff 
knows  about  opening.  Box  123,  Editor 
&  Publisher. 


PROMOTION 

MANAGER 

I  Position  now  oi)en  on  the  Omaha 
World-Herald.  Omaha,  Nebraska. 
Resiionsibilities  include  supervision 
of  in-|>ai>er  promotions,  prepara¬ 
tion  of  sales  i>resentations  and 
brochures  for  all  de|>artments,  and 
direction  of  the  many  public  rela¬ 
tions  and  community  service  ac¬ 
tivities  sponsored  by  the  newspa¬ 
per.  Experience  needed,  but  not 
necessarily  on  large  newspaper. 
Here  is  an  excellent  opportunity 
for  a  capable,  energetic.  i)erson- 
able  new.spaperman.  Send  complete 
resume  of  experience  and  qualifica¬ 
tions  to  Mr.  B.  H.  Cowdery,  Vice- 
I  President,  World  Publishing  Co., 
14th  and  Dodge  Sts.,  Omaha.  Ne¬ 
braska. 


I  TOP  OPPORTUNITY 
'  FOR  BEGINNER 

I  statewide  organization  headquartered 
'  in  Albany.  New  York,  has  immediate 
i  ojwning  for  talented  young  writer, 
i  Want  man  who  can  do  releases,  fea¬ 
tures,  editorials.  Must  be  able  to  handle 
make-up  and  head-writing  for  10,000 
circulation  tabloid  house  organ  (month- 
I  ly).  Starting  pay  $5,000  will  increase 
I  as  you  take  on  more  responsibility. 
!  Prefer  man  with  some  experience,  but 
I  on-the-ball  grad  fresh  out  of  J-school 
i  or  the  Army  has  a  good  chance.  Write 
1  Box  246,  EDITOR  AND  PUBLISHER. 


ASSISTANT 

PROMOTION 

MANAGER 

FOR  ONE  OF  NATION’S 
TOP  PAPERS 


BOOST  SALES  IN  CLASSIFIE: 


380  Newspapers  Have  Ei>roll«$ 
Salespeople  and  BxecuT  ivet 
In  Parish  Sales-Training 
Course  in  Classified.  Advcrtisiaf 


This  ad  is  directed  to  a  man 
who  is  not  completely  satisfied 
with  the  promotion  job  he  is  now 
doing  .  .  . 

He  wants  a  job  that  calU  for 
more  creativeneKS,  more  originality, 
more  initiative,  more  enthusiasm. 
He  wants  to  be  i>roud  of  the  copy 
he  writes  and  of  the  copy,  layouts 
and  artwork  he  approves.  He  wants 
a  job  in  which  he’ll  be  a  leader. 
And  he  wants  a  job  where  he’ll 
be  rewarded  financially  for  his  re¬ 
st  x>nsibilities. 

Such  a  job  is  open  right  now — 
as  assistant  promotion  manager  of 
one  of  the  nation’s  largest  and 
most  respected  newspaiiers  —  in 
C3iart  Area  2. 

Our  creative  promotion  staff  con¬ 
sists  of  seven  coinywriters  and  seven 
artists  and  i>roduction  iieople.  The 
o|>ening  is  for  the  3t2  copywriter 
who  writes  ropy  and  helps  suiter- 
vise  the  entire  oiteration.  Our  staff 
knows  of  this  vacancy. 

All  replies  will  be  kept  confi¬ 
dential.  Sell  yourself  completely  in 
your  first  communication  with  Box 
237,  Editor  and  Ihiblisher. 


Sales  training  provided  by  ths 
ard  Parish  Course  in  Classifiid  A4«bl 
Using  shows  Classified  personnel 
to  square  right  up  to.  analysa 
solve  sales  problems  they  daily  ' 
counter,  Ctassified  salespeople  an  ^ 
pertly  trained  (at  home — on  THpl 
own  ’TTME),  developed  to  increase  ff-r 
individual  sales  production  and  c>^ 
writing  skill  to  get  and  keep 
business. 


Is*  are  I 
groo^’K  > 
I  .r  your  r 
I  .  .  or  if 
A  '  your  m 
I  arrar 
tv  s-itli  c 
t  earned 
PtewstMU 


The  famed  Parish  Course  (only  cigl 
In  existence)  has  proved  since  llijl 
that  it  quickly,  thoroughly,  and  n.| 
cessfully  trains  beginners  —  hros^HJ 
and  refreshes  experienced  personnel  1 


Put  the  Parish  Course  to  work  i.‘ 
you  now  to  slash  turnover,  heicH 
job  interest  and  saUsfaction  and  ^ 
velop  professional  pride — all  white  ; 
helps  you  develop  more  na:.'' 
faster. 


Enroll  as  many  of  your  staff  as ; 
want  to  have  these  benefits  NCI 
Your  only  investment  in  this  iO-' 
sales-boosting  Course  is  $66  each.  8,  ’ 
in  the  names  now  or  write  for  ■; 
scriptive  brochure. 


SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

ASSOCIATES,  INCXIRPORA’TED 


Class  fied  Advertising  Developmeat 
Services  for  Newspapers  Since  1911 


ADVERTISING  SALES 
ORGANIZATION 
wanted  for  exclusive  contract 
Display  Advertising 
INTERNA'nONAL  SOCIETY 
PUBUCATION 
Full  U.  S.  Coverage 
Potential  $100,000  gross  annually. 
Apply  by  letter  only  to 
Bo.x  234,  Editor  &  Publisher. 


2900  N.W.  79th  St..  Miami  47.  Flo. 
Oxford  1-8331 


Linotype  School 


OHIO  UNO’TYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Admini*trative 


Admini*tratice 


ADVER'nSING  DIRECTOR,  15,000 
daily,  seeks  tough  assignment  leading 
to  greater  executive  responsibilities. 
Thoroughly  experienced  all  phases 
newspapering.  Successful  record,  proven 
ability.  Prefer  coast  Chart  Area  12. 
Box  5313,  Editor  &  Publisher. 


TOP  LEADER 

aU  phases  newspaper — publisher,  gen¬ 
eral  manager,  editor,  business  and  ad¬ 
vertising  manager,  heavy  experience 
with  all  unions ;  excellent  business  and 
personal  record. 

AVAILABLE 

immediately  because  of  change  in  own¬ 
ership  structure;  present  employer  will 
recommend.  Age  42,  family;  go  any¬ 
where. 

EDUCATED 

in  journalism,  advertising,  law,  sales 
and  promotion,  circulation;  trained  as 
public  speaker.  Personal  interviews  at 
own  expense.  Box  6315,  Editor  &  Pub¬ 
lisher. 


BUSINESS  MANAGER  of  Daily 
50,000  market  seeks  like  position 
General  Manager  in  comparable  ir=-J-i  years 
ket  or  larger,  complete  knowledgt  tifcaav— » 
newspaper  publishing — all  detiartmf-'  ys  12. 
Excellent  record  of  profitable  from 

tion — over  $50,000  net  income  r  jf,  Editor 
over  1968.  Confidential.  Box  124,  E  t 
tor  and  ^bliaher.  J' 

exp 

incref 

PUBLISHER’S  ASSISTANT  ' 


Successful  United  Fund  Executive  vi 
solid  new8|>ni>er  and  public  id 
background  seeks  opitortunity  to 
specials  and  represent  newsiieper 
civic  activities.  Prefer  city  of  .’"0 
to  500,000.  Top  references.  Box 
Editor  &  Publisher. 


EDITOR  with  strong  management  ex¬ 
perience  seeks  general  managfership, 
medium  daily.  Offers  record  of  success 
in  highly  competitive  field.  Box  122, 
Editor  and  Publisher. 


I  32  YEAR  OLD  Mid- westerner,  u 
:  manager  of  6,000  CaTifornia  u 
I  Previously  managed  small  daily 
New  York,  desires  to  move  up-  E< 

I  enced  in  all  phases,  shop,  cilito 
!  competitive  metropolitan  advert 
I  e.\perience.  Excellent  references  of 
[  stant  gains.  Any  location  with  npy 
;  tunity  to  grow.  Steve  Rsher.  W 
California.  Call  ELmwood  8-5768 


TOP  YOUNG  PUBLISHER  Available  i  YOUNG  MAN— 36  years  old-  c 
soon  to  develop  another  prize-winning  !  tent,  energetic,  and  capable  would 
daily,  build  circulation  and  profits.  Top  I'eneral  manager  small  daily  or  I 
references  wiU  prove  experience,  record.  !  weekly- — ten  years’  daily  exiHrit 
If  leadership  and  talent  can  help  write  i  currently  employed.  Chart  Area  $ 
Box  213,  Editor  &  Publisher.  I  4.  Box  209,  Editor  &  Publisher, 
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'  SITI'A  I  IONS  WANTED 

SITU.VnONS  W  ANTED 

SITU.VnONS  W  ANTED 

SITlI.VnONS  W  ANTED 

Administrative 

Editorial  1 

Editorial 

Mechanical 

vKED  EXt.rlTTlVE  LEADERSHIP 
»TTH  PROVtai  SALES  ABILITY? 


HARLEIM  EDITOR.  S2,  5  years  top  PART  'PIME  chores  souirht  by  toi>  re¬ 
reporter.  Midwest  J-Grad  seeks  sound  !  writeman  on  major  New  York  City 


iTTH  PR''*  LW  t>AL.ia>  Aniuili  .  newspaper,  publicity  or  radio  news  i  daily.  Publicity.  KhuxtinK.  editinn 
....  ,  ,  .  -  spot  near  New  York  Olty.  Box  6324,  strinainK.  you  name  it.  Ten  years  A-l 

^  are  h  publisher  lookina  for  an  ^itor  &  Publisher.  ,  exiierience.  Box  236,  Editor  &  Pub 


INTERESTED  IN  NEW 
COMPOSING  ROOM  PROCESSES 
AND  IDEAS? 


youna  >  Sffutive  to  eventually  take 
your  nianaaement  responsibilities  | 


SOUND  EDITOR 


strinaina.  you  name  it.  Ten  years  A-l 

exiierience.  Box  236,  Editor  &  Pub-  Fully  experienced  in  ALL  composinK 
liaher.  room  processes  includina  Photocompo¬ 

sition,  Fotosetter  and  Linofilm  opera- 


-  or  if  .vou  lu-ed  new  leaderehip  experienced  small  and  larae  cities,  22  REPORTER.  assistant  city  editor.  ;  tion.  Capable  oraaniaina  complete  New 
your  miiiiaaement  or  advertisina  years,  knows  the  business  thorouahly  |  state  iditor  and  now  heail  of  wire  desk  Process  department  that  will  prove 
arranae  for  an  immeiliate  inter-  union  or  non-union.  Educated  Econom-  ,  lor  metroiiolitan  New  Enaland  daily.  '  profitable. 

I  -  siUi  capable  >«|e8  executive  who  jgn.  Law,  Philosophy.  Available  for  in-  :  Sinalo.  24,  veteran,  B.A.  Yale.  Seekina  '  Box  114,  Elditor  &  Publisher. 

.  earned  an  enviable  reputation  in  terview  at  own  expense.  Box  6317,  '  challenaina  opportunity  in  journalism.  - 

I  seweiiHis  r  field  and  whose  retnrd  of  Editor  &  Publisher.  ,  aips.  Box  252,  Editor  &  Publisher.  Hhotomraohy 

I  -.8  cmei-  lioth  medium  and  metro-  i  "  ■' 

ILun  comiHtitive  markets.  An  able  BUSINESS  AND  INDUSTRIAL  EDI-  !  REPORTER  is  lookinit  for  challenge  in  i  m  i  oL-t _ 

K^ni'trater  with  directorship  ability  TOR.  Younir  (32)  but  seasoned  (11  [  the  West.  Is  prefiared  to  meet  it  with  i  INeed  3  r nOTOgrdpner . 

1  i  sMUiaKement  traininir.  22  success-  years)  ;  knows  foreiirn  trade;  specialty:  I  5  years’  news  and  feature  ex|)erien»-e.  ' 

#!  years.  Eirly  40  s,  ambitious,  ener-  transportation;  now  with  top  inter-  j  car  and  camera.  Box  20.5,  ^itor  &  The  National  Press  PhotOKi'aphers  As- 

I  resourceful,  aar^ressive,  tempe-ra-  national  maftazine,  seeks  new  challenire  I  Publisher.  j  soc.  Job  Placement  Bureau,  as  a  serv- 

IJ  and  culturally  suited  to  adapt  in  U.  S.  or  abroad;  Itox  103,  Elditor  ,  ice  to  it.s  in«*mbers  and  to  prosiwtive 

say  size  market.  Your  inquiry  kept  4  Publisher.  .  SCIENCE  WRITING  opiiortunity  I  employers  maintains  a  (^NETDEN- 


I'  strict  confidence.  Box  249,  Editor 
ly  —1^ 

J  .4rtixt«  (MrtooniMts 

'  employed  political 

IkTOONIST  wants  chantre.  Collefte 
rk  '  ir  '  Box  6326,  Elditor  &  Publisher 


SCIENCE  WRITING  opiiortunity 


soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  it.s  in«*mbers  and  to  prosiwtive 
employers  maintains  a  (^NE'IDEN- 


souirht.  Now  News  Elditor  New  York  1  TI.\L  list  of  News  Photoaraphers 
.  technical  mairazine.  Midwest  back-  available.  Still-TV.  E'ilm-News  reel. 
EDITOR  Manaaina  Elditor,  26  years  around:  B.A.  journalism,  Michiaan.  Most  with  own  e<|ui|>meiit.  No  E’ees 

experience,  seeks  challenaina  oppor-  .,5,  Married.  Box  244,  Editor  &  ■  Write,  wire  or  telephone, 

tunity  with  ^siness-trade  publication.  Publisher.  Gerald  A.  Clarke 


ndt  J.!  NEWSPAPER  ARTIST.  Desire  i-t/iiwixj  cx  ixur  v^im  i.ixwi  ruary  J-Grad.  Experienced  on  larae  scnooi.  s  years  service  puoiieatioiis. 
klU  “T  .1  Areas :  3.  4,  6.  6.  Box  116,  Eldi-  National  clearina  house  for  competent  I  and  small  dailies.  Samples,  references  fihoto-essays  and  siait  news,  (ompleto 

-  '■  I  ji  Publisher.  Iiersonnel  coast-to-coaat  at  no  charae  j  available.  Box  243,  Editor  &  I’ublisher.  eiiuipment.  Box  2U6.  Editor  &  Pub- 

-  to  employer.  Phone.  Write  or  Wire  1  liaher. 

C.ireulation 


Heavy  production  experience — versatile 
writer.  Samples  on  request.  Box  119, 
Elditor  &  Publisher. 

**EDITORS  &  REPORTERS** 


Publibher.  ,  Gfi'aii)  A.  Clarkt* 

-  -  1  1524  TowU*  Avenue,  Hnnimonil.  Indiana 

SPORTS  EIDITOR.  can  do  to|i-notch  Telephone  WElstmore  1-2916 

om^man  job  or  eapnbly  fill  any  s|K>rtH  ,  .  _  ... 

s|K>t  on  lively  daily.  Married,  28,  Feb-  PHOTOdRAPHLR.  27.  2  photo 

ruary  J-Grad.  Experienced  on  lar^e  school,  4  years*  service  publicationa. 


NOSr  TLATION  MANAGEIR  desires  to  r,vr.r.TTmT,rxi  tstvctovt,  j-. 

•  =1.  with  daily  newspaiier  in  CTiart 


to  employer.  Phone.  Write  or  Wire 
HEADLINE  PEHISONNEa,  (Aaency) 

6  E.  46  St.,  New  York,  OXford  7-6728  TEXAS  PUBLISHERS:  Onetime  re- 


Promotion— Public  Relations 


liorter,  editorial  writer,  newsmaaazine  '  -i 

iditor,  author  of  books,  maaazine  ar-  ,  DYNAMIC,  ereative  publications  ex- 
ticl«*s,  now  in  Government,  WashinKton,  ecutive,  33.  .sinitle,  broad  Latin  Ameri- 


Iwt  7  or  3— now  employed _ 3  telejrraph  editor,  Seaooned,  steady.  Now  I  ticb*s.  now  in  Government.  WashinKton,  is;uUve.  33.  .sinKle.  broad  Latin  Ameri- 

r,~  experience  as  circulation  man-  Chart  Area  2.  Box  112,  Edi-  :  D.  C.,  wants  i>ermanent  newspaiier  job  can.  Eluro|>ean  experience  in  interna- 

»  -  on  and  18.000  dailies  wide  *  PuWiaher.  i  in  Tpas.  Arc  52.  I^th  excellent,  non-  tional  iidvertisinK.  fiublic  relations,  cir- 

2 . «ii  i.hnMitt  nf  fimiliitinn  drinker,  Texas  renident  17  years,  own  culation,  newsiuiin^r  and  mavrazine  man- 

g..':;  lit  record  of  increased  circula-  '  FORMER  CITY  tpITOR  of  small  daily  |  Texas  proi>erty.  iMailed  information  ;iKenient,  agencies,  pnwotion,  jirintinK. 


I  drinker.  Texas  resident  17  years,  own 
FORMER  CITY  EDITOR  of  small  daily  Texas  proi>erty.  iMailed  information 


in  Texas.  Ak©  52,  health  excellent,  non-  tional  advertising,  public  relations,  cir- 
drinker.  Texas  resident  17  years,  own  culation.  newsiMi|H*r  and  mavrazine  man- 


-  .nt  Tpcord  of  increased  circula-  '  *'^RMJ:aK  CITY  EDITOR  of  small  daily  Texas  proi>erty.  IMailed  information  aKement.  agencies,  promotion,  jirintinit. 
n  and  revenue.  A^e  35 Married  To|)  '  veteran  in  March.  Seeks  desk  ‘on  retiui^st.  Box  227,  Editor  &  Pub-  seeks  connwtion  with  international 


il  Write  Box  229,  Editor  &  ??  proKreesive  pa^r  ans^here.  BA 

S . .  u  26,  sinKle.  Box  1 16,  Eklitor  &  Pub 

■“  • _  lishcr. 

i  Correspondents  HOT  OOMPETITION  has  been  train 


on  pro^rreasive  paper  an^here.  BA,  ;  lisher.  publication  or  other.  Widely  travelled, 

25,  single.  Box  115,  Ekiitor  &  Pub-  |  siieuks  Spanish.  English,  (terman. 

liaher.  j  young  PROLIFIC  WRITER  nose  for  i  Italian,  some  E’rench.  three  other  lun- 

iTcs-e  V  V  news-  seeks  reiiorter  or  features  o|>-  i  KuaRes.  Minimum  startinR  salary  315.- 

HOT  tX)M PETITION  has  Iieen  train-  iiortiuiity  in  West.  Some  exiierience.  i  bbb.  preferably  with  added  incentive 

ing  ground  for  editor  of  rapidly  grow-  I  Imaginative.  Know  Spanish.  Box  240.  i  urranRement.  Bachrieh.  P.O.  Box  3333. 

ing  daily.  Seeks  top  editorial  spot,  ,  Editor  &  Publisher  I  Caracas.  Venezuela. 


■  taSIiiiii uN  OORRESPONDEINT  10  i  jng  daily.  Seelu  top  editorial  spot, 
-  expen^ce  maguine,  new^per  medium  daily.  Box  123,  Editor  &  Pub- 


A  in  Capital.  Box  5208,  ^itor  ijgher 
Pubiiiher. 


Mechanical 


DUpatch-Production 

!I  -PATCH  MANAGER.  12  years’  ex- 
u  Ml,  .31.  married,  now  employed, 
ft  I  226.  Editor  &  Publisher. 

^  Ditplay  Adrertising 

AD  DIRECTOR 

if  ^  all  operations;  one  of  country’s 


,  For™., 

.JJ.  ™  del,.  BO.  10.,  EdUor  .  P.V  SitTST-kof  "o' "d  SoSdS“ 


PUBLIC  RELATIONS  executive,  52. 
with  outstanding  record,  sc^ks  hard 
work.  Top  writer,  t-ditor,  manager ; 
healthy,  enthusiastic,  versatile.  Box 


Chart  Area  4,  but  would  consider  other  5f-  ^ 

=re«.  M.rHodl  A 9Q  ehil.fren  -il’.  Editor  &  Publisher. 


■nRED  OF  NIGHT  JOB,  copy  editor, 
31  on  top  big  city  daily  seeks  editing 
or  writing  spot  on  paper,  magazine. 
Public  Relations.  Box  121,  Editor  & 
Publisher, 


areas.  Married.  Age  29.  two  children.  “  ruousner^ _ 

good  health,  non-drinker. 

VERSATILE  MAN.  41.  widely  experi- 
This  man  earns  $108.00  weekly,  idus  encod  in  writing,  s|M>aking,  iidminis- 


bonus,  has  retirement  plan  and  hos¬ 
pitalization,  life  insurance,  all  com¬ 
pany  iiaid. 


trative  work.  Reaching  ceiling  in  pres¬ 
ent  non-profit  field.  Desires  to|i-level 
long-term  commitment  by  Fall.  Broad 
knowledge  c-ommunity  and  human  re- 


-2!  '  dT^*?.^r^*S.x^^fo?^^EdirrV^rb:  He  has  su^rvi^  our  non-union  shop  raUons.j|«^  at 


jt  -Ures.  handling  people.  Best  rec-  Alitor.  Box  230,  Editor  & 

*1  Knows  editorial,  also  exiierienced  liaher. 

ib  ?  manager;  large  or  small  news-  I. _ 


very  capably.  If  you  need  a  good  man  Personnel  probU-ms.  Will  travel  or  re- 
who  is  stymied  for  promotion  and  you  locate.  Box  257,  Editor  &  Publisher, 
can  offer  similar  conditions,  contact  -  — 


good  ra' union  relations  Can  I  HILIGENT  REPORTER,  strong  on  fea-  oner  similar  coMiuons.  contact  - 

*  desire  ??teJt^w  i’  experienced  on  radio-tv  features  Jackson,  C^Publisher,  Lake  puBLIC  RELA’nONS--We  have  hun- 

anj^zrhere.  Box  5316,  Editor  I  "ii„  J' 


ansrwnere.  box  5316.  Editor  a..,afwxr«,r,  f  1  I^ouiRianA.  Phone*  HEknlocke  927S1 

H  Pnbliiher.  daily,  seeks  reporting  job  on  daily  with  1  rnone.  rxz^iuocae 

j  hiKh  standards.  Prefer  Chart  Area  2.  i 
iv-DAT  Aiwi^P'rrQTMr  mamappp  *  Publisher.  !  PHOTOGRAPHER  AND  ENGRAVFaR. 

f  .-RAL  ADVERTISING  MANAGEiR  presently  employed  by  Midwest  daily. 

•  1  years  on  second  eveninR  and  _  i>  ^  ^  u-i  *  4  Hijrhiy  skilled  with  20  years*  exiieri- 

I  lay  Ktvks  poaition  in  coast  Chart  ■  EDITOR-  Proud  of  proven  ability  to  i  Box  219.  F^ditor  &  Publisher, 

i  -  12.  Successful  record,  top  refer-  i  turn  out  imaginative,  readable,  well- 

|i_^  from  present  manaRement.  Box  i  loundoii  40.000  plus  daily.  Builder  of  !  i 
Editor  &  Publisher.  (ommunity  relations,  staff  morale,  cir- 

I  culation.  Want  i>ermanent  |)osition.  oi>-  i  EDITOR  AND  PUl 

1  PLAY  .SALES— copy-  layout  12  l>ortunity  to  help  paper  grow.  Under 
I  V  experience.  Prefer  Ohio  area.  I  ■'5. 

increase— -new  contracts.  Box  220,  n'Tr  -0.  Box  -04,  Editor  &  Publisher,  j 
K  or  &  Publisher.  1 

I  i  EDITOR,  6*/^  years*  daily  newspapers.  PtPB^TT"*****— 

S^'eks  copyreadinR,  wire,  makeup  or  I  |Jf  fr^onr  iftNV 

If  LD  LINAGE?  I  need  more  money  desk  iKwition.  BA  Journalism.  33.  A  _ A  « 

1  :  vi.n,..,i  layout,  copy,  promoUon).  veteran.  Will  relocate.  fdtf. - "*111  IL 

fl  consider  Chart  Areas  2  or  6.  Box  242.  Editor  &  Publisher.  |  I  _ EdT 


and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Contact; 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St..  Chicago  2,  Illinois, 
CE  6-5670. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Box  233,  Editor  &  Publisher. 

Record  Breaking  Sales  Producer 
Wants  To  Be  Your  New 

ADVERTISING  MANAGER 


UBRARIAN  I 

With  top  all-around  exiierience  seeking  | 
challenging  iiosition  of  expanding,  or-  ^ 
ganizing  or  reorganizing  your  library. 
Write  Box  228,  Editor  &  Publisher. 


years'  progressive  experience,  me-  i 

daily  and  Sunday  newspaiiers.  .  REPORTER  -  PHOTOGRAPHER  with  I 
<  on  wies,  promotion,  layout.  I  5  years’  reporting  and  photographic  i 
b  Production’  including  color.  NEA  I  exiierience  seeks  idiotograiihic  or  com-  1 
BA  trained.  Medium  daily.  Chart  |  bination  job  on  daily.  Wire  service  and  ^ 
'  *’n  “’  preferred.  39,  married.  <  doily  stringer  three  years;  top  recom-  ' 
Box  247,  Editor  &,  Publisher.  |  mendations.  Picture  credits  in  many  | 
publications,  including  LIFE.  Married: 

>  seeking  permanent  job  and  willing  to  | 
-■■MAN-MANAGER,  good  on  sell-  !  move  anywhere.  Box  203,  Editor  &  | 


-’MAN-MANAGER,  good  on  sell-  !  move  anywhere.  Box  203,  Editor  & 
•ervicing.  layout,  copy,  promotions  |  Publisher. 

8  consistent  increases  in  linage  each  I  -  - 

Metroiiolitan  and  small  daily  ex-  |  REPORTER  -  PHOTOGRAPHER:  30’s, 
College  graduate.  Desires  iio-  prefer  East.  Papers,  Public  Relations. 
I  with  oiqiortunity.  Replies  confi-  I  magazines,  or  foreign.  Box  243,  Editor 
-J-  Box  256.  Ekiitor  &  Publisher, '  &  INiblisher. 
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Shop  Talk 

By  Robert  U.  Brown 


Every  now  and  then  some 
newspaper  editor  pets  steamed 
up  (which  is  his  privilege)  over 
letters  received  from  lawyers  of 
large  manufacturers  protesting 
the  misuse  of  their  trademark  in 
the  news  columns.  The  letters 
usually  point  out  that  the  trade¬ 
mark  has  heen  misspelled  with 
a  lower  case  letter  instead  of  a 
capital  letter;  request  that  it  be 
used  correctly  in  the  future;  and 
sometimes  ask  for  an  acknowl¬ 
edgement  and  assurance  that 
steps  have  been  taken  so  that  it 
won’t  happen  again. 

The  reaction  of  some  editors 
is  typified  by  an  article  in  the 
.January  issue  of  The  Bulletin  of 
the  American  Society  of  News¬ 
paper  Editors.  The  author  says 
he  got  so  mad  at  such  letters 
that  he  started  throwing  them 
in  a  wastebasket. 

Another  editor  who  sounded 
off  on  the  same  theme  in  The 
Bulletin  of  January,  1957,  asked 
editors  to  write  each  lawyer 
and  “ask  him  what  law  he  can 
cite  which  gives  him  the  right 
to  tell  you  how  to  capitalize 
words.” 

Of  course,  there  isn’t  any  such 
law.  Anyone  can  take  type¬ 
writer  in  hand  and  tell  a  news¬ 
paper  editor  how  to  edit  his 
paper  but  no  one  can  make  it 
stick. 

But,  there  is  a  law  about 
trademarks  and  there  are  many 
court  cases  in  which  trademark 
owners  have  lost  their  rights. 
Both  of  these  motivate  the  law¬ 
yers  and  the  manufacturers  to 
write  the  letters. 

We  think  trademark  lawyers 
might  have  better  success  with 
editors  if  they  used  a  little  more 
common  sense  and  a  gentler 
touch  in  the  letters  they  write. 
It  need  not  necessarily  follow 
that  they  must  antagonize 
people  and  lose  friends  through 
a  misunderstanding  of  their 
mission. 

Also,  it  might  be  helpful  to 
editors  to  have  an  understand¬ 
ing  of  why  these  letters  are 
written,  why  they  must  be 
written,  and  what  they  hope  to 
accomplish. 

«  «  * 

The  Lanham  Trademark  Act 
which  became  effective  in  July, 
1947,  provides  (Section  15)  that 
“no  incontestable  right  shall  be 
acquired  in  a  mark  or  a  trade 
name  which  is  the  common  de¬ 
scriptive  name  of  any  article  or 
substance,  patented  or  other¬ 
wise.” 

In  another  part  (Section  45) 


at  Thirty 


the  statute  says  “a  mark  shall 
be  deemed  to  be  abandoned  when 
any  course  of  conduct  of  the 
registrant  (trademark  owner) 
including  acts  of  omission  as 
well  as  commission,  causes  the 
mark  to  lose  its  significance  as 
an  indication  of  origin.”  (Italics 
ours — Ed. ) 

In  other  words,  if  a  trade¬ 
mark  owner  sees  that  his  regis¬ 
tered  mark  or  trade  name  is 
being  misusecl  and  he  takes  no 
steps  to  correct  it  then  it  is  an 
act  of  omission.  The  owner  and 
manufacturer  who  probably  has 
spent  millions  in  developing, 
advertising  and  building  a  repu¬ 
tation  for  his  brand  name  can 
lose  his  rights  to  it  overnight  if 
he  does  nothing  to  protect  it. 

Many  valuable  trademarks 
have  been  lost  to  the  owners 
because  they  failed  to  presen’e 
them  and  they  became  generic 
or  common  descriptive  names 
for  articles  or  substances. 

One  of  the  most  famous  was 
the  Bayer  case.  “Aspirin”  had 
been  considered  a  valid  trade¬ 
mark  of  the  Bayer  Company. 
After  the  patent  had  expired 
another  firm  started  manufac¬ 
turing  the  same  remedy  and 
marketing  it  as  its  brand  of 
aspirin.  The  Bayer  Company 
entered  suit  to  enjoin  the  use  of 
the  term.  But  the  court  held  for 
the  defendant  on  the  ground 
that  aspirin  had  become  generic. 

In  another  case  Du  Pont  lost 
its  right  to  exclusive  use  of 
cellophane  which  had  been  one 
of  its  trademarks. 

Other  terms,  once  trademarks, 
that  have  become  generic,  in¬ 
clude  “escalator,”  “milk  of  mag¬ 
nesia,”  “zipper,”  “linoleum,” 
“shredded  wheat.” 

«  * 

That’s  why  the  letters  are 
written.  A  little  more  diplomacy 
or  a  better  public  relations  ap¬ 
proach  in  those  letters  might 
make  them  more  palatable  and 
effective. 

Editors  will  still  be  free  to 
ignore  them  or  throw  them  in 
the  wastebasket.  They  can  estab¬ 
lish  a  rule  against  the  use  of 
any  brand  or  trademarked  name 
in  news  copy;  or  they  can  rule 
that  all  trademarks  be  respected 
and  used  properly;  or  they  car 
use  trademark  names  as  generic 
terms  without  the  upper-case 
style. 

The  latter  course  will  guaran¬ 
tee  receipt  of  more  and  more 
letters  from  lawyers  simply  be 
cause  of  the  nature  of  the  prob¬ 
lem.  They  have  no  choice. 
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"Alice  knows  all  the  questions  that  bring  in  want  ads.” 


Insult  Loses 
Libel  Appeal 

Chicago 

The  United  States  Court  of 
.4ppeals  has  upheld  a  lower 
court  ruling  that  newspapers  and 
periodicals  published  in  one  state 
cannot  be  sued  for  libel  in  an¬ 
other  state  where  they  are  dis¬ 
tributed. 

The  appeals  court  held,  in  a 
decision  involving  the  suit  of 
Samuel  Insull  Jr.  against  nine 
Scripps-Howard  Newspapers, 
that  there  was  no  legal  basis  on 
which  to  hold  the  newspapers, 
published  in  other  states,  guilty 
of  libel  in  Illinois. 

Last  April,  Judge  Julius  H. 
Miner  dismissed  the  libel  suit  by 
Mr.  Insull  for  $4,000,000.  Mr. 
Insull  had  contended  in  his  com¬ 
plaint  that  he  and  his  father, 
whose  Midwest  utilities  empire 
collapsed  during  the  depression, 
had  been  libeled  by  the  S-H 
papers. 


Merger  Creates 
Newsprint  Giant 

Vancouver,  B, 

Formal  merger  of  the  Pow 
River  Company  and  MacMilj 
&  Bloedel,  Ltd.  was  acea 
plished  this  week.  J.  V.  Cly: 
chairman  of  M&B,  was  nan 
chairman  of  the  new  corapii 
MacMillan,  Bloedel  &  Po» 
River. 

Harold  S.  Foley,  chairmai 
Powell,  is  vice-chairman  of: 
new  company,  and  M.  J.  Foley 
president.  R.  M.  Shaw  is  exe 
tive  vicepresident. 

The  new  company  has  a : 
worth  estimated  at  more  ti 
$200  million.  Its  rated  ano 
newsprint  capacity  is  75flJ 
tons.  The  firm  is  topped  only 
the  International  group,  iji 
000  tons;  Abitibi  group,  950, D 
Consolidated  group,  850,000,  i 
Bowaters,  825,000— according 
the  latest  available  indua 
statistics. 
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Is  your  best  feature  writer  best  read? 

Ah,  those  human  interest  pieces!  How  they  add  sparkle  to  a  newspaper 
...  if  someone  reads  them!  That’s  why  the  finest  features  in  the  world’s 
finest  newspapers  are  set  in  Linotype  Corona.  For  this  big,  open,  crisp 
face,  designed  specifically  for  newspaper  use,  makes  reading  easy  . . . 
and  pleasurable.  Corona’s  readability  builds  readership  . . .  and,  with 
it,  builds  circulation  and  linage. 

Dress  right . . .  with 

(■  iiNOTTPc  •)  corona 

Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 

f^rinted  in  U.S.A- 


political  pen 


including 


you-know-who 


Tal:  top  drawing- card 


“Tal”  is  Harold  Talburt,  Scripps-Howard  car¬ 
toonist-in-chief,  and  young  winner,  in  1933,  of  a 
Pulitzer  Prize  for  his  classic  on  the  Japanese 
threat  in  Asia. 

Tal’s  talent  has  won  him  a  lot  of  important 
friends,  too.  Many  of  our  Presidents,  in  fact, 
“collect”  him!  Unofficially,  it  can  be  reported: 
President  Roosevelt  guffawed  as  he  examined  Tal’s 
political  portraits,  and  sent  for  many;  Hoover 


seldom  laughed,  but— always  taken  with  Tal's 
technique— frequently  requested  originals;  and 
Harry  Truman,  who  ranks  first  as  a  Presidential 
collector,  often  sent  Tal  a  word  of  thanks. 

Nothing  is  sacred,  no  one  safe  from  Tal’s  gently 
probing  pen.  But  his  ability  to  define  an  event  or  a 
personality  with  a  few  strokes  has  gained  the 
admiration  of  his  comrades . . .  and  the  devotion  of 
millions  of  Scripps-Howard  readers. 


There’s  only  one  TALBURT  . . .  and  he’s  strictly 

SCRIPPS-HOWARD 
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